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MARKETING BOARDS IN CANADA “jeation8 
1958 NATIONAL SUMMARY A 


This is the second of a series of annual reports on the activities 
of provincial agricultural marketing boards in Canada. The first 
report was prepared in June 1958 and given restricted distribution. 


The literature concerning marketing boards is growing but it 
is comparatively limited. Fortunately, however, two recent studies, 
national in scope, contain a comprehensive review of marketing board 
legislation in each province along with an historical review of 
developmentsSin this field. Poetscke and Mackenzie outlined the 
powers of the various provincial boards, their development and 
operatino procedures. 1/ Dunbabin and Walker prepared a summary of 
provincial marketing board legislation.2 


Nature of marketing board operations.— For purposes of this 
report a marketing board is a producers’ marketing board ‘ncorporated 
under provincial legislation making special provision for the operation 
of marketing boards. It is recognized that farmers’ organizations 
established under other legislation, such as the Sugar Beet Associations 
of Alberta and Manitoba may perform the functions of a marketing board 
but no attempt is made here to evaluate the operation of such organ_ 
izations. Likewise government agencies such as Milk Control Boards 
and the Canadian Wheat Board perform marketing board functions but 
are not included in this analysis. 


Marketing board activities vary widely from province to province 
both in history of development and in current scope. British Columbia 
began its marketing board activities in the late 1920's while Quebec 
did not begin this type of development until 1957. Ontario and Quebec, 
with the largest numbers of boards (or schemes) in operation, stand 
in sharp contrast to Newfoundland where there are no incorporated 

marketing boards. 


There is also considerable variation in the manner in which market_ 
ing boards operate. The most prevalent form of operation is as a 
bargaining or negotiating agency for producers in determining the terms 
of sale to the first receiver, whether a wholesaler or processor. 
In this form of operation the marketing board meets with representatives 
of the trade and negotiates with respect to price and other terms of 
sale. For a canning crop these negotiations usually take place before 
planting. Then the processors will sign standard contracts with the 


1/ Poetscke, L.E., and Wn. Mackenzie, The Development of Producer 
Marketing Boards in Canadian Agriculture, Department of Political 
Economy, University of Alberta, Edmonton, Alberta. 

yyy Dunbabin, Margaret I, and W.E. Walker, Marketing Boards Under 


Provincial Legislation, Canada, 1957, Canada Department of Agriculture, 
Marketing Service, Economics Division, Ottawa. 
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growers in accordance with the terms negotiated by the marketing board. 
An analogous situation may exist with any agricultural product where 
normal marketing arrangements include pre-delivery contracts between 
producers and first receivers specifying the quantity which the producer 
will deliver and the receiver buy. 


The honey marketing boards of Manitoba and Saskatchewan deviate 
from the negotiating type in that they simply set minimum prices for 
honey. 


The other principal type of marketing board is the agency type of 
board. In this type of plan the marketing board names an agency; usually 
a co-operative, which assumes responsibility for marketing part or all 

of the product coming under the Board's control. Such agencies usually 
assume bargaining and some assembling functions. In some instances 

their functions also include packing, processing, storage and distribution 
to wholesalers or retailers. 


Another type of diversity among marketing boards is in the area 
served. Some of the Quebec marketing boards are limited “o farmers 
selling to one specified buyer; other marketing boards in Quebec serve 
all producers selling in a specified market. While there are marketing — 
boards in other provinces which are restricted to serving and represent— 
ing producers in a specified region, these regions usually embrace most 
of the commercial production for the commodity concerned in the province. 
Nevertheless, there are exceptions to this in provinces other than Quebec. 


Number of marketing boards. As of December 31, 1958, there were 
66 marketing boards in existence in Canada (Table 1). However, this 
number includes several marketing boards which did not carry out any 
marketing functions during 1958. All of the 34 marketing boards in 
Quebec were quite new. The oldest Quebec board had had its plan 
sanctioned during 1957, and only a few had their plans actually in 
operation by the end of the year; by December 31, 1958 the number of 
plans in operation had increased to about 30. The difference between 
the number of marketing boards in existence and the number with plans 
in operation arises from the time required to get the plan Sanctioned 
by the Quebec Agricultural Marketing Board and then negotiate with buyers. 
Sometimes these negotiations take several months to complete. 


The potato marketing boards of Prince Edward Island and New Brunswick 
did not perform the usual marketing board functions in 1957 and 1958, In 
other words, they made no direct effort to influence the terms of the 
first sale contract, although they continued to be legal entities. The 
Prince Edward Island Potato Marketing Board carried out certain promotional 
activities and was the producers' representative with respect to an 
agreed charges contract with the Canadian National Railway Company setting 
the freight rate on potatoes shipped out of Prince Edward Island. It also 
arranged payments from the Agricultural Stabilization Board on 1957 
potatoes. The New Brunswick Cream Producers’ Marketing Board also limited 
its activities during 1957 and 1958 to promotional and educational work. 
It obtains funds for these activities from a levy collected through the 
licensed creameries in the province. In view of the limited functions 
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of these three marketing boards they are not included in the statistics 
of later sections of this report. 


Table 1.— Number of marketing boards in Canada and products controlled, 
by Province, 1956 to 1958 


>Number of marketing boards: 
: Dec. 3] 2 : 


Province tad VE jhe sy hace 1958 =: Products controlled 1958 

British Columbia 3 3 2 Tree i ruts, small fruits, 
potatoes, fresh and canning 
vegetables 

Alberta 0) 6) 1 Canning vegetables 

Saskatchewan 1 1 ] Honey 

Manitoba 1 1 ih Honey 

Ontario b/ 19 20 18 Tree fruits, small fruits, 


canning vegetables, sugar 
beets, dry beans, seed corn, 
soyabeans, wheat, tobacco, _ 
hogs, cream, cheese and con- 
centrated milk 


Quebec 0 15 34 Fresh and processing milk, 
fresh and canning vegetables, 
tobacco, maple products and 


wood pulp 
New Brunswick 4 4 4 Hogs, cheese, cream and 
potatoes 
Nova Scotia aw Pa 3 Hogs, wool, milk 
Prince Edward Island 1 1 1 Potatoes 
Newfoundland 0 0 0 
Total 31 47 66 


a/ Includes all provincial marketing boards in existence whether actually 


performing normal marketing board functions or not. 
b/ Includes three schemes in effect under authority of the Ontario Milk 
Industry Act. 


The number of marketing boards in Ontario declined in 1958 as the affairs 
of three previously inactive boards were wound up. These were the Winter_— 
Celery Growers’, the Ontario Honey Producers’ and the Bradford Marsh Fresh 
Vegetable Growers' Marketing Boards. Actually these three marketing boards 
were not operating for some years previous to 1958. 
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The plan of the Essex_Kent Onion Growers‘ Marketing Board was revoked 
in 1958 following a producer vote against it. As the affairs of this 
Board had not been wound up by the end of 1958 it was included in the 
data of Table 1, but the number of producers affected and the volume and 
value of produce marketed in 1958 are counted as nil in the subsequent 
tables. 


Outside of Quebec, where as already noted rapid growth was experienced, 
four new marketing boards came into operation during 1957 and 1958. The 
plans of these new boards concerned the marketing of canning and freezing 
vegetables in Southern Alberta, flue cured tobacco and wheat in Ontario 
and milk in Cape Breton Island, Nova Scotia. 


Producers affected._ Statistics are available for most of the market— 

ing board plans as to the number of producers involved and reasonable es- 

timates can be made for others. Addition of these figures, as has been 
done in *he preparation of Table 2, gives some indication of the total | 
number of farmers affected. However, this procedure results in an over— 
estimate as some farmers are affected by two or more marketing boards. _ 
This estimate is most serious in Ontario with its large rimber of market— 
ing boards. Although Quebec now has more marketing boards, the Quebec 
boards are more local in nature with the result that producers are less 
likely to become involved in the operation of two or more marketing boards. 


Table 2. Number and percentage of producers,by provinces, whose product 
was marketed under marketing board plans, 1957 and 1958 


; 1957 SEA ATOSB on. strtlene 
Province —————~—C~—CSCS:~«SNwmberr : Per conte” : Number : Per centa/ 
British Columbia 4,570 18. 46 4,570 18.46 
Alberta ) 0) 388 49 
Saskatchewan 2,050 2.56 2,470 2.39 
Manitoba 1, 200 2.44 1,030 2.09 
Ontario 147,800 b/ 105.12 159,379 b/ 113.35 
Quebec 0 c/ ) 27,,200\d/. a Phe 
New Brunswick 3,445 15.58 3, 400 bees7 
Nova Scotia 5, 897 27.98 5,897 e/ 27.98 
Prince Edward Island 0) 0 0 0) 
Newfoundland 6) 0 0) O 
Canada 165, 562 28.79 204, 334 35.54 


a/ Number of farms, 1956 census used as 100 per cent. 


b/ Involves extensive double counting as many farmers are affected by two 
or more marketing plans with respect to their Warious products. 

c/ Marketing boards which had been sanctioned by the end of 1957 involved 
8,175 producers but no plans had operated for a full year. 

d/ An estimate of producers actually selling under marketing board plans 
at December 31, 1958, An additional 5,827 farmers came under plans 
which were sanctioned but not yet in operation. 

e/ Does not include the Cape Breton Milk Marketing Board which was es— 
tablished in 1958, as data from it were not available. 
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Nevertheless, there would be few, if any, southern Ontario farmers 
who do not sell some produce under a marketing board plan. The three 
dairy products and the hog marketing plans apply in all sections of the 
province where there is a significant commercial output of these products 
and thus affect a great majority of the livestock producers. Some 
specialized beef cattle, sheep and poultry producers may not be involved. 
Most of the remaining farmers in the province would produce one or more 
of the crops marketed under the remaining 14 plans. 


Even allowing for the effects of possible double counting it is 
apparent that quite a substantial proportion of farmers in Nova Scotia, 
New Brunswick, Quebec and British Columbia now also sell produce under 
marketing board plans. 


Value of sales.— Although a third of Canada's farmers are affected 
by marketing boards, many of them sell part but not all of their produce 
under the plans established. Sales under such plans accounted for 12 
and 13 per cent of cash income from sales of agricultural products in 
1957 and 1958 respectively (Table 3). In evaluating these figures it 
should be recalled that government boards control the mark2ting of 
wheat, oats and barley in the Prairie Provinces and much of the milk 
sold for fluid uses. 


Table 3.— Value and proportion of agricultural marketings under 
marketing board plans, by provinces, 1957 and 1958 


: 195d ; 1958 

; Cash income : Sales under ; Cash income : Sales under 

>from sales of: marketing >from sales of: marketing 

Ur) TMA board plans _ p aon? Gules : board plans 

: du i Oe 3 ; 

is a ae — per cent — _ ~ 000 dollars — — per cent — 

BAG. 113,490 14,687 12.94 119,230 12,607 10.57 
Alta. 437, 895 0 0 481,535 812 py 
Sask. 037, 506 602 wolil 972,045 605 -1l 
Man, 200, 818 862 43 220,390 826 out 
Ont. 789,337 279,753 39.49 863 , 409 3193952 37,06 
Que. 385,932 0 0) 414,495 24,089 a/ 5.96 
N.B. 43 , 897 1,835 4.18 46 ,096 1,848 4.01 
NS" 41,979 880 2.10 42, 288 1,017 2.40 
Por |: 24, 447 0) 0) 27,891 0 0 
Nfld. n.a. 0 0) n.a. 0 0 
Canada 2,090,001 298,619 11.60. 2, 787887 362,356 13.00 


a/ Excludes pulpwood. The estimated annual pulpwood production of the 


farmers under eight marketing boards was $16.5 million but only two of 
these had signed agreements at the end of 1958 and the amount actually 
marketed under these agreements was not known. 


In the preparation of Table 3 the actual reported sales of the market— 
ing boards were used with respect to most of the marketing boards. Some 
marketing boards did not report value of sales figures. In these instances 
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farm value of the product sold in the area governed by the plan was used. 
Some other marketing boards reported values of sales which were known to 
include substantial marketing costs. Where this was definitely established 
in the data a downward adjustment was made to obtain sales values more 
comparable to farm cash income. It is recognized that the correspondence 
obtained in these data is still not perfect. However, the discrepancies 
are considered to be too small to have any significant effect on the 
indicated relation between marketing board and farm cash sales. 


In Ontario and British Columbiaasubstantial proportion of the 
agricultural produce was marketed through producer marketing boards in 
1957 and 1958. The small gain from 1957 to 1958 in Ontario was accounted 
for largely by the establishment of the Ontario Wheat Producers’ Marketing 
Board. The small decline in the marketing board share of farm sales in 
British Columbia does not signify any change in the importance of marketing 
board operations in that province. 


There was little, if any change in the share of any one agricultural 
commodity handled by the marketing boards. This share was between 35 and 
40 per cent for potatoes and vegetables and between 80 ari 90 per cent 
for tree fruits. These figures are approximations in view of difficulties 
in matching values per unit reported by the marketing boards with those 
used in farm cash income calculations. Packing costs which are included 
in the farm value if the farmer packs the produce, but not otherwise, 
together with price differences associated with quality and area of 
production add to this difficulty. 


Marketing boards are rapidly gaining importance in Quebec. Already 

the value of products controlled by marketing boards in that province 

is greater than that in the rest of Canada, exclusive of Ontario. As 
many of the marketing boards now in Quebec were not operating in 1958, 

a further sharp increase in both value of produce marketed and share 

of total farm marketings may be expected. In the Prairie and Atlantic 
provinces marketing boards as yet control quite small shares of total 
farm sales. 


The marketing board share of sales varies sharply with commodity. 
There are a number of important farm commodities such as beef cattle, 
eggs, poultry meat, oats, barley and flax which have not come under 
the control of a marketing board in any area. Milk for fluid con_ 
Sumption is controlled by marketing boards in the ten most important 
markets of Quebec but not elsewhere in Canada. 


At the other extreme virtually all of the tobacco marketed in 
Canada is now sold through marketing boards. Likewise about half of 
our fruit is sold under marketing board control. Marketing boards 
also control the marketing of a substantial volume of hogs, dairy pro- 
ducts, potatoes and vegetables, honey, maple products and sugar beets. 


It may be noted that the greatest degree of marketing board con— 
trol has developed in the marketing of crops which are produced in quite 
limited areas in Canada. Examples of such crops are tobacco, soybeans, 
fruits other than apples and berries, and sugar beets. However, there 
is nothing in these data which implies that marketing boards do not 
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have an important role to play in the marketing of other crops and of 
livestock products. Thus marketing boards now play a role in the 
marketing of hogs and of milk for manufacturing purposes, both of which 
are produced on a nation-wide basis. 


Table 4.— Value and proportion of various agricultural commodities sold 


through producer marketing boards in Canada, 1957 and 1958 


>Cash income 


1957 


Sales under 


1958 


Sales under 


(Ses 


marketing a/ :>Cash income: marketing 
from : board plans ;| from b/: bo plan 
C dit :sfarm s _: Value _:Proportion:farm sales : Value: Proportion © 
7000 dol tarsy— —~ per cent — - 000 dollars ~- per cent -— 
ura of 482,085 488,006 15,247 aol 
Oats c/ _ 37,865 27,162 
Barley c 76,648 85, 650 
Rye 4,003 0,020 
Flax 58,364 36,093 
Corn 22,010 770 3.4 2B Lite 707 Oye 
Clover & grass 
seed fet has: 8,902 
Hay & clover 1,076 1,167 
Potatoes and pie, 
vegetables 1 106,903 18, 742 1339 113, 244 23, (80 21.0 
Sugar beets 16,192 So reul 23.4 Leae5 5, 200 eon ie 
Tobacco 76, 790 74,410 J0ng 85, 754 85, 504 LMT 
Cattle & calves 481,707 613, 290 
Sheep & lambs 10,111 10, 832 
Hogs 292,142 89,078 30.5 325,019 93,993 28.9 
Poultry 133,516 TAS loo 
Dairy products 459,824 72, 808 Pao 494,955 99 ,604 20.1 
Fruits 39 ,960 21,564 54.0 41,448 19505 47.1 
Eggs 143, 200 148,960 
Wool 2,207 59 2.0 2,092 65 ie 
Honey 5,606 1,464 5,025 1, 431 2825 
Maple products 7,001 5, (07 13035 Loe 
Miscellaneous 48,661 15943 5d/713228 52,839 16,285 d/ 30.8 
Forest products 46,140 37,388 
Fur farming 15,085 140 S59 
Total 2no oz oUL 298,619 1l.6” 12,486, 887, 362,356 13.0 


a/ Sales values reported by marketing boards have in some instances been 
adjusted to eliminate certain marketing charges not included in farm cash 
income. However, data were not available for such adjustment in other instances. 
b/ Preliminary, subject to revision 
c/ The marketing of these products in all major commercial producing areas 
except southwestern Ontario is controlled by the Canadian Wheat Board. 
d/ Consists of white beans and soyabeans. 
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MARKETING BOARDS IN CANADA 
1959 NATLONAL SUMMARY 


This is the third of a series of annual reports on the activities 
of provincial agricultural marketing boards in Canada. The first of 
these was given restricted distribution only. However, the second 
"Marketing Boards in Canada 1958 National Summary" repeated much of the | 
data included in the first. \ 


The subject matter of this series is limited to operation of pro= 
ducer marketing boards established under provincial legislation. Lists 
of such boards and a description of the law under which they operate 
together with the powerSwhich they exercise are available in other 
Department of Agriculture publications.]/ 


1tbure of marketing boay perations.- For purposes of this 
report a marketing board is a producers’ marketing board incorporated 
under provincial legislation making special provision for the operation 
of marketing boards. It is recognized that farmers’ organizations es= 
tablished under other legislation, such as the Sugar Beet Associations 
of Alberta and Manitoba may perform the functions of a marketing board 
but no attempt is made here to evaluate the operation of such organiz~ 
ations. Likewise government agencies such as Milk Control Boards and 
the Canadian Wheat Board perform marketing board functions but are 

not included in this analysis. 


There is considerable variation in the manner in which marketing 
boards operate, The most prevalent form of operation is as a bargain- 
ing or negotiating agency for producers in determining the terms of sale 
to the first receiver, whether a wholesaler or processor. In this form 
of operation the marketing board meets with representatives of the trade 
and negotiates with respect to price and other terms of sale. Fora 
canning crop these negotiations usually take place before planting. Then 
the processors will sign standard contracts with the growers in accordance 
with the terms negotiated by the marketing board. An analogous situation 
may exist with any agricultural product where normal marketing arrange- 
ments include pre-delivery contracts between producers and first receivers 
specifying the quantity which the producer will deliver and the receiver 
buy. 


The honey marketing boards of Manitoba and Saskatchewan deviate from 
the negotiating type in that they simply set minimum prices for honey. 


The other principal type of marketing board is the agency type of 
board. In this type of plan the marketing board names an agency, usually 


L/ Directory of Farmers' Organizations and Marketing Boards in Canada 1960, 


(one of an annual series) and Marketing Boards under Provincial Legislation, 
Canada, 1961 (to be published soon). Both are published by the Economics 
Division, Canada Department of Agriculture, Ottawa. 
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a comoperative, which assumes responsibility for marketing part or all 

of the product coming under the Board's control. Such agencies usually 
assume bargaining and some assembling functions, In some instances 

their functions also include packing, processing, storage and distribution 
to wholesalers or retailers. . 


Another type of diversity among marketing boards is in the area 
served. Some of the Quebec marketing boards are limited to farmers selling 
to one specified buyer; other marketing boards in Quebec serve all 
producers selling in a specified market. While there are marketing boards 
in other provinces which are restricted to serving and representing pro= 
ducers in a specified region, these regions usually embrace most of the 
commercial production for the commodity concerned in the province, Never- 
theless, there are exceptions to this in provinces other than Quebec, 


Numbex of marketing boards.- In 1959 the number of marketing boards 


reported in existence remained unchanged from the previous year at 66, 
A decline of two in Ontario was offset by an increase of two in Quebec. 


In Ontario, the Essex-Kent Onion Growers’ Marketing Board had been 
inactive during 1958 but it was included in the count for that year as its 
affairs had not been completely wound up by the end of the year. The 
liquidation process was completed in 1959, 


The other change in Ontario was the amalgamation of the Ontario Pear, 
Plun and Cherry Growers’ and the Ontario Peach Growers’ Marketing boards 
to form the Ontario Tender Fruit Growers’ Marketing Board. There had been 
extensive overlapping among the growers served by the two former marketing 
boards. 


Pulpwood producers in Quebec formed twe new marketing boards during 
1959. These were the Ste Anne de la Poactiere Region Wood Producers’ 
Marketing Board and the RimouskeMatane Wood Producers’ Marketing Board. 
This brought the number of pulpwood marketing boards up to ten. 


Three of the marketing boards of Table i have not had any marketing 
plans in operation in recent years. These are the New Brunswick and Prince 
Edward Island Potato Marketing Boards and the New Brunswick Cream Producers’ 
Marketing Board, The New Brunswick Potato Marketing Board was in the process 
of reorganization during 1959. The Prince Edward Island Potato Marketing 
Board carried out certain promotional aciivities and was the preducers' 
representative with respect to an agreed charge contract with the Canadian 
National Railways setting a reduced freight rate on potatoes shipped out 
of Prince Edward Island. The New Brunswick Cream Producers’ Marketing 
Board limits its activities to promotional and educational work. Ii obtains 
funds for these activities from a levy collected through the licensed 
creameries in the province. In view of the limited functions of these three 
marketing boards they are not included in the statistics of later sections 
of this report. 


In addition eight of the Quebec trarketing boards in existence at 
December 31, 1959 did not have marketing plans in operation during 1959. 
Plans of some of these have subsequently come into effect. 
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Table 1.— Number of marketing boards in Canada and products controlled 
by province, 1956-1959 


: Number of marketing boards : 


: Dec, 3] 4 
tts : ai Laan At} ane 


Province . 959 

British Columbia 3 3 3 %: Tree fruits, small fruits, 
potatoes, fresh and canning 
vegetables, 

Alberta 0 0 ] 1 Canning vegetables. 

Saskatchewan 1 ii 1 1 Honey 

Manitoba 1 1 1 1 Honey 

Ontario b/ 19 20 18 16 Vegetables, fruits, sugar 


beets, seed corn, white beans, 
soybeans, wheat, tobacco, hogs, 
manufacturing milk, cream and 
cheese. 


Quebec 0) 15 34 36 Manufacturing milk, fluid 
milk, pulpwood, vegetables, 
maple products, tobacco. 


New Brunswick 4 4 4 4 Hogs, cheese, cream and potatoes. 
Nova Scotia 2 2 =| 3 Hogs, wool, milk. 
Prince Edward Island 7 1 I 1 Potatoes, 
Newfoundland 0 0 0 0 
Total ol AZ 66 66 


Includes all provincial marketing boards in existence whether actually 
performing normal marketing board functions or not. 

Includes three schemes in effect under authority of the Ontario Milk Industry 
Act. 


.- Statistics are available as to the number of 
producers affected by many of the marketing boards. With respect to the 
smaller boards, the Board secretary can usually supply quite accurate data 
in this regard. More difficulty arises in getting accurate figures for 
marketing boards which operate on a province wide basis with respect to a 
product found on most farms. The Ontario Hog Producers’ Marketing Board is 
such a body. According to the 1956 census there were 73,053 hog producers 
in Ontario that year of whom 62,100 had three or more pigs of all ages. 

It is doubtful that many of those with less than three pigs at census time 
can be considered to be producing hogs for market. Consequently 60,000 
was taken as a reasonable approximation’ of the number of producers affected 
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by the Ontario Hog Producers’ Marketing Board in both 1958 and 1959. In 
actual fact the numbers may have differed by several thousand during the 
two years but no count is available. 


Addition of the number of producers affected by individual marketing 
board plans as has been done in Table 2 results in an overestimate of 
the number and proportion of farmers who are affected, This effect is 
obvious with respect to the Ontario figure. Even in Ontario there may be 
some farmers who do not sell anything under a marketing board plan. 
However, as the three dairy product and hog plans are province wide in 
scope and the various crop plans cover most of the important crops of the 
province such farmers are unlikely to be numerous. 


Table 2.— Number and percentage of producers, by provinces, 
whose product was marketed under marketing board plans, 
1958 and 1959 


: 1958 oe Loe9 


: : er ce 

Per ea Per cent ee 
British Columbia 4,570 18.47 4,371¢ 17.69 
Alberta 388 49 347 44 
Saskatchewan 2,470 Pe 2, 500 2,42 
Manitoba £030 2.09 1,080 2.20 
Ontario )/ 179,000 127.31 184,000 130.87 
Quebec 24 Aso 2a. St 28,081 22.90 
New Brunswick 3079 15337 apo) Pant 
Nova Scotia 5,997 27.98 bytes 31.90 
Prince Edward Island 0) 0 ) 0) 
Newfoundland 0 8) 0 0 
Canada 224,184 Mads Pedr 230, 457 40.08 


a/ Number of farms, 1956 census, used as 100 per cent. 
b/ Involves extensive double counting as many Ontario farmers are affected 
by two or more plans. Hog producers estimated at 60,000. 


Double counting is unlikely to be sufficient to have much effect 
on the indicated proportion of farmers affected by marketing boards in 
other provinces except Nova Scotia. In Nova Scotia many of the hog pro- 
ducers selling through the hog marketing board may also sell wool through 
the wool marketing board or milk through the Cape Breton Milk Marketing 
Board. 


It should be noted that the proportion of farmers who have any. contact 
with marketing plans operated by provincial marketing boards is very small 
in the three prairie provinces and zero in Newfoundland and Prince Edward 
Island. 
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The value of sales.~ As the individual marketing board directs the 
marketing of only one agricultural product or of a small group of closely 
related products, the share of total agricultural produce sold through 
marketing boards is considerably smaller than the proportion of producers 
affected. Moreover, marketing boards still play a relatively insignificant 
role in the marketing of some major commodities. 


The marketing board share of total agricultural marketings in both 

1958 and 1959 was approximately 13 per cent (Table 3). The change in 
this proportion between 1958 and 1959 is too small to be significant. 
Nova Scotia is the only province in which there was a substantial change 
in the proportion of agricultural produce sold through marketing boards. 
There, the addition of business for the Cape Breton Milk Marketing Board 
which was established in 1958 led to a sizeable increase in marketing 
board business. No business was reported for this board in 1958. 


In most other provinces the marketing board share of total sales 
of farm products changed only slightly. These changes were caused mainly 
by shifts in the relative income from various agricultural products. In 
Ontario, there was a substantial increase in the value of hogs and dairy 
products marketed in 1959 as compared with 1958 associated with a corresponding 
increase in the value of products marketed by marketing boards. As the value 
of various Ontario farm products not marketed through marketing boards de-» 
clined, this led to an increase in the proportionate share of marketing 
boards of the total business. 


Table 3.— Value and proportion of agricultural marketings under 
marketing board plans, by provinces, 1958 and 1959 


a AE ES RS ES 


a 


: 1958, -2/ i ae 1959 


: Cash income: Sales under : Cash income : £Sales under 
:from sales of marketing b from sales of : marketing 
agricultural: _ beard ASRLAnEM! code kOuTeueHt Sissy abra inte? 
Province _:_pxoducts i Value iPropoxt ion: products —__:_ Value : Proportion 
~ 000 dollars - -%= ~ 000 dollars = - %- 
B.G4 121,955 13,112 10.8 122,691 13, 386 10.9 
Alta. 484,697 812 0.2 476,774 520 0.1 
Sask. iets ape 605 0.1 559 , 326 614 0.1 
Man. 221,998 826 0.4 225,019 945 0.4 
Ont. 872, 283 Beas 119 otek 867, 302 334, 492 38.6 
Que. 423,644 24, 689 5.8 420,938 25,136 6.0 
N.B. 45,922 1,848 4.0 44,692 2,169 4.9 
N2- 41,656 1,017 2.4 42,941 a,oer 7.0 
P.E.T. elatve 0 8) 28, 323 8) 0 
Nfld. 0 0 me) 0 
Canada 2,813, 299 366, 688 13.0 2, 186, 006 380, 289 13.6 


/ Revised. 


Sales as reported by some marketing boards were based on a crop year and 
as reported by others included certain marketing charges. Adjustments were 
made in such instances, where practicable, to obtain a better comparison 
with farm cash income data. 

c/ Not available. 
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Ontario accounts for nearly 90 per cent of all produce marketed 
through provincial marketing boards in Canada. The relatively large cash 
income from farm products in Ontario contributed to this predominance but 
the main cause of it is that Ontario is the only province in which a large 
share of the total agricultural output is marketed through marketing boards. 


The largest value of product marketed under any single marketing board 
plan is that reported by the Ontario Hog Producers" Marketing Board, almost 
$100 million in 1959. This represented 78 per cent of the total farm cash 
income from hogs in that province. The Ontario Flue=cured Tobacco Growers’ 
Marketing Board is second in value of product controlled as all the flue- 
cured tobacco produced in Ontario comes under its control. Farm cash income 
from the sale of Ontario flue-—cured tobacco during 1959 was estimated by the 
Dominion Bureau of Statistics at $82.5 million. There is a small dis- 
crepancy between this figure and the value reported as sales of 1959 crop 
by the marketing board. The latter is crop year figure while the former 
is calendar year. 


The three marketing schemes set up under the Ontario Milk Industry 
Act control the marketing of all milk in the province other than that 
going into fluid uses, ice cream and cottage cheese. The total value of 
milk sold under these three plans in 1959 amounted to $97 million or 53 
per cent of the value of total milk sales in Ontario. On a butterfat 
equivalent basis this represented 65 per cent of the quantity of milk sold 
by farmers. 


Value of product controlled by other Ontario marketing boards is 
much smaller reflecting the lower output of the crop concerned. All 
basic acreage contracts for asparagus, tomatoes, green peas, swe@t corn, 
green and wax beans, beets, cabbage, carrots, pumpkin and squash, lima 
beans and long green cucumbers ~ with processors in Ontario are negotiated 
through marketing boards. These basic contracts set prices and other 
conditions of sale, and cover crop which account for a little more than 
a third of farm sales of vegetables other than potatoes in Ontario. Nearly 
all the balance is absorbed by the fresh market. A similar situation pre- 
vails with respect to fruit. The marketing of tender tree fruits, grapes 
and berries, for processing as well as that of fresh peaches is controlled 
by marketing boards. The controlled products accounted for two-thirds of 
Ontario farm cash income from fruits in 1959. 


All marketing of winter wheat, soybeans, sugar beets, dry beans, 
and seed corn in Ontario comes under marketing board control. As crop 
year figures for winter wheat correspond’ poorly with calendar year farm 
cash income data, the latter has been used in preparing Tables 3 and 4. 


Quebec ranks second in the value of farm produce which is sold under 
marketing board plans. In Quebec, 100 per cent of the tobacco, 22 per 
cent of the forest and maple products, nine per cent of the dairy products 
and four per cent of the vegetables sold by farmers in 1959 were marketed 
through marketing boards. However, the marketing board share of the total 
farm business, at six per cent, was smaller than that in British Columbia 
and Nova Scotia. 
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In British Columbia marketing board business is confined to tree- 
fruits, potatoes and other vegetables. Over 90 per cent of the apples, 
pears, plums and prunes, peaches and apricots sold by farmers in British 
Columbia are marketed through B.C. Tree Fruits Limited. For cherries the 
marketing board share is 85 per cent. Production outside of the areas 
served by B.C. Tree Fruits Limited together with limited local sales 
accounts for the balance of the marketings of these fruits. Between 40 
and 50 per cent of the potatoes and vegetables sold by farmers in 
British Columbia come under control of the two vegetable marketing boards. 


The hog marketing boards of Nova Scotia and New Brunswick reported 
values of hog sales representing 47 and 61 per cent respectively of farm 
cash income derived from hogs in those two provinces in 1959, As to 
dairy products the Cape Breton Milk Marketing Board controlled about 13 
per cent of farm sales in Nova Scotia. However, the New Brunswick Cheese 
Marketing Board controlled only two per cent of the marketing of dairy 
products in that province. All the wool marketed in Nova Scotia was 
sold under a marketing board plan. 


Marketing boards of the type reviewed here control an insignificant 
portion of farm marketings in the Prairie Pravinces. However, the grain 
of these provinces is marketed through the Canadian Wheat Board. All 
the honey produced in Saskatchewan and Manitoba is sold under the plans 
of these two provinces. As the Alberta Vegetable Marketing Board controls 
the marketing of processing crops only, about half of the farm value of 
vegetables other than potatoes is affected. 


Turning to the national picture, it will be noted that tobacco 
is the only major farm product class where marketing boards have almost 
complete control (Table 4). Marketing of nearly all tobacco which is 
not regulated by a duly constituted marketing board, burley and dark 
tobacco in Ontario, is controlled by strong growers’ associations. Tobacco 
production in provinces other than Ontario and Quebec was negligible up 
to and including 1959. 


More than half the fruit and 30 per cent of the hogs marketed in 
Canada in 1959 were sold under marketing board plans. The marketing 
board share with respect to dairy products, potatoes and other vegetables, 
and forest and maple products was also substantial. The broad category 
of “other Crops” includes a number which are marketed under marketing board 
plans in the principal production area. 


Grains are not marketed through producer controlled marketing 
boards in provinces other than Ontario. There are no existing marketing 
board plans with respect to the sale of cattle and calves, sheep and lambs 
and eggs and poultry products. 


Table 4.- 


med 


Value and proportion of various agricultural commodities sold 
through producer marketing boards in Canada, 1958 and 1959 


Sales under 


Sales under 


: Cash income: marketing p/ : Cash income: marketing i 
from -__board plans “: = from :___board plans ~ 
WCE EEN Ea Propo ie ta yles_: Value:Proportion 
- 000 dollars - % = - 000 dollars - -%- 
Wheat 496,351 15, 247 Sal 497,393 6,105 lee 
Oats 28, 809 24,172 
Barley 87, 808 89,325 
Rye 2,590 ALT 
Flaxseed 36, 228 49,164 
Potatoes and 
vegetables 113,341 23, (80 21.0 113, 730 20,435 18.0 
Fruits 43,795 19,254 44.0 35, (95 19,e11 waeu 
Tobacco 83,650 82,113 i he, 88, 580 06,5925 297.6 
Cattle and calves 613,385 574, 890 
Hogs 325,094 ee 28.9 343, 884 103,090 30.0 
Sheep and lambs 10,679 10, 556 
Dairy products 495,565 107,578 Pal 014,605 "114, 8%" 22.3 
Poultry 150, 001 138,663 
Eggs 148,960 139,634 
Other l.s. products 29,950 oga/ fay a Gy Gy) 9 7al 74 
Forest and maple 
products 43,095 1,0359/ 2.4 Bo wee. 4,885 12.4. 
Other crops 101,032 23,623¢/ 23.4 93,957  24,902e/ 26.5 
Total 24 Ol aT 1 0, OR 13.0 2,786,006 380,289 13.6 


a/ Revised, 


Sales as reported by some marketing boards were based on a crop year and as 
reported by others included certain marketing charges. Adjustments were made 
in such instances, where practicable, to obtain a better comparison with 
farm cash income data. 

c/ Wool only. 

d/ Maple products only. 

e/ Soybeans, white beans, corn, sugar beets and honey. 
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MARKETING BOARDS IN CANADA 


1960 NATIONAL SUMMARY 


Marketing boards in Canada in 1960 continued to assist producers in 
their efforts for greater bargaining power. There is growing interest 
among producers to have some form of orderly marketing for some major 
commodities where marketing boards may be called upon to play an im- 
portant role. This is.the fourth in a series of annual reports on the 
activities of provincial agricultural marketing boards in Canada. 


The contents of this report are limited to operations of producer 
marketing boards established under provincial legislation. Lists of such 
boards and a description of the law under which they operate together 
with the powers which they exercise are available in other publications.1/ 
Milk Control Boards, the Canadian Wheat Board and some farmers' organizations 
such as the Sugar Beet Associations perform marketing board functions but 
are not included in this summary. 


Types of marketing boards-- Some marketing boards limit their 
functions to negotiation of price and other terms-of sale. These 


marketing boards are effective in areas of canning crops and other pro- 
ducts that are normally sold on a contract basis» The marketing boards 
represent the producers in negotiating contract terms foreach year's crop. 
Negotiation may concern any provision of the contract but terms other than 
price tend to become standard. This type of board may represent producers 
in bargaining as to sales, terms or prices on crops not sold under contract. 


Other marketing boards have the power to direct the sale of produce 
as to time, place, quantity and quality, to set prices and to impose 
service chargese The Board itself may be a sales agencye The British 
Columbia Tree Fruit Board is of this type- However, such marketing boards 
designate a sales agency, often a co-operative, to sell the product con- 
cerned and hence are known as agency boards. 


Yet other marketing boards function largely through negotiation of 
terms Of sale but designate an agency to handle a portion of the product 
sOld. An example of this is the Ontario Cheese Producers' Marketing Board. 


The Quebec Agricultural Marketing Act makes possible the establishment 
Of joint marketing plans which are legal and binding instruments, through 
which producers may compel commercial buyers to negotiate with them in 
regard to conditions of sale of products. The government agency. forthe 
marketing plans, the Agriculture Marketing Board, has full powers to in- 
vestigate the cost of production, processing, distribution and transportation 
of any marketed agricultural product including selling prices and modes of 
Classification of these same products. Several investigations on the economic 
condition of various markets, such as apple and maple products, have been 
made and others are under way as Outlined in the Quebec Agricultural Marketing 
Board's 1960 Annual Report. 


V/ Directory of Farmers' Organizations and Marketing Boards in Canada and 
Marketing Boards under Provincial Legislation, published by the Economics 
Division, Canada Department of Agriculture, Ottawa. 


- 2- 


Number of marketing boards.- The number of marketing boards in Canada 
increased by ten to reach 76 in 1960 (Table 1). Quebec accounted for this 
increase with six more fluid milk plans and five more pulpwood plans while 
there was one less milk transformation plan. Quebec which had no boards 
up to 1957 accounted for 60 per cent of the marketing boards in Canada 
in 1960. 


Table 1.- Number of marketing boards and products controlled by 
marketing boards in Canada, by province, 1956-1960 


Number of He aay 
Products 


: boards Dec. 31 2 : 
Province : 1956: 1957: 1958: 1959: 1960: controlled 1960 
British Columbia 3 2 3 3 3 Tree fruits, small 


fruits, potatoes, fresh 
and canning vegetables. 


Alberta O O 1 : l Canning vegetables 
Saskatchewan iL i 1 I ol Honey, 

Manitoba at i if A l Honey 

Ontario b/ 19 20 18 16 16 Vegetables, fruits, sugar 


beets, seed corn, white 
beans, soybeans, wheat, 


tobacco, hogs,manufacturing 


milk, cream and cheese. 


Quebec O ils) 34 36 46 Manufacturing milk,fluid 


milk, pulpwood, vegetables, 
maple products and tobacco. 


New Brunswick 4 4 4 4 4 Hogs, cheese, cream and 
potatoes. 
Nova Scotia 2 2 2 3 3 Hogs, wool and milk 
Prince Edward Island A di 1 1 1 Potatoes 
Newfoundland O O Q O Daa 
Total 31 47 66 66 76 


a/ Includes all provincial marketing boards in existence whether actually 


performing normal marketing board functions or not. 
b/ Includes three schemes in effect under authority of the Ontario Milk 
Industry Act. 


As reported in the previous report there were three marketing boards 
in existence which continued without any marketing plans in operation. 
These are the New Brunswick and Prince Edward Island Putato Marketing Boards 


" a me , 
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and the New Brunswick Cream Producers‘ Marketing Board. The Prince Edward 
Island Potato Marketing Board and the New Brunswick Cream Marketing Board 
limit their activities mainly to promotional and educational work. The 

New Brunswick Potato Marketing Board has become inactive following a recent 
unsuccessful attempt at reorganization. There are no marketing boards in 
Newfoundland. 


Producers affected.- The number of producers directly affected by 
marketing boards is difficult to estimate since some farmers belong to 
more than one plane This number is at the most 38 per cent of the total 
number of farmers in Canada in 1960 (Table 2). Some difficulty is also 
experienced in getting accurate figures with regard to the number of farmers 
participating under a marketing board which operates on a provincial basis. 
This was the case in the province of Ontario where the number of hog pro- 
ducers had to be estimated. The figure arrived at for 1960 was 60,000 the 
same as in 1959. In Alberta, Saskatchewan and Manitoba the number of 
farmers participating in provincial marketing schemes is small. 


Table*>.- Number and percentage of producers whose products 
were marketed under marketing board plans 
in’Ganada, by province: , 1959 and 1960 


1959 : 1960 

Per cent ; : Per cent 
Province + -Number-30f—-farmers--—-3---Number~-: “of farmers 
British Columbia Art 17.69 Ae Ti. o2 
Alberta 347 44 348 ~44 
Saskatchewan 2,900 ge 42 23000 DeA7 
Manitoba 1, 080 2.20 1,080 PREPS) 
Ontario a/ 184, 230 120,87 165725 Wane 
Quebec 206,061 22.90 36,844 CLO S 
New Brunswick Sao!) st 3,498 oe ees 
Nova Scotia a/ ae”: 31.90 6,904 32,76 
Prince Edward Island O O O O 
Newfoundland O O O O 
Ganader ey 230,687 40.08 ey RCL 38.49 


a/ Some double counting as many Ontario and Nova Scotia farmers are 


affected by two or more plans. 


Valueof sales.- The value of agricultural marketings under marketing 
board plans in Canada increased from $380 million in 1959 to $422 million 
in’1960. The main factor contributing to this growth was the increase in 
the Quebec share. The sales under the Quebec marketing plans increased 
Prom $25 million ih 1959 to ¢$7O million in 1960. 


The' total value of agricultural marketings decreased slightly in 
Canada in 1960. The provinces of Alberta, Saskatchewan, Manitoba and 
Quebec reported small decreases in the sale of farm products for the year. 
While there was a decline in total value of farm products marketed the 
marketing boards' share of the total increased. It represented 15.2 per 
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cent in 1960 as compared with 13.6 per cent in 1959 (Table 3). 


Table 3-- Value and proportion of agricultural marketings under marketing 
board plans in Canada, by province, 1959 and 1960 


: 1959 2 : 1960 

+ Cashiinecme.:: Sales under : Cash income : Sales under 

:from sales of: marketing :from sales of: marketing 

saGRiGul turads board Biel) aon cultural board plansb/ 
Province 3; products : Value. :Proportion products ws Value, sRnopomtion 


- 000 dollars - - % - - 000 dollars - - % - 
Boa 12S, Dey 135e06 10.9 hel ones Wag OS 1B.ccf 
eres 480,018 520 Dokl 474,870 616 Ota 
Sask. 563,873 614 aid 546,178 634 Ovi 
Man. 230, 220 945 0.4 eal 815 QoiA 
Ont. B57. .27 2 an BGA, 400 pou. 0 877,069 226 , 872 Bia8 
Qué. 419,937 25,136 60 ALA, 556 70,191 16.9 
N.Be 43,844 2,169 4.9 47,597 2,046 As 
N.S. 42,618 502i Tonal ABiol 16 3,602 Bec 
P.E.I. 28,309 0 a 29,220 © 0 
Nfld. Os 0 0 ove © 0 
Canada eT BOee4e "380505018 6 27782,953 422,481 Lay 22 


a/ Revised. : 

b/ Adjustments were made in the sales of a few marketing boards where the 
data was based On a crop year in order to obtain a better comparison 
with farm cash income. 

oy Not available. 


Ontario accounted for 77 per cent of the total marketings of all 
marketing boards in Canada in 1960 as compared with 88 per cent for the 
previous year. The development of plans and the increased amount of produce 
marketed through them in the province of Quebec accounted for part of the 
shift in the Ontario marketings® share on a national jhasis. 


Producers under marketing board control in Ontario, the most important 
province for agricultural marketings, represented 37 per cent of the total 
marketings in that province; in Quebec, 17 per cent; in British Columbia, 
ll per cents; and in Nova Scotia and New Brunswick, eight and three per 
cent respectively. 


Tobacco, hogs and dairy products lead in value of products marketed 
under any single marketing board in 1960. The Ontario Flue-cured Tobacco 
Growers’ Marketing Board marketed close to $95 million or almost 100 per 
cent of the total farm cash income for tobacco in the province. This figure 
was arrived at on the basis of a calendar year rather than a crop year. 

The Ontario Hog Producers’ Marketing Board had sales of almost $93 million 
as cOmpared with $100 million in 1959. Theivalue of milk sold under the 
three marketing plans, which come under the control of the Ontario Milk 
Industry Act, amounted to $82 million, a decline of $15 million from the 
previous year. Cheese types, other than cheddar, and secondary milk are 


not marketed under a marketing board in the province of Ontario. Secondary 
milk is milk handled by distributors in excess of their requirements and 
has Outlets through many channels. 


Other agricultural products controlled by Ontario marketing boards 
do not represent a large amount of the total sales of marketing board 
plans. The crops referred to here include vegetables such as asparagus, 
tomatoes, green peas, etc-, tender tree fruits, grapes, berries and 
peaches, both fresh and for processing,and winter wheat, soybeans, sugar 
beets, dry beans and seed corn. 


In Quebec, marketing board plans control 100 per cent of the tohacco 
marketed in the province, 35 per cent of dairy products, 17 per cent of 
the forest products, 13 per cent of the maple products, and six per cent 
of the vegetables (Table 4). 


Table 4.- Proportion of agricultural marketings which come under marketing 
board plans in Canada, by province, 1960 


Commodit S Dsoetnl tae toaskes Malis s, Ulu. 3 seas Nise tN soe tS we be lLl Lee 
= oer cent = 

Wheat Bos 

Potatoes and 

vegetables Clie | cient opus Miers, 

Fruit 78-6 ENR 

Tobacco 99.7 100.0 

Hogs 83.4 woes 4159 

Dairy products 44.2 35.1 Par ek ORO 

Wool 100.0 

Forest products 16.8 

Maple products 12-9 

Honey 100.0% 00. 08/ 

Soybeans 100-0 

Whitebeans 100.0 

Corn 100-0 

Sugar beets 100.0 


Average for all 
commodities ee  asBe lathe 0.4 37+3 16.9 Aes Seca) 0.0 


a/ The marketing board function is limited to setting minimum prices for 
certain classes. 


The British Columbia Marketing Boards control tree fruits, potatoes 
and other vegetables. .. Apples, pears, plums and prunes, peaches, 
and apricots which are marketed through B-C. Tree Fruits Limited represented 
77 per cent of the total sales of fruits in 1960. The B.C. Coast Vegetable 
Marketing Board and the B.C. Interior Vegetable Marketing Agency Ltd., 
together have under their control about 52 per cent of the potatoes and 
vegetables sold in that province. 
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The sales under the New Brunswick Hog Marketing Board represented 55 
per cent of the total cash income from hogs in 1960 as compared with 6l 
per cent for the previous year.e Cheese was the only dairy product. under 
marketing board control in that province and accounted for only one per 
cent of the total marketings of dairy products. 


In Nova Scotia, sales under marketing boards represented 48 per cent 
of the provincial total for hogs, 16 per cent for dairy products and 100 
per cent for wool. The Nova Scotia Hog Marketing Board extended its 
jurisdiction to cover the whole of Nova Scotia. The extension included 
the Island of Cape Breton. The Cape Breton Milk Marketing Board performs 
the. functions Of 4 milk, contol board. 


The amount of agricultural marketings under marketing board control, 
not including wheat, is small in the prairie provinces. All honey sold 
in Saskatchewan and Manitoba comes under the marketing boards of these 
provinces. The Alberta Vegetable Marketing Board controls only vegetables 
marketed for processing. 


On the national scene, tobacco is the only product over which market- 
ing boards have almost 100 per cent control (Table 5). The marketing 
boards' shares Of fruit, hogs and dairy products sold in Canada in 1960 
were 47, 33 and 28 per cent respectively. For potatoes, other vegetables, 
forest and maple products sold under marketing board plans it is less 
than 20 per cent. “Other crops” includes a variety of products for 
which marketing board plans are regional. 


Cattle and calves, sheep and lambs and eggs and poultry products were 
the only other major commodities for which there were no marketing board 
plans in 1960- 


Say ie 


Table 5.- Value and proportion of various agricultural commodities sold 
through producer marketing boards in Canada, 1959 and 1960 


: 1959 a : 1960 
: Sales under : Sales under 


:Cash income: marketing :Cash income: marketing b 
from : board plans ye from : board plans b/ 


Commodit farm.sales: Value :Proportion:farm sales : Value:Proportion 
- 000 dollars - = % - - 000 dollars - - % - 
Wheat 910,394 6s 105 5345692 13,038 O04 
Oats 24,959 Zils ols 
Barley 92,954 74,910 
Rye Sivas: 4,412 
Flaxseed 49,671 AP OY oi 
Potatoes and 
vegetables 13,210 20,435 1335192 245591 1e.4 
Fruits 43,113 19,311 50,803 23,002 4626 
Tobacco eS 86,992 97,639 Dies Vea f 
Cattle and calves Slay tee slew ane 
Hogs 345,064 103 090 251,502 955949. 3354 
Sheep and lambs 10,626 UZ oS 
Dairy products O14 20S 4,372 S16 ,007 144,324 OM IP es: 
Poultry iL eWaege Oa) 134,450 
Eggs 139, 122 130 oS, 
Other l.s.products 27,365 978/ ony 20,550 igee/ 0.5 
POrest and maple 
products Sos 322 As OOo ton4 AO, 231 65347 [55:3 
Other crops 94,076 24,9029/ 26:65 cere es Wie Loe 18.3 
Total 2,789,348 380, 289 13.6 Oo (Oes793> 422,481 ae? 


a/ Revised. 


b/ Adjustments were made in the sales of a few marketing boards where the data 
were based On a crop year in order to obtain a better comparison with farm 
cash income. 

c/ Wool only. 

d/ Honey, sugar beets, beans, white beans, soybeans and corn. 
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Marketing Boards in Canada 


1961 National Summary 


Marketing boards in Canada, in 
1961, played an important role in bar- 
gaining, direction and sale of farm 
products, This is the fifth in a series 
of annual reports on the activities of 
provincial agricultural marketing boards 
in Canada prepared by the Economics 
Division, 


The contents of this report are 
limited to operations of producer mar- 
keting boards established under provin- 
cial legislation. A description of the 
laws under which marketing boards ope- 
rate together with the powers of com- 
pulsion which they exercise are avail- 
able in another publication 1/, 


Milk control boards, the Canadian 
Wheat Board and some farmers! organi- 
zations such as the Manitoba Beet 
Growers! Association and the Alberta 
Sugar Beet Growers' perform marketing 
board functions, but are not included in 
this summary. 


Marketing boards are usually set 
up in a province or in part of a province 
to provide orderly marketing and to 
obtain stable returns for producers, 


The number of marketing boards 
was the same as in 1960. Sales volume 
was eight per cent higher than in 1960. 


Number of Marketing Boards - The 
total number of local marketing boards 
in Canada in 1961 was 76 (Table 1.) The 
Prince Edward Island Potato Marketing 
Board, the Quebec Apple Growers! Joint 
Marketing Board and the Quebec Field- 
Grown Celery Producers' Board were 
reported as inactive: the New Brunswick 


1/ Marketing Boards under Provincial 

i. Legislation, published by the Economics 
Division, Canada Department of 
Agriculture, Ottawa, 


Offices de vente au Canada 


Apercu national, 1963 ow 


Les offices de vente au Canada ont 
joué en 1961 un réle important dans le 
marchandage, la direction et la vente des 
produits agricoles, La Division de l'éco- 
nomie présente le cinquiéme d'une série 
de rapports annuels sur l'activité des 
offices de vente provinciaux des produits 
agricoles au Canada, 


Le présent rapport traite exclusivement 
de l'activité des offices établis par les 
producteurs en vertu de lois provinciales, 
On trouvera dans une autre publication 1/ 
un exposé des lois dont relévent les offices 
de vente et l'énoncé des pouvoirs coerci- 
tifs qu'ils exercent, 


Les offices de régie du lait, la Commis- 
sion canadienne du blé et certaines associa- 
tions d'agriculteurs dont la Manitoba Beet 
Growers! Association et l'Alberta Sugar 
Beet Growers Association remplissent les 
fonction d'offices de vente sans figurer 
dans le présent apercu. 


Les offices de vente sont généralement 
institués sur le plan provincial ou régional 
a l'intérieur d'une province, pour assurer 
aux producteurs la commercialisation or- 
donnée de leurs produits et la stabilité des 
prix, 


Le nombre d'offices était le méme qu'en 
1960 mais le volume des ventes a accusé 
une augmentation de 8 p. 100. 


Nombre d'offices de vente. - Le Canada, 
en 1961, comptait au total 76 offices de 
vente locaux (tableau 1). Certains d'entre 
eux n'ont pas fonctionné, savoir le Prince 
Edward Island Potato Marketing Board, 
l'office de vente des pomiculteurs du Qué- 
bec et l'Office de vente des producteurs de 
céleri de plein champ du Québec; le New 


1/ Les offices de vente établis en vertu 
de législations provinciales, publié 
par la Division de 1' Economie, 
Ministére de l' Agriculture, Ottawa. 


Cream Producers! Marketing Board 
limited its activities to promotional and 
education work. The marketing board 
for potatoes in New Brunswick was dis- 
solved. One marketing scheme, for 
onions in Ontario, was added, 


Producers Affected - While some diffi- 
culty was encountered in determining the 


exact number of producers affected by 
marketing boards it was estimated that 
the total number for all schemes 
amounted to 245,000 in 1961, an increase 
of 10 per cent over the 1960 figure (Table 
2). Ontario accounted for the largest 
share of this increase with 22,840 more 
farmers affected, mostly in the new 
marketing board for onions. British 
Columbia, Alberta, Quebec and New 
Brunswick also reported increases in 
those affected while Saskatchewan, Mani- 
toba and Nova Scotia reported small 
decreases, These figures involve some 
double counting, especially in Ontario as 
one farmer may market products under 
each of several plans and thereby be 
counted for each, 


Value of Sales - The value of sales 
under marketing schemes in Canada 
reached $436 million in 1961, an in- 
crease of $32 million over the 1960 
figure (Table 3). The proportion of 
Board sales as compared with the total 
farm cash income remained about the 
same with 14. 7 per cent in 1961 com- 
pared with 14,5 per cent in 1960. 


Ontario leads in importance in mar- 
keting board sales with $348 million, 
77 per cent of the total sales followed by 
Quebec with $63 million, 14 per cent 
and British Columbia with $16 million, 
4 per cent, 


Marketing board sales shown as a 
percentage of farm cash income and 
order of importance, by provinces, were 
as follows: Ontario 39; Quebec 14; 
British Columbia 12; Nova Scotia 9; and 
New Brunswick 5, Manitoba, Saskat- 
chewan and Alberta each reported under 
one per cent, 


Brunswick Cream Producers' Marketing 
Board a restreint son activité a la stimula- 
tion des ventes et a l'information des con- 
sommateurs. Le Nouveau-Brunswick a sup- 
primé l'Office de vente des pommes de 
terre; par ailleurs, l'Ontario a institué un 
plan de vente des oignons, 


Producteurs touchés, - L'énumération 
exacte des producteurs touchés par les 
offices de vente n'a pas été facile; toute- 
fois, ona pu en établir le nombre estima- 
tif 4 245,000 en 1961, soit une augmenta- 
tion de 10 p. 100 par rapport a 1960 
(tableau 2), L'augmentation la plus mar- 
quée s'est faite sentir en Ontario avec des 
effectifs de 22,840 agriculteurs touchés 
principalement par le nouvel Office de 
vente des oignons. La Colombie-Britan- 
nique, l'Alberta, le Québec et le Nouveau- 
Brunswick ont aussi signalé un accroisse- 
ment des effectifs, contrairement 4 la 
Saskatchewan, le Manitoba et la Nouvelle- 
Ecosse qui ont déclaré de faibles diminu- 
tions. Ces chiffres admettent une certaine 
majoration, surtout ceux de l'Ontario, car 
il peut arriver que le méme agriculteur 
vende des produits en vertu de plusieurs 
plans et figure ainsi sous chaque régime. 


Montant des ventes.- Le montant des 
ventes effectuées au Canada en vertu des 
plans de vente a atteint en 1961 le chiffre 
de 436 millions de dollars, soit une aug- 
mentation de 32 millions par rapport a 
1960 (tableau 3). La proportion des ventes 
par l'intermédiaire des offices, compara- 
tivement au total du revenu agricole en 
espéces, est demeurée sensiblement la 
méme, savoir 14.7 p. 100 en 1961, au 
regard de 14,5 en 1960. 


L'Ontario occupe le premier rang, en 
importance, des ventes faites par l'inter- 
médiaire des offices pour un montant de 
348 millions de dollars, soit 77 p. 100 de 
ses ventes totales; suivent le Québec avec 
un montant de 63 millions de dollars, ou 
14 p. 100, et la Colombie-Britannique avec 
un montant de 16 millions de dollars ou 
4p. 100. 


Les ventes par l'intermédiaire des 
offices, exprimées en pourcentage du reve- 
nu agricole en espéces et présentées par 


Ontario had the largest variety of 
commodities sold through marketing 
schemes in 1961, a few of which are of 
considerable importance in terms of 
total Ontario sales, The leading pro- 
ducts marketed under individual market- 
ing boards in 1961, by value, were 
tobacco, hogs and dairy products. The 
Ontario Flue-Cured Tobacco Growers! 
Marketing Board reported sales of $96 
million (98 per cent of Ontario cash 
income from sales of tobacco). It is to 


be noted that the 1961 tobacco crop was 
the second highest on record, The Board 
removed, under the Federal Agricultural 
Products Co-operative Marketing Act, 
some 5,000,000 pounds redried weight of 
no-sale tobacco from the market to 

bring some stability in the market, The 
Ontario Hog Producers' Marketing Board 
had sales of $91 million (78 per cent of 
Ontario cash income from sales of hogs) 
as compared with $93 million for the 
previous year.’ As of December 4, 1961 
the Ontario Hog Producers! Marketing 
Board took over the powers of its central 
selling agency, the Ontario Hog Produ- 
cers' Co-operative. 


The three dairy marketing plans, 
which come under the control of the 
Ontario Milk Industry Act, reported 
sales of $84 million (45 per cent of 
Ontario’ cash income from the sale of 
dairy products) a small increase over 
1960. Dairy products marketed under 
these plans include: creamery butter, 
cheddar cheese; condensed milk; evapo- 
rated milk; whole milk powder less than 
26 per cent butterfat and cream powder. 
Fluid milk, secondary milk and cheese 
types other than cheddar are not marketed 
under a marketing board in the province 
of Ontario. 


Fruit sales as reported under the 
marketing plan in Ontario amounted to 
$22 million (88 per cent of Ontario cash 
income from the sale of fruit), Ontario 
Wheat Producers' Marketing Plan 
reported sales of $17 million (99 per cent 
of the Ontario cash income from the sale 
of wheat), Vegetable sales amounted to 
$18 million (30 per cent of the Ontario 
cash income from the sale of vegetables). 


ordre d'importance par province, s'éta- 
blissent comme il suit: Ontario 39, Qué- 
bec 14, Colombie-Britannique 12, Nouvelle- 
Ecosse 9, Nouveau-Brunswick 5, Le Mani- 
toba, la Saskatchewan et l'Alberta ont 
déclaré individuellement moins de 1 p. 100. 


L'Ontario compte la gamme la plus éten- 
due des denrées écoulées par l'intermédi- 
aire des régimes de vente en 1961; cer- 
taines d'entre elles prennent beaucoup 
d'importance par rapport au montant total 
des ventes en cette province. Les 
principaux produits importants commerci- 
alisés en 1961 sous un régime particulier 
de vente ont été le tabac, les porcs et les 
produits laitiers, L'Ontario Flue-Cured 
Tobacco Growers' Marketing Board a dé- 
claré un montant de ventes de 96 millions 
de dollars (98 p. 100'du revenu en espéces 
provenant des ventes de tabac de l'Ontario). 
Il y a lieu de noter que la récolte de 1961 
était la deuxiéme plus importante récolte 
a date. L'Office a retiré du marché, en 
vertu de la loi fédérale sur la vente coopé- 
rative des produits agricoles, environ 5 
millions de livres, poids reséché, de tabac 
invendu pour assurer au marché une cer- 
taine stabilité. Le montant des ventes de 
l'Ontario Hog Producers! Marketing Board 
a atteint le chiffre de 91 millions de dollars 
(78 p. 100 du revenu en espéces provenant 
de la vente de porcs en Ontario), compara- 
tivement a 93 millions l'année précédente. 
A compter du 4 décembre 1961, l'office de 
vente des porcs de l'Ontario a assumé les 
fonctions de son agent central de vente, 
l'Ontario Hog Producers! Co-operative, 


Les trois régimes de vente du lait 
que régit l'Ontario Milk Industry Act, dé- 
clare des ventes pour le montant de 84 
millions de dollars (45 p. 100 du revenu en 
espéces provenant de la vente de produits 
laitiers en Ontario), soit une faible hausse 
par rapport a 1960. Les produits laitiers 
écoulés d'aprés ces trois régimes com- 
prennent le beurre de fabrique, le fromage 
Cheddar, le lait concentré sucré, le lait 
concentré non sucré, la poudre de lait 
entier d'une teneur en matiére grasse de ° 
moins de 26 p. 100 et la poudre de créme, 
Le lait nature, le lait de surplus, le lait 
de fromagerie (autre que celui destiné a 
la fabrication du fromage Cheddar), ne 


All sales of soybeans, sugar beets, 
dry beans, seed corn and Ontario grown 
wheat are controlled by marketing plans. 


On May 1, 1961 the Ontario Tender 
Fruit Growers! Marketing Board took 
over the powers of its marketing agency, 
the Ontario Fruit for Processing Co- 


operative Limited, The marketing agency 


was dissolved. 


One of the two negotiating commit- 
ties for grapes for processing was 


dissolved during the year, The commit- 
tee dissolved had to do with selling and 
transporting of grapes for processing. 


In Quebec, sales of dairy products 
under marketing boards amounted to 
$47 million (26 per cent of the Quebec 
cash income from the sale of dairy pro- 
ducts), Milk marketing boards operate 
on a regional basis within the province 
and the sale of dairy products controlled 
in some regions would be close to 100 
per cent, Some of the other products 
controlled by marketing plans in Quebec 
were forest products with $9 million of 
sales (58 per cent of Quebec cash 
income from the sale of forest products 
from farms); tobacco with $4.7 million 
sales (86 per cent of Quebec cash income 
from the sale of tobacco); maple pro- 
ducts with one million dollar sales (19 
per cent of Quebec cash income from 
sales of maple products). 


The British Columbia marketing 
boards control tree fruits which include 
apples, apricots, cherries, peaches, 
pears, plums and prunes; potatoes and 
other vepetables.” 9The 5. 'C, /irée 
Fruits Limited, the agency for the mar- 
keting board, reported sales of $12 
million (62 per cent of the B.C. Cash 
income from sales of fruit), The two 
vegetable marketing boards together 
reported sales of four million dollars; 
(45 per cent of the B.C. cash income 
from sales of potatoes and vegetables). 


In New Brunswick 50 per cent of 
the hogs were marketed through the hog 
plan in 1961; sales amounted to $1.9 
million, Cheese was the only dairy pro- 


tombent pas sous un régime de vente dans 
la province de l'Ontario. 


Les ventes de fruits, d'aprés les 
déclarations du régime de commercialisa- 
tion de l'Ontario, se sont élevées a 22 mil- 
lions de dollars (88 p. 100 du revenu en 
espéces provenant de la vente de fruits en 
Ontario). L'Ontario Wheat Producers! 
Marketing Plan déclare des ventes pour un 
montant de 17 millions de dollars (99 p. 
100 du revenu en espéces de la vente de 
blé en Ontario). Les ventes de légumes 
figurent pour 18 millions de dollars (30 p. 
100 du revenu en espéces de la vente de 
légumes en Ontario), 


Les régimes de vente régissent en 
Ontario toutes les ventes de féves soja, 
de betteraves a sucre, d'haricots secs et 
de mais de semence. 


Le 1°? mai 1961, l'Ontario Tender 
Fruit Growers' Marketing Board a assu- 
mé les fonctions de son agent commercial, 
l'Ontario Fruit for processing Co-opera- 
tive Ltd, Cet agent commercial a été 
dissous. 


L'un des deux comités de négocia- 
tion pour le raisin de transformation a 
été dissous au cours de l'année. Il s'a- 
gissait du comité qui s'occupait de la 
vente et du transport du raisin de trans- 
formation, 


Dans le Québec, les ventes de pro- 
duits laitiers sous le régime des offices 
de vente représentent une valeur de 47 
millions de dollars (26 p. 100 du revenu 
en espéces provenant de la vente de pro- 
duits laitiers dans le Québec). Les 
offices de vente du lait fonctionnent sur 
des plans régionaux a l'intérieur de la 
province et, dans certaines régions, la 
régie des produits laitiers s'étend a prés 
de 100 p. 100 de la production. Au nom- 
bre des autres produits régis pas des 
régimes de vente dans le Québec, men- 
tionnons les produits forestiers, pour une 
valeur de 9 millions de dollars (58 p. 100 
du revenu en espéces de la vente de pro- 
duits forestiers de ferme du Québec); le 
tabac, 4.7 millions (86 p. 100 du revenu 
en espéces de la vente de tabac dans le 


Québec); produits de l'érable, 1 million 
(19 p. 100 du revenu en espéces de la 
vente de produits d'érable dans le Québec) 


duct under marketing board control in 
New Brunswick and accounted for a very 
small percentage of the total cash 
income from sales of dairy products. 


Les offices de vente de la C. -B. ré- 
gissent les fruits de verger: pommes, 
abricots, cerises, péches, poires, prunes 


The Nova Scotia marketing boards 


accounted for 61 per cent of the cash 
income from sales of hogs ($2.1 million) 
16 per cent of the dairy products and 100 
per cent of the wool. 


Marketing boards in Saskatchewan 
and Manitoba controlled 100 per cent of 
the honey sales, Vegetables for 


processing is the only product under 
marketing board control in Alberta, 


Marketing board sales ona 
national level and their proportion to 
cash income from farm sales are given 
in Table 4. Tobacco was the only 
commodity where nearly 100 per cent 
control was reported, 


Other major agricultural commo- 
dities for which there were no market- 
ing schemes in 1961 included cattle and 
calves, sheep and lambs and poultry 
products, 


Marketing Boards Under 
Provincial Legislation 
as of December 31, 1961 


In all provinces with marketing 
boards each Board administers one plan 
or scheme. Usually the name of the 
plan or scheme is identical to that of the 
Board except for the last word, In the 
following list, the plan or scheme has 
been designated only where there is a 
greater difference than this in the name, 
The date of formation of each Board is 
shown after its name, 


British Columbia 


Three marketing schemes were in 
force under the ''Natural Products Mar- 
keting (British Columbia) Act! of 1934, 
These covered tree fruits, potatoes and 
vegetables, in particular, onions, toma- 
toes, turnips, peppers, beans and aspa- 
ragus,. The name and date of inception 
of each scheme follows: 


et les prunes a pruneaux, ainsi que pom- 
mes de terre et d'autres légumes, 
Ltagent commercial de l'office, The B.C. 
Tree Fruits Limited, déclare des ventes 
pour une valeur de 12 millions de dollars 
(62 p. 100 du revenu en espéces de la 
vente de fruits en Colombie-Britannique). 
Les deux offices de vente de légumes 
déclarent des ventes pour une valeur glo- 
bale de 4 millions de dollars (45 p. 100 du 
revenu en espéces de la vente de pommes 
de terre et de légumes en Colombie- 
Britannique). 


Au Nouveau-Brunswick, 50 p. 100 
des porcs ont été vendus par l'intermé- 
diaire du régime de vente, en 1961; ces 
ventes représentent un montant de 1.9 
million de dollars, Le fromage était le 
seul produit laitier régi au Nouveau- 
Brunswick par un office de vente. La 
valeur du produit ainsi vendu ne repré- 
sente qu'un trés faible pourcentage du 
revenu total en espéces provenant de la 
vente de produits laitiers, 


En Nouvelle-Ecosse, les offices de 
vente ont figuré pour 61 p. 100 du revenu 
en eSpéces provenant de la vente de porcs 
(2.1 millions de dollars), 16 p. 100 des 
produits laitiers et 100 p. 100 de la laine. 


Les offices de vente de la Saskat- 
chewan et du Manitoba régissaient les 
ventes de miel 4 100 p. 100. Seuls les 
légumes de transformation tombent sous 
le régime d'un office de vente en Alberta, 


Le tableau 4 présente, sur le plan 
national, les ventes effectuées par l'in- 
termédiaire des offices, ainsi que la pro- 
portion de leur produit par rapport au 
revenu en espéces provenant des ventes 
de produits agricoles, Le tabac est la 
seule denrée dont la régie, sur le plan 
national,s' étend a prés de 100 p. 100 de 
la production. 


Provincial Board: British Colum- .- 
bia Marketing Board. 


Local Boards: 


1) The British Columbia Fruit 
Board, 1934. The British 
Columbia Tree Fruit Market- 
ing Scheme; the central selling 
agency, the B.C, Tree Fruits 
Limited. 


2) The B.C. Coast Vegetable Mar- 
keting Board, 1935. The B.C. 
Coast Vegetable Scheme; the 
central selling agencies, the 
B.C. Coast Vegetable Co-ope- 
rative Association and the 
Island Vegetable Co-operative 
Association. 


3) The B.C. Interior Vegetable 
Marketing Board, 1935. The 
British Columbia Interior Vege- 
table Scheme; the central sell- 
ing agency, the Interior Vege- 


table Marketing Agency Limited. 


These three boards had their autho- 
rity extended under the Federal 


"Agricultural Products Marketing Act! 
with respect to marketing of agriculture 
products in interprovincial and export 
trade under the Federal Agricultural 
Marketing Act, 


Alberta 


One marketing scheme was in 
force under the ''Marketing of Agricul- 
turalvrroducts Act! of 2955. It 
covered seven different vegetables for 
processing, 


Provincial Board: none 
Local Board: 

The Alberta Vegetable Mar- 
keting Board, 1958, The Alberta 


Commercial Canning and Freezing 
Crops Marketing Plan. 


Au nombre des autres produits agri- 
coles de premiére importance qui échap- 
paient aux régimes de vente en 1961, 
figurent les gros bovins, les veaux, les 
moutons, les agneaux et les produits 
avicoles, 


Offices de vente institués en vertu de légis- 


lations provinciales au 31 décembre 1961 


Les provinces dotées de régimes de 
vente comptent individuellement un office 
chargé d'appliquer un ou plusieurs plans 
particuliers, D'ordinaire le nom du plan 
ou régime est identique a celui de l'office, 
sauf le dernier mot. Dans le répertoire 
qui suit, le plan ou régime ne figure que 
dans les cas oti le nom différe de celui de 
l'office plus que par le seul dernier mot. 
La date d'institution des offices figure indi- 
viduellement a la suite du nom, 


Colombie-Britannique 


Trois régimes de vente étaient en 
application en vertu du Natural Products 
Marketing (British Columbia) Act de 1934, 
Ils visaient les fruits de verger, les pom- 
mes de terre et autres légumes, en parti- 
culier les oignons, les tomates, les ruta- 
bagas, les piments, les haricots et les 
asperges, 


Office provincial: British Columbia 
Marketing Board, 


Offices particuliers: 


l1- The British Columbia Fruit Board, 
1934, Plan: The British Columbia 
Tree Fruit Marketing Scheme; agent 
commercial central: The B.C. Tree 
Fruits Limited. 


2- The B.C. Coast Vegetable Marketing 
Board, 1935.6 Plans sine B.C. Coast 
Coast Vegetable Scheme; agents commer- 
ciaux centrals: The B.C. Coast Vege- 
table Co-operative Association et The 
Island Vegetable Co-operative Associa- 
tion, 


Saskatchewan 


One marketing scheme was in 
force under the ''Natural Products 
Marketing Act'', 1945, It covered honey. 


Provincial Board: The Saskatche- 
wan Marketing Board. 


Local Board: 


The Saskatchewan Honey 
Board, 1950. The Saskatchewan 
Honey Marketing Plan. 


Manitoba 


One marketing scheme was in 
force under the ''Natural Products Mar- 
keting Act'' of 1940. It covered honey. 


Provincial Board: The Manitoba 
Marketing Board, 


Local Board: 
The Manitoba Honey Market- 
ing Board, 1953. 


Ontario 


Seventeen marketing schemes were 
in force, 14 under the ''Farm Products 
Marketing Act" of 1946 and three under 
the Milk Industry Act of 1957. 


The plans under the ''Farm Pro- 
ducts Marketing Act'' covered vegetables, 
tender fruits, sugar beets, seed corn, 
white beans, soybeans, wheat, tobacco 
and hogs; and, under the '' Milk Industry 
Act '', manufactured milk, cream and 
cheese, 


Provincial Board: Farm Products 
Marketing Board. 


3- The B.C. Interior Vegetable Market- 
ing Doardyi1935.- (Plans, Ther ritish 
Columbia Interior Vegetable Scheme; 
agent commercial central: The Inte- 
rior Vegetable Marketing Agency 
Limited, 


La loi fédérale sur 
l' organisation du marché des 
produits agricoles a étendu au 
commerce interprovincial et 
d'exportation les pouvoirs de ces 
trois offices en matiéres de vente de 
produits agricoles, 


Alberta 


Un plan de vente visant sept legumes 
de transformation était en application en 
vertu du Marketing of Agricultural Products 
Actide: L355. 


Office provincial: néant, 


Office particulier: The Alberta Vege- 
table Marketing Board, 1958, 


Plan: The Alberta Commercial 
Canning and Freezing Crops Market- 
ing Plan, 


Saskatchewan 
En vertu du Natural Products Mar- 


keting Act, 1945, un régime de vente 
s'appliquait au miel. 


Office provincial: The Saskatchewan 
Marketing Board, 


Office particulier: The Saskatchewan 
Honey Board, 1950. 


Plan: The Saskatchewan Honey 
Marketing Plan, 

Manitoba 
Un régime de vente s'appliquait au 


miel en vertu du Natural Products Market- 
ing Act de 1940, 


Office provincial: The Manitoba 
Marketing Board, 


Office particulier: The Manitoba 
Honey Marketing Board, 1953. 


Local Boards: 


The Ontario Asparagus Gro- 
wers' Marketing Board, 1938. 

The Ontario Seed-Corn Gro- 
wers! Marketing Board, 1942. 

The Ontario Sugar Beet Gro- 
wers' Marketing Board, 1942, 

The Ontario Bean Growers! 
Marketing Board, 1944. 

The Ontario Berry Growers' 
Marketing Board, 1944, 

The Ontario Hog Producers! 
Marketing Board, 1946. 

The Ontario Vegetable Gro- 
wers!' Marketing Board, 1946. 

The Ontario Grape Growers' 
Marketing Board, 1947, 

The Ontario Soya Bean Gro- 
wers' Marketing Board, 1949. 

The Ontario Fresh Peach Gro- 
wers' Marketing Board, 1954, 

The Ontario Wheat Producers' 
Marketing Board, 1958. 

The Ontario Tender Fruit 
Growers! Marketing Board, 1959. 

The Ontario Onion Growers' 
Marketing Board, 196l. 


The Ontario Flue-Cured Tobacco 
Marketing Board, 1957, and the Ontario 
Flue-Cured Tobacco Growers' Co- 
operative Limited, under the direction 
of the Board processes a portion of the 
tobacco controlled by it, 


The Farm Products Marketing 
Board of Ontario and the local boards 
concerned had their authority extended 
under the Federal ''Agricultural Products 
Marketing Act'' with respect to market- 
ing in interprovincial and export trade, 
the following agricultural products; 
beans, strawberries and raspberries for 
processing, wheat, fresh peaches, 
tender fruits for processing, grapes, 
asparagus and hogs. 


The same authority was extended 
to the Ontario Vegetable Growers! Mar- 
keting Board and the Ontario Flue-Cured 
Tobacco Growers! Marketing Board. 


Ontario 


L'Ontario comptait dix-sept régimes 
de vente, dont quatorze en application du 
Farm Products Marketing Act de 1946 et 
trois, en vertu du Milk Industry Act de 
195% 


Les plans institués en vertu du Farm 
Products Marketing Act visaient les légu- 
mes, les fruits tendres, les betteraves a 
sucre, le mais de semence, les haricots 
blancs, les féves soja, le blé, le tabac et 
les porcs; les régimes établis en applica- 
tion du Milk Industry Act touchaient le lait 
transformé, la créme et le fromage. 


Office provincial: Farm Products 
Marketing Board. 


Offices particuliers: 


The Ontario Asparagus Growers' 
Marketing Board, 1938. 

The Ontario Seed-Corn Growers'! 
Marketing Board, 1942. 

The Ontario Sugar Beet Growers! 
Marketing Board, 1942. 

The Ontario Bean Growers! Market- 
ing Board, 1944, 

The Ontario Berry Growers' 
Marketing Board, 1944, 

The Ontario Hog Producers! Market- 
ing Board, 1946. 

The Ontario Vegetable Growers' 
Marketing Board, 1946, 

The Ontario Grape Growers! 
Marketing Board, 1947. 

The Ontario Soya Bean Growers! 
Marketing Board, 1949, 

The Ontario Fresh Peach Growers! 
Marketing Board, 1954. 

The Ontario Flue-Cured Tobacco 
Marketing Board, 1957. 

The Ontario Wheat Producers'! 
Marketing Board, 1958. 

The Ontario Tender Fruit Growers! 
Marketing Board, 1959. 

The Ontario Onion Growers'! 
Marketing Board, 1961. 


La Coopérative The Ontario Flue- 
Cured Tobacco Growers! Co-operative 
Limited, sous la conduite de l'office par- 
ticulier, qui vise le tabac jaune, trans - 
forme une partie du tabac que régit celui- 
Ci, 


In addition the following boards had 
authority under the Federal Act to 
collect levies: The Ontario Bean Gro- 
wers' Marketing Board and the Ontario 
Wheat Producers’ Marketing Board. 


''The Milk Industry Act! 


Provincial Board: The Milk 
Industry Board of Ontario. 


Local Boards: 


The Ontario Cheese Producers'! 
Marketing Board, 1937; the mar- 
keting agency, the Ontario Cheese 
Producers! Co-operative, The 
Ontario Cream Producers! Mar- 
keting Board, 1947. ,The Ontario 
Concentrated Milk Producers' 
Board), 1935. 


The Milk Industry Board of Ontario 
and the Ontario Cheese Producers! Mar- 
keting Board had their authority extended 
under the Federal "Agricultural Products 
Marketing Act'', with respect to market- 
ing agricultural products in interprovin- 
cial and export trade and, in addition, the 
Cheese Board had authority under the 
Federal Act to collect levies, 


Quebec 


Forty-six marketing schemes were 
in foree im Quebec under the "Quebec 
Agricultural Marketing Act'' of 1956. These 
covered the following products: manufac- 
tured milk, fluid milk, tobacco, maple 
products, tomatoes, pulpwood, apples 
and celery. 


Provincial Board: The Quebec 
Agricultural Marketing Board, 


Local Boards: 
Pulpwood: 


The Saguenay Pulpwood Pro- 
ducers! Board, 1957. 

The Charlevoix Pulpwood 
Producers! Board, 1958. 

The Gaspésia Pulpwood 
Producers! Board, 1958. 


L'Office provincial The Farm Pro- 
ducts Marketing Board et les office parti- 
culiers qui en relévent ont fait étendre au 
commerce interprovincial et d'exporta- 
tion leurs pouvoirs en vertu de la loi fédé- 
rale sur l'organisation du marché des 
produits agricoles en matiére de vente 
des produits agricoles qui Suivent: hari- 
cots, fraises et framboises de transfor- 
mation, blé, péches frafches, fruits 
tendres de transformation, raisin, 
asperges et porcs., 


Les mémes pouvoirs ont été 
accordés aux offices Ontario Vegetable 
Growers! Marketing Board et Ontario 
Flue-Cured Tobacco Growers' Marketing 
Board, 


En outre, la loi fédérale a reconnu 
le droit de prélévement aux offices The 
Ontario Bean Growers' Marketing Board 
et Ontario Wheat Producers' Marketing 
Board, 


The Milk Industry Act 


Office provincial: The Milk Industry 
Board of Ontario, 


Offices particuliers: 


l- Ontario Cheese Producers! Market- 
ing Board, 1937; agent commercial: 
Ontario Cheese Producers! Co- 
operative, 


2- Ontario Cream Producers! Market- 
ing Board, 1947. 


3- Ontario Concentrated Milk Produ- 
cers' Board. 1935. 


Les pouvoirs de la Milk Industry 
Board of Ontario et l'Ontario Cheese Pro- 
ducers' Marketing Board ont été étendus 
au commerce interprovincial et d'exporta- 
tion en vertu de la loi fédérale sur l'orga- 
nisation du marché des produits agricoles, 
en ce qui touche la vente de produits agri- 
coles; en outre,la loi fédérale a reconnu a 
l'office de vente du fromage le droit d'ef- 
fectuer des prélévements. 


The Lévis and Bellechasse 
Pulpwood Products' Board, 1958. 

The Montmorency Pulpwood 
Producers! Board, 1958. 

The Quebec North-West Pulp- 
wood Producers! Board, 1958, 

The Rimouski-Matapédia Pulp- 
wood Producers! Board, 1958. 

The Témiscamingue Pulpwood 
Producers! Board, 1958. 

The Rimouski-Matane Wood 
Producers! Board, 1959. 

The Ste. Anne de la Pocatiére 
Region Wood Producers' Board, 
1959. 

The Gatineau Valley Forest 
Products Producers! Board, 1960. 

The Lotbiniére Forest Products 
Producers! Board, 1960. 

The Mégantic Forest Products 
Producers!’ Board, 1960. 

The Pontiac Forest Products 
Producers! Board, 1960. 

The Rimouski-Témiscouata 
Forest Products Producers! Board, 
1961. 


The above Pulpwood Producers' 
Boards, (Mégantic and Rimouski- 
Témiscouata excepted), had their autho- 
rity extended under hte Federal 'Agri- 
cultural Products Marketing Act" with 
respect to marketing agricultural pro- 
ducts in interprovincial and export 
trade, 


Maple Products: 


The Quebec- South Maple Sugar and 
Syrup Producers' Board, 1958, This 
Board had its powers extended under the 
Federal Act with respect to marketing of 
agricultural products in interprovincial 
and export trade, 


Tobacco: 


The Quebec Pipe and Cigar Tobacco 
Producers! Board, 1957 and the Quebec 
Flue-Cured Tobacco Producers! Board, 
1958, These Boards had their authority 
extended under the Federal Act with re- 
spect to marketing of agricultural 
products in interprovincial and export 
trade, 
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epeher 


Le province de Québec comptait 
quarante-six régimes de vente institués 
en vertu de la loi des marchés agricoles 
du Québec de 1956. Ils visaient le lait 
transformé, le lait nature. Le tabac, les 
produits de l'érable, les tomates, le bois 
a pate, les pommes et le céleri. 


Office provincial: Office des 
marchés agricoles du Québec. 


Offices particuliers: 


Bois a pate: 

Office des producteurs de bois de 
pulpe du Saguenay, 1957, 

Office des producteurs de bois de 
pulpe de Charlevoix, 1958. 

Office des producteurs de bois de 
pulpe de la Gaspésie, 1958, 

Office des producteurs de bois de 
pulpe de Lévis-Bellechasse, 1958. 


Office des producteurs de bois de 
pulpe de Montmorency, 1958. 

Office des producteurs de bois de 
pulpe du nord-ouest québecois, 1958, 

Office des producteurs de bois de 
pulpe de Rimouski-Matapédia, 1958, 

Office des producteurs de bois de 
Témiscamingue, 1955. 

Office des producteurs de bois de 
Rimouski-Matane, 1959. 

Office des producteurs de bois de 
la région de Ste-Anne de la Pocatiére, 
1959. 

Office des producteurs de bois de 
la vallée de la Gatineau, 1960. 

Office des producteurs de bois de 
Lotbiniére, 1960. 

Office des producteurs de bois de 
Mégantic, 1960. 

Office des producteurs de bois du 
comté de Pontiac, 1960. 

Office des producteurs de bois de 
Rimouski-Témiscouata, 1961. 


Les plans des producteurs de bois 
énumérés ci-dessus (sauf ceux de Mégan- 
tic et de Rimouski-Témiscouata), ont 
fait étendre leurs pouvoirs au commerce 
interprovincial et d'exportation, en vertu 
de la loi fédérale sur l'organisation du 
marché des produits agricoles, en ce qui 
touche la vente de produits agricoles, 


Manufactured Milk: 


Fluid 


The Quebec Carnation Com- 
pany Milk: Producers’, Board, 195i. 

The Fry-Cadbury Milk Produ- 
cers' Board, 1957. 

The J.J. Joubert (Nicolet) 
Milk Producers! Board, 1957. 

The Elmhurst Dairy (Henry- 
ville) Milk Producers' Board, 
LOD ts 

The Lowney's Company (St. 
Cuthbert) Milk Producers' Board, 
1958, 


Milk: 


The Crémerie Créte Inc, 
Milk Producers! Board, 1957. 

The Laiterie Bélanger Milk 
Producers! Board, 1957, 

The Laiteries de la Baie des 
Ha! Ha! Milk Producers! Board, 
1957. 

The Mont St, Bruno Dairy 
Milk Producers-Suppliers' Board, 
1955 

The Quebec City Milk Produ- 


cers' Board, 1957. 


The St. Hyacinthe Region 
Milk Producers! Board, 1957. 

The Sorel Region Milk Produ- 
cers' Board, 1957. 

The Dallaire Dairy (Rouyn) 
Whole Milk Producers! Board, 
1958. 

The Drummondville Whole 
Milk Producers' Board, 1958. 

The Leclerc Dairy (Sherbrooke) 
Milk Producers' Board, 1958. 

The Montreal Whole Milk 
Producers-Suppliers' Board, 
1958. 1/. 

The Trois-Riviéres Whole 
Milk Producers! Associations'! 
Board, 1958. 

The Victoria Dairy Inc, Milk 
Producers! Board, 1958. 


1/ The name of the plan for this 
Board includes the word "joint," 


Produits de l'érable: 


Office des producteurs de sucre et 
de sirop d'érable de Québec-sud, 1958. 


Les pouvoirs de ce plan ont été 
étendus au commerce interprovincial et 
d'exportation, en vertu de la loi fédérale 
sur l'organisation du marché des pro- 
duits agricoles, en ce qui touche. la vente 
de produits agricoles, 


Tabac: 

Office des producteurs de tabac a 
cigare et a pipe du Québec, 1957, et 
Office des producteurs de tabac jaune du 
Québec, 1958. Ces deux plans ont fait 
étendre au commerce interprovincial et 
d'exportation, en vertu de la loi fédérale 
sur l'organisation du marché des produits 
agricoles, leurs pouvoirs en ce qui touche 
la vente de produits agricoles, 


Lait transformé: 


Office des producteurs de lait du 
Québec de la compagnie Carnation, 1957. 

Office des producteurs-fournisseurs 
de la compagnie Fry-Cadbury Limited, 
19O57. 

Office des producteurs-fournisseurs 
de lait de J.J. Joubert Limitée de Nicolet, 
LOST. 

Office des producteurs-fournisseurs 
de lait du poste de réception et de trans- 
formation d'Henryville de la compagnie 
Elmhurst Dairy Limitée, 1957. 

Office des producteurs-fournisseurs 
de lait de la compagnie Lowney's de St- 
Cuthbert, 1958. 


Lait nature: 


Office des producteurs-fournisseurs 
de la Crémerie Créte Inc. , 1957. 

Office des producteurs-fournisseurs 
de lait dé la Laiterie Belanger, 1957. 

Office des producteurs de lait four- 
nisseurs des laiteries de la Baie des 
Hal "Hayy eo 1. 

Office des producteurs-fournisseurs 
de lait de la Laiterie Mont St-Bruno, 1957. 

Office des producteurs de lait sur 
le marché de Québec, 1957. 

Office des producteurs de lait de la 
région de St-Hyacinthe, 1957. 


The Chicoutimi Market Milk 
Producers-Suppliers' Board, 1959. 
The Sherbrooke Dairy Milk 
Producers-Suppliers' Board, 1959. 
The Jonquiére Whole Milk 
Producers! Board, 1960. 1/. 

La Laiterie Sanitaire Ltd. 
L'Epiphanie Whole Milk Producers' 
Board, 1960. 


The Region of Labelle Whole 
Milk Producers! Board, 1960. 

The Cascades Dairy Milk 
Producers-Suppliers' Board, 
1961.0) 1/3 

The St. Jéré6me Whole Milk 
Producers! Board, 196l. is 


Fruits and Vegetables; 


The Quebec Tomato Growers! 
Board, 1958. 1/. 

The Quebec Apple Growers! 
Board, 1960. 1/. 

The Field-Grown Celery Pro- 
ducers! Board, 1958. 


New Brunswick 


Three marketing schemes were in 
force under the ''Natural Products Con- 
trol Act" of 1937. These covered the 
following products: hogs, wool, and 
cream, 


Provincial Board: Natural 
Products Control Board. 


Local Boards: 


The New Brunswick Hog Pro- 
ducers' Marketing Board, 1959; 
the selling agency, the Maritime 
Co-operative Services Limited. 


1/ The name of the plan for this 
Board includes the word " joint," 
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Office des producteurs de lait de la 
région de Sorel, 1957. 

Office des producteurs de lait 
nature de la Laiterie Dallaire, Rouyn, 
1958. 

Office des producteurs de lait 
nature de Drummondville, 1958. 

Office des producteurs de lait 
fournisseurs de la Laiterie Leclerc de 
Sherbrooke, 1958, 

Office des producteurs-fournisseurs 
de lait nature du marché de Montréal, 
1958,1/ 

Office des producteurs de lait 
nature des Trois-Riviéres, 1958, 

Office des producteurs de lait de la 
Laiterie Victoria, 1958. 

Office des producteurs de lait 
fournisseurs du marché de Chicoutimi, 
Me heiF 

Office des producteurs de lait 
fournisseurs de la Laiterie de Sherbrooke, 
1959. 

Office des producteurs de lait 
nature fournisseurs de la Laiterie sani- 
taire de l'Epiphanie, 1960. 


Office des producteurs de lait 
nature de Jonquiére, 1960. 1 


Office des producteurs de lait 
nature de la région de Labelle, 1960. 

Office des producteurs-fournisseurs 
de lait de la Laiterie Cascades, 1961. 1/ 

Office des producteurs de lait 
nature de St-Jéréme, 1961,.1/ 


Fruits et legumes: 


Office des producteurs de tomates 
du Québec, 1958, 1/ 

Office des pomiculteurs du Québec, 
1960, 1/ 

Office des producteurs de céleri de 
pleine terre, 1958. 


Nouveau-Brunswick 


Trois plans de vente étaient en appli- 
cation en vertu du Natural Products Con- 
trol Act de 1937, Ils visaient les porcs, 
la laine et la créme. 


Office provincial: Natural Products 
Control Board, 


1/ Le nom du plan dans le cas de cette 
office comprend le mot "conjoint", 


The New Brunswick Marketing 
Board had its authority extended under 
the Federal "Agricultural Products Mar- 
keting Act'' with respect to marketing of 
agricultural products in interprovincial 
and export trade, 


The New Brunswick Cream 
Producers! Marketing Board, 1949. 


The New Brunswick Cheese 
Marketing Board, 1939. 


Nova Scotia 


Three marketing schemes were in 
force under the ''Natural Products Mar- 
keting Act" of 1946. These covered the 
following products: hogs, wool and fluid 
milk. 


Provincial Board: The Nova 
Scotia Marketing Board. 


Local Boards: 


The Nova Scotia Hog Market- 
ing Board 1953; the selling agency, 
Maritime Co-operative Services 
Limited. 

The Nova Scotia Wool Market- 
ing Board, 1947; the selling agency, 
the Canadian Co-operative Wool 
Growers' Association Limited, 


The boards of these two above 
schemes had their authority extended 
under the federal act with respect to 
marketing agricultural products in inter- 
provincial and export trade. 

The Cape Breton Milk Board, 

1958, (The Cape Breton Milk 

Marketing Plan), 


Prince Edward Island 
One marketing scheme was in 
force under the "Agricultural Products 


Marketing Act", 1940 and 1956. 


Local Board: The Potato Marketing 
Board, 1950. 


Offices particuliers: got 
ow 
l1- New Brunswick Hog Producers' Market- 2 
ing Board, 1959; agent commercial: Ma- 
ritime Co-operative Services Limited, 


Cet office a fait étendre ses pouvoirs 
au commerce interprovincial et d'exporta- 
tion, en vertu de la loi fédérale sur l'orga- 
nisation du marché des produits agricoles, 
en matiére de vente de produits agricoles, 


2- New Brunswick Cream Producers! 
Marketing Board, 1949. 


3- New Brunswick Cheese Marketing 
Board, 1939. 


Nouvelle-Ecosse 


Trois plans de vente régissaient les 
porcs, la laine et le lait nature en appli- 
cation du Natural Products Marketing Act 
de 1946, 


Office provincial: The Nova Scotia 
Marketing Board, 


Offices particuliers: 


1- The Nova Scotia Hog Marketing Board, 
1953; agent commercial: Maritime 
Co-operative Services Limited, 


2- The Nova Scotia Wool Marketing 
Board, 1947; agent commercial: The 
Canadian Co-operative Wool Growers! 
Association Limited. 


Ces deux offices ont fait étendre 
leurs pouvoirs au commerce interprovin- 
cial et d'exportation, en vertu de la loi 
fédérale sur l'organisation du marché des 
produits agricoles, en matiére de vente 
de produits agricoles, 


3- The Cape Breton Milk Board, 
1958, (The Cape Breton Milk Market- 
ing Plan). 


Tle du Prince -Edouard 


Un seul plan était institué en vertu 
de l'Agricultural Products Marketing Act 
de 1940 et 1956, 


Office particulier: The Potato 
Marketing Board, 1950. 


Bae Be 


Table 1. - Number of marketing boards in Canada and products controlled, 


by province, 1956 - 1961 


Province 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario b/ 


Quebec 


New Brunswick 


Nova Scotia 


Price Edward Island 


Newfoundland 


Total 


Number of marketing boards 
: December 3la 
E95622 195 a1 95852195927 1960 


3 3 3 3 
0 0 1 1 
1 1 1 1 
1 1 1 1 
ry 20 18 16 
0 15 34 36 
4 4 4 4 
z 2 3 3 
1 1 1 1 
0 0 0 0 
31 47 66 66 


16 


46 


76 


if, 


46 


76 


>: 1961 Products controlled 1961 


Tree fruits, small 
fruits; pOtatoes, iresh 
and canning vegetables. 


Canning vegetables, 


Honey. 


Honey. 


Vegetables, fruits, sugar 
beets, seed corn, white 
beans, soybeans, wheat, 
tobacco, hogs, manu- 
facturing milk, cream 
and cheese, 


Manufacturing milk, 
fluid milk, pulpwood, 
vegetables, maple 
products, and tobacco, 


Hogs, cheese and cream, 


Hogs, wool and milk, 


Potatoes, 


a/ Includes all provincial marketing boards in existence whether actually performing 
normal marketing boards functions or not, 
b/ Includes three schemes in effect under authority of the Ontario Milk Industry Act. 


at A We 


Tableau 1. - Nombre d! offices de vente au Canada et produits 
régis par province, 1956 - 1961 


: Nombre d' offices de vente H 
: lesa iidécemby eta ; 

Province 1930701957 72956 371959 7.1960 1961) Produits récis, 1961 

Colombie -Britannique 2 3 ) 6) 3 a ruits de veroer, petits 
fruits, pommes de terre, 
légumes frais et de 
conserve, 

Alberta 0 Légumes de conserve 

Saskatchewan I Miel 

Manitoba I Miel 

Ontario b/ 19 207) Tale 16 16 Li? Légumes, fruits, 
betteraves a sucre, 
mais de semence, 
haricots blancs, féves 
soja, blé, tabac, pores, 
lait industriel, créme 
ebiromace, 

Québec 0 15 34 36 46 46 Lait industriel, lait 
nature, bois a pate, 
légumes, produits de 
l'érable et tabac. 

Nouveau-Brunswick 4 4 4 4 4 4 Porcs, fromage et 
créme, 

Nouvelle -Ecosse z 2 3 3 3 3 Porcs, laine et lait, 

Tle du Prince -Edouard 1 I J i 1 1 Pommes de terre, 

Terre -Neuve 0 0 0 0 0 0 

Totaux a) 47 66 66 76 76 


a/ Y compris tous les offices de vente provinciaux, qu'ils remplissent ou non les 
fonctions ordinaires d' offices de vente. 
b/ Y compris trois régimes fonctionnant en vertu de l'Ontario Milk Industry Act, 
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Table 2, - Number of producers whose products were marketed under 
marketing boards in Canada, by Province, 


1958, 1959, 1960 and 1961 a/ 


1958 : 1959 : 1960 : 1961 


= number = 
British Columbia 4,570 4,377 4,435 4,503 
Alberta 388 347 348 434 
Saskatchewan 2,470 2,500 2,400 b/ 2,000 
Manitoba 1,.030 1,080 920 b/ 790 
Ontario 179, 000 184, 230 165, 725 188, 565 
Quebec 27, 430 28,081 36, 844 31 71.08 
New Brunswick 3, 399 34290 3,498 3, 630 
Nova Scotia Ds OFF Gye a2 6, 904 6, 883 
Prince Edward Island 0 0 0 0 
Newfoundland 0 0 0 0 
Canada 222, 184 230, 687 221, 074 244, 573 


a/ Some double counting as some farmers are affected by more than one board, 


asiay Of 


Tableau 2. - Nombre de producteurs dont les produits ont été vendus 


en vertu des offices de vente au Canada, par province, 


Colombie -Britannique 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Québec 


Nouveau-Brunswick 


Nouvelle -Ecosse 


Ile du Prince-Edouard 


Terre-Neuve 


Canada 


1958 


4,570 


388 


2,470 


1,030 


179,000 


27,430 


3, 399 


95 89st 


222, 184 


en 1958, 1959, 1960 et 1961 a/ 


1959 


4,377 


347 


2, 200 


1,080 


184, 230 


28,081 


5, oon) 


6, 722 


230, 687 


é ee 


1960 


- Nombre - 


4,435 


348 


2,400 b/ 


920 b/ 


hoe, 725 


36, 844 


3,498 


6, 904 


221,074 


1961 


4,503 


434 


2,000 


790 


188, 565 


37, 108 


3, 630 


6, 883 


244,573 


a/ Ces chiffres comportent une certaine majoration car certains agriculteurs sont 


régis par plus d'un office. 


b/ Chiffres revisés. 
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Table 3, - Value and proportion of all agricultural commodities 
sold through producer marketing boards in Canada 
by provinces, 1960 and 1961 


: 1960 a/ : 1961 
: Cash income: Sales under : Cash income: Sales under 
from sales of: marketing : from sales of: marketing 
agricultural: boards b/ : agricultural: boards b/ 


Province roducts: Value: Proportion roducts: Value: Proportion 


-000 dollars- -%- -000 dollars- -%- 
Bac. 126, 957 17,705 139 133,477 15, 949 VETS 
Alta, 473,032 616 O54 At Paseo le) 699 Od 
Sask, 550, 656 634 0.1 598,055 556 O15 ok 
Man, PHT Ao ( 815 0.4 242, 135 909 0.4 
Ont. 867, 633 3a9,988 3728 899, 969 348, 466 28 ooh 
Que, 414, 981 54,139 1350 444, 990 62, 709 ral 
Neb. 48,097 2,046 4.3 42,131 2,044 4.9 
N.S. 44,021 3, 602 Sui 45,699 4,312 9.4 
Pleeis 29, 094 0 0 24, 206 0 0 
Nfld. cf 0 0 ef 0 0 
Canada Batibo, (OG: 403,545 14,5 2, 958, 497 435, 644 14,7 


a/ Revised, 

b/ Sales as reported by some marketing boards were based on a crop year and as 
reported by others included certain marketing charges, Adjustments were 
made in such instances, where practicable, to obtain a better comparison 
with farm cash income data, 

c/ Not available, 


= 15 


Tableau 3, - Valeur et proportion des denrées agricoles vendues 
par l'intermédiaire des offices de vente des producteurs, 
au Canada, par province, 1960 et 1961 


1960 a/ 


Ventes sous le 
: Revenu en espéces;: régime des of- 
: provenant de la fices de vente b/: vente de produits :fices de vente b/ 
: vente de produits Valeur: Pro- agricoles :Valeur: Pro- 


Province agricoles : portion ; : portion 


1961 
Revenu en espéces: Ventes sous le 


provenant de la :régime des of- 


a/ Chiffres revisés, 


b/ Les rapports sur les ventes de certains offices visent la campagne agricole et 
dans certains cas, ils comprennent des droits de commercialisation. Il y aeu 
ajustement dans certains cas, afin d'obtenir une meilleure comparaison 


xs x 
avec lesrevenu en especesia la ferme), 


c/ Chiffres indisponibles. 


- Milliers de dollars - -%-  - Milliers de dollars - - % - 
Columbie - 

Britannique 126,957 is Woe 1329 IDG Al i 15,949 11.9 
Alberta 473,032 616 0.1 Bills Boo 699 ORE 
Saskatchewan 550, 656 634 Om 598,055 556 OF1 
Manitoba (apategy (aoMTh 815 0.4 242,135 909 0.4 
Ontario 867, 633 323,988 Bilao 899, 969 348,466 38.7 
Québec 414, 981 54,139 SO 444, 990 62,7709 14.1 
Nouveau- 

Brunswick 48,097 2,046 4.3 Ose eG | 2,044 4.9 
Nouvelle - 

Ecosse 44,021 3,602 Bez 45,699 4,312 9,4 
aA 
lle du Prince 

Edouard 29,094 0 0 24, 206 0 0 
Terre-Neuve e7 0 0 c/ 0 0 
Canada 2471769108 403,545 1 as) 2,958,497 435,644 14.7 


rae ye he 


Table 4, - Value and proportion of various agricultural commodities sold 


through producer marketing boards in Canada, 1960 and 1961 


Commodit 


- 000 dollars - 


farm sales 


- % - 


Value Proportion ;: 


- 000 dollars - 


farm sales 


; 1 : 1961 a/ 
$ Sales under : : Sales under 
Cash income: marketing Cash income : marketing 
from boards from boards 


Value: Proportion 


aL Op ee 


Wheat 534, 733 13,038 2.4 572, 642 16, 672 2.9 
Oats Zig es - - 32, 891 - - 
Barley 74, 963 - - 64, 621 - ~ 
Rye 4,412 rs = 5,002 = = 
Flaxseed 42, 756 - - 49, 264 - - 
Potatoes and 

vegetables 131, 304 24,611 18.7 115, 438 23, 569-"20¢4 
Fruits 51, 856 23,652: 45.6 55, 405 33,5130 e0we 
Tobacco 96, 446 96, 2265099.8 103, 087 100, 581 8297s0 
Cattle and calves 563, 034 - - 632, 480 - = 
Hogs 277; 590 95,948 34.6 321,979 95,011 29.5 
Sheep and Lambs Vie zi2 - - Viecoo - - 
Dairy products Ul OT Pm hey 126, 089% 92453 635; 97s L35,.0 10 eon 
Poultry 134, 450 = = 141, 871 = S 
Eggs 137, 484 = = 141,527 = = 
Other l.s. products 33,564 1380/2 35, 393 1152/9 
Forest and maple 

products 40, 231 6,346 15.8 38, 858 10,358) 0°26, 7 
Other crops©/ 97, 458 igs4s 18.0 102, 355 22,447 21.9 

Total Ceo, (OC 403,545 14,5 2, 958, 497 435,644 14,7 


a/ Preliminary 
b/ Wool only. 


c/ Honey, sugar beet, seed corn, white beans, soybeans, 


= 27 =< 


Tableau 4, - Valeur et proportion des diverses denrées agricoles 
vendues par l'intermédiaire des offices de vente des producteurs, 


au Canada, par denrée, 1960 et 1961. 
: (ois a 


Ventes sous le 


: Revenus en espéces: 
: provenant de la 


siVentes sous le ¢ 
Z ° 
réevime des of- ; 


[tikes dervente <“\provenant de la 


. ° 
Revenu en espéces: régime des of- 
fices de vente 


Sivente de produits 2: Valeur + Pro~ : vente de produits Valeur ¢Pro- 
Denrée : agricoles : portion ; agricoles 5 portion 
- Milliers de dollars - -% - - Milliers de dollars - -%- 
Blé 534,733 13,036 2.4 572,642 16,6072 en 9 
Avoine (ath Sas - - 32, 891 - - 
Orge 74, 963 - - 64, 621 - - 
Seigle 4,412 2 - 5, 002 = = 
Graine de lin 42, 756 - - 49, 264 - - 
Pace terre et 
légumes 131, 304 24,613) 16.7 115, 438 236909 20a 
Fruits 51,856 22,052 "45.6 55,405 33,513 60,2 
Tabac 96, 446 96,228 99.8 103, 087 100, 581 97.6 
Gros bovins et 
veaux 563, 034 - - 632, 480 - - 
Porcs 201200 95,948 34.6 321,979 95, 011 ane 
Moutons et agneaux PS i - - Tis 06 - - 
Produits laitiers oe Wier 126,039: ) 24.3 Speer Ws 133,518 25.0 
Volailles 134, 450 = = 141, 871 = = 
Oeufs 137, 484 - - 141,527 = : 
Autres produits 
d'origine animale 33, 564 138b/ 0,4 35,393 115b/ © 0.3 
Produits forestiers 
et produits de l'érable 40, 231 6,346 15.8 38, 858 f0,206 ZOE 
Autres produits 
agricoles 97,458 17,545 18.0 02,1355 22,447 21.9 
Totaux 2,110, 106 403,545 14,5 2,958,497 435, 644 14,7 


a/ Chiffres provisoires. 
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Marketing Boards In Canada 


1962 National Summary 


This is the sixth in a series of 
annual reports providing statistical and 
other related information on the activities 
of agricultural marketing boards in Canada 
in 1962, The information in this report is 
restricted to the operations of producer 
marketing boards established under pro- 
vincial legislation. A comprehensive review 
of the provincial legislation under which 
marketing boards operate and an outline of 
their powers, their development and operat- 
ing procedures may be found in another 
publication 1/, 


The Canadian Wheat Board and the 
Milk Control Boards are not included in 
this summary. 


Eighty marketing boards reported 
to the Economics Division of the Canada 
Department of Agriculture in 1962. The 
value of the farm products controlled by 
these marketing boards represented $452 
million, 14.4 per cent of the farm cash 
income received by farmers from the sales 
of their products. 


Number of Marketing Boards - The number 


of marketing boards increased by four to 
reach 80 in 1962, (Table 1), Quebec headed 
the list with 50 boards or 62,5 per cent of 
the total; Ontario was second with 16 
boards or 20 per cent of the total; British 
Columbia had four boards; New Brunswick 
and Nova Scotia had three boards each; and 
Alberta, Saskatchewan, Manitoba and 
Prince Edward Island had one board each. 


One board in British Columbia and 
four boards in Quebec started operations 
in 1962, while one board ceased operations 
in Ontario. 


1/ Marketing Boards under Provincial 
Legislation, published by the Economics 
Division, Canada Department of 
Agriculture, July 1957. 


LES OFFICES DE VENTE AU CANADA 
Résumé national 1962 


Voici le sixiéme d'une série de 
rapports annuels présentant des statistiques 
et autres renseignements sur l' activité des 
offices de vente au Canada en 1962, Les 
renseignements contenus dans ce rapport 
se bornent aux opérations des offices de 
vente organisés par les producteurs a la 
faveur de législations provinciales, On 
trouvera dans une autre publication 1/ une 
étude d'ensemble des législations pro- 
vinciales en vertu desquelles sont 
administrés les offices de vente ainsi 
qu'un apergu de leurs pouvoirs, leur 
évolution leurs méthodes de fonctionment, 


La Commission canadienne du blé 
et la Commission de régie du lait ne sont 
pas incluses dans ce résumé, 


Quatre-vingts offices de vente ont 
fait rapport a la Division de 1' économie, 
ministére de l' Agriculture, en 1962. La 
valeur de la production agricole régie par 
ces offices de vente représente 452 
millions de dollars, soit 14.4 p. 100 du 
revenu agricole en espéces recu par les 
cultivateurs pour la vente de leurs 
produits. 


Nombre des offices de vente: 


Quatre nouveaux offices de vente en 
ont porté le nombre 4 80 en 1962 (tableau 1), 
Québec vient en téte de la liste avec 50 
offices, soit 62.5 p. 100 du total, L' Ontario 
suit avec 16 offices, soit 20 p. 100 du total; 
la Colombie -Britannique en a quatre, le 
Nouveau Brunswick et la Nouvelle-Ecosse 
chacun trois, puis l' Alberta, la Saskatche- 
wan, le Manitoba et 1'Ile du Prince- 
Edouard chacun un. 


Un office en Colombie -Britannique 
et quatre autres dans le Québec ont com- 
mencé a fonctionner en 1962, tandis qu! 
un office a cessé son travail en Ontario, 


1/ Offices de vente régis por législation 
provinciale, publié par la Division 


de 1'économie, ministére de l' Agri- 
culture du Canada, juillet 1957. 


The new B.C. Broiler Marketing 
Board became the first marketing board 
for poultry in Canada, 


The four new boards in Quebec 
were organized to control wood marketing 
in local areas, They are: 


1) North Shore Region Wood 
Producers! Board, 


2) Gaspe-North Region Wood 
Producers! Board, 


3) Portneuf Forest Products 
Producers' Board, 


4) Rimouski-Riviere du Loup 
Region Wood Producers! Board, 


The Ontario Onion Growers! 
Marketing Board suspended its operations 
on July 20, 1962. The Field Grown Celery 
Producers! Marketing Board in Quebec 
and the Potato Marketing Board in P.E.I. 
were reported inactive in 1962. The New 
Brunswick Cream Producers! Marketing 
Board continued its primary work of pro- 
motion and education, 


The Quebec Apple Growers' Board 
named an export sales agency to take 
advantage of international markets. All 
exports of Quebec apples must be made 
through the agency designated by the 
Board. The Alberta Vegetable Marketing 
Board continued to control the sales of 
vegetables for processing with one change 
in its operations: compulsory arbitration 
regarding price setting. 


Producers - Marketing boards 
served 224,000 producers in 1962 some 
20,000 less than in 1961 (Table 2), All 
provinces reported a smaller number of 
participants except Quebec who reported a 
small increase, It is difficult to state with 
much accuracy the number of producers 
served by marketing boards. In many in- 
stances, farmers are participating in more 
than one board and their names are counted 
as many times as they have boards to which 
they belong. In Ontario, most farmers are 
participants of at least one board, 


Le nouvel office de vente de la 
Colombie-Britannique pour les poulets a 
griller est devenu le premier office de 
vente pour la volaille au Canada, 


Les quatre nouveaux offices du 
Québec ont été organisés pour régir la 
vente du bois dans certaines régions, ce 
sont: 


1) L'Office des producteurs de bois 
de la région de la rive nord, 


2) 1' Office des producteurs de bois 
de la région de Gaspé-Nord, 


3) l' Office des producteurs de bois 
de Portneuf, 


4) 1' Office des producteurs de bois 
de la région de Rimouski- 
Riviére-du-Loup. 


L' Ontario Onion Growers' Market- 
ing Board a suspendu ses opérations le 20 
juillet 1962, En 1962, on n'a rapporté 
aucune activité de l' Office des producteurs 
de céleri de pleine terre du Québec ni de 
l' Office de vente des pommes de terre del! 
Ile du Prince-~Edouard. Le New Brunswick 
Cream Producer's Marketing Board a con- 
tinué ses travaux préparatoires de publicité 
et d' €ducation, 


L' Office des producteurs de pommes 
du Québec a nommé une agence de ventes a 
l'exportation pour tirer avantage des 
marchés internationaux, Toutes les exporta- 
tions de pommes du Québec doivent étre 
faites par l'intermédiaire de cette agence 
désignée par l' Office, L' Alberta Vegetable 
Marketing Board a continué a régir les 
ventes de légumes pour transformation, 
mais en apportant le changement suivant 
a son programme: arbitrage obligatoire a 
l'égard de la fixation des prix. 


Producteurs, - Les Offices de vente ont 
servi 224,000 producteurs en 1962, soit 
20,000 de moins qu'en 1961 (tableau 2), 
Toutes les provinces ont signalé une 
diminution du nombre des participants, a 
l'exception du Québec ot il s'est produit 
une légére augmentation, Il est difficile 
d' établir avec beaucoup exactitude le 
nombre des producteurs desservis par les 


Volume of Sales - The volume of 
sales in the eight provinces reporting 
products handled under marketing boards 
reached $452 million in 1962, This amount 
represented an increase in sales of $16 
million over 1961, It accounted for 14,4 
per cent of the total cash income received 
by farmers for sales of their products 
compared with 14.7 per cent in 1961. The 
comparison in volume of sales between 
1958 and 1962 shows that gains made for 
each commodity were as follows: 


1958 1962 
Commodity Sales Sales Increase 
000 $ - per cent - 
Dairy products 99,604 140,942 41.5 


Hogs OMe ie SS) 106,149 12.9 
Tobacco 85,504 91, 701 ae 
Other crops 1/ 23,623 26,669 12.9 
Potatoes & 23, 780 25,872 8.8 
vegetables 
Fruits 19, 505 2h Louk 3158 
Wheat alloy, ZANTE 1558) 0.9 
Forest & 1,035¥2"lie,022 106255 
maple 
Poultry - 7,448 - 
Other L.S. 65 12) 56099 
products 
Total 3627356 452,010 24.7 


1/ Honey, seed corn, soyabeans, sugar 
beets, white beans. 
2/ Maple only. 


Ontario led in sales again this year 
with $350 million or 78 per cent of the 
total sales under marketing boards in 
Canada (Table 3), Quebec followed with 
sales of over $68 million or 15 per cent 
of the total. Sales in British Columbia 
amounted to $25 million (6 per cent of the 
total). The balance of sales, close to $8 
million (2 per cent of the total) was shared 
by five provinces reporting in this order: 
Nova Scotia, New Brunswick, Alberta, 
Manitoba and Saskatchewan, 


Ontario led also in the number of 
commodities handled under marketing 
boards in 1962, The value of the com- 
modities by order of importance was as 
follows: 


offices de vente. Dans plusieurs cas, les 
cultivateurs participent a plus d'un office 

et leur nom est compté autant de fois qulil - 
y a d' offices dont ils font partie. En 
Ontario, la plupart des cultivateurs font 
partie d'au moins un office, 


Volume des ventes, - Dans les huit 
provinces qui font rapport de produits 
vendus par l'entremise d' offices de vente, 
le volume des ventes a atteint 452 millions 
de dollars en 1962, Comparativement a 
1961, ce montant représente une augmenta- 
tion de 16 millions de dollars dans les 
ventes, Il représente 14.4 p. 100 du 
revenu global en espéces recu par les 
cultivateurs pour la vente de leurs produits, 
comparativement a 14.7 p. 100 en 1961. 

La comparaison du volume des ventes 
depuis 1958 jusqu'a 1962 établit comme 
suit les gains obtenus par chaque denrée: 


Ventes 


Denrée 1958 1962 Augmentation 


milliers de dollars pourcentage 


000 $ 

Produits 

laitiers 99, 604 140, 942 41.5 
Porcs 93,993 106, 149 12.9 
Tabac 85, 504 91, 701 Tapes 
Autres 

récoltes1/23, 623 26, 669 12.9 
Pommes de 

terre et 

légumes 23, 780 PAD Tie 8.8 
Fruits 19,505 VAS 7pile 3168 
Blé Wey 2a7 VEY site On 
Forét et 

érable 1,035 2/ MANOS 1062.5 
Volailles - 7, 448 - 
Autres pro- 

duits du 

bétail 65 102 56.9 

Total S6Zp356> 452,010 24.7 


° \ ° 
1/ Miel, mails de semence, féves soja, 


S 


betteraves a sucre haricots blancs, 
ap Produits de l'érable seulement. 


Y pve 


1962 Ontario 


Commodity Sales Percentage 
- million dollars - 
Hogs 102 Pag 
Dairy 87 24.9 
Tobacco 87 24.9 
Veg. 20 Deo, 
Fruits i ig’ 3.4 
Other prod. 42 WZ e10 


All prod. 350 100.0 


A similar distribution of sales by 
commodities in Quebec was as follows: 


1962 Quebec 


Commodity Sales Percentage 
- million dollars - 

Dairy ar 16.0 

Wood 11 15,8 

Tobacco 5 6.9 

Other prod, 1 fas 

All prod. 68 100.0 


The three main commodities sold 
through producer marketing boards in 
Canada in 1962 were: Dairy products, $141 
million: hogs, $106 million and tobacco, 
$92 million (Table 4), They accounted for 
75 per cent of total sales and 11 per cent 
of the cash income from the sales of 
agricultural products. 


Volume of Business under Individual 
Boards = The distribution of 77 boards re- 
porting according to volume of business in 
1962 was as follows: 


SEE TABLE ON FOLLOWING PAGE 


The value of commodities sold 
through boards was below $1 million for 44 
boards, between $1 million and $13 million 
for 23 boards, and over $13 million for 10 
boards, 


To update the list of marketing 
boards published in the 1961 National 
Summary of Marketing Boards in Canada, 
the following should be added or deleted: 


A nouveau cette année, 1' Ontario 
bat la marche dans les ventes avec un 
montant de 350 millions de dollars, soit 
78 p. 100 des ventes totales faites par 
l'entremise des offices de vente au Canada 
(tableau 3). Québec suit avec des ventes de 
plus de 68 millions de dollars, soit 15 p. 
100 du total, Les ventes en Colombie- 
Britannique se sont élevées a 25 millions 
de dollars (6 p. 100 du total), Le reste des 
ventes, c'est a dire prés de 8 millions de 
dollars (2 p. 100 du total) a été partagé 
entre les cing autres provinces qui font 
rapport, et cela dans l' ordre suivant: 
Nouvelle-Ecosse, Nouveau-Brunswick, 
Alberta, Manitoba et Saskatchewan. 


L' Ontario a aussi été au premier 
rang pour le nombre des denrées manuten- 
tionnées par les offices de vente en 1962, 
Voici, par ordre d' importance la liste et 
la valeur de ces denrées: 


Ontario - 1962 


Denrée Ventes Pourcent- 
en millions de dollars age 
Porcs 102 29%. 
Produits 
laitiers 87 24.9 
Tabac 87 24.9 
Légumes 20 Sar 
Fruits 12 3.4 
Autres produits 42 12.0 
Tous les 
produits 350 100.0 


Voici également la distribution des 
ventes par denrée au Québec: 


Québec = 1962 
Denrée Ventes Pourcent 
en millions de dollars age 


Produits 

laitiers 51 toe 
Bois it 1528 
Tabac 5 6.9 
Autres produits 1 Zeid 
Tous les 

produits 68 100.0 


Boards Classified According to Volume of 


Business in Order of Importance 2 


Au Canada, en 1962, les trois 


principales denrées vendues par les 


offices 


de vente des producteurs ont été: 


with respect to interpro- 
vincial and export trade. 


60,000, 001 


80,000, 000 


Sales Number les produits laitiers, 141 millions de 
dollars; les porcs, 106 millions de dollars; 
$ 50,000 - 190, 000 ya le tabac, 92 millions de dollars (tableau 4), 
100, 0015) = 150, 000 5 Elles représentent 75p, 100 des ventes 
¥50;00 1 = 250,000 5 globales et 11 p. 100 du revenu en espéces 
250, 0019445 350, 000 9 obtenu de la vente des produits agricoles, 
3505, 00i1 - 500, 000 6 
500,001 = 600, 000 6 Chiffre d'affaires fait par chaque offices 
600, 001 a 700,000 6 de vente. - Voici le partage des 77 offices 
700,001 - 900, 000 5 ayant fait rapport a l'égard du volume des 
S00 N00Nive= 1,000, 000 = affaires réalisées en 1962: 
1,000, 001 - 2,000, 000 Le, 
2,000,001 = 3, 000, 000 2 Classement des offices de vente d'aprés le 
3,000,001 “ 4,000, 000 4 volume des affaires, par ordre 
4,000, 001 - 5, 000, 000 J da! importance. 
5,000,001 - 6, 000, 000 a 
6,000,001 - 7,000,000 1 $ Ventes : Nombre 
7,900,001 - 8,000, 000 1 de a 
8,000,001 - 13000000 - 50, 000 = 100, 000 iz 
13,000,001 - 15, 000, 000 2 100, 000 = 150, 000 5 
15,000,001 - 20, 000, 000 4 150, 001 - 250, 000 5 
20,000,001 - 50, 000, 000 1 250,001 - 350, 000 9 
50,000,001 - 60,000, 000 1 350,001 = 500, 000 6 
60,000,001 - 80, 000, 000 - 500, 001 - 600, 000 6 
80,000,001 - 100, 000, 000 1 600,001 - 700, 000 6 
100,000,001 - and over 1 700, 001 - 900, 000 5 
900, 001 - 1,000, 000 - 
1,000,001 - 2,000, 000 2 
British Columbia 2,000,001 = 3,000, 000 2 
3,.00),100i1 - 4,000, 000 4 
New Board 4,000,001 > 5,000, 000 1 
5,000, 001 - 6, 000, 000 2 
Local Board: The B.C, Broiler Market- 6,000,001 - 7,000, 000 1 
ing Board, 1961, 7,000,001)... = 8,000, 000 1 
The B.C, Broiler Market- 8,000, 001 = 13,000, 000 - 
ing Board was granted 13,000,001 - 15,000, 000 2 
extension of its powers 15,000,001 - 20,000, 000 4 
under the Federal Act, 20,000, 001 ca 50,000, 000 1 
50,000, 001 - 60,000, 000 af 


80, 000, 001 = 
100,000, 001 


100, 000, 000 
et plus 


~ Re 


Ontario 


Board deleted La valeur des denrées vendues par 
l'entremise des offices a été de moins d'un 
million de dollars pour 44 offices, dela 
13 millions de dollars pour 23 offices et de 
plus de 13 millions de dollars pour 10 


offices, 


The Ontario Onion 
Growers! Marketing 
Board, 1961, 


Local Board: 


This board ceased oper- 
ations in July 1962, 


Pour remettre a date la liste des 
offices de vente publiée dans le résumé 
national des offices de vente au Canada 
pour 1961, il faudrait faire les additions 
et les retraits que voici: 


Colombie 
Britannique: 


Quebec 


New Boards and Extension 

of Powers. 
Local Boards: The North Shore Region 
Wood Producers! Board, 
1962, 
The Gaspé-North Region 
Wood Producers! Board, 
1962, 
The Portneuf Forest 
Products Producers! 
Board, 1962, 
The Rimouski-Riviere du 
Loup Region Wood Pro- 
ducers' Board, 1962 
The Quebec Apple Growers 
Board, 1960, and the four 
local boards listed above 
had their powers extended 
under the Federal Act, 
with respect to interpro- 
vincial and export trade. 


Nouvel office 


Office particulier: Le Broiler Marketing 
Board, 1961, Cet office a 
obtenu l'extension de ses 
pouvoirs, en vertude la loi 
fédérale, al'égard des com-~ 
merces interprovincial et 
d'exportation, 
Office supprimé 
Office particulier; L' Ontario Onion 
Growers! Marketing 
Board, 1961, 
Cet office a cessé ses 
travaux en juillet 1962. 
Nouveaux offices et ex- 
tensions de pouvoirs 
Office particulier: L'Office des producteurs 
de bois de la région de 
la rive nord, 
L' Office des producteurs 
de bois de la région de 
Gaspé-Nord, 
L' Office des producteurs 
de bois de Portneuf, 
L' Office des producteurs 


Ontario: 


Québec: 


Prince Edward Island 
Extension of Powers 


Local Board: The Potato Marketing 
Board, 


The Potato Marketing 


Board had its powers ex- 
tended under the Federal 
Act with respect to inter- 
provincial and export 
trade. 


Ile du Prince- 
Edouard: 
Office? par ticuliexs 


de bois de la région de 
Rimouski-Riviére-du- 
Loup. 

L' Office des producteurs 
de pommes du Québec, 
1960, et les quatre 
offices ci-dessus nom- 
més, ont obtenu une 
extension de leurs pou- 
voirs sous l'empire de 
la loi fédérale relative 
aux commerces inter- 
provincial et d'exporta- 
tion. 

Extension de pouvoirs 


Le Potato Marketing 
Board, 

Cet office, en vertu de 
la loi fédérale a obtenu 
une extension de pou- 
voirs a l' égard des 
commerce inter provin- 
cial et d' exportation, 


a Ff 


Table 1. - Marketing boards in Canada and products controlled by province, 1959 =~ 1962 
Tableau 1, - Les offices de vente au Canada et les produits régis, par province, 1959 - 1962 


Province 1959 1960 1961 1962 : Products controlled Produits régis 
- December 31 décembre - : 


- number - a/ - nombre- 


BeG. Ga=- 5 3 3 3 4 ireewtnmaits small Fruits de verger, 
fruits, potatoes, fresh petits fruits, pom- 
and canning vegetables, mes de terre, 
broilers légumes frais et 

de conserve, pou- 
lets de gril, 


Alta, Alb, 1 1 1 1 Canning vegetables Légumes de conserve 

Sask, Sask, Z 1 1 1 Honey Miel 

Man. Man, 1 I 1 1 Honey Miel 

Ont. b/ Ont. 16 16 17 16 Cream, cheese, manu- Créme, fromage, 
facturing milk, fruits, lait industriel, 
vegetables, hogs, fruits, legumes, 
tobacco, wheat, sugar porics, tabac, blé, 
beets, soya beans, seed betteraves a sucre, 
corn white beans, féves soja, mais de 

semence, haricots 
blancs, 

Que, Qué, 36 46 46 50 Manufacturing milk, Lait industriel, lait 
fluid milk, pulpwood, nature, bois a pate, 
vegetables, maple légumes, produits 
products and tobacco, de l' érable et tabac. 

Ngee N.-B. 4 4 3 3 Cheese, cream and hogs Fromage, créme et 

porcs, : 

ING SE N. -E. 3 3 3 3 Hogs, wool and milk Porcs, laine et lait 

Pe ciel. LP. -E. V1 1 ul i Potatoes Pommes de terre 

Nfld. Tom N. 0 0 0 0 - - 

Total 66 76 76 80 


a/ Includes all provincial mktg. bds. in existence whether actually performing normal 
marketing board functions or not, 
Y compris tous les offices de vente prov. qu'ils remplissent ou non les fonctions 
ordinaires d!' offices de vente. 

b/ Includes three schemes in effect under authority of the Ontario Milk Industry Act, 
Y compris trois régimes fonctionnant en vertu de l' Ontario Milk Industry Act, 


Sie) 


Table 2, - Number of producers whose products were marketed under marketing boards in 
Canada by province 
Tableau 2, - Nombre de producteurs dont les produits sont régis en vertu des offices de 
vente au Canada, par province 


Province 1959 1960 1961 1962 


- number - a/ - nombre - 


BaG. Cc. -B. 4,377 4,435 4,503 4,500 
Alta. Alb. 347 348 434 361 
Sask, Sask, 2500 2, 400 2,000 1, 800 
Man. Man. 1,080 920 790 730 
Ont. Ont. 184, 230 165,025 188, 565 168, 879 
Que. Qué. 28, 081 36, 844 37, 768 39,068 
NSB. Nz2-5B; 35,350 3, 498 33,030 1, 9.92 
N.S. Nei ©, cua 6,904 6, 883 sien a 
Poe eg eS 0 0 0 0 
Nfld, om. 0 0 0 0 
Total 2507087 221,074 244,573 2239 62 


Bf, Some double counting as some farmers are affected by more than one board. 
Ces chiffres comportent une certaine majoration car certains agriculteurs sont régis 
par plus d'un office. 
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Marketing Boards in Canada 


1963 National Summary 


This summary is the seventh in a 
series of annual reports providing 
statistical and other relevant informa- 
tion on the activities of agricultural 
producers' marketing boards operating 
under provincial legislation in Canada 
in 1963. Marketing boards continued to 
play an important role in the sales of 
farm products. 


The content of this report is 
limited to the operations of producers' 
marketing boards established under pro- 
vincial legislation. A comprehensive 
review of the provincial legislation 
under which marketing boards operate 
and an outline of their powers may be 
found in another publication!/. Infor- 
mation on the Canadian Wheat Board and 
the Milk Control Board is not included 
in this report. 


All provinces except Newfoundland 
have set up marketing boards to provide 
the producers with facilities for order- 
ly marketing with a view towards more 
stable returns for their products. 
Eighty marketing boards reported to the 
Economics Branch of the Canada Depart- 
ment of Agriculture in 1963. The value 
of farm products handled under these 
marketing boards represented 14 per 
cent of the cash income received by 
farmers from the sales of farm products. 


Number of Marketing Boards - In 1963, 
one marketing board started operations 
and four boards were amalgamated into 
one to bring the total from 82 in 1962 
to 80 in 1963 (Table 1). Quebec headed 
the list with 49 boards or 61 per cent 
of the total; Ontario was second with 
16 boards or 20 per cent of the total; 
British Columbia and New Brunswick had 
four boards each; Nova Scotia had three 
boards; and, Alberta, Saskatchewan, 
Manitoba and Prince Edward Island had 
one board each. 


dy Marketing Boards under Provincial 
Legislation, published by the 
Economics Branch, Canada Depart- 
ment of Agriculture, July 1957. 


Les offices de vente au Canada 


Résumé national pour 1963 


Le présent résumé est le septiéme 
d'une série de rapports annuels qui 
offrent des renseignements statistiques 
et autres sur l'activité des offices de 
vente des producteurs agricoles qui ont 
fonctionné en 1963 sous l'empire de 
lois provinciales au Canada. Les offices 
de vente ont continué 4 jouer un role 
important dans la vente des produits 
agricoles. 


Le contenu de ce rapport se limite 
aux travaux des offices de vente de 
producteurs, établis en vertu de 
législations provinciales. On peut 
trouver dans une autre publication 1/ 
une revue compléte de la législation 
provinciale qui régit ces offices de 
vente ainsi qu'une esquisse des pouvoirs 
qui leur sont accordés. Le présent 
rapport ne contient cependant pas de 
renseignements sur la Commission 
canadienne du blé et les offices de 
régie du lait. 


A l'exception de Terre-Neuve, 
toutes les provinces ont établi des 
offices de vente pour mettre 4 la 
disposition des producteurs une com- 
mercialisation mieux ordonnée en vue de 
leur assurer des revenus plus stables 
de latvente dé -léurs produits. En 1963; 
quatre vingts offices de vente ont fait 
rapport 4 la Direction de 1'économie du 
ministére de 1'Agriculture du Canada. La 


valeur des produits agricoles manutentionnés 
par ces offices de vente a représenté 14 p. 


100 du revenu en espéces réalisé par 
les) cuitivateurs pour la vente de leurs 
produits agricoles. 


Nombre des offices de vente - En 1963, 

un office de vente a fait ses débuts en 
affaires et quatre autres se sont 
fusionnés au lieu d'amener le total de 
ces organisations 4 80, de 82 qu'il était 
en 1962 (tableau 1). Québec est en téte 
de ‘la liste avec 49 offices;*soit 61 p. 
100 du total; 1'Ontario vient en deu- 
xiéme place avec 16 offices, soit 20 p. 


1/ Offices de vente sous l'empire de 
législations provinciales, publié 
par la Direction de l'économie, 
ministére de 1'Agriculture du Canada, 
juillet 1957 


The Field Grown Celery Producers’ 
Marketing Board in Quebec and the Potato 
Marketing Board in Prince Edward Island 
were reported inactive in 1963. 


To update the list of marketing 
boards published in Marketing Boards in 
Canada 1961 and 1962 the following should 
be added: 


1) The Charlevoix Fluid Milk Producers' 
Board, 1962; 

2) The St-Eustache Region Fluid Milk 
Producers! Board, 1962; 

3) The Rimouski Wood Producers! Board, 
1963; 

4) The Madawaska Forest Products 
Marketing Board, 1962, 


The name of the following boards 
should be deleted: 


1) The Rimouski-Matane Wood Producers! 
Board; 

2) The Rimouski-Matapedia Pulpwood 
Producers' Board; 

3) The Rimouski-Riviere du Loup 
Region Wood Producers' Board; 

4) The Rimouski-Temiscouata Forest 
Products Producers Board. 


Producers - It is difficult to obtain 
reliable estimates on membership for 
marketing boards which operate on a 
province-wide basis. Some duplication 
exists in total membership reported as 
farmers are often members of more than 
one board. In 1963 the number of pro- 
ducers participating in marketing 
boards was estimated at 219,000 

(Table 2). 


Value of Farm Products Controlled - The 
value of farm products under marketing 
schemes in the seven provinces report- 
ing sale activities reached a total of 
$460 million in 1963, an increase of 
$10 million over 1962 (Table 3). This 
value of farm products under marketing 
schemes represented 14 per cent of the 
farm cash income from the sales of farm 
products, about the same as in 1962. 


Ontario led in the value of farm 
products, with $363 million worth of 
products under marketing schemes (Table 
3). This amount represented 80 per cent 
of the total value of farm products 


100 du total; La Colombie-Britannique 
et le Nouveau-Brunswick ont chacun 
quatre offices; La Nouvelle-Ecosse a 
trois offices; enfin, l'Alberta, la 
Saskatchewan, le Manitoba et 1'Ile du 
Prince-Edouard en comptent chacun un. 


L'office des producteurs de céleri 
de pleine terre, dans le Québec et le 
Potato Marketing Board, dans 1'Ile du 
Prince-Edouard, n'ont pas signalé 
d'activité en 1963. 


Pour compléter la liste des 
offices de vente, publiée en 1961 et 
1962, il faut ajouter les noms qui 
suivent: 


1) Office 
nature 


des producteurs de lait 

de Charlevoix, 1962; 

2) Office des producteurs de lait 
nature de la région de St- 
Eustache, 1962; 

3) Office des producteurs de bois 
Rimouski, 1963; 

4) Office des producteurs de bois de 
Madawaska, 1962; 


de 


P Il faudrait rayer les noms des 
offices qui suivent: 
1) Office des producteurs de bois 
Rimouski-Matane; 
2) Office des producteurs de bois 4 
pate de Rimouski-Matapédia; 


de 


3) Office des producteurs de bois de 
la région de Rimouski-Riviére du 
Loup ; 

4) Office des producteurs de bois de 


Rimouski-Témiscouata. 
Producteurs - I] est difficile d'obtenir 
des estimations dignes de foie relative- 
ment au nombre des membres des offices 
de vente qui fonctionnent eu vertu d'un 
régime provincial. Il existe certains 
doublements dans le total des membres 
Signalés, car les cultivateurs font 
souvent partie de plus d'un office. En 
1963, on a estimé a 219,000 le nombre 
des producteurs qui participaient aux 
travaux des offices de vente (tableau 
ae 


Valeur des produits agricoles soumis 4 


la régie - La valeur des produits 
agricoles qui sont €coulés par les 
offices de vente dans les sept pro- 
vinces qui font rapport d'activité 
commerciale a atteint un total de 460 


under marketing schemes in Canada and 
37 per cent of the total cash income 
from the sales of farm products in 
Ontario. Quebec came next with a value 
for farm products under market ing 
schemes of $63 million. The activities 
of the Quebec Apple Growers' Marketing 
Board are not included in the 1963 
tabulations. During the year under re- 
view the board exported 394,000 bushels 
of apples. The value of farm products 
under marketing schemes in British 
Columbia was $25 million; in Nova 
Scotia $5 million; in New Brunswick 
$1.7 million; in Alberta $1.2 million 
and in Manitoba close to $1 million. 


Ontario had the largest variety 
of commodities ‘under marketing schemes. 
By order of importance they were: hogs 
($108 million), dairy ($96 million), 
tobacco ($88 million) wheat, vegetables, 
fruits, soyabeans, white beans, sugar 
beets and hybrid seed corn. 


Value by Commodity Handled - The value 
of each commodity under marketing 
schemes compared with the farm cash in- 
come from the sales of farm products 
and expressed on a percentage basis, was 
for most commodities the same as in 1962 
(Table 4). Wheat was the only cereal 
under a provincial marketing scheme in 
Canada; its value represented only 2.8 
per cent of the total cash income from 
the sales of wheat in Canada. The value 
of potatoes and vegetables under market- 
ing schemes amounted to $26 million; 
these two commodities represented 
twenty-two per cent of the total cash 
income from the sales of such products; 
the value of fruits was $26 million, or 
41 per cent of the cash income from the 
sales of fruits in Canada. The value of 
tobacco marketed went down from $92 
million in 1962 to $88 million in 1963. 
The decline in the share of tobacco to 
total cash income from sales of tobacco 
was attributable to modifications in 
the marketing procedures rather than to 
reduced activities of the agencies con- 
trolling this type of commodity. The 
value of hogs controlled, increased 
from $106 million in 1962 to $112 

- million in 1963 or by five per cent. 
The value of dairy products increased 
from $142 million in 1962 to $145 
million in 1963. The value of poultry 


millions de dollars en 1963, soit une 
augmentation de 10 millions de dollars 
sur 1962 (tableau 3). Cette valeur des 
produits agricoles écoulés par les 
offices de vente représente 14 p. 100 
du revenu agricole en espéces obtenu 

de la vente de produits agricoles, soit 
a peu prés le méme pourcentage qu'en 
1962. 


L'Ontario méne en ce qui concerne 
la valeur des produits agricoles avec 
363 millions de dollars de produits 
vendus par les offices de vente 
(tableau 3), ce qui représente 80 p. 
100 de la valeur globale des produits 
agricoles écoulés par les offices de 
vente au Canada et 37 p. 100 du revenu 
global en espéces obtenu de la vente 
des produits agricoles dans 1'Ontario. 
Québec suit avec une valeur de 63 
millions de dollars pour les produits 
agricoles vendus par les offices de 
vente. Les travaux de 1'Office des 
pomiculteurs du Québec ne sont pas 
compris dans le rapport de 1963. 
Durant l'année sur laquelle porte cette 
étude, l'office a exporté 394,000 
boisseaux de pommes. La valeur des 
produits agricoles écoulés par les 
offices de vente de la Colombie- 
Britannique a été de 25 millions de 
dollars, Les chiffres correspondants 
pour les autres provinces ont été les 
suivants: Nouvelle-Ecosse, 5 millions 
de dollars; Nouveau-Brunswick, 1.7 
million de dollars; Alberta, 1.2 
million de dollars et Manitoba, prés 
de 1 million de dollars. 


C'est l'Ontario qui écoule la 
plus grande variété de denrées sous le 
régime des offices de vente. Ce sont 
par ordre d'importance et avec leur 
valeur exprimée en millions de dollars: 
le pore (108), les produits laitiers 
(96), le tabac (88), le blé, les légumes, 
les fruits, les féves soja, les haricots 
blancs, les betteraves 4 sucre et les 
semences de mais hybride. 


Valeur des denrées manutentionnées - La 
valeur de chaque denrée écoulée par les 
offices de vente, comparée au revenu 
agricole en espéces obtenu de la vente 
des produits de la ferme et exprimée en 
pourcentage, a été dans chaque cas la 


controlled went up from $5 million to 
$6 million or by 15 per cent. The value 
of forest and maple products went up by 
nearly one half million dollars or by 
four per cent. 


Types of Marketing Boards - Marketing 


boards operating under Provincial 
legislation in Canada are of two main 
types: 


1) Negotiation - where the establish- 
ment of minimum prices by grade, size or 
other characteristics of the products 
negotiated by the Board on behalf of the 
producers. The farmer selects his market 
outlet as the Board does not designate a 
selling agency or take legal ownership 
of the product. 

2) Agency where specific agencies are 
given control over marketing. Prices and 
conditions of sale are negotiated from 
day to day by the agency. 


In Nova Scotia and New Brunswick 
hogs which represented 61 per cent of 
the products under marketing schemes in 
the two Provinces were handled through 
agency type boards. Other products con- 
trolled were under negotiation type 
boards (Appendix A). 


In Quebec all marketing boards 
were of the negotiation type. 


In Ontario, hogs, tobacco asparagus 
and wheat representing 58 per cent of the 
products under marketing schemes were 
handled by agency type boards; other 
products such as dairy products, fruits, 
vegetables, soyabeans, white beans and 
sugar beets were under negotiation type 
boards. 


Honey in Manitoba and vegetables 
for processing in Alberta were under 
negotiation type boards. 


In British Columbia, fruits and 
vegetables representing 75 per cent of 
the products under marketing schemes 
were handled by agency type boards 
while broilers were under a negotiation 
type board. 


méme qu'en 1962 (tableau 4). Le blé a 
été la seule céréale régie par un 
office de vente provincial au Canada; 
sa valeur représentait seulement 2.8 p. 
100 du revenu global en espéces obtenu 
des ventes de blé au Canada. La valeur 
des pommes de terre et des légumes 
soumis 4 la régie d'offices de vente 4 
atteint 26 millions de dollars; ces 
deux articles représentent 22 p. 100 du 
revenu global en espéces obtenu par la 
vente de ces produits; la valeur des 
fruits a été de 26 millions de dollars, 
soit 41 p. 100 du revenu en espéces réalisé 
par les ventes de fruits au Canada. La 
valeur du tabac vendu a baissé de 92 
millions de dollars en 1962 4 88 millions 
de dollars en 1963. La diminution de la 
part du tabac dans le revenu global.en 
espéces obtenu par les ventes de tabac 
est attribuable 4 des modifications des 
méthodes de vente plut6t qu'ad une 
diminution de l'activité des organismes 
qui régissent ce type de produit. La 
valeur des porcs soumis a la régie a 
augmenté de 106 millions de dollars en 
1962 a 112 millions en 1963, soit de 5 
p- 100. La valeur des produits laitiers 
a augmenté de 142 millions en 1962 a 
145 millions en 1963. Quant aux volailles 
soumises a la régie, leurs ventes sont 
passées de 5 a4 6 millions de dollars, 
soit une augmentation de 15 p. 100. La 
valeur des produits de la forét et de 
l'érable a augmenté de prés d'un demi- 
million de dollars, soit de 4 p. 100. 


Types d‘offices de vente -“Il existe 


deux principaux types d'offices de vente 
établis sous le régime d'une législation 
provinciale au Canada: 


1) Agence de négociation - ot 1l'office, 
au nom des producteurs, négocie 1'établis- 
sement des prix par catégorie, grosseur 
ou autres caractéristiques du produit. 

Le cultivateur choisit lui-méme son 
marché car l'office ne désigne pas 
d'agent de vente et ne devient pas 
propriétaire légal du produit. 

2) Agence de vente - ot des organismes 
spécifiques régissent les ventes. Les 
prix et les conditions de vente ‘font ‘les 
frais de négociations quotidiennes ipar 
l'organisme. 


Changes in Marketing Board Legislation 
1957-1963 - 


Nova Scotia - In April 1962, the term 
‘natural products" was redefined to in- 
clude animals, meats, eggs, fruit pro- 
ducts, vegetable products and forest 
products. 


Quebec - On April 24, 1963, the Legisla- 
ture of the Province of Quebec passed a 
new Agricultural Marketing Act which 
created a new Quebec Agricultural Market- 
ing Board composed of seven members to 
replace the former Marketing Board of 
four members. 


The new legislation attributed to 
the new Agricultural Marketing Board the 
following general functions: 


a) to assist in co-ordinating opera- 
tions in the marketing of farm 
products; 

b) to find new markets; 

c) to assist in directing farm 
production; 

d) to promote the orderly, effective 
and fair marketing of farm 
products. 


The term "farm product" was defined 
as any agricultural, horticultural, avi- 
cultural or forest product, in its raw 
state or partly or wholly transformed by 
the producer, including, among other 
things, farm and farm-yard animals, 
alive or slaughtered, the flesh of such 
animals, poultry, eggs, wool, dairy 
products, grain, fruits, vegetables, 
maple products, honey, tobacco, wood, 
beverages or foodstuffs derived from 
agricultural products and any other 
agricultural commodity designated by 
order of the Lieutenant-Governor in 
Council. 


The Board for the purpose of 
marketing farm products has the power 
to accept or reject joint marketing 
plans. Any group of ten producers may 
submit to the Board an application for 
the establishment of a joint plan. The 
Board, if it accepts the plan, submits 
it to a vote of the producers. To come 
into force the plan must be approved 
by at least two-thirds of the voters 
and at least one half of the voters 


En Nouvelle-Ecosse et au Nouveau- 
Brunswick les porcs, qui représentent 
61 p. 100 des produits écoulés par des 
offices dans les deux provinces, sont 
vendus par des offices du type agence de 
vente. Les autres produits contrélés le 
sont par des offices du type agence de 
négociation (appendice A). 


Dans le Québec, tous les offices 
de vente sont du type négociateur. 


En Ontario, les porcs, le tabac les 
asperges et le blé, qui représentent 58 
p. 100 des produits écoulés par des 
offices de vente, dépendent d'organismes 
du type agence de vente; les autres pro- 
duits tels que les produits laitiers, 
les fruits, les légumes, les féves soja, 
les haricots blancs et la betterave 4 
sucre dépendent d'organismes du type 
négociateur. 


Le miel au Manitoba et les légumes 
pour le transformation en Alberta 
s'@écoulent par des offices du type 
agence de négociation. 


En Colombie-Britannique, les 
fruits et les légumes qui représentent 
75 p. 100 des produits écoulés par des 
offices de vente, dépendent d'organismes 
du type agences de vente, tandis que les 
poulets a griller dépendent eux d'un 
organisme du type agence de négociation. 


Changements apportés a la législation 
des offices de vente 1957-1963: 


Nouvelle-Ecosse - En avril 1962, le 
terme "produits naturels'' a regu une 
nouvelle définition pour y inclure les 
animaux, les viandes, les oeufs, les 
produits de fruits et de légumes ainsi 
que ceux de la forét. 


Québec - Le 24 avril 1963, 1'Assemblée 
législative de la province de Québec 
adoptait une nouvelle Loi des marchés 
agricoles qui créait un nouvel office 
de vente provincial pour les produits 
agricoles; cet office se compose de 
sept membres et remplace le précédent 
qui ne comprenait que quatre membres. 


La nouvelle législation a attribué 
les fonctions générales qui suivent au 
nouvel office de vente: 


concerned must have voted. The draft 

of a joint plan must state the negotiat- 
ing agency and if there exists a co- 
operative organization grouping the 
majority of the producers, such 
organization shall have priority to be 
recognized as the selling agent. 


The Quebec Agricultural Marketing 
Board replaced the Dairy Industry Com- 
mission of the Province of Quebec and 
the Inspector General of Dairy establish- 
ments, and acquired all their powers. 


Ontario - In the Farm Products Marketing 
Act revised, (1963) wood and fish have 
been added to the list of farm products. 


Alberta - In the revised Act, 1957, the 
term "natural products" was redefined: 
livestock replaced hogs and the following 
were added: dairy products and every 
product from a mine, quarry, oil well, 
gas well, or from a forest, lake or 
river. 


Alberta - Dans la revision de la loi 
1957 > slesterhe.)'produLtsenature! st ta 
regu une nouvelle définition: le mot 
"bestiaux'' y remplace le mot "porc'' et 
on a ajouté les articles suivants: 
produits laitiers et tous les produits 
provenant d'une mine, d'une carriére, 
d'un puits d'huile, d'un puits de gaz, 
d'une forét, d'un lac ou d'une riviére. 


a) aider 4 coordonner les travaux se 
rapportant 4 la vente des produits 
agricoles. 

b) trouver de nouveaux marchés 

c) aider 4 orienter la production 
agricole 

d) encourager la vente ordonnée, 


efficace et convenable des pro-’ 
duits agricoles. 


La définition du terme "produit 
agricole" s'applique 4 tous les produits 
agricoles, horticoles, avicoles ou fore- 
stiers dans leur état brut et partielle- 
ment ou entiérement transformés par le 
producteur, y compris entre autres 
choses, les animaux de ferme et de 
basse-cour, vivants ou abattus, la 
chair de ces animaux, les volailles, 
les oeufs, la laine, les produits 
laitiers, les céréales, les fruits, les 
légumes, les produits de l'érable, le 
miel, le tabac, le bois, les breuvages 
ou les produits alimentaires provenant 
de produits agricoles et toute autre 
denrée agricole désignée par ordre du 
lieutenant-gouverneur en conseil. 


En vue de vendre les produits de 
la ferme, 1'Office a le pouvoir d'‘accepter 
ou de rejeter les plans de vente conjoints. 
Tout groupe de dix producteurs peut 
soumettre une demande 4 1'Office en vue 
d'établir un plan conjoint. S'il accepte 
ce plan, l'office le soumet au vote des 
producteurs. Pour entrer en vigueur, le 
plan doit 6tre approuvé par au moins les 
deux tiers des votants, et au moins la 
moitié des votants en cause doivent 
avoir participé au vote. L'esquisse 
d'un plan conjoint doit désigner 1l'agence 
de négociation et lorsqu'il existe un 
organisme coopératif qui groupe la 
majorité des producteurs, celui-ci 
obtient la priorité quand vient le 
de désigner l'agent de vente. 


temps 


L'Office des marchés agricoles du 
Québec a remplacé la Commission de 
l'industrie laitiére du Québec et 
l'Inspecteur général des établissements 
laitiers, en acquérant leurs pouvoirs. 


Ontario - Dans le Farm Products Marketing 
Act ‘tévisé (1963);" le! bois et le "poisson 
ont été ajouté da la liste des produits 
agricoles. 


Wf 


Table 1 - Marketing boards in Canada and products controlled by province, 1960 - 1963 
Tableau 1 - Les offices de vente au Canada et les produits régis, par province, 1960 - 1963 
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Alta. 
Sask. 
Man. 


Ont .b/ 


Que. 


N.S. 
ee & 


Nfld. 


Total 


Alb. 


Sask. 


Man. 


Ont. 


1960 


16 


46 


76 


1961 
- December 31 décembre - 


3 


17 


46 


76 


1962 


4 


16 


52 


82 


1963. : 


- number - a/ - nombre - 


4 


16 


49 


80 


Products controlled 


Tree fruits, small 
fruits, potatoes,fresh 
and canning vegetables, 
broilers. 


Canning vegetables 
Honey 
Honey 


Cream, cheese, manu- 
facturing milk, fruits, 
vegetables, hogs, 
tobacco, wheat, sugar 
beets, soya beans, seed 
corn, white beans 


Manufacturing milk, 
fluid milk, pulpwood, 
vegetables, maple 
products and tobacco. 


Cheese, cream, hogs 
and wood. 


Hogs, wool and milk. 


Potatoes. 


Produits régis 


Fruits de verger, 
petits fruits, pommes 
de terre, légumes frais 
et de conserve, poulets 
de gril. 


Légumes de conserve 
Miel 
Miel 


Créme, fromage, lait 
Industriel, truits, 
légumes, porcs, tabac, 
blé, betteraves a 
sucre, féves soja, 
mais de semence, 
haricots blancs. 


Lait industriel, lait 
nature, bois a pate, 

légumes, produits de 

l'érable et tabac. 


Fromage, créme, 
porcs et bois. 


Porcs, laine et lait. 


Pommes de terre. 


a/ Includes all provincial marketing boards in existence whether actually performing normal 
marketing board functions or not. 
Y compris tous les offices de vente provinciaux qu'ils remplissent ou non les fonctions 


ordinaires d'offices de vente. 


b/ Includes three schemes in effect under authority of the Ontario Milk Industry Act. 
Y compris trois régimes fonctionnant en vertu de 1'Ontario Milk Industry Act. 


gee 


Table 2 - Number of producers whose products were controlled by marketing boards in 
Canada by province 

Tableau 2 - Nombre de producteurs dont les produits sont régis en vertu des offices 
de vente au Canada, par province 


Province 1960 1961 1962 1963 


- number - a/ - nombre - 


Bot. Cy-B. 4,435 4,503 4,500 4,526 
Alta. Alb. 348 434 361 379 
Sask. Sask. 2,400 2,000 1,800 1,650 
Man. Man. 920 790 730 595 
Ont. Ont. 165,725 188,565 168,879 165,437 
Que. Qué. 36, 844 B75, 021° 5/ 38, 90 anDy,. 50,872 
N.B. N.-B. 3,498 3,630 NALS ey 25055 
N.S. N.-E. 6,904 6, 883 6,672 6,340 
Poe oe 1. P.-E. n.a n.a n.a n.a 
Nfld. T.-N. 0 0 0 0 
Total 221,074 243,826 b/ 223,886 b/ 218,057 


a/ Some double counting as some farmers are affected by more than one board. 
Ces chiffres comportent une certaine majoration car certains agriculteurs sont 
sociétaires de plusieurs offices de vente. 

b/ Revised. - Chiffre revisé. 
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Sales by Marketing Boards in Canada by Type 1963 
Ventes par les offices de vente au Canada par genre 1963 


Agency - Agence 


Commodit ; hey ; Alta. Man. 
Denrée ; 
; - 000 $ - 
Dairy Produits 
products laitiers 
Produits 
Livestock du bétail 107,563 1,480," 25570 111,613 
Fruits Fruits 14,455 14,455 
Vegetables Légumes 4,434 4,434 
Tobacco Tabac ; 83,875 83,875 
Wheat Blé 20,630 20,630 
Total 18,889 212,068 1,480. 2,570 Zao ,007 
Negotiation- Négociation 
Dairy Produits 
products laitiers 95,584 46,820 178 82,255 144,837 
Produits 
Livestock du bétail 
Fruits Fruits 12,131 12,1351 
Vegetables Légumes L221 20,332 40 21,593 
Poultry Volailles 6,184 6,184 
Wood Bois 11,595 43 11,638 
Tobacco Tabac 4,029 4,029 
Honey Miel 929 929 
Misc. Divers 22,849 22,849 
Wool Laine 86 86 
Maple Erable 855 855 
Total 6,184 1,221 929 150,896 63,339 221 2,341 228,151 


Grand Total 


APPENDIX A 


460,138 
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Marketing Boards in Canada 
1964 National Summary 


Thisess the-eichth in aoseries.of 
annual reports prepared by the Economics 
Branch outlining the activities of 
agricultural producer or industry 
marketing boards established under 
provincial legislation in Canada. 
Government agencies such as Milk Control 
Boards and the Canadian Wheat Board, 
while performing marketing board func- 
tions, are not included in the summary. 


All ten provinces have marketing 
board legislation. In some of them the 
legislation has been used for a great 
number of years, as in British Columbia, 
where marketing board activities begain in 
the late 1920's. Legislation has been 
up-dated recently in many provinces and 
new impetus has been given to the for- 
mation of producers and industry boards. 


Powers to enter inter-provincial 
and export trade and to collect levies 
for purposes other than administrative 
expenses, which could not be granted to 
local or provincial boards by the pro- 
vinces, were granted by the federal 
Agricultural Products Marketing Act, 
1949, as amended in 1957. 


Eighty-eight marketing boards ue 


were registered in nine provinces for 
the year 1964 (Table 1). Seven dairy 
boards in Quebec and the new potato and 
hog commissions in Manitoba had not 
started operations in 1964. The honey 
board in Saskatchewan .reported that 
honey as presently marketed in the 
province did not come under its regula- 
tions. The egg and fowl board in Ontario 
and the cream board in New Brunswick 
were reported as promotional boards. 
The potato board in Prince Edward 
Island, a Quebec dairy board and the 
Quebec celery board were inactive. 


y The Directory of Farmers Organizations, 
1965 published by the Economics Branch, 
contains a list of all marketing boards 
in Canada. 


Les offices de vente au Canada 


Résumé national pour 1964 


Le présent résumé est le huitiéme 
d'une série de rapports annuels pré- 
parés par la Direction de l'économie et 
décrivant l'activité des offices de 
vente des producteurs agricoles ou de 
l'industrie établis en vertu de lois 
provinciales, au Canada. Les organismes 
du gouvernement, comme les offices de 
régie du commerce du lait et la-Com- 
mission canadienne du blé, méme s'ils 
jouent le rdle d'offices de vente, ne 
figurent pas dans le résumé. 


Chacune des dix provinces posséde 
une législation relative aux offices de 
vente. Dans certains cas, cette légis- 
lation est en vigueur depuis bien des 
années, par exemple, en Colombie- 
Britannique ot l'activité de l'office 
de vente remonte 4 la fin des années 
20. Dans beaucoup de provinces, la 
législation a été modernisée derniére- 
ment, ce qui permet d'imprimer un élan 
nouveau au probléme de la formation des 
offices de producteurs et de l'industrie. 


Les pouvoirs permettant de 
pratiquer les é€changes commerciaux 
entre provinces et autre pays, et de 
prélever des sommes pour des fins 
autres que les frais d'administration, 
et ne pouvant étre accordés aux offices 
par les provinces,) le. furent; en vertu 
de la Loi fédérale de 1949 sur 
l'organisation du marché des produits 
agricoles, modifiée en 1957. 


Quatre-vingt-huit offices de 
ventel/ furent enregistrés dans neuf 
provinces au cours de l'année 1964 
(tableau 1). Sept offices de produits 
laitiers dans le Québec et les nouvelles 
commissions de la pomme de terre et du 
porc, au Manitoba, n'avaient pas encore 
commencé a fonctionner, en 1964. 
L'Office du miel, en Saskatchewan, a 
fait savoir que le miel, tel qu'il se 
vend présentement dans la province, ne 
reléve pas des réglements d'application 
de 1'Office.,L'Office des. oeufs et, de 


ay: Le Répertoire des associations de 
cultivateurs, 1965, publié par la 
Direction de l'économie, renferme 
une liste de tous les offices de 
vente au Canada. 


The value of the farm products 
under the jurisdiction of the 73 boards 
reporting business activities amounted 
to $488 million and represented 14 per 


cent of the farm cash income received 

by farmers from the sales of their 
products (Table 3). This percentage was 
the same as in 1963. The number of 
producers whose products were under the 
jurisdiction of marketing boards was 
estimated at.211,000 (Table, 2),. almost 
the same as in 1963. However, the number 
of producers reported increased in 
Quebec and Manitoba and decreased in all 
other provinces. 


Dairy Products 


In 1964, the number of boards for 
dairy products and the value of pro- 
ducers' receipts for products under the 
jurisdiction of dairy marketing boards 
were as follows: 


(sée page *5) 


Total value of producers" receipts 
for dairy products under jurisdiction 
amounted to $156 million in 1964, com- 
pared to $146 million in 1963, an in- 
crease of $10 million (Table 4). 


The Ontario Cheese Producers' 
Marketing Board carries selling 
activities through its cheese exchanges 
where it sets cheese prices, and con- 
trols cheddar cheese exports. The New 
Brunswick Cheese Marketing Board main- 
tains storage facilities and the 
setting of a minimum price on cheese 
received for disposal. Other dairy 
boards, the Ontario Cream Producers' 
Marketing Board excepted, are mainly 
involved in negotiating prices and 
conditions of sales or fixing prices as 
in the case of the Cape Breton Milk 
Board. 


la volaille, en Ontario, et 1'Office 

de la créme, au Nouveau-Brunswick, sont, 
signale-t-on, des organismes de 
stimulation des ventes. L'Office de la 
pomme de terre, dans 1'Ile du Prince- 
Edouard, et un office des produits 
laitiers et 1'Office du céleri du 
Québec, ont été inactifs. 


La valeur des produits agricoles 
vendus en vertu des 73 offices de vente 
qui ont soumis un rapport d'activité, a 
atteint 488 millions de dollars et 
représenté 14 p. 100 des recettes en 
espéces touchées par les cultivateurs 
et provenant de la vente de leurs 
produits “(tableay 3). C'est Te mene 
pourcentage qu'en 1963. Le nombre de 
producteurs dont les produits étaient 
visés par les offices de vente était 
estimé a 211,000 (tableau 2), soit 
presque le méme qu'en 1963. Le nombre 
de producteurs signalés, toutefois, a 
augmenté dans le Québec et le Manitoba 
et diminué dans toutes les autres 
provinces: 


Produits Laitiers 


En 1964, le nombre d'offices de 
vente de produits laitiers et la valeur 
des recettes des producteurs obtenues 
des ventes réalisées par ces offices 
s'établissaient ainsi qu'il suit: 

(voir page 3) 

La valeur globale des recettes 
des producteurs réalisées par la vente 
des produits laitiers admissibles s'est 
élevée 4a 156 millions de dollars, en 
1964, comparativement 4 146 millions, 
en 1963, soit une augmentation de 10 
millions (tableau 4). 


L'Office de vente des producteurs 
de fromage de l'Ontario effectue ses 
ventes par l'intermédiaire de ses 
bourses du fromage qui établissent les 
prix et régissent les exportations de 
fromage Cheddar. L'Office de vente du 
fromage du Nouveau-Brunswick posséde 
des entrepdts et établit le prix 
minimum du fromage qu'il regoit pour 
la vente. D'autres offices de produits 
laitiers, excepté 1'Office de vente de 
la créme des producteurs de 1'Ontario, 
s'occupent principalement de la négocia- 
tion des prix et des conditions de 


Valeur des recettes des 


Nombre Province producteurs 
Milliers de dollars 
3 Ontario Offices de vente du lait de 
transformation, du beurre et 2/ 
du fromage 105,092 — 
3 Québec Offices de vente du lait de ) 48,220 
transformation ) 
22 A Office du lait nature ) 
4 a. aucun rapport - 
1 InHact Le - 
1, N.-B. Office de vente du fromage 223 
ik at Office de stimulation des ventes 
de la créme ~ 
rc N.-E. Office de vente du lait nature Leos 
39 155,859 
2/ 


Les estimations comprennent la valeur du fromage non soumis 4 la régie 


et le fromage Cheddar non vendu par la bourse. 


Value of 
Number Province Producers! Receipts 
000 $ 
5 Ontario boards for processed milk, 105 ,0922/ 
butter and cheese 
3 Quebec boards for processed milk ) 48,220 
Ze id} boards for fluid milk ) 
vd " no “report = 
il “ inactive - 
1 N.B cheese board tp aes 
1 4) cream promotional board - 
i N.S board for fluid milk Zeaat 
39 1S5 5859 
2/ 


cheese not sold through exchange. 


The Ontario Cheese Producers’ 
Marketing Board had extension of 
“powers into interprovincial and ex- 
port trade and authority to collect 
levies under the federal Agricultural 
Products Marketing Act, 1949. 


Estimates include value of cheese exempt from control and cheddar 


vente, ou de la fixation des prix, 


comme dans le cas de 1'Office du lait 
du Cap-Breton. 


L'Office de vente des producteurs 
de fromage de 1'Ontario s'est fait 
accorder un prolongement de pouvoirs 


Hogs 


Hogs were the only type of live- 
stock under the jurisdiction of a 
marketing board in 1964. The value of 
producers' receipts and the boards in- 
volved were as follows: 


Receipts to farmers in 1964 were 


$4 million higher than in 1963 (Table 4). 


Nombre Province 
i! Manitoba Commission des porcs 
] Ontario Office des porcs 
1 N.-B Office des porcs 
1 N.-E Office des porcs 
4 

Number Province 
if Manitoba hog commission 
1 Ontario "board 
a N.B. "board 
1 N.S. " board 
4 


The Ontario Hog Producers' Market- 
ing Board receives shipments of most of 
Ontario produced hogs and sells them 
through its teletype facilities. 


The New Brunswick Hog Marketing 
Board which controls hogs sold to 
federally inspected plants and the Nova 
Scotia Hog Marketing Board which con- 
trols sales to packing houses buying 


de fagon a s'adonner au commerce inter- 
provincial et d'exportation; il s'est 
fait aussi autoriser 4 faire des prélé-. 
vements en vertu de la Loi fédérale de 
1949 sur l'organisation du marché des 
produits agricoles. 


Porcs 
Les porcs étaient la seule espéce 
de bestiaux visés par un office de 
vente, en 1964. La valeur des recettes 


des producteurs, et les offices en 
cause sont indiquées ci-aprés: 


Valeur des recettes des 
producteurs 
Milliers de dollars 
Nouvelle 
107,880 
1,322 
2,828 


112,230 


Value of 


Producers' Receipts 
000 $ 


new 
107,880 
1,522 
23828 


1i12Z.,.250 


Les recettes touchées par les 
cultivateurs en 1964 dépassaient de 
4 millions de dollars celles de 1963 
(tableau 4). 


L'Office de vente des producteurs 
de porcs de 1'Ontario recoit la majeure 
partie des expéditions de porcs produits 
dans l'Ontario, et les vend par le moyen 
de ses services de télétype. 


more than 200 hogs per month, continue 

to direct their shipments to slaughter- 
ing plants, on a fee basis, through 

their selling agency Maritime Co-opera- 
tive Services Limited. The Manitoba Hog 
Commission, a new industry board, operat- 
ing on a voluntary basis, did not report 
operations for 1964. 


The hog boards in Ontario, New 
Brunswick and Nova Scotia had extension 
of powers into interprovincial and ex- 
port trade under the federal Agricultural 
Products Marketing Act, 1949. 


Tobacco 


All flue-cured tobacco produced 
in Ontario and flue-cured, cigar and 
pipe tobacco produced in the Joliette 
district in Quebec come under the 
jurisdiction of three marketing boards, 


Producers' receipts of $91.5 
million in Ontario and $3.9 million in 
Quebec totaled $95.4 million compared 
to $87 million in 1963. This repre- 
-sented an increase of $8.4 million 
(Table 4). 


The Quebec Flue-Cured Tobacco 
Producers’ Board and the Quebec Pipe 
and Cigar Tobacco Producers! Board are 
involved in negotiating prices and con- 
ditions of sales. The Ontario Flue- 
Cured Tobacco Growers' Marketing Board 
continues to control acreage, grades of 
tobacco and sales through its own 
auctions. 


The Ontario and Quebec boards 
dealing with flue-cured tobacco had ex- 
‘tension of powers into interprovincial 
and export trade under the federal 


Agricultural Products Marketing Act, 1949. 


L'Office de vente des porcs du 
Nouveau-Brunswick qui régit 1'écoulement 
des pores vendus aux établissements 
soumis 4 l'inspection fédérale, et 
1'Office de vente des porcs de la 
Nouvelle-Ecosse qui régit les ventes 
aux abattoirs achetant plus de 200 
porcs par mois, continuent de diriger 
leurs expéditions vers les abattoirs, 
moyennant rétribution. par 1'intermédiaire 
de leur agence de vente, la Maritime Co- 
operative Services Limited. La Commis- 
sion des porcs du Manitoba, nouvel 
office de l'industrie, qui fonctionne 
selon une base volontaire, n'a soumis 
aucun rapport d'activité pour 1964. 


Les offices des porcs de 1'Ontario, 
du Nouveau-Brunswick et de la Nouvelle- 
Ecosse jouissaient d'une extension de 
pouvoirs en vue du commerce interpro- 
vineial et d'exportation, en vertu de 
la Loi fédérale de 1949 sur 1l'organisa- 
tion du marché des produits agricoles. 


Tabae 


Tout le tabac jaune produit dans 
l'Ontario, et le tabac jaune, le tabac 
a cigares et a pipe produit dans la 
région de Joliette, dans le Québec, 
relévent de trois offices de vente. 


Les recettes des producteurs, 
91.5 millions de dollars en Ontario et 
3.9 millions dans le Québec, se sont 
élevées a 95.4 millions, contre 87 
millions, en 1963, soit une augmentation 
de 8.4 millions (tableau 4). 


L'Office des producteurs de tabac 
jaune du Québec et 1'Office des pro- 
ducteurs de tabac 4 pipe et a cigares 
du Québec s'occupent de négociation des 
prix et des conditions de vente. 
L'Office des producteurs de tabac jaune 
de 1'Ontario continue a régir les super- 
ficies, les catégories et les ventes, 


par le moyen d'encans. 


Les offices de l'Ontario et du 
Québec qui s'intéressent au tabac 
jaune, étendent leurs pouvoirs jusqu'au 
commerce interprovincial et d'expor- 
tation, en vertu de la Loi fédérale de 
1949 sur l'organisation du marché des 
produits agricoles. 


a GAA 


Vegetables Légumes 
There were ten marketing boards Dix offices de vente avaient 
with jurisdiction over vegetables in juridiction sur les légumes, dans six 
six provinces. The receipts under the provinces. Les recettes obtenues par 
reporting boards in 1964 were as l'intermédiaire des offices ayant 
follows: soumis un rapport, en 1964, sont 
indiquées ci-dessous: 
Valeur des recettes des 
Nombre Province roducteurs 
Milliers de dollars 
2 Cie Offices des légumes 5,550 
1 Alberta Office de transformation des légumes 1,017 
1 Manitoba Commission des pommes de terre Nouvelle 
3 Ontario Office des légumes 18,424 
Office des asperges 7S 
Office des haricots 8,042 
2 Québec Office des tomates 127 
Office du céleri inactif 
i peer Office des pommes de terre inactif 
10 34,214 
Value of 
Number Province Producers' Receipts 
000 $ 
2 Bay Gx boards for vegetables 5,605 
1 Alberta board for processing vegetables 1,017 
1 Manitoba commission for potatoes new 
3 Ontario vegetable board 18,424 
asparagus board (ip 
bean board 8,042 
2 Giishde board for tomatoes iz? 
a board for celery inactive 
1 Phy board for potatoes inactive 
10 34,214 


The receipts to producers of $34 


Les recettes des producteurs, 34 


million in 1964 were higher than in millions de dollars, en 1964, ont 


1963 by $7.7 million (Table 4). 


dépassé de 7.7 millions celles de 1963 
(tableau 4). 


The two boards in British 
Columbia are responsible for packing, 
storing and selling the regulated 
products which included potatoes and 
a large variety of vegetables. The 
Ontario Asparagus Growers' Marketing 
Board receives the asparagus controlled 
and sells them to processors. The 
Ontario Bean Growers' Marketing Board 
negotiates minimum prices, processes 
and stores dry beans, and sets terms 
of sales along with dealers' charges. 
The boards dealing with processed 
vegetables in Alberta, vegetables in 
Ontario and tomatoes in Quebec, 
negotiate minimum prices and con- 
ditions of sales. The industry board 
for potatoes in Manitoba (now the 
Vegetable Commission) did not report 
activities in 1964. 


The boards controlling vegetables 
in British Columbia and vegetables, 
beans and asparagus in Ontario had ex- 
tension of powers into interprovincal 
and export trade under the federal 
Agricultural Products Marketing Act, 
1949. In addition, the Ontario Bean 
Growers' Marketing Board had authority 
to collect levies under the same Act. 


Fruits 


Fruits under the jurisdiction of 
producers' boards included tree fruits 
in British Columbia and fresh peaches, 
berries, grapes and tender fruits for 
processing in Ontario. 


The value of receipts in 1964 
were as follows: 


(see page 8) 


Total receipts were above those 
of 1963 by $1.2 million (Table 4). 


The British Columbia Fruit Board 
-regulates packing and storing of tree 
fruits by approved agencies and sells 
the regulated products, mostly apples, 
through Tree Fruits. Limited and other 


Les deux offices de la Colombie- 
Britannique voient 4 l'emballage, 4 
l'entreposage et a la vente des pro- 
duits régis dont les pommes de terre 
et une grande variété de légumes. 
L'Office de vente des producteurs 
d'asperges de 1'Ontario recoit l'asperge 
régie et la vend aux conditionneurs. 
L'Office de vente des producteurs de 
haricots de l'Ontario négocie les prix 
minimums, conditionne et entrepose les 
haricots secs, puis établit les con- 
ditions de vente et les frais des 
commercants. Les offices qui s'occupent 
des légumes transformés, en Alberta, 
des légumes dans 1'Ontario et des 
tomates dans le Québec, négocient les 
prix minimums et les conditions de 
vente. L'Office de .1'industrie pour les 
pommes de terre du Manitoba (devenu la 
Commission des légumes) n'a pas soumis 
de rapport d'activité, en 1964. 


Les offices régissant les légumes 
en Colombie-Britannique, et les légumes, 
haricots et asperges en Ontario ont 
étendu leurs pouvoirs jusqu'au com- 
merce interprovincial et d'exportation, 
en vertu de la Loi fédérale de 1949 
sur l'organisation du marché des 
produits agricoles. En outre, 1'Office 
de vente des producteurs de haricots de 
l'Ontario était autorisé a faire des 
prélévements en vertu de la méme loi. 


BYuUdLts 


Parmi les fruits soumis a la 
juridiction des offices de producteurs, 
il y a les fruits de verger de la 
Colombie-Britannique, et les péches 
fraiches ,,petits fruits, Taisin (ét 
fruits tendres mis en conserve dans 
?"Ontaric. 


La valeur des recettes, en 1964, 
est indiqueée ci-dessous: 


(voir page 8) 


Les recettes globales ont dépassé 
de 1.2 million de dollars celles de 
1963 (tableau 4). 


L'Office des fruits de la Colombie- 
Britannique régit l'emballage et l'entre- 
posage des fruits de verger par des 
organismes agréés, puis vend les produits 
régis, surtout les pommes, par l'inter- 


Nombre Province 


Valeur des recettes des 


producteurs 


Milliers de dollars 


1 GU-By Offices des fruits de verger 14,653 
Office des péches fraiches 14974 
4 wee ee Raisin 3,820 
Petits fruits 492 
Fruits tendres pour conserves 6,286 
5 al eee 
Value of 
Number Province Producers' Receipts 
000 $ 
1 a Cr board for tree fruits 14,653 
boards for fresh peaches Pee! 
: grapes 3,820 
: outa? berries 492 
tender fruits for processing 6,286 
5 hehe 


designated agencies. In Ontario, the 
board controlling tender fruits, fixes 
prices to processors; the board for 
fresh peaches determines prices, service 


charges and handles payments to producers;. 


‘the grape and berry boards negotiate 
minimum prices and conditions of sales. 


All the above fruit boards had 
extensions of powers under the federal 
Agricultural Products Marketing Act, 
1949. The Ontario Tender Fruit Growers’ 
Marketing Board was the only one em- 
powered to make levies under the same 
Act. . 


Wheat 


The Ontario Wheat Producers' 
Marketing Board was the only producers' 
board with jurisdiction over marketing 
-of grains in Canada. 


médiaire de Tree Fruits Limited et 
d'autres agences désignées. Dans 
l'Ontario, 1'Office régit les fruits 
tendres et établit les prix payés aux 
conditionneurs; 1'Office des péches 
fraiches détermine les prix, les frais 
des services et remet les paiements aux 
producteurs; les Offices du raisin et 
des petits fruits négocient les prix 
minimum et les conditions de vente. 


Tous les offices ci-dessus jouis- 
sent d'une extension de pouvoirs en 
vertu de la Loi fédérale de 1949 sur 
l'organisation du marché des produits 
agricoles. L'Office des producteurs de 
fruits tendres de l'Ontario était le 
seul autorisé 4 faire des prélévements 
en vertu de cette méme loi. 


B1é 

L'Office de vente des producteurs 
de blé de 1'Ontario était le seul office 
de producteurs ayant juridiction sur la 
commercialisation des céréales au 
Canada. 


The producers' receipts for 
winter wheat in 1964 amounted to $22.4 
million compared to $20.6 million in 
1963 (Table 4). 


The board negotiates minimum 
prices for domestic sales, buys and 
sells wheat for export through its 
designated agency, the United Co- 
operatives of Ontario. 


The board had extension of 
powers and powers to make levies under 
the federal Agricultural Products 
Marketing Act, 1949. 


Soya Beans 


Under the Ontario Soya Bean 
Growers' Marketing Board, which 
carries negotiations on terms of sales 
for producers, producers' receipts for 
Soya Beans amounted to $17.5 million in 
1964 compared to $11.8 million in 1963. 


Forest Products 


A total of eighteen producers' 
boards were involved in negotiating 
minimum prices and conditions of sales 
for forest products in 1964. 


(see page 10) 


Total receipts in 1964 amounted 
to $10.6 million compared to $9.0 
million in 1963 (Table 4). 


Thirteen of the Quebec boards for 
forest products and the maple sugar and 
syrup board also in Quebec, had exten- 
sion of powers under the federal 
Agricultural Products Marketing Act, 
1949. 


Les recettes que les producteurs 
ont tirées de la vente du blé d'hiver, 
en 1964, se sont élevées 4 22.4 millions. 
de dollars, contre 20.6 millions, en 
1963 (tableau 4). 


L'Office négocie les prix minimums 
pour les ventes au pays, achéte et vend 
le blé pour 1l'exportation par 1'inter- 
médiaire de son agence désignée 4d cette 
fin, les Coopératives Unies de l'Ontario. 


L'Office posséde les pouvoirs 
voulus pour faire des prélévements, en 
vertu de la Loi fédérale de 1949 sur 
l'organisation du marché des produits 
agricoles. 


Féves Soja 


Sous l'empire de 1'Office de vente 
des producteurs de féves soja de 
1'Ontario, qui négocie les conditions 
de vente au nom des producteurs, les 
recettes que les producteurs ont 
obtenues de la vente des féves soja 
ont atteint 17.5 millions de dollars, 
en 1964, comparé 11.8 millions en 1963. 


Produits Forestiers 


En tout, dix-huit offices de 
producteurs ont été impliqués dans la 
négociation de prix minimum et des 
conditions de vente de produits fores- 
tiers, en 1964. 


(voir page 10) 


Les recettes globales en 1964 se 
sont €levées a 10.6 millions de dollars, 
par comparaison a 9 millions en 1963 
(tableau 4). 


Treize des offices des produits 
forestiers du Québec et 1'Office du 
sucre et du sirop d'érable, également 
du Québec, jouissaient d'une extension 
de pouvoirs en vertu de la Loi fédérale 
de 1949 sur l'organisation du marché 
des produits agricoles. 


ws i hare 


Valeur des recettes des 


Nombre Province producteurs 


Milliers de dollars 


16 Québec Pate de bois et planches 9,715 
i iN Office des produits de 1'érable Bld 
1 N.-B. Office de la pate de bois 567 
18 10,655 
Value of 
Number Province Producers! Receipts 
000 $ 
16 Quebec pulpwood and lumber boards o.745 
1 fs maple products board 373 
1 Ne Bs pulpwood board 567 
18 10,655 


Volailles et Oeufs 


Poultry and Eggs 
En 1964, un Office des poulets a 


In 1964, one broiler board griller a fonctionné en Colombie- 
operated in British Columbia and one Britannique, et un Office de stimulation 
promotional fowl and egg board was des ventes et un office des oeufs ont 
organized in Ontario. été organisés dans l'Ontario. 


Les recettes réalisées en vertu 


Receipts under the British de 1'Office de vente des poulets a 
Columbia Broiler Marketing Board de- griller de la Colombie-Britannique sont 
creased from $7.4 million in 1963 to passées de 7.4 millions de dollars, en 
$6.5 million in 1964 (Table 4). This 1963, 4 6.5 millions en 1964 (tableau 
board is involved in negotiating 4). Cet office s'occupe de négocier les 
minimum prices and setting marketing prix minimum et d'établir les contin- 
quotas. It had extension of powers in- gents de vente. Il jouissait d'une 
to interprovincial and export trade extension de pouvoirs dans le commerce 
under the federal Agricultural Pro- interprovincial et d'exportation, en 
ducts Marketing Act, 1949. vertu de la Loi fédérale de 1949 sur 

l'organisation du marché des produits 
agricoles. 
Sugar-Beet Betteraves a Sucre 

Under the Ontario Sugar-Beet En vertu de 1'Office de vente des 
Growers' Marketing Board, a board producteurs de betteraves a sucre de 
negotiating minimum prices for pro- l'Ontario, qui négocie les prix minimums 
ducers, receipts in 1964 amounted to pour les producteurs, les recettes en 
$4.3 million compared to $5.7 million 1964 ont atteint 4.3 millions de 
in 1963. dollars comparativement 4 5.7 millions 


en 1963. 


Other Boards 


Receipts under the seed-corn board 
in Ontario, the wool board in Nova 
Scotia, and the honey board in Manitoba 
in 1964 were as follows: 


Nombre Province 


Autres Offices 


Les recettes réalisées sous 1'empire 
de 1'Office du mails de semence, dans 
1'Ontario, de 1'Office de la laine, en 
Nouvelle-Ecosse, et de 1'Office du miel 
au Manitoba, en 1964, sont données ci- 
dessous: 


Valeur des recettes des 


producteurs 


Milliers de dollars 


1 Ontario Office du mais de semence 736 
1 N.-E. Office de la laine | 87 
rh Manitoba Office du miel 774 
1 Saskatchewan Office du miel - 
e 1,597 
Value of 
Number Province Producers' Receipts 
000 $ 
1 Ontario board for seed-corn 736 
ii Ne Gy board for wool 87 
4 Manitoba board for honey 774 
1 Saskatchewan board for honey - 
+4 1,597 


The four boards negotiate minimum 
prices for producers. 


The Nova Scotia Wool Board had ex- 
tension of powers into interprovincial 
and export trade under the federal 
Agricultural Products Marketing Act, 
1949. 


Ces quatre offices négocient les 
prix minimum pour les producteurs. 


L'Office de la laine de la 
Nouvelle-Ecosse jouit d'une extension 
de pouvoirs dans le commerce inter- 
provincial et d'exportation, en vertu 
de la Loi fédérale de 1949 sur 
l'organisation du marché des produits 
agricoles. 


Table 1.- Marketing Boards in Canada and Products Under Jurisdiction by Province, 1961-64 
Tableau 1.- Les offices de vente au Canada et les produits régis, par province, 1961-1964 


a ne  Y 
3 1961 1962 1963 1964 ;: Products : 


3_-December 31 décembre - ¢ under jurisdiction : Produits régis 


- mumber - a/ - nombre - 


B.C. C.-B. 3 4 4 4 Tree fruits, small Fruits de verger, 
fruits, potatoes, fresh petits fruits, pommes 
and canning vegetables, de terre, légumes frais 


broilers. et de conserve, poulets 
de gril. 
Alta. Alb. 1 1 1 ps Canning vegetables. Légumes de conserve. 
Sask. Sask. 1 1 i 1 Honey. Miel. 
Man, Man, al 1 1 3 Honey, hogs, vegetables. Miel, pores, légumes. 
Ont. b/ Ont. iy 16 160 0=s.1T Cream, cheese, manu- Crime, fromage, Lait 


facturing milk, fruits, industriel, fruits, 

vegetables, hogs, eggs, 1égumes, porcs, oeufs, 

tobacco, wheat, sugar tabac, blé, betteraves A 

beets, soya beans, seed sucre, feves soja, 

corn, white beans. mais de semence, 
haricots blancs. 


Que, Qué. 46 52 52 54 Manufacturing milk, Lait industrie}, lait 
fluid milk, pulpwood, nature, bois & pate, 
vegetables, maple légumes, produits de 
products and tobacco. l'érable et tabac. 

N.B. N.-B. 3 3 4 4 Cheese, cream, hogs and Fromage, creme, 
wood. porcs et bois. 

N.S. N.-E. 3 3 3 3 Hogs, wool and milk, Pores, laine et lait. 

Patele I.P.-E. 1 1 1 1 Potatoes. Pommes de terre. 

Nfld e T.-N, 0 (@) (@) 1@) = ono 

Total 76 82 83 88 


a/ Includes all provincial marketing boards in existence whether actually performing 


normal marketing board functions or not, 
Y compris tous les offices de vente provinciaux qu'ils remplissent ou non les fonctions 
ordinaires d'offices de vente. 
b/ Includes three schemes in effect under authority of the Ontario Milk Industry Act. 
Y compris trois régimes fonctionnant en vertu de 1'Cntario Milk Industry Act. 


Table 2.~ Number of Producers Whose Products Were Under Jurisdiction of 
Marketing Boards in Canada by Province. 
Tableau 2.- Nombre de producteurs dont les produits sont régis en vertu des 
offices de vente au Canada, par province. 


(aes pea rata shes a eee Se oe Se RC oie 2 Coen Rec sr A 
8 


3 


Province ‘ 1961 1962 4 1963 1964 
- number - a/ ~ nombre - 

B.C. C.-B. 4,503 4,500 4,526 4,325 
Alta, Alb. 434 361 379 330 
Sask, Sask, 2,000 1,800 1,650 1,550 
Men, Man, 790 730 595 688 
Ont. Ont. 188 ,565 168 ,879 163,041 bf 158,974 
Que. Qué, 37,021 b/ 38,992 b/ 32,932 b/ 36,820 
N.B. N.-B. 3,630 1,952 2,838 2,432 
HS. Necks 6,883. . 6,672 6,340 6,225 
Pokwl, | 1.Ps-E, NeGe Nhe Nae N.Go 
Node n.do n.d. nde 
Hird. | i.<N, 0 0 0 0 
Total 243,826 bf 223,886 b/ 212,301 bf 211,344 

a/ Some double counting as some farmers are affected by more than one 


board. 
Ces chiffres comportent une certaine majoration car certains agricul- 
teurs sont sociétaires de plusieurs offices de vente. 

b/ Revised. - Chiffre revisé, 
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APPENDIX "A" ANNEXE 


Receipts Under Marketing Boards in Canada by Type 1964. 
Recettes sous ‘les offices de vente au Canada par genre 1964, 


Commodity 3 B.C. 3s Alta. <: Man. : Ont. 3: Qie. 3 N.B. 3 NLS. 3 
Denrée 3 C.-B. 3s Alb. 3: Man. : Ont. 3 Quid. 3 N.=B. 3 N.-E.s Total 
- 000 $ -~ 
Agency = Agence 
Produits 

Livestock du bé tai} 107 ,880 1,522 2,828 112,230 
Fuits Fruits 14,653 8,257 22 ,910 
Vegetahles Légumes 5,853 752 6,604 
Tobacco Tabac 91,549 915549 
Wheat B1é 22,463 22,463 

Sub-Total 20 506 230,900 1,522 2,828 255,756 

Sous-total 


Negotiation - Négaciation 


Dairy Produits 
products laitiers 105,092 48,220 223 2,324 155,859 
Fruits Fruits 4,312 4,312 
Vegetables Légumes 1,017 26,466 127 27,6410 
Poul try Volailles 6,500 6,500 
Wood Bois 9,715 567 10,282 
Tobacco Tabac 3,882 3,882 
Honey Miel 174 114 
Maple Erable 373 373 
Misc, Divere 22,584 87 22,671 
Sub-Total 6,500 1,017 774 158,454 62,317 790 2,412 232,263 
Sous- total 


Total 27,006 1,017 114 389,354 62,317 2,312 5,239 488 ,019 


ee Fae i 7 7 

_ Sir €: os 
ca a we ‘ 

7 oh ewe - 


Piles aa! ~ 
mar 


SS theif 13 as 7 nt On “8 ug 


iS Wt aby acd nae iv 


af Pe “GAY” 


7 " ¥ bf aad 
7 4 hf iy . hea - ‘ftunek~ Le 
a 
‘ 
2 
f 


e¢ vo! 
; m1), jal 
v 
an 
1G 
he 
' 
mw 
- 
w 
o% ; 
0 ,, 
» 
e 
* 
in é 7 vi) 
je @ ' 4 fi? 
~ oe 


To 


+5 Hy) 4 
A toy 3 ae 

iA yet oak 
eee 


‘ “3 
i B6e ' ‘oe. oo: ae €, « ? 
» es + oe 8 7h fons -! 
ta ory om am a= re mn te 
| “oe 
Doh if a jin 


0 48 
’ 
. (gmgee 
* 
D 
Ly 
sy Cag ss 
i % 
ve 
ae 
pee i 
a“ 
/ ° i 
+ 
oie bas 
4,568 
¢ 
7 
\?3 
~ £ B 
’ * 21g 
_ ee 
any 


La ae ure T aut 


r | 
ys = 


a8, 09 y fa 


jake Cave 


Government 
Publications 


R. FORTIER — ECONOMICS BRANCH 
‘CANADA DEPARTMENT OF AGRICULTURE — OTTAWA 
MAY 1967 67/4 


wie Marketing boards 
In canada 


swe les offices de 
vente au canada 


R. FORTIER — DIRECTION DE L’ECONOMIE 
MINISTERE DE L’AGRICULTURE DU CANADA — OTTAWA 
MAI 1967 67/4F 


Marketing Boards in Canada 
1965 National Summary 


This is the ninth in a series of 
annual reports prepared by the Economics 
Branch outlining the activities of pro- 
ducer marketing boards or industry market- 
ing commissions established under provin- 
cial legislation in Canada. Government 
agencies, such as Milk Control Boards and 
the Canadian Wheat Board, while performing 
marketing board functions, are not in- 
cluded in the summary. 


All ten provinces have marketing 
board legislation. At federal level, the 
Agricultural Products Marketing Act, 1949, 
as amended in 1957, provides for extension 
of powers to boards administering provin- 
cial legislations or to local boards to 
enter inter-provincial and export trade 
and to collect levies for purposes other 
than administrative expenses. 


Producer marketing boards and industry 
marketing commissions in nine provinces 
numbered 100 in 1965 compared to 89 in 1964 
(Table 1). 


Fourteen new plans came into force in 
1965; 


four in Ontario: Apples - broiler 
chickens - milk - 
turkeys 


ten in Quebec: raw milk in Valley- 
field, St. John, 
Berthier, Joliette, 
Thetford Mines, and 
Quebec South, forest 
products in the 
Eastern Townships, 
Quebec South and 
Labelle; and eggs. 


Three plans were cancelled in Quebec; 
two for fluid milk and one for celery. 


The number of boards reporting no 
business activities, including 13 of the 
new plans listed above, was 20. 


Four boards carried promotional 
activities: 
the cream board in New Brunswick 
and the apple, turkey and egg and 
fowl boards in Ontario. 


Les offices de vente au Canada 


Résumé national 1965 


Ce résumé est le sixiéme d'une série 
de rapports annuels préparés par la 
Direction de l'économie pour exposer 1'ac- 
tivité des offices de vente des producteurs 
ou commissions interprofessionnelles de 
vente, établis en vertu de lois pro- 
vinciales, au Canada. Les organismes du 
gouvernement, comme les offices de régie du 
commerce du lait et la Commission canadienne 
du blé, méme s'ils jouent le rGle d'offices 
de vente, ne figurent pas dans le résumé. 


Toutes les provinces possédent une 
législation relative aux offices de vente. 
Au palier fédéral, la Loi de 1949 sur 
l'organisation du marché des produits 
agricoles, modifiée en 1957, permet aux 
provinces de faire des échanges com- 
merciaux entre elles ou avec d'autres pays, 
et de prélever des sommes pour des fins 
autres que les frais d'administration. 


En 1965, les Offices de vente des 
producteurs et les Commissions inter- 
professionnelles de vente étaient au 
nombre de 100 dans neuf provinces, com- 
parativement 4 89 en 1964 (tableau 1). 


Quatorze nouveaux organismes de 
cette catégorie ont vu le jour en 1965: 


- quatre en Ontario: pommes, poulets 
a griller, lait, dindons: 


- dix au Québec: lait nature a Valley- 
field, St-Jean, Berthier, Joliette, 
Thetford Mines et Québec-Sud; 
produits forestiers dans les Cantons 
de l'est, Québec-Sud et Labelle; et 
oeufs. 


Trois offices ont été supprimés au 
Québec; deux pour le lait nature et un 
pour le céleri. 


Parmi les offices, vingt dont 13 des 
nouveaux qui figurent sur la liste ci- 
dessus, n'ont pas présenté de rapport 
d'activité. 


Quatre Offices ont fait de la 
propagande, soit 1'Office de vente de la 
créme au Nouveau-Brunswick et les Offices 
de vente des pommes, des dindons, des 
oeufs et de la volaille, en Ontario. 


The honey board in Saskatchewan and 
the oyster board’in British Columbia did 
not report, and the potato board in 
Prince Edward Island was inactive. 


The number of producers whose pro- 
ducts were under the jurisdiction of 
boards declined from 211,000 in 1964 to 
186,000 in 1965. In Ontario alone, the 
number of producers reported declined by 
25,000. The hog, dairy and wheat boards 
accounted for most of the decline in that 
province. The reduction in the number of 
producers under the jurisdiction of the 
hog board in Nova Scotia was also sub- 
stantial (Table 2). 


Total producers! receipts for the 80 
reporting boards increased from $489 
million in 1964 to $537 million in 1965; 
an increase of $48 million or 10 per 
cent (Table 3). 


Receipts as a proportion of cash in- 
come from sales of agricultural products 
were unchanged from 1964. They represented 
14 per cent of the total cash income 
(Table 4). 


Producers’ receipts under boards 
operating as or through marketing agencies 
amounted to $286 million (53 per cent), 
and under boards operating as negotiating 
agencies, $251 million (47 per cent) 
(Annex A). 


Receipts by Provinces 


British Columbia. 


Total producers’ receipts for the 
four reporting boards increased from $25 
million in 1964 to $26 million in 1965. 


L'Office du miel en Saskatchewan et 


1'Office des huitres, en Colombie-Britannique 


n'ont pas fait de rapport, tandis que 
1'Office des pommes de terre de 1'Ile du 
Prince-Edouard a été inactif, 


Le nombre des producteurs dont les 
produits ont été régis par les Offices a 
diminué de 211,000 en 1964 4 186,000 en 


1965. Pour sa part, le nombre de producteurs, 


dans l'Ontario, a subi une diminution de 
25,000. Les Offices du pore et des 
produits laitiers comptent pour la moitié 
de ce fléchissement dans cette province. 
La réduction du nombre des producteurs 
sous la juridiction de 1'Office du pore 
dans la Nouvelle-Ecosse a aussi été 
considérable (tableau 2). 


Les recettes globales des producteurs 
pour les 80 offices qui ont présenté leur 
rapport sont passées de 489 millions de 
dollars, en 1964, a 537 millions en 1965, 
sdit une augmentation de 48 millions de 
dollars ou de 10 p. 100 (tableau 3). 


En proportion du revenu en espéces, 
les recettes obtenues de la vente des 
produits agricoles n'ont pas changé com- 
parativement 4 1964. Elles représentaient 
14 p. 100 du revenu global en espéces 


(tableau 4). 


Les recettes que les cultivateurs 
ont obtenues d'offices fonctionnant comme 
organismes de vente ou par 1'intermédiaire 
de tels organismes se sont @levées a 286 
millions de dollars (53 p. 100); celles 
que leur ont versées les offices agissant 
comme organismes de négociations ont 
atteint 251 millions de dollars (47 p. 
100) (annexe A). 


Recettes par province 
Colombie~Britannique 


Les recettes globales touchées par 
les producteurs des quatre offices qui 
ont présenté des rapports sont passées de 
25 millions de dollars en 1964 a 26 
millions en 1965. La répartition en 1965 


The distribution in 1965 was as follows: 


Value of 
Number of Boards producers' Receipts 
000$ 
1 broiler 7,844 
1 tree fruit 14,057 
2 vegetable 4,193 
1 oyster no report 
5 26,094 


Producers’ receipts accounted for 16 
per cent of the cash income from sales of 
agricultural products in the province 
(Table 3). 


They represented five per cent of the 
total receipts for all boards reporting in 
Canada. 


Alberta 
Producers' receipts for the vegetables- 


for-processing board in Alberta were un- 
changed from 1964. 


Value of 
Board Producers' Receipts 
000$ 
1 vegetables for 
processing 1,068 


Receipts represented 0.2 per cent of 
the total receipts for all boards report- 
ing in Canada. 

Saskatchewan 
No report from the honey board. 


Manitoba 


Two commissions reported their first 
full year of operations. 


Producers' receipts in 1965 were as follows: 


Value of 

Number of Boards Producers' Receipts 
000$ 
1 hog (c.) 115416 
1 vegetable (c.) TAS 
1 honey 979 
3 13,110 


s'établit comme il suit: 


Valeur des recettes 
obtenues par les 


Nombre d'offices producteurs _ 
- en milliers de dollars- 
1 Poulets 4 griller 7,844 
1 Fruits de verger WAR OSH 
2 Légumes 4,193 
1 Huitres Pas de rapport 
5 offices 26,094 


Les recettes des producteurs con- 
Stituaient 16 p. 100 du revenu en espéces 
obtenu de la vente des produits agricoles 


,dans la province (tableau 3). 


Elles représentaient 5 p. 100 des 
recettes globales de tous les offices 
canadiens qui ont fait rapport. 


Alberta 
En Alberta, les recettes que les 
producteurs de légumes destinés 4 la 
transformation ont obtenues de leur 
office n'ont pas changé comparativement 
a 1964. 
Valeur des recettes 
obtenues par les 
producteurs 
- en milliers de dollars - 
1 Légumes pour la 
transformation 


Office 


1,068 


Ces recettes représentent 0.2 p. 100 
des recettes globales de tous les offices 
ayant fait rapport au Canada. 


Saskatchewan 


L'office du miel n'a pas fait de 
rapport. 


Manitoba 


Deux commissions ont fait rapport des 
travaux de leur premiére année compléte. 
En 1965, les recettes des producteurs ont 
été les suivantes: 

Valeur des recettes 
obtenues par les 


Nombre d'offices producteurs: 
- en milliers de dollars - 
IPRorese (cm) 11,416 
1 Légumes (c.) 715 
1 Miel 979 
3 offices Tey, MING) 


Producers' receipts as a percentage of 
the cash income from the sales of agricul- 
tural products in the province increased 
from 0.3 per cent in 1964 to 3.9 per cent 
in 1965 (Table, 3). 


They represented 2.4 per cent of the 


total receipts for all boards reporting in 
Canada. 


Ontario 


Producers! receipts increased by $26 
million (6.6 per cent) in 1965 over 1964. 


The distribution was as follows: 


Value of 
Number of Boards Producers' Receipts 
000$ 
1 hog 125 ,634 
3 dairy 108,850 
1 dairy new 
1 tobacco 100,045 
3 vegetable 
(including W. beans) Shi Ate eoys) 
1 soya bean 18,705 
1 wheat 16,261 
4 fruit LDA Sa 
1 sugar beets S22 
1 seed corn 838 
1 broiler (new) 500 
1 promotional - 
2 promotional new 
PM 418,064 


Producers!’ receipts in 1965 repre- 
sented over one third.of the cash income 
from the sales of agricultural products 
in the province (Table 3). 


They accounted for 78 per cent of the 
total receipts for all’ boards reporting in 
Canada. 


Quebec 


Value of producers' receipts for re- 
porting boards increased from $62 million 
in 1964 to $70 million in 1965, or by 13 
per cent. 


in pourcentage du revenu obtenu de la 
vente des produits agricoles, les recettes 
des producteurs de cette province ont 
augmenté de 0.3 p. 100 en 1964 a 3.9 p. 
100 en 1965 (tableau 3). 


Ces recettes représentaient 2.4) pi. 
100 des recettes globales obtenues par 
tous les offices ayant fait rapport, au 
Canada. 


Ontario 


Les recettes des producteurs ont 
augmenté de 26 millions de dollars (6.6 p. 
100) en 1965 comparativement 4 1964. La 
répartition en a été la suivante: 


Valeur des recettes 
obtenues par les 


Nombre d'offices producteurs 


- en milliers de dollars - 


imvores 125,654 
3 Produits laitiers 108,850 
ISReoduinesmlaatters nouveau 
1 Tabac 100,045 
3 Legumes (y compris 

haricots secs) SU tes) 
1 Féves soja 18,705 
1 Blé lGyZeo 
4 Fruits 125 Si74 
1 Betteraves a sucre 5,022 
1 Matis de semence 838 
1 Poulets 4 griller 

(nouveau) 500 


1 Publicite --- 


2 Publicité nouveaux 
21 offices 418,064 


Les recettes des producteurs, en 1965, 
représentaient plus du tiers du revenu en 
espéces obtenu de la vente des produits 
agricoles dans la province (tableau 3). 


Elles représentaient 78 p. 100 des 
recettes globales obtenues par tous les 
offices ayant fait rapport au Canada. 


Québec 


La valeur des recettes obtenues par 
les producteurs dans le cas de tous les 
offices qui ont fait rapport est passée de 
62 millions de dollars en 1964 4 70 
millions de dollars en 1965, soit une 
augmentation de 13 p. 100. 


The distribution of receipts in 1965 was 
as follows: 


Value of 
Number of Boards Producers' Receipts 

000$ 

25 raw milk 53,648 
6 raw milk new 

3 processing milk 25555 

19 forest products 10,476 
3 forest products new 

2 tobacco 3,388 

1 maple products 687 

1 tomato 108 
l_ egg new 

61 70,640 


Producers' receipts represented 13.8 
per cent of the total cash income from 
sales of agricultural products in the 
province (Table 3). 


They accounted for 13 per cent of the 


total receipts for all boards reporting in 
Canada. 


New Brunswick 


Producers' receipts in 1965 were un- 
changed from 1964. 


Value of 
Number of Boards Producers'! Receipts 
000$ 
1 hog 1555 
1 cheese RIN 
1 cream promotional 
1 forest products 581 
4 Dr Ss 


They represented 0.4 per cent of the 
total for all boards reporting in Canada. 


La répartition des recettes en 1965 a 
été la suivante: 


Valeur des recettes 
obtenues par les 


Nombre d'offices producteurs 
- en milliers de dollars - 

25 Lait nature 53,648 
6 Lait nature nouveaux 
3 Lait de trans- 

formation Dg sey 
19 Produits forestiers 10,476 
3 Produits forestiers nouveaux 
2 Tabac 35300 
1 Produits de l'érable 687 
1 Tomates 108 
1 Oeufs nouveau 
61 offices 70,640 


Les recettes des producteurs ont 
représenté 13.8 p. 100 du revenu global en 
espéces obtenu de la vente des produits 
agricoles dans la province (tableau 3). 


Elles constituent 13 p. 100 des 
recettes globales de tous les offices 
canadiens qui ont fait rapport. 


Nouveau-Brunswick 


Les recettes des producteurs en 1965 
ont été les mémes qu'en 1964. 


Valeur des recettes 
obtenues par les 


Nombre d'Offices producteurs 
- en milliers de dollars - 

1 Pores SSS 
1 Fromage 221 
1 Créme publicité 
1 Produits de la 

forét 581 
4 offices DAIS 


Ces recettes représentaient 0.4 p. 100 
des recettes globales signalées par les 
offices canadiens. 


Nova Scotia 


Producers' receipts increased by 15 
per cent in 1965 over 1964. 


Value of 

Number of Boards Producers' Receipts 
000$ 
1 hog 3,949 
1 fluid milk 2,039 
1 wool 39 
3 6,027 


They accounted for 12 per cent of the 
total cash income from the sales of 
agricultural products in the province 
(Table 3) and for 1.1 per cent of the 
total receipts for all boards reporting 
in Canada. 


In Prince Edward Island, the potato 
board was inactive. The legislation in 
Newfoundland is inoperative. 


Nouvelle-Ecosse 


Les recettes des producteurs ont 
augmenté de 15 p. 100 en 1965, com- 
parativement a4 1964, 


Valeur des recettes 
obtenues par les 
Nombre d'offices producteurs 


- en milliers de dollars - 


eBvones 3,949 
1 Lait nature 2,039 
1 Laine 39 
SOL iVces 6, 0277. 


Ces recettes représentaient 12 p/ 100 
du revenu global en espéces obtenu de la 
vente des produits agricoles dans la 
province (tableau 3) et 1.1 p. 100 des 
recettes globales signalées par tous les 
offices du Canada. 


Dans 1'Tle du Prince-Edouard, 
1'Office des pommes de terre a été inactif. 
La Législation dans Terre-Neuve est 
inopérante. 


Table 1.- Marketing Boards in Canada and Products Under Jurisdiction by Province, 1962-65 
Tableau l.- Les offices de vente au Canada et les produits régis, par province, 1962-65 


PSE LE EY =aP=s Ate a Nai Pe PT 


Produits régis 


Froducts under 
urisdiction 


A Gian: 


1962 | 1963 ; 1964 


Bc. C.-B. A 4, s 5 Tree fruits, small Fruits de verger, 
fruits, potatoes, petits fruits, pommes 
fresh and canning de terre, légumes 
vegetables, frais et de conserve, 


broilers, oysters. poulets de gril. 


Alta. Alb. As ai 1 1 Canning Légumes de 
vegetables. conserve. 

Sask. Sask. 1 it 1 a Honey. Miel. 

Man. Man. ik 1 3 §) Honey, hogs, Miel, porcs, 
vegetables. lépumes. 

Ont. Ont. 16 16 aly 21 Cream, cheese, Creme, fromage, lait 
manufacturing industriel, fruits, 
milk, fruits, légumes, porcs, oeufs, 
vepvetables, hogs, volailles, tabac, blé, 
eggs, poultry, betteraves a sucre, 
tobacco, wheat, féves soja, mais de 
sugar beets, soya semence, haricots 
beans, seed corn, blancs. 


white beans. 


Que. Qué. 52 52 54 61 Manufacturing Lait industriel, lait 
mele ae Ladd) ey nature, bois a pate, 
eggs, pulpwood, légumes, produits de 
vegetables, maple 1'érable et tabac. 
products and 
tobacco. 

N.B. N.-B. 8 4 4 4 Cheese, cream, Fromage, creme, 
hogs and wood. porcs et bois. 

N.S. N.-E. S 3 3 3 Hogs, wool Porcs, laine 
and milk. et lait. 

uel. Ie-P.-E. 1 1 a uf Potatoes. Pommes de terre. 

rad.  T.-N. 0 @) 0 0 -- -< 

Total 82 83 89 100 


al Includes all provincial marketing boards in existence whether actually performing 
normal marketing board functions or not. 

Y compris tous les offices de vente provinciaux qu'ils remplissent ou non les 

fonctions ordinaires d'offices de vente. 


Table: 2.- Number of Producers Whose Products Were Under Jurisdiction of Marketing 


Tableau 2.- 


Boards in Canada by Province. 
Nombre de producteurs dont les produits sont régis en vertu des 


offices de vente au Canada, par province. 


EEE ae 


B.C. 
Alta. 
Sask. 
Man. 
Ont. 
Que 
N.B. 
N.S. 
P.E.I. 


Nfld. 


Province 


Qué. 
Nw=Be 
N.-E. 
Ty-P.-E. 


T.-N. 


Total 


ee ee 


1962 


1963 


- number a/ = 


4. 500 
361 
1,800 
730 
168,879 
38,992 


223,886 


1526 
B79 
1,650 
Bek 
163, O41 
DA oe 
2,838 
6,340 
Ne Ae 


0 


pale) clo) 


1964, 


4325 
330 
1,550 
688 
158,974 
36,820 
25132 
6,225 
NedAe 


0 


211, 344 


1965 


- nombre a/ -e 


AB IS | 
266 
1,400 
2,150 
134, 691 
38,015 
2,238 
3,020 
Nede 


0 


185,893 


a/ Some double counting as some farmers are affected by more than one board. 


Ces chiffres comportent une certaine majoration car certains agriculteurs 


sont sociétaires de plusieurs offices de vente. 
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PPENDIX "A" ANNEXE "A" 


Receipts Under Marketing Boards in Canada by Type 1965. 
Recettes sous les offices de vente au Canada par genre 1965. 
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Marketing Boards in Canada 
1966 National Summary 


Thiseasithed tenth’ inpayseriesnof 
annual reports prepared by the Economics 
Branch outlining the activities of producer 
marketing boards or industry marketing com- 
missions established under federal and pro- 
vincial legislation in Canada. Producers! 
receipts under the Canadian Wheat Board are 
now included with the other marketing boards 
receipts for 1966. Appropriate adjustments 
have been made for 1965. Milk Control 
Boards, considered to be government agencies, 
are not part of this summary. 


All ten provinces have marketing 
board legislation. At the federal level, 
the Agricultural Products Marketing Act, 
1949, as amended in 1957, provides for 
extension of powers to boards administering 
provincial legislation or to local boards to 
enter interprovincial and export trade and 
to collect levies for purposes other than 
administrative expenses. The Canadian Wheat 
Board Act provides for the establishment of 
the Canadian Wheat Board. 


Producer marketing boards and industry 
marketing commissions numbered 114 in 1966 
compared to 102 in 1965 (Table 1). 


Fifteen new plans came into force in 
1966: 


one for mushrooms in British Columbia; 
one for broiler chickens, one for turkeys, 
and one for potatoes in Alberta; one for 
broiler chickens in Saskatchewan; two for 
fruits and one for vegetables in Ontario; 
one fombindustrial milk, one stor fluid milk, 
one for forest products and one for blue- 
bétradesi invQuebecy one for  broilerwchickens 
and one for forest products in New Brunswick; 
and, one for broiler chickens in Nova Scotia. 


Three plans were cancelled in Ontario; 
two for dairy and one for fruits. 


Six boards carried promotional activi- 
ties only; the potato board in Prince Edward 
Island; the cream board in New Brunswick; the 
apple, egg and fowl and turkey boards in 
Ontario; and, the potato commission in 
Alberta. 


Ten boards reported no business activi- 
ties, including eight under the new plans 
incorporated during 1966. 


The number of producers whose products 
were under the jurisdiction of boards and 
commissions increased from 400,000 in 1965 
to 416,000 in 1966. The number of permit 


Offices de vente au Canada 


Résumé national pour 1966 


Le présent rapport annuel est le 
dixiéme de la série préparée par la Direction 
de l'économie sur l'activité des offices de 
vente de producteurs ou commissions indus- 
trielles de commercialisation établis aux 
termes de lois fédérales et provinciales, au 
Canada. Les recettes des producteurs, régis 
par la Commission canadienne du blé sont 
maintenant comprises dans celles des autres 
offices de ventes pour 1966. Des modifica- 
tions appropriées ont été apportées pour 
1965. Les offices de vente du lait, consi- 
dérés comme des organismes gouvernementaux, 
ne sont pas compris dans le présent résumé. 


Les, dix provinces ont chacune des) lois 
sur les offices de vente. Au niveau fédéral, 
la Loi sur l'organisation du marché des pro- 
duits agricoles de 1949, modiriée en 1957, 
permet aux offices dé. vente,, charges, d'appli- 
quer une loi provinciale ou aux organismes 
locaux, de procéder a des échanges inter- 
provinciaux et a l'exportation des produits 
et de prélever des droits dad d'autres fins 
que pour les frais administratifs. La Com- 
mission canadienne du blé a été créée en 
vertu d'une loi qui porte son nom. 


Les offices de vente de producteurs et 
les commissions industrielles de commerciali- 
sation qui étaient au nombre de 114, en 1966, 
se chiffraient par 102, en 1965 (tableau 1). 


Quinze nouveaux programmes ont été mis 
ensocuyresen 1966: 


un sur les champignons en Colombie- 
Britannique; un sur les poulets a griller, 
un sur les dindes et un sur les pommes de 
terre, en Alberta; un sur les poulets 4 
griller, en Saskatchewan; deux sur les fruits 
et un sur les légumes, en Ontario; un sur le 
lait industriel, un sur le lait nature, un 
sur les produits forestiers €t un ‘sur les 
bleuets, dans le Québec; un sur les poulets 
a griller et un sur les produits forestiers, 
au Nouveau-Brunswick; et un sur les poulets 
a griller, en Nouvelle-Ecosse. 


En Ontario, trois programmes ont été 
annulés: deux sur les produits laitiers et 
Uns tes Tri tse 


Sixeoffices ne seisont occupés que de 
stimulation des ventes: l'office de vente 
des pommes de terre, de 1'fle du Prince- 
Edouard, de la créme, au Nouveau-Brunswick; 
des pommes, des oeufs, de la volaille et de 
la dinde, en Ontario; et la commission des 
pommes de terre, en Alberta. 


Dix offices ont été inactifs, dont huit 
ont été incorporés dans le cadre des nouveaux 
programmes, au cours de l'année 1966. 


holders under the Canadian Wheat Board has 
been declining in recent years. However, 
the new boards which operated in 1966 added 
considerably to membership in Quebec, New 
Brunswick and to a lesser extent in Ontario 
(Table 2). 


Producers! receipts for the 98 boards 
reporting business activities increased from 
$1,559 billion in 1965 to $1,790 billion in 
1966; an increase of $231 million or 15 per 
cent (Table 3). 


Receipts from sales of agricultural 
products, with the addition of the Canadian 
Wheat Board, represented in 1966 41.5 per 
cent of the total cash income from the sales 
of agricultural products compared to 40.6 
per cent) in 1965 (Table 4). 


Producers' receipts under boards 
operating as or through marketing agencies 
amounted to $1,464 billion (82 per cent) 
and under boards operating as negotiating 
agencies $325 million (18 per cent) 

(Annex A). 


Provincial Distribution 


The distribution of producers' receipts by 
type of boards in 1966 was as follows: 


British Columbia 


Value of 
Number of Boards Producers' Receipts 
000$ 
1 broiler FF 5o7, 
1 tree irure 20,455 
2 vegetable Siqgieul 
1 mushroom new 254 
LRoOyscex 964 
6 40,941 
Alberta 
Value of 
Number of Boards Producers! Receipts 
000$ 


1 vegetable processing - 
1 potato (commission) promotional, new 


1 broiler new 
1 turkey new 
4 


Nombre d'offices 


Le nombre des producteurs dont les 
denrées sont régies par des offices et des 
commissions de commercialisation est passé 
de 400,000 en 1965, a 416,000, en 1966. Le 
nombre des détenteurs de permis de la Com- 
mission canadienne du blé a décru au cours 
de ces derniéres années. Cependant, les 
nouveaux offices de vente qui ont fonctionné 
en 1966 ont élargi considérablement leurs 
cadres dans le Québec, le Nouveau-Brunswick 
et l'Ontario, quoiqu'un peu moins dans cette 
derniére province (tableau 2). 


Les recettes des producteurs régis par 
les 98 offices de vente qui ont été actifs, 
sont passées de $1,559,000,000 en 1965, 4 
$1,790,000,000, en 1966, soit une augmen- 
tation de $231,000,000 ou de 15 p. 100 
(tableau 3). 


Les recettes provenant des ventes de 
produits agricoles et de blé de la Commis- 
sion canadienne du blé ont représenté, en 
1966, 41.5 p. 100 des recettes globales en 
espéces provenant de la vente de produits 
agricoles, comparativement a 40.6 p. 100 en 
1965 (tableau 4). 


Les recettes des producteurs régis 
par les offices de vente qui fonctionnaient 
a titre d'organismes de commercialisation ou 
par l'entremise d'organismes de ce genre, se 
sont élevées a4 $1,464,000,000 (82 p. 100), 
tandis que les recettes des producteurs 
régis par des offices de vente qui fonc- 
tionnaient 4 titre d'organismes négociateurs 
s'établissaient 4 $325,000,000 (18 p. 100) 
(Annexe A). 


Répartition par province 


La répartition des recettes des producteurs, 
selon le genre d'offices de vente, en 1966, 
s'établit comme suit: 


Colombie-Britannique 


Montant des recettes 
des producteurs 


(en milliers 
de dollars) 


1 poulets 4 griller Giz 95537 
1 fruits de verger 26,435 
2 1égumes a, 952 
1. champignons (nouveau) 254 
1 huitres 964 


6 $ 40,941 


Saskatchewan 


Number of Boards 


1 honey 
1 broiter 


2 


Number of Boards 


1 honey 
1 hog 
1 vegetable 


2 


Number of Boards 


ee Oe ee Oe) 


nN 
_ 


hog 

dairy 
tobacco 
vegetable 
vegetable 
soyabean 
wheat 

fruit 

EVEL E 

fruit (apple) 
sugar beets 
seed corn 
broiler 

egg and fowl 
turkey 


Number of Boards 


ee Oe ee 


OV 
fos 


fluid milk 
fluid milk 


processing milk 
processing milk 
forest products 
forest products 


tobacco 
maple products 
tomato 


eee 
blueberry 


Manitoba 


Ontario 


Quebec 


Value of 
Producers' Receipts 
000$ 
913 
new 819 
MW Wea? 
Value of 
Producers' Receipts 
000$ 
809 
18,600 
19,409 
Value of 
Producers'! Receipts 
000$ 
VAS 27 
108,850 
ES So yea lat 
30,568 
new 
20,986 
20,963 
(5) 18 , 883 
new 
promotional 
2,920 
TS 2 
39,550 
promotional 
promotional 
538,779 
Value of 
Producers' Receipts 
000$ 
62,290 
new 
new 
14,019 
new 
5,088 
872 
158 
new 
new 
82,427 


Alberta 


Nombre d'offices 


Montant des recettes 
des _producteurs 


(en milliers 
de dollars) 


1 conditionnement des légumes 


1 pommes de terre 
(commission) 


1 poulets a griller 


(nouveau) (stimulation 
des ventes) 


1 poulets 4 griller (nouveau) 
1 dindes (nouveau) 
4 
Saskatchewan 
1 miel $ 913 


(nouveau) 819 


2 $ 732 
Manitoba 
1 miel $ 809 
1 porcs 18,600 
1 1égumes a 
3 $ 19,409 
Ontario 
1 porcs > tahoe? 
2 produits laitiers 108,850 
1 tabac SS AT 
3 légumes 30,568 
1 1égumes (nouveau) 
1 féves soja 20,986 
1 blé 20 ,963 
Ss ELua es (5) 18,883 
2 erurts (nouveau) 
1 fruits (pommes) (stimulation des ventes) 
1 betteraves 4 sucre 2,920 
1 mais de semence Rog 
1 poulets a griller 39,550 
1 oeufs et volailles (stimulation 
des ventes) 
1 dindes (stimulation des ventes) 
ra $ 538,779 
Québec 
31 lait nature $ 62,290 
ielare nature (nouveau) 
3 sous-produits du lait - 
1 sous-produits du lait (nouveau) 
23 produits forestiers 14,019 
1 produits forestiers (nouveau) 
2 tabac 5,088 
1 produits de 1'érable 872 
1 tomates 158 
1 oeufs (nouveau) 
1 bleuets (nouveau) 
66 $ 82,427 


New Brunswick 


Value of 
Number of Boards Producers' Receipts 
000$ 
1 cheese 247 
1 cream promotional 
1 broiler new 
1 hog 1,768 
1 forest products 480 
1 forest products new 
6 2,495 
Nova Scotia 
Value of 
Number of Boards Producers' Receipts 
000$ 
1 hog 4,246 
1 wool Sul 
1 fluid milk 2,742 
1 broiler new 
4 L025 


Prince Edward Island 


Number of Boards 


1 potato 


Value of 
Producers'! Receipts 
000$ 


promotional 


Nouveau-~Brunswick 


Nombre d'offices 


Montant des recettes 
des producteurs 


(en milliers 
de dollars) 


$ 247 
(stimulation 
des ventes) 
(nouveau) 

1,768 
480 
(nouveau) 


$ 2,495 


Nouvelle-Ecosse 


1 fromage 

1 créme 

1 poulets 4 griller 

1 porcs 

1 produits forestiers 
1 produits forestiers 
6 

1 porcs 

1 laine 

1 Tait nature 

1 poulets 4 griller 


$ 4,246 

37 

Z,0%e 
(nouveau) 

$ 7.025 


Tle du Prince-Fdouard 


1 pommes de terre 


(stimulation 
des ventes) 


Table l. - Marketing Boards in Canada and Products Under Jurisdiction by Province, 1963-66 
Tableau 1. - Les offices de vente au Canada et les produits régis, par province, 1963-66 
Products under 
1963 1964 fJ0. = -1900 jurisdiction Produits régis 
- number - nombre - 

B.C C.-B. 4- 5 5 6 Tree fruits, small Fruits de verger, 
fruits, potatoes petits fruits, 
fresh and canning pommes de terre, 
vegetables, légumes frais et 
brojlers, oysters. de conserve, 

poulets de gril. 

Alta. Alb. i 1 i 4 Canning Légumes de conserve, 
vegetables, volailles, pommes 
poultry, potatoes, de Terre. 

Sask. Sask. 1 1 i 2 Honey, broilers. Miel, poulets de 

eral. 

Man. Man. i 3 3 3 Honey, hogs, Miel, porcs, 
vegetables. légumes. 

Ont. Ont. 16 17 ay 2a Cream, cheese, Créme, fromage, 
manufacturing lait industriel, 
Malicn tries. fruits, légumes, 
vegetables, hogs, pores, oeufs, 
eggs, poultry, volailles, tabac, 
tobacco, wheat, blé, betteraves 
sugar beets, soya a sucre, féves 
beans, seed corn, soja, mais de 
white beans. semence, haricots 

blancs. 

Que. Qué. 52 54 62 66 Manufacturing Lait industriel, 
milk, fluid milk, lait nature, bois 
eggs, pulpwood, a pate, légumes, 
vegetables, maple produits de 
products, fruits, L‘érable “fruits 
and tobacco. et tabac. 

N.B N.-B 4 4 4 6 Cheese, cream, Fromage, créme, 
poultry, hogs volailles, porcs 
and wood. etepous:. 

N.S N.-E 3 3 5 4 Hogs, wool, Pores, Laine, 
poultry and milk. woladilesvet. lait . 

Baleraat 1.P.-E 1 1 1 1 Potatoes. Pommes de terre. 

Nfld. T.-N 0 0 0 0 -- -- 

cC.W.B. OSG. SB 1 1 i 1 Wheat, oats, Blé, avoine, 
barley. orge. 

Total 84 90 102 114 


Table 2. - Number of Producers Whose Products Were Under Jurisdiction of 
Marketing Boards in Canada by Province. 


Tableau 2. - Nombre de producteurs dont les produits sont régis en vertu des 
offices de vente au Canada, par province. 


Province 1963 1964 19650/ 1966 


a 


a 
- number - nombre— - 


oP eae 4,526 4,325 4,113 4,464 
Alta. Alb. 379 330 266 942 
Sask. Sask. Poste |, 1,550 1,400 1,296 
Man. Man. 595 688 11,500 11,500 
Ont. Ont. 163,041 158,974 134,691 138,442 
Que. Qué. 32,932 36,820 38,015 50,152 
N.B. N.-B. 2,838 2,432 29238 9,214 
N.S. N.-E. 6,340 6,225 3,020 2 871 
Delerie T 2o-e. Nae Ned. Means Nisa. 
Nfld. Tae 0 0 0 0 
C.W.B, Ge Be 214,673 210,630 204,552 197,631 

Total 426,974 421,974 399,795 416,512 
a/ 


—Some double counting as some farmers are affected by more than one board. 
Ces chiffres comportent une certaine majoration car certains agriculteurs 
sont sociétaires de plusieurs offices de vente. 


b/ 


— Revised - chiffre revisé. 
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MARKETING BOARDS IN CANADA 


1967 National Summary 


This is the eleventh in a series of 
annual reports prepared by the Economics 
Branch outlining the activities of producer 
marketing boards or industry marketing 
commissions established under federal and 
provincial legislation in Canada. Milk 
control boards, considered to be government 
agencies, are not part of this summary. 


All ten provinces have marketing 
board legislation. At the federal level, 
the Agricultural Products Marketing Act, 
1949, as amended in 1957, provides for 
extension of powers to boards administering 
provincial legislation, or to local boards, 
to enter interprovincial and export trade 
and to collect levies for purposes other 
than administrative expenses. The Canadian 
Wheat Board Act provides for the establish- 
ment of the Canadian Wheat Board. 


Number of Boards 


Producer marketing boards and industry 
marketing commissions numbered 115 in 1967, 
compared to 116 in 1966 (Table 1). 


Seven new plans came into force in 1967 
and eight were cancelled. 


As part of the re-organization of fluid 
milk plans on a regional basis in Quebec, 
seven of the existing plans were replaced by 
three new plans. One new plan was also 
assented to in Quebec for wood products. 


The Cape Breton Milk Marketing Plan in 
Nova Scotia was dissolved. 


The three other new plans were for eggs 
in British Columbia, turkey in Saskatchewan 
and greenhouse vegetables in Ontario. 


Six boards carried out promotional 
activities only; the potato board in Prince 
Edward Island; the cream board in New Bruns- 
wick; the apple, egg and fowl and turkey 
boards in Ontario; and the potato commission 
in Alberta. 


In addition, four boards reported no 
business activities, including one under the 
new plans incorporated during 1967, 


In Quebec, a small number of fluid milk 
boards are operated under one single adminis- 
tration. This applies also to a small number 
of wood products boards. The Central Fruit 
Exchange in Ontario handles products for the 
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OFFICES DE VENTE AU CANADA 


Résumé national pour 1967 


Le présent rapport annuel est le on- 
ziéme de la série préparée par la Direction 
de l'économie sur l'activité des offices de 
vente de producteurs ou commissions indus- 
trielles de commercialisation établis aux 
termes des lois fédérales et provinciales, au 
Canada. Les offices de vente du lait, consi- 
dérés comme des organismes gouvernementaux, 
ne sont pas compris dans le présent résumé. 


Les dix provinces ont chacune des lois 
sur les offices de vente. Au niveau fédéral, 
la Loi de 1949 sur l'organisation du marché 
des produits agricoles, modifiée en 1957, 
permet aux offices de vente, chargés d'appli- 
quer une loi provinciale ou aux organismes 
locaux, de procéder a des échanges interpro- 
vinciaux et a l'exportation des produits et 
de prélever des droits a d'autres fins que 
pour les frais administratifs. La Commission 
canadienne du blé a été créée en vertu d'une 
loi qui porte son nom. 


Nombre d'offices 


Les offices de vente de producteurs ¢t 
les commissions industrielles de commerciali- 
sation qui @€taient au nombre de 116 en 1966 
se chiffraient par 115 en 1967 (tableau 1). 


Sept nouveaux programmes ont été mis 
en oeuvre en 1967 et huit ont été annulés. 


Par suite de la réorganisation des pro- 
grammes relatifs au lait nature sur une base 
régionale dans le Québec, sept des programmes 
existants ont été remplacés par trois nouveaux 
programmes. Un nouveau programme a aussi été 
sanctionné au Québec pour les produits du bois. 


Le programme de commercialisation du 
lait du Cap-Breton (Nouvelle-Ecosse) a été 
annulé. 


Les trois autres nouveaux programmes 
s'appliquaient aux oeufs en Colombie-Britan- 
nique, aux dindons en Saskatchewan et aux 
légumes de serre en Ontario. 


Six offices ne se sont occupés que de 
stimulation des ventes: 1'Office de vente des 
pommes de terre, dans 1'Ile du Prince-Edouard, 
de la créme au Nouveau-Brunswick, des pommes, 
des oeufs, de la volaille et de la dinde en 
Ontario et la Commission des pommes de terre, 
en Alberta. 


De plus, quatre offices ont été inac- 
tifs, dont un a été incorporé dans le cadre des 
nouveaux programmes au cours de l'année 1967. 


Dans le Québec, un petit nombre d'offices 
de producteurs de lait nature sont administrés 
par un seul Bureau. I1 en est de méme pour un 
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fresh fruit and fresh grape boards. The 
Maritime Co-operative Services is a common 
sales agent for the New Brunswick and the 
Nova Scotia hog boards. 


Number of Producers 


The number of producers whose products 
were under the jurisdiction of boards and 
commissions amounted to 421,000 in 1967, 
almost unchanged from 1966. The number of 
permit holders under the Canadian Wheat 
Board decreased by 6,645 but newly formed 
boards added 7,396 producers in Ontario. 


Duplication exists in the number 
reported as producers in many provinces 
are members of more than one board. 


Producers! Receipts 


Producers' receipts for 106 reporting 
boards increased from $1,795 billion in 1966 
to $2,042 billion in 1967, an increase of 
taper cent (Table 3): 


The proportion of producers' receipts 
under marketing boards to the total cash 
income from sales of agricultural products 
in Canada was in the order of 46.6 per cent 
in 1967, compared with 41.9 per cent in 1966 
(Table 4). 


In Ontario, fluid milk products, under 
the Ontario Milk Marketing Board, accounted 
for an increase of $133 million in producers' 
receipts. This increase represented 54 per 
cent of the total increase in producers' 
receipts in Canada in 1967. Other important 
increases were registered for grain products, 
$59 million; poultry products, $27 million; 
eggs, $13 million; and forest and maple 
products, $10 million. Receipts for tobacco 
were lower by $18 million in 1967 compared 
with 1966 (Table 4). 


Two boards have jurisdiction over most 
of the wheat, oats, barley and tobacco grown 
in Canada with producers! receipt of $1,317 
billiony’ Producers" jreceipts' under the +55 
dairy board reporting, amounted to $315,000 
and represented 50 per cent of the cash 
income from the total sales of dairy products 
in Canada. Similar receipts under four hog 
boards representing $174 million accounted 
for 43 per cent of the cash income from the 
sales of hog products. Thus forty-one boards 
accounted for 88 per cent of the producers' 
receipts under the jurisdiction of marketing 
boards and for 41] per cent of the cash income 
from the sales of farm products in Canada. 


The number of agency type boards was 
relatively small, fourteen. However, prod- 


petit nombre d'offices de produits du bois. 

Le Central Fruit Exchange, en Ontario, s'oc- 
cupe des produits pour les offices de produc- 
teurs de fruits frais et de raisin frais. Les 
services coopératifs des provinces Maritimes 
agissent comme l'agent commun de vente pour 

les offices de producteurs de porcs du Nouveau- 
Brunswick et de la Nouvelle-Ecosse. 


Nombre de producteurs 


En 1967, on comptait 421,000 produc- 
teurs dont les denrées étaient régies par des 
offices et des commissions de commercialisa- 
tion, soit a peu prés le méme nombre qu'en 
1966. Le nombre de détenteurs de permis de 
la Commission canadienne du blé a diminué de 
6,645; toutefois, par suite de l'organisation 
de nouveaux offices, le nombre de producteurs 
s'est accru de 7,396 en Ontario. 


Il y a double emploi dans le nombre 
signalé car, dans nombre de provinces, les 
producteurs sont membres de plus d'un office. 


Recettes des producteurs 


Les recettes des producteurs régis par 
les 106 offices qui ont fait rapport sont 
passées de 1,795 milliards de dollars en 1966 
A 2,042 milliards en 1967, soit une augmenta- 
tion de 14 p. 100 (tableau 3). 


En 1967, les recettes des producteurs 
régis par des offices de vente representaient 
46.6 p. 100 du revenu global en espéces pro- 
venant des ventes de produits agricoles au 
Canada comparativement a 41.9 p. 100 en 1966 
(tableau 4). 


En Ontario, les recettes des producteurs 
se sont accrues de 133 millions de dollars par 
suite de la vente de produits de lait nature 
par l'Ontario Milk Marketing Board; cette 
hausse représentait 54 p. 100 de 1'augmentation 
totale des recettes des producteurs au Canada 
en 1967. D'autres augmentations importantes 
ont été enregistrées, par exemple, 59 millions 
de dollars pour les produits de céréales, 27 
millions pour les produits avicoles, 13 mil- 
lions pour les oeufs et 10 millions pour les 
produits de la forét et de l'érable. En 1967, 
les recettes des producteurs de tabac ont été 
inférieures de 18 millions de dollars a celles 
de 1966 (tableau 4). 


La plus grande partie du blé, de 
l'avoine, de l'orge et du tabac produits au 
Canada est régi par deux offices et les re- 
cettes des producteurs de ces produits se 
sont chiffrées par 1,317 milliards de dollars. 
Les recettes des producteurs régis par les 35 
offices de produits laitiers faisant rapport 
se sont élevées a4 $315,000 et représentaient 
50 p. 100 du revenu en espéces provenant des 
ventes totales de produits laitiers au Canada, 
Des recettes semblables, en vertu de quatre 
offices de producteurs de porcs, s'élevant a 
174 millions de dollars représentaient 43 p, 
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ucers' receipts under such boards amounted 
to $1.5 billion out of a total of $2 billion 
in producers' receipts in 1967. All 
and hogs under the jurisdiction of boards, 
as well as most of the grain and a large 
proportion of the fruits, were sold through 
such boards or their agents (Appendix A). 


tobacco 


From 1963 to 1967, increases in the 


number of boards and in producers' receipts 
for selected commodities were as follows: 


Year 


1963 
1967 


1963 
1967 


1963 
1967 


1963 
1967 


1963 
1967 


1963 
1967 


Dairy 


Boards 
Reporting 


32 
35 


Provincial Distribution 


Number 


Wood Products 


Vegetables 


Value of 
Receipts 
thousand 
Commodity dollars 
broilers 7,421 
JU 65,776 
dairy 146,032 
" 314,883 
hogs 108,244 
0 174,048 

eges 3 
Wy USeo2 
fruits 25,993 
ut 47,299 
vegetables 26,470 
u 43,763 
Value of 
Receipts 
thousand 
Province dollars 
Ontario 242,005 
Quebec 12,6051 
New Brunswick 247 
314,883 
Quebec 23,839 
New Brunswick 15075 
24,914 
British Columbia 5,631 
Alberta 855 
Manitoba 1205 
Ontario 35,869 
Quebec 203 

Prince Edward 

Island - 

43,763 


100 du revenu en espéces obtenu des ventes de 
produits du porc. Ainsi, 41 offices ont rap- 
porté 88 p. 100 des recettes des producteurs 
régis par des offices de vente ét 41 p. 100 
du revenu en espéces provenant des ventes de 
produits agricoles au Canada. 


Le nombre d'offices fonctionnant 4 titre 
d'organismes était relativement faible, soit 
de 14. Toutefois), les recettes des producteurs 
régis par de tels offices se sont élevées a 
1.5 milliard de dollars comparativement 4 un 
total de 2 milliards en 1967. Tout le tabac 
et tous, les pores régis par des offices, ainsi 
que la plus grande partie des céréales et une 
quantité considérable de fruits ont été vendus 
parid'entremise de \tels offices, ou leurs 
agents (Appendice A). 


De 1963 a 1967, le nombre d'offices et 
les recettes des producteurs pour certains 
produits se sont accrus ainsi qu'il suit: 


Montant des 
Offices recettes 
faisant (milliers 


Année rapport Produits de dollars) 


1963 1 Poulets a griller 7,421 
1967 6 CCM SVE) nt 65,776 
1963 32 Produits laitiers 146,032 
I Kei7/ ye i ub 314,883 
1963 5 Porcs 108 , 244 
1967 4 fu 174,048 
1963 - Oeufs - 

1967 il uN Ss Loz 
1963 5 Fruits Payne heh) 
1967 5 u 47,299 
1963 8 Légumes 26,470 
1967 9 4 43,763 


Répartition par province 


Montant des 


recettes 
(milliers 
Nombre Province de dollars) 
Produits 
laitiers 
2 Ont, 242,005 
34 Québec 72,051 
2 N,-B. 247 
38 314,883 
Produits du bois 
24 Québec 23,839 
2 N.-B, OS 
26 24,914 
Légumes 
2 G.-Be 5,631 
2 Alb, 855 
1 Man, 1205 
5 Ont, 35 ,869 
] Québec 203 
hat T Packe - 


2 43,763 


Number 
Fruits 
1 
6 
a 
8 
Broilers 
1 
1 
1 
] 
1 
BS 
6 
Turkeys 
1 
il 
1 
i 
4 
Hogs 
i 
1 
1 
ie 
4 
Eggs 
i 
st 
Sie 
5 
Tobacco 
1 
ves 
ss 
Honey 
1 
ab 
2 
Miscellaneous 
Mushrooms 1 
Oysters 1 
Wheat i 
Seed Corn 1 
Soybeans if 
Sugar beets 1 
Maple 1 
Wool a6 
8 
Total 


Wheat Board 


" Value excluded. 


Value of 
Receipts 
thousand 


Province dollars 


British Columbia 27,000 


Ontario 20,247 
Quebec 52 
47,299 
British Columbia 9,900 
Alberta 7,000 
Saskatchewan 2,300 
Ontario AS 
New Brunswick 2,650 
Nova Scotia 2,150 
65,776 
British Columbia 5,000 
Alberta 4,589 
Saskatchewan LG25 
Ontario - 
2 4 
Manitoba $3565 
Ontario 134,653 
New Brunswick 2,000 
Nova Scotia 4,230 
174,048 
British Columbia 13,162 
Ontario - 
Quebec - 
Nessa oy 
Ontario S524 
Quebec 4,638 
139 ,962 
Saskatchewan 879 
Manitoba 1,400 
2249 


British Columbia L196 


British Columbia a 
Ontario 24,389 
Ontario eae 
Ontario PALE Syl | 
Ontario 3,400 
Quebec 768 
Nova Scotia 25 
525821 

890,121 

Tels 25290 

2, 0420411 


Nombre 
Fruits 
1 
6 
1] 
8 
Poulets a griller 
Ht 
1 
1 
1 
1 
] 
6 
Dindons 
1 
1 
i 
4 
Pores 
1 
1 
1 
fy 
4 
Oeufs 
Hl 
1 
1 
A 
Tabac 
1 
2 
5 
Miel 
1 
i 
2, 
Divers 
Champignons 1 
Huitres 1 
Blé 1 
Mais a grain 1 
Soja 1 
Betteraves a sucre l 
Erable 1 
Laine 1 
8 
Total 


Commission du blé 


a é 
Montant non compris. 


Province 


GoeB': 
Ont. 
Québec 


Montant des 
recettes 
(milliers 
de dollars) 


135,324 
4,638 
139,962 


879 
1,400 
Page ak 


890,121 
1,152,290 
2,042,411 
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Table 1 - Marketing Boards in Canada and Products Under Jurisdiction by Province, 1964-67 
Tableau 1 - Les offices de vente au Canada et les produits régis par province, 1964-67 


Products under 


1964 1965 1966 1967 Jurisdiction Produits régis 


number nombre 

BaGe C.-B. 5 5 7 8 
Alta. Alb. 1 1 4 4 
Sask. Sask. 1 1 2 3 
Man, Man, 3 3 3 3 
Ont. Ont. 17 21 21 22 
Que. Qué, 54 61 67 64 
N.B. N.-B. 4 4 6 6 
N.S N.-E. S 3 4 3 
Pe Beis jt P.-E. 1 1 1 1 
Nfld, T.-N. 0 0 0 0 
GoW. Be GaGa 1 1 1 1 

Total 90 101 116 115 


Tree fruits, potatoes, 
fresh and canning 
vegetables, poultry, 
oysters, mushroom, 


eggs. 


Canning vegetables, 
poultry, potatoes. 


Honey, poultry. 


Honey, hogs, 
potatoes, 


Milk, fruits, 
vegetables, hogs, 
eggs, poultry, 
tobacco, wheat, 
sugar beets, soya 
beans, seed corn, 
white beans. 


Manufacturing milk, 
fluid milk, eggs, 
pulpwood, vegetables, 
maple products, 
tobacco, blueberries, 


Cheese, cream, 
broilers, hogs, 
wood, 


Hogs, wool and 
broilers. 


Potatoes, 


Wheat, oats, barley. 


Fruits de verger, pommes 
de terre, légumes frais 
et de conserve, volailles 
oeufs, champignons, 
huitres. 


Légumes de conserve 
volailles, pommes de 
terre, 


Miel, volailles. 


Miel, porcs, pommes de 
terre. 


Lait, fruits, légumes, 
porcs, oeufs, volailles, 
tabac, blé, betteraves 

a sucre, féves soja, 

mafs de semence, haricots 
blancs. 


Lait industriel, lait 
nature, oeufs, bois a 
pate, légumes, produits 
de l'érable, tabac, 
bleuets, 


Fromage, créme, porcs, 
bois, poulets de gril. 
Porcs, laine, poulets 
de gril. 


Pommes de terre. 


Blé, avoine, orge,. 


Table 2 - Number of Producers Whose Products Were Under Jurisdiction of 


Marketing Boards in Canada by Province, 1964-67 


Tableau 2 - Nombre de producteurs dont les produits sont régis en vertu 


des offices de vente au Canada, par province, 1964-1967 


Province 19644 19654 19664 1967 
numberb nombreb 
B.C. C.-B. 4,325 4,113 4,221 5,196 
Alta, Alb. 330 266 942 861 
Sask, Sask. 1,550 1,400 296 405 
Man, Man. 688 11,500 11,500 11,229 
Ont, Ont. 158,974 134,691 138,825 146,221 
Que. Qué, 36,820 38,015 50,452 eee a | 
N.B. N.-B. 2,432 2,238 9,214 "Pathe 
N.S. N.-E. 6,225 3,020 2,074 2,052 
Pebele igePacE. 5,400 5,400 4,500 4,500 
Nfld. T.-N. . : = . 
C.W.B. CeCeB 210,630 204,552 197,631 190 ,986 
Total 427,374 405,195 420,152 421,344 


Revised - Chiffre revisé. 


Some double counting as some farmers are affected by more than one 


board 


Ces chiffres comportent une certaine majoration car certains agri- 


culteurs sont sociétaires de plusieurs offices de vente. 
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MARKETING BOARDS IN CANADA 


1968 National Summary 


This is the twelfth in a series of annual 
reports prepared by the Economics Branch out- 
lining the activities of producer marketing 
boards or industry marketing commissions 
established under federal and provincial 
legislation in Canada. Milk control boards, 
considered to be government agencies, are not 
part of this summary. 


All ten provinces have marketing board 
legislation. At the federal level, the 
Agricultural Products Marketing Act, 1949, as 
amended in 1957, provides for extension of 
powers to boards administering provincial 
legislation, or to local boards, to enter 
interprovincial and export trade and to 
collect levies for purposes other than admin- 
istrative expenses. The Canadian Wheat Board 
Act provides for the establishment of the 
Canadian Wheat Board. 


Number of Boards 


Producer marketing boards and industry 
marketing commissions numbered 119 in 1968, 
compared to 115 in 1967 (Table l). 


Five new plans came into force in 1968; 
one in British Columbia: cranberry, two in 
Manitoba: broiler chicken, turkeys, one in 
Quebec: wood, one in Prince Edward Island: 
processing crop. One milk board in Quebec 
ceased operations during 1968. 


Five boards carried out promotional 
activities only; the potato board in Prince 
Edward Island; the cream board in New Bruns- 
wick; the egg and fowl and turkey boards in 
Ontario; and the potato commission in Alberta, 


In addition six boards reported no business 
activities, including three under the new 
plans incorporated during 1968. 


In Quebec, a small number of fluid milk 
boards are operated under one single admin- 
istration. This applies also to a smal. 
number of wood products boards. The Centra 
Fruit Exchange in Ontario handles products 
for the fresh fruit and fresh grape boards. 
The Maritime Co-operative Services is a com- 
mon sales agent for the New Brunswick and the 
Nova Scotia hog boards. 


Number of Producers 


The number of producers whose products 
were under the jurisdiction of boards and 
commissions amounted to 403,000 in 1968 com- 
pared with 421,000 in 1967. 


OFFICES DE VENTE DU CANADA 


Résumé national pour 1968 


Le présent rapport annuel est le 
douziéme de la série préparée par la Direction 
de 1'économie sur l'activité des offices de 
vente de producteurs ou commissions industriel- 
les de commercialisation établis aux termes 
des lois fédérales et provinciales, au Canada. 
Les offices de vente du lait, considérés comme 
des organismes gouvernementaux, ne sont pas 
compris dans le présent résumé. 


Les dix provinces ont chacune des lois 
sur les offices de vente. Au niveau fédéral, 
la Loi de 1949 sur l'organisation du marché 
des produits agricoles, modifiée en 1957, 
permet aux offices de vente, chargés d'ap- 
pliquer une loi provinciale, ou aux organismes 
locaux, de procéder a des €changes inter- 
provinciaux et a l'exportation des produits 
et de prélever des droits a d'autres fins que 
pour les frais administratifs. La Commission 
canadienne du blé a été créée en vertu d'une 
loi qui porte son nom. 


Nombre d'offices 


Les offices de vente de producteurs et 
les commissions industrielles de commerciali- 
sation qui étaient au nombre de 115 en 1967, 
se chiffraient par 119 en 1968 (tableau 1). 


Cinq nouveaux programmes ont été mis en 
oeuvre en 1968: un en Colombie-Britannique 
pour la canneberge; deux dans le Manitoba 
pour les poulets a griller et les dindes; un 
dans le Québec pour le bois; et un dans l'TIle 
du Prince-Edouard-pour les cultures in- 
dustrielles. Au Québec, un office de vente 
du lait a cessé toute activité en 1968. 


Cinq offices ne se sont occupés que de 
stimulation des ventes: 1'Office de vente des 
pommes de terre cans 1'Tle du Prince-Edouard; 
de la créme au Nouveau-Brunswick, des oeufs, 
d¢ la volaille et de la dinde en Ontario et 
la Commission des pommes de terre en Alberta. 


De plus, six offices ont été inactifs, 
dont trois ont été incorporés dans le cadre 
des nouveaux programmes au cours de 1'année 
1968. 


Dans le Québec, un petit nombre d'offices 
de producteurs de lait nature sont administrés 
par un seul bureau. I] en est de méme pour un 
petit nombre d'offices de produits du bois. 

Le Central Fruit Exchange, en Ontario, 
s'occupe des produits pour les offices de 
producteurs de fruits frais et de raisin 
frais. Les services coopératifs des provinces 
Maritimes agissent comme l'agent commun de 


Duplication exists in the number reported 
as producers in many provinces are members of 
more than one board. 


Producers' Receipts 


Producers! receipts for 113 reporting 
boards decreased from $2.038 billion in 1967 
to $2.004 billion in 1968, a decrease of 1.7 
per cent (Table 3). 


The proportion of producers' receipts 
under marketing boards to the total cash in- 
come from sales of agricultural products in 
Canada was in the order of 45.6 per cent in 
1968 compared with 46.5 per cent in 1967 
(Table 4). 


Decreases of $70 million in wheat, $5 
million in hogs, $3 million loss in sugar 
beets due to the inactivity of the Ontario 
Sugar Beet Growers' Marketing Board industry 
and the revenue from honey just half what it 
was in 1967, caused by inclement weather, 
accounted for most of the decline. 


Important increases were registered for 
dairy products, $14 million; fruits, $8 
million; poultry products, $11 million; 
tobacco, $9 million; eggs, $5 million; and 
potatoes and vegetables $3 million (Table 4). 


Two boards have jurisdiction over most 
of the wheat, oats, barley and tobacco grown 
in Canada with producers! receipts of $1.256 
billion. Producers' receipts under the 36 
dairy boards reporting, amounted to $329 
million and represented 51 per cent of the 
cash income from the total sales of dairy 
products in Canada. Similar receipts under 
four hog boards representing $169 million 
accounted for 41 per cent of the cash income 
from the sales of hog products. Thus forty 
boards accounted for 87 per cent of the pro- 
ducers' receipts under the jurisdiction of 
marketing boards and for 40 per cent of the 
cash income from the sales of farm products 
in Canada. 


The number of agency type boards was 
relatively small, fourteen. However, pro- 
ducers' receipts under such boards amounted 
to $1.4 billion out of a total.of $2 -bildion 
in producers! receipts in 1968 unchanged 
from the previous year. All tobacco and hogs 
under the jurisdiction of boards, as well as 
most of the grain and a large proportion of 
the fruits, were sold through such boards or 
their agents (Appendix A). 


From 1963 to 1968, increases in the 
number of boards and in producers' receipts 
for selected commodities were as follows: 


vente pour les offices de producteurs de 
pores du Nouveau-Brunswick et de la Nouvelle- 
Ecosse. 


Nombre de producteurs 


En 1968, on comptait 403,000 pro- 
ducteurs dont les denrées étaient régies 
par des offices et des commissions de 
commercialisation, contre 421,000 en 1967. 


Il y a double emploi dans le nombre in- 
diqué, car dans beaucoup de provinces, les _ 
producteurs sont membres de plus d'un office. 


Recettes des producteurs 


Les recettes des producteurs régis par 
les 113 offices qui ont fait rapport sont 
passées de$2.038milliards de dollars en 1967 
4$2.004 milliards en 1968, soit une baisse de 
lefepeelO0 sftableaucs)< 


En 1968, les recettes des producteurs 
régis par des offices de vente représentaient 
45.6 p. 100 du revenu global en espéces pro- 
venant des ventes de produits agricoles au 
Canada, contre 46.5 p. 100 en 1967 (tableau 4). 


Cette baisse est due en grande partie a 
une diminution de 70 millions de dollars pour 
le blé, de 5 millions pour les porcs, a une 
perte de 3 millions sur les betteraves a 
sucre en raison de la cessation d'activité de 
1'Office des producteurs de betteraves 4 
sucre de l'Ontario et également au fait que 
les revenus provenant du miel atteignent 
seulement la moitié de ce qu'ils étaient en 
1967, ceci di a l'inclémence de la température. 


D' importantes augmentations ont été en- 
registrées, par exemple 14 millions de dollars 
pour les produits laitiers; 8 millions pour 
les fruits; 11 millions pour les produits 
avicoles; 9 millions pour le tabac; 5 millions 
pour les oeufs et 3 millions pour les pommes 
de terre et les légumes (tableau 4). 


La plus grande partie du blé, de 1l'avoine, 
de l'orge et du tabac produits au Canada est 
régie par deux offices et les recettes des 
producteurs de ces produits se sont chiffrées 
4 1.256 million de dollars. Les recettes des 
producteurs régis par les 36 offices de 
produits laitiers faisant rapport se sont 
élevées 4 329 milliardsde dollars et repré- 
sentaient 51 p. 100 du revenu en espéces 
provenant des ventes totales de produits 
laitiers au Canada. Des recettes sembables, 
en vertu de quatre offices de producteurs de 
pores, s'élevant a4 169 millions de dollars 
représentaient 41 p. 100 du revenu en 
espéces obtenus des ventes de produits du 


Provincial Distribution 


Boards 
Year Reporting 
1963 i 
1968 7 
1963 be 
1968 36 
1963 5 
1968 4 
1963 - 
1968 
1963 5 
1968 6 
1963 8 
1968 10 
Commodity Number 
Dairy 
2 
5S 
LA 
Si 
Wood Products 
25 
2 
Zi 
Vegetables 
3 
2 
1 
5 
1 
1 
13 
Fruits 
ps 
6 
ty 
9 
Broilers 
1 
1 
1 
1 
1 
1 
= 
7 


Commodity 


broilers 
tt 


dairy 


hogs 


eggs 


Frwy ts 
wm 


vegetables 


" 


Province 


Ontario 
Quebec 
New Brunswick 


Quebec 
New Brunswick 


British Columbia 

Alberta 

Manitoba 

Ontario 

Quebec 

Prince Edward 
Island 


British Columbia 
Ontario 
Quebec 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 


Value of 
Receipts 
thousand 
dollars 


Pea 
75,668 


146,032 
529) 250 


108,244 
168,977 


17 So 


255,995 
50,268 


26,470 
46,342 


Value of 
Receipts 
thousand 
dollars 


248,369 
80,668 
213 
329,250 


24,057 
360 
24,417 


7,458 
1,026 
1,045 
50,552 
281 


46,342 


ZL 65 
28,305 


50,268 


9,900 
GF959 
Zi O4 
61200 
42,080 
6,899 
4,046 
75 ,668 


porc. Ainsi quarante offices ont rapporté 
87 p. 100 du revenu en espéces provenant des 
ventes de produits agricoles au Canada, 

Le nombre d'offices fonctionnant 4 titre 
d'organismes était relativement faible, soit 
14. Toutefois, les recettes des producteurs 
régis par de tels offices se sont élevées 4a 
1.4 milliard de dollaars comparativement 4 
des recettes totales de 2 milliards recues 
par les producteurs en 1968, la méme pro- 
portion qu'en 1967. Tout le tabac et tous les 
pores régis par des offices, ainsi que la 
plus grande partie des céréales et une 
quantité considérable de fruits ont été vendus 
par l'entremise de tels, offices ou leurs 
agents (Appendice A). 

De 1963 a 1968, le nombre d'offices et 
les recettes des producteurs pour certains 


produits se sont accrus ainsi qu'il suit: 


Montant des 


Offices recettes 
faisant (milliers de 
Année rapport Produits dollars) 
1963 1 Poulets a griller fpeet 
1968 7 mt " My 75,668 
1963 oe, Produits laitiers 146,032 
1968 36 i i 5295 250) 
1963 3 Porcs 108,244 
1968 4 168,977 
1963 - Oeufs -- 
1968 a uy I ifasts\Sal 
1963 5 Fruits 25,993 
1968 6 uy 50,268 
1963 8 Légumes 26,470 
1968 10 ue 46,342 
Répartition par province 
Montant des 
recettes 
(milliers 
Denrée Nombre Province de dollars) 
Produits 
laitiers 2 Ont. 248,369 
35 Québec 80,668 
2 N.-B. 213 
iy 329,250 
Produits du bois 25 Québec 24,057 
Se Ne8 360 
27 Zan Aan 7, 
Légumes 
3 Gee Br Laas 
2 Alb. 1,026 
i! Man. 1,045 
5 Ont. 56,552 
1 Québec 281 
es : 


— 
WN 
a= 
lon} 
WN 
= 
Po 


Value of Montant des 
Receipts TecetLes 
thousand (milliers 
Commodity Number Province dollars Denrée Nombre Province de dollars) 
Turkeys Fruits 
1 British Columbia 4,454 CR OP J 21,963 
1 Alberta 6,142 O Ont. 28,305 
1 Saskatchewan 2,053 _1 Québec peda 2 
1 Manitoba - 9 50,268 
I sOntarioe - 
mS 12,649 Poulets a griller 
1 C.-B. 9,900 
cnet 1 Alb. 6,939 
1 Manitoba 32,000 emt a7 24 
. 1 Man. 5250 
1 Ontario 130,004 2.080 
1 New Brunswick 2,386 : Sis wet 
: 1 N.-B. 6, 899 
1 Nova Scotia 4,587 a 
oe 168,977 VAPOON, Et 4,046 
’ 7 75,668 
Eggs Dindons 
i British Columbia” 17,85! a lace Ce Re 4,454 
1 Ontario as i weAdb, 6,142 
_1 Quebec = 1 Sask. 23.053 
3 17,851 1 Man. - 
3k Ont. - 
Tobacco 5 12,649 
1 Ontario 142,848 
2 Quebee See ys Pores 
3 148,761 1 Man, 32,000 
il Ont. 130,004 
Honey 1 N.-B. 2,386 
1 Saskatchewan 520 1 N.-E. 4,587 
_1 Manitoba 602 or 168,977 
2 il lay 
Oeufs 
Miscellaneous i) C.-B. 17,851 
1 Ont. - 
Oysters 1 British Columbia a 1 Québec s 
Wheat 1 Ontario 24,500 axe 17,851 
Seed Corn 1 Ontario 1,286 
Soybeans 1 Ontario 20,000 Tabac 
Sugar beets 1 Ontario - rarer 1 Ont. 142,848 
Maple 1 Quebec 634 2 uébec 5.913 
Wool 1 Nova Scotia 17 na % 148,761 
Processing Prince Edward 
Crop =i Island - Miel 
8 46,437 Poa, 1 Sask. 520 
_1 Man. 602 
Total 921,742 2 13422 
Wheat Board 1 OA SA VA0 savers 
2,004,162 Sa. 
a Huitres 1 C.-B a 
Value excluded. B1é 1 inet 24,500 
Mais 4 grain iv? Ontz 1,286 
Soja 1 Ont. 20,000 
Betteraves a sucre 1 Ont. - 
Erable 1 Québec 634 
Laine ] N.-E. Le 
Cultures " 
industrielles es Pn - 
8 46,437 
Total 931,742 
Commission du blé 1,082,420 
2,004,162 


4 Montant non compris. 


Table 1 - Marketing Boards in Canada and Products Under Jurisdiction by Province, 1965-68 
Tableau 1 - Les offices de vente au Canada et les produits régis par province, 1965-68 


1965 1966 1967 1968 Jurisdiction Produits régis 


number nombre 

a lie Cam 5 Hi 8 9 
Alta. Alb. 1 4 4 4 
Sask. Sask. 1 Z 3 s 
Man, Man, 3 3 3 5 
Ont. Ont. 21 2 22 ZZ 
Que. Qué, 61 67 64 64 
N.B. N.-B. 4 6 6 6 
Ne Ss N.-E. & 4 5 3 
PABole Lt =E.. ih 1 i 2 
Nfld, T.-N. 0 0 0 0 
PWG! eB 1 1 it 1 

Total 101 116 AS 119 


Products under 


Trees Tits —poratoes 
fresh and canning 
vegetables, poultry, 
oysters, mushroom, 
eggs, cranberry. 


Canning vegetables, 
poultry, potatoes, 


Honey, poultry. 


Honey, hogs, 
potatoes, poultry 


Milk, fruits, 
vegetables, hogs, 
eggs, poultry, 
tobacco, wheat, 
sugar beets, soya 
beans, seed corn, 
white beans, 


Manufacturing milk, 
fluid milk, eggs, 
pulpwood, vegetables, 
maple products, 
tobacco, blueberries, 


Cheese, cream, 
broilers, hogs, 
wood, 


Hogs, wool and 
broilers, 


Potatoes, processing 


crop 


Wheat, oats, barley. 


Fruits de verger, pommes 
de terre, légumes frais 
et de conserve, volailles, 
oeufs, champignons, 
huttres, canneberges. 


Légumes de conserve, 
volailles, pommes de 
terre, 


Miel, volailles. 


Miel, porcs, pommes de 
terre, volailles. 


Lait, fruits, légumes, 
porcs, oeufs, volailles, 
tabac, blé, betteraves 

a sucre, féves soja, 

mais de semence, haricots 
blancs, 


Lait industriel, lait 
nature, oeufs, bois a 
pate, légumes, produits 
de 1'érable, tabac, 
bieuets. 


Fromage, créme, porcs, 
bois, poulets de gril. 


Porcs, lainé, poulets 
de gril. 


Pommes de terre, 
culture industrielle. 


Blé, avoine, orge. 


fable 2 - Number of Producers Whose Products Were Under Jurisdiction of 


Marketing Boards in Canada by Province, 1965-68 


Tableau 2 - Nombre de producteurs dont les produits sont régis en vertu 


Province 


1965¢ 


4,113 
266 
1,400 
11,500 
134,692 
50,.Ulo 
De IarNs 
5.020 


5,400 


204,552 


205, 195 


Revised - Chiffre revisé. 


19664 


numberb 


Aza liy 


942 

296 

it, 500 
$365,525 
bO Loe 
9,214 
OMe a 


4,500 


197,631 


AZO S152 


des offices de vente au Canada, par province, 1965-68 


19672 


nomb reb 


S196 
861 

405 
11,229 
146,221 
Dey Lo 
ES fRO 
2,052 


4,500 


190,986 


421,344 


1968 


4,866 
801 

Siz 
9,002 
L245 23 
60,108 
6,442 
2,024 


4,500 


Shs 


402 ,940 


Some double counting as some farmers are affected by more than one 


board 


Ces chiffres comportent une certaine majoration car certains agri- 


culteurs sont sociétaires de plusieurs offices de vente. 
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MARKETING BOARDS IN CANADA 
1969 NATIONAL SUMMARY 


This publication is the thirteenth in a 
series of annual reports summarizing marketing 
board data from boards located in each of the 
ten Canadian provinces and shows the relative 
importance of marketing boards in the marketing 
of Canadian agricultural products. Marketing 
board statistics are limited to producer 
marketing boards and industry marketing 
commissions established under federal and 
provincial legislation. Agencies such as 
milk control boards are considered to be govern- 
ment agencies and are therefore not included 
in this national summary. 


Marketing boards in all ten provinces have 
been established and operate under their own 
provincial legislation,with the federal govern- 
ment having constitutional powers over inter- 
provincial and export trade. The Agricultural 
Marketing Act, 1949, as amended in 1957, extends 
power to provincial boards enabling them to 
engage in interprovincial and export trade and 
to collect levies for other than administrative 
expenses. The Canadian Wheat Board however, 
was eStablished and operates under federal 
legislation:the Canadian Wheat Board Act. 


Number. of Boards 


There were 122 marketing boards and industry 
marketing commissionsin 1969 compared to 119 in 
1968, as shown in Table 1. This Table shows the 
different types of marketing boards in each of 
the ten provinces administered under provincial 
legislation and includes the Canadian Wheat 
Board. 


Table 2 shows the provincial distribution 
of these boards in 1969, by commodity, by number 
of boards and by producers' dollar receipts from 
these commodities. 


Three new plans were organized in 1969, all 
three in the province of Alberta. Two are 
marketing boards. One is concerned with the 
marketing of hogs and the second with eggs and 
fowl. The third is in the form of an industry 
commission dealing with cattle. 


Four boards and one industry commission 
carried out promotional activities in 1969: 
the potato board in Prince Edward Island; 
the cream board in New Brunswick; the egg and 
fowl and turkey boards in Ontario and the 
Alberta potato commission. 


LES OFFICES DE VENTE DU CANADA 
RESUME NATIONAL 1969 


La présente publication est la treiziéme 
d'une série de rapports annuels résumant les 
données concernant les offices de vente de 
chacune des dix provinces du Canada. Elle 
montre leur importance relativement a la commer- 
cialisation des produits agricoles canadiens. 
Les statistiques des offices de vente concernent 
uniquement les offices de vente des producteurs 
et les commissions de commercialisation des 
industries agricoles mises en place dans le 
cadre des législations fédérales et provinciales. 
Les organismes tels que les régies du lait sont 
considérées comme des organismes gouvernementaux 
et ne sont par conséquent pas compris dans ¢e 
résumé national. 


Pour ensemble des. dix provinces, Jes 
offices de vente ont été mis en place et fonc- 
tionnent selon leur propre législation provin- 
ciale, le gouvernement fédéral ayant des pou- 
voirs constitutionnels relativement au commerce 
interprovincial et aux exportations. La Loi 
sur l'organisation du marché des produits agri- 
coles de 1949, modifiée en 1957, étend des pou- 
voirs aux offices provinciaux, les mettant a 
méme de faire du commerce interprovincial et de 
l"exportation, et de percevoir des cotisations 
pour des usages autres que les frais d'adminis- 
tration. De son c6té, la Commission canadienne 
du blé a été créée et fonctionne dans le cadre 
d'une loi fédérale: 1a Loi sur la Commission 
canadienne du blé. 


Nombre d'offices 


Il-y avait, en 1969, 122-0ffices de vente 
de producteurs et de commissions de commercia- 
lisation des industries agricoles, alors qu'il 
n'en existait que 119 en 1968, comme on peut 
le voir au tableau 1. Ce tableau nous montre 
les différents types d'offices de vente de 
chacune des dix provinces, administrés dans le 
cadre des législations provinciales, et comporte 
également la Commission canadienne du blé. 


Le tableau 2 nous donne la répartition 
provinciale de ces offices en 1969, par denrée, 
par nombre d'offices et par montant des recettes 
allant aux producteurs 4 la suite de la vente 
dé ces denrées. 


Trois nouveaux organismes ont été créés en 
1969, tous trois dans la province de 1'Alberta. 
Deux d'entre eux sont des offices de vente, l'un 
pour la commercialisation des porcs, l'autre pour 
celle des oeufs et de la volaille. Le troisiéme 
est une commission industrielle s'occupant du 
bétail. 


Quatre offices et une commission indus- 
trielle ont mené des actions de promotion en 
1969: 1'Office des pommes de terre de 1'Ile du 
Prince Edouard, 1'Office de la créme du 
Nouveau-Brunswick, 1'Office des oeufs, de la 
volaille, et du dindon de 1'Ontario et la Com- 
mission des pommes de terre de 1'Alberta. 


Three boards: sugar beets and onions in 
Ontario; the Kent Forest Wood in New Brunswick 
and the Alberta Cattle Commission, formed in 
1969, did not perform any business operations 
during the year. 


During 1969, a provincial plan for milk 
was in effect in Quebec covering all of the 
province where only regional plans were in 
effect in 1968. The Central Fruit Exchange 
in Ontario make all sales for the fresh fruits 
and fresh grape boards. The Maritime Co- 
operative Services acts as the sales agent for 
the New Brunswick and Nova Scotia hog boards. 


Table 3 shows an increase in the total 
number of producers' boards, commodities and 
value of producers' receipts over the five 
years, 1965 to 1969. The number of producers' 
boards increased by 25 and producers' receipts 
increased by about 114 million dollars. 


Number of Producers 


The number of producers as shown in Table 4, 
whose products were under the jurisdiction of 
marketing boards and industry commissions, 
amounted to 445,882 in 1969 compared to 405,465 
in 1968. Duplication of the number of producers 
exists as producers in some provinces are members 
of more than one board. 


Type of Producer Boards 


There were 14 agency type marketing boards 
in 1969 as shown in Table 5. Producers' receipts 
under these boards amounted to about 1.1 billion 
dollars out of a total of 1.7 billion dollars. 
Negotiation type boards accounted for the 
remaining ~.6° bilivon dollars “of receipts. 


All the hogs, most of the tobacco and grains 
as well as a large proportion of the fruit was 
sold under the jurisdiction of the agency type 
of board. 


Producers! Receipts 


Producers' receipts from 113 reporting 
boards, as shown in Table 6, decreased from 
about 2.0 billion dollars in 1968 to 1.7 
billion dollars in 1969; a decrease of 15 
percent. Producers' receipts under 
marketing boards, expressed as a percent 
of total farm cash receipts from sales of 
agricultural commodities, was about 41 per- 
cent in 1969 compared to 46 percent in 1968. 


Trois offices: celui de la betterave 4 
sucre et des oignons en Ontario, le Kent Forest 
Wood au Nouveau-Brunswick, et la Commission du 
bétail en Alberta, créés en 1969, ne se sont 
livrés a aucune opération commerciale pendant 
l'année. 


Au Québec, pendant l'année 1969, un plan 
provincial pour le lait a été mis en oeuvre, 
a 1'échelon de l'ensemble de la province, alors 
qu'il n'existait que des plans régionaux en 1968. 
En Ontario, le Central Fruit Exchange effectue 
toutes les ventes pour le compte des offices des 
fruits et des raisins frais. Le Maritime Co- 
operative Services sert d'agent de ventes pour 
les offices des porcs du Nouveau-Brunswick et 
de la Nouvelle-Ecosse. 


Le tableau 3 nous indique que le nombre 
total des offices de producteurs, des denrées, 
et du montant des recettes touchées par les 
producteurs a augmenté au cours des cing années 
allant de 1965 4 1969. Le nombre des ‘offices 
des producteurs a augmenté de 25, et les recettes 
touchées par les producteurs se sont accrues 
d'environ 14% millionsde dollars. 


Nombre de producteurs 


Ainsi que nous le voyons au tableau 4, le 
nombre de producteurs dont les ventes relévent 
des offices de vente et des commissions indus- 
trielles a atteint en 1969 le chitfre de 445,882 
alers qu’il était de 405,465 en 1968. 1 ya 
double emploi dans le nombre indiqué provenant 
du fait que dans certaines provinces, le méme 
producteur se trouva étre, en méme temps, membre 
de plusieurs offices. 


Type d'offices de producteurs 


Comme nous le voyons au tableau 5, il y 
avait en 1969,14 offices de vente du type orga- 
nisme. Les recettes des producteurs appartenant 
a ces offices ont atteint 1.1 milliard de dollars 
sur un total de 1.7 milliard. Les offices du 
type négociation ont réalisé le reste des recet- 
tes, c'est-d-dire 0.6 milliard de dollars. 


Tous les porcs, la plus grosse partie du 
tabac et des céréales, aussi bien qu'une propor- 
tion importante des fruits ont €té vendus par 
l'entremise des offices du type organisme. 


Recettes des producteurs 


Selon les rapports qui nous sont parvenus 
de 113 offices, ainsi que nous le voyons au 
tableau 6, les recettes des producteurs ont di- 
minué, passant d'environ 2 milliards de dollars 
en 1968 4 1.7 milliard en 1969, soit une baisse 
de 15%. Les recettes des producteurs provenant 
des offices de vente, et exprimées en pourcentage 
des recettes monétaires totales acquises par 
la vente des denrées agricoles, ont été 
d'environ 41% en 1969 contre 46% en 1968. 


A decrease of 420 million dollars in wheat 
sales, together with a decrease of about 12 
million dollars in British Columbia fruit sales, 
(the result of frost conditions) was largely 
responsible for reduced producers' receipts in 
1969 from 1968. 


Table 7, shows that there were compensating 
increases in the sales of all other products. 
The largest increases being: 60 million dollars 
in dairy products, 25 million dollars in poultry 
products and 8 million dollars in tobacco. 


Two boards have jurisdiction over most of 
the wheat, oats, barley and tobacco grown in 
Canada with producers' receipts of $817 million. 
Producers' receipts under the 36 dairy boards 
reporting, amounted to $390 million and 
represented 58 percent of the cash income from 
the total sales of dairy products in Canada. 
Similar receipts under five hog boards 
representing $213 million accounted for 46 per- 
cent of the cash income from the sale of hog 
products. Thus, 43 boards accounted for 82 
percent of the producers' receipts under the 
jurisdiction of marketing boards and for 34 
percent of the cash income from the sale of 
farm products in Canada. 


Une baisse de 420 millions de dollars dans 
les ventes de b1é concurremment 4 une diminution 
d'environ 12 millions de dollars des ventes de 
fruits de la Colombie-Britannique, résultant 
des dégats dfis au gel, expliquent en grande 
partie la diminution des recettes des producteurs 
en 1969 par rapport a 1968. 


Au tableau 7, nous constatons qu'il y a eu 
une certaine compensation par les accroissements 
des ventes de tous les autres produits. Les aug- 
mentations les plus importantes ont été: 60 
millions de dollars pour les produits laitiers, 
25 millions pour les produits avicoles et 8 
millions pour le tabac. 


La plus grande partie du blé, de l'avoine, 
de l'orge et du tabac produits au Canada est 
reste par deux offices, et les recettcs des pro- 
ducteurs de ces produits se sont chiffrées 4 
el? milizons de collars.” Les recettes des” pro- 
ducteurs régis par les 36 offices de produits 
laitiers faisant rapport, se sont élevées a 390 
millions de dollars et représentaient 58% du 
revenu monétaire provenant des ventes totales de 
produzts laitiers ‘au’Canada. Des recettes “sem- 
blables, en vertu de cing offices de producteurs 
de porcs, slélévant a2r213 millions detdollars 
représentaient 46% du revenu monétaire obtenus 
de vente des produits du porc. Ainsi 43 offices 
ont rapporté 82% du revenu monétaire provenant 
des ventes de produits sous "la regie des offices 
de vente et 34% du revenu global de la vente 
de produits agricoles au Canada. 
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Table 1 - Marketing Boards in Canada and Products Under Jurisdiction, 


by Province, 1968 and 1969 


topes a eS SS ee 


Province 1968 1969 
number 
British Columbia 9 9 
Alberta 4 L 
Saskatchewan 3 3 
Manitoba 5 5 
Ontario 22 22 
Quebec 64 64 
New Brunswick 6 6 
Nova Scotia 3 3 
Prince Edward Island 2 2 
Newfoundland 0) 0 
Canadian Wheat Board 1 i 


Total Li9 122 


Products under 
Jurisdiction 


Broilers, turkeys, eggs, 
fruit, potatoes, other 
vegetables and oysters. 


Hogs, cattle, broilers, 
turkeys, eggs, potatoes 
and other vegetables. 


Broilers, turkeys and 
honey. 


Hogs. broilers, turkeys, 
vegetables and honey. 


Hogs, dairy, broilers; 
turkeys, eggs and fowl, 
vegetables, tobacco, wheat, 
seed corn, soybeans, sugar 
beets and white beans. 


Dairy, eggs, fruit, vege- 
tables, tobacco, pulpwood 
and maple products. 


Hogs, ‘dairy, brotlers, 
and pulpwood. 


Hogs, broilers and wool. 


Potatoes and processing 
ETOpPS wl Vena. 


Wheat, oats, barley. 


a A 
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Tableau 1 - Les offices de vente au Canada et les produits régis, par 
province, 1968 et 1969 


Province 1968 1969 Produits régis 
nombre 
Colombie-Britannique 9 ) Poulets a griller, din- 


dons, oeufs, fruits, pom- 
mes de terre, autres 1é- 
cumes, etenuULtres. 


Alberta 4 i Porcs, bétail, poulets 4a 
griller, dindons, oeufs:, 
pommes de terre; et autres 


légumes. 

Saskatchewan 5 3 Poulets a griller, dindons 
eb mLel: 

Manitoba 5 5 Porcs, poulets 42 grifier’, 


dindons, légumes et miel. 


Ontario 22 oe Pores, produits Jaitiers, 
poulets a4 griller, dindons, 
oeuf et volailles, légumes, 
tabac, blé, mails de semence, 
soja, betteraves 4 sucre 
et haricots blancs. 


Québec 64 64 Produits laitiers, oeufs, 
fruits, légumes, tabac, 
DOiSs Ce pace, et produits 
de l'érable. 


Nouveau- Brunswick 6 6 Pores, "produits laitiers, 
poulets 4 griller et bois 
de pate. 

Nouvelle-Ecosse 3 2 Pores, pouléets a griller 
ev taine. 

Ile du Prince-Edouard 2 2 Pommes de terre, et cul- 
tures industrielles 
(1égumes). 

Terre-Neuve 0 0 


Commission canadienne 
du blé 1 1 Blé, avoine, orge. 


Total 1i9 i22 
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Table 2 - Provincial Distribution of Marketing Boards, by Commodities, 
by Number of Boards and by value of Receipts, Canada, 1969 


Number Value of Receipts 
Commodity of Boards Province Thousand Dollars 
ses 1 Alberta 10,818 
i Menitoba 45 ,000 
1 Ontario 148 ,013 
1 New Brunswick S$ocT 
1 Nova Scotia Sree 
5 212,995 
Dairy 
2 Ontario 141,201 
a5 Quebec 248 337 
2 New Brunswick 189 
37 389 ,727 
Broilers 
1 British Columbia 11,780 
1 Alberta 8,059 
1 Saskatchewan 3,100 
1 Manitoba 7,247 
1 Ontario 48,000 
1 New Brunswick 3,201 
1 Nova Scotia 4,630 
7 86,017 
Turkeys 
1 British Columbia 5,840 
1 Alberta 53819 
1 Saskatchewan 2,059 
1 Manitoba 4,684 
1 Ontario “ 
5 163,590 
Eggs 
1 British Columbia 19,500 
1 Alberta Se bo, 
1 Ontario = 
| Quebec - 
4 29,075 
Fruit Loe : 
oo 2 British Columbia 10,154 
6 Ontario 4 gral iene. 
1 Quebec Doo 
9 41,262 


~ continued 
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Tableau 2 - Répartition par denrées, des offices de vente, provinciales, 
le nombre d'offices et le montant des recettes au Canada, en 1969 


Nombre Montant des recettes 
Denrées d'offices Province milliers de dollars) 
Porcs 
1 Alberta 10,818 
1 Manitoba 45,000 
1 Ontario 148,013 
1 Nouveau -Brunswick De | 
1 Nouvelle-Ecosse OO) 
5 212,995 
Produits laitiers 
2 Ontario 141.201 
33 Québec 248 557 
2 Nouveau-Brunswick 189 
Hi 389,727 
Poulets a griller 
1 Colombie-Britannique IS Bee Fo) 
i Alberta 8,059 
1 Saskatchewan 3,200 
1 Manitoba eM | 
1 Ontario 48,000 
1 Nouveau- Brunswick a, 201 
1 Nouvelle-Ecosse 4,630 
7 86;,017 
Dindons 
d, Colombie-Britannique 5,840 
1 Alberta 5, O15 
ih Saskatchewan 2,059 
ip Manitoba 4,684 
1 Ontario S 
5 16,396 
Oeufs 
1 Colombie-Britannique 19,500 
1 Alberta 9,575 
1 Ontario - 
iL Québec = 
4 29: 3078 
Fruits 
2 Colombie-Britannique 10,154 
6 Ontario SO 2755 
ol Québec 555 
9 41,262 
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Table 2. - Concluded 


I a NS ee ee 
Number Value of Receipts 
Commodit of Boards Province Thousand Dollars 


Commodity CO OATGS UU EES 


Vegetables 


3 British Columbia je wee 
2 Alberta 802 
ii Manitoba 1,704 
5 Ontario 50,722 
is Quebec 164 
1 Prince Edward Island - 
aks 54,784 
Tobacco 
1 Ontario 1507168 
2 Quebec 65209 
3 LSe75o7 
Pulpwood 
25 Quebec 28,148 
2 New Brunswick 666 
a7 28,814 
Honey 
1 Saskatchewan 1,040 
ut Manitoba S28 
2 2,368 
Miscellaneous 
Oysters I British Columbia a 
Cattle Commission i} Alberta - 
Wheat 1 Ontario 19 ,900 
Seed Corn 1 Ontario L3758 
Soybeans 1 Ontario 16,887 
Sugar Beets I Ontario s 
Maple Products 1 Quebec 260 
Wool i Nova Scotia dr 
Processing Crops (Veg. ) 1 Prince Edward Island 
9 Se oa 
Total LZ] 15,056,657 
Wheat Board ji 667,031 
2x 123.088 


a a a 


a Value excluded. 


Tableau 2 - fin 


Nombre Montant des recettes 
Denrée d'offices Province (milliers de dollars) 
Légumes 
3 Colombie-Britannique Po o92 
2 Alberta 802 
1 Manitoba 1,704 
5 Ontario Soi ee 
1 Québec 164 
1 Tle du Prince-Edouard - 
Ve) 54,784 
Tabac 
ii Ontario 150,188 
2 Québec 6,209 
3 156,397 
Bois de pate 
25 Québec 28,148 
2 Nouveau-Brunswick 666 
2a 28,814 
Miel 
1 Saskatchewan 1,040 
1 Manitoba eras 
2 2,008 
Divers 
Huitres 1 Colombie-Britannique a 
Commission du bétail 1 Alberta = 
Blé 1 Ontario 19 ,900 
Matis de semence 1 Ontario 1 S7Ss 
Soja 1 Ontario 16,887 
Betteraves a sucre a4 Ontario = 
Produits de 1'érable i Québec 260 
Laine 1 Nouvelle-Ecosse 17 
Cultures industrielles 
(lég.) 1 Ile du Prince-Edouard = 
9 55 oan 
Total 121 1 5056.65 7 
Commission du blé i 667 ,031 
ou 1,723,688 


a Montant non compris. 


ne eh OF Oe 


Table 3 - Number of Marketing Boards, Commodities Sold and Value of 
Receipts, Canada, 1965 Compared to 1969 


Pe eR ee 
Number of Value of Receipts 

Year marketing boards Commodity Thousand Dollars 

1965 4 Hogs 142,542 

1969 5 Hogs 212,995 

1965 41 Dairy 167,091 

1969 7 Dairy 250/20 

1965 Z Broilers 8,344 

1969 fi Broilers 86 ,017 

1965 - Turkeys - 

1969 a Turkeys 16,396 

1965 1 Eggs a 

1969 4 Eggs 29,075 

1965 S, Fruit 26,451 

1969 9 Fruit 41,262 

1965 5 Vegetables 57,919 

1969 13 Vegetables 54,784 

1965 5 Tobacco 103,433 

1969 3 Tobacco 156,397 

1965 23 Pulpwood. 11,744 

1969 27 Pulpwood 28,814 

1965 2 Honey 979 

1969 fs Honey 2,368 

1965 6 Miscellaneous 38), 865 

1969 9 Miscellaneous 38 ,822 

1965 1 Canadian Wheat Board 13 0725134 

1969 1 Canadian Wheat Board 667 ,031 

1965 Total 97 1,609 ,472 

1969 Total eZ 1,7 25;000 


sc cy oe ee ee ee ee 
a New organization and not fully operational. 
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Tableau 3 - Nombre d'officesde vente, denrées vendues et montant des 
recettes, Canada, chiffres comparatifs, 1965 et 1969 


Nombre d'offices e. Montant des recettes 

Année de vente Denrées (milliers de dollars) 
1965 4 Porcs 142 ,532 
1969 iS) Porcs 212,995 
1965 41 Produits laitiers 167,091 
1969 3/ Produits laitiers Syob? iy eras 
1965 2 Poulets a griller 8,344 
1969 7 Poulets a griller 86,017 
1965 - Dindons - 
1969 5 Dindons 16,396 
1965 1 Oeufs a 
1969 4 Oeufs 29,075 
1965 5 Fruics 20,451 
1969 9 Fruits Ale2@z 
1965 9 Légumes 37,919 
1969 13 Légumes 54,784 
1965 5 Tabac 1033435 
1969 3 Tabac 156,397 
1965 eo Bois de pate 11,744 
1969 Pe | Bois de pate 28,814 
1965 2 Miel 979 
1969 Z Miel 2,368 
1965 6 Divers 38,865 
1969 9 Divers 38,822 
1965 1 Commission canadienne du blé baie Loo 
1969 i Commission canadienne du blé 667 ,031 
1965 Total 97 1,609 ,472 
1969 Total 122 1,723,688 


a Nouvel office, ne fonctionnant pas encore a plein. 
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Table 4 - Number of Producers Whose Products Were Under Jurisdiction 
of Marketing Boards in Canada, by Province, 1966-1969 


Province 1966" 1967° 1968" 1969 
number 
British Columbia 4,221 5,196 4,866 5,028 
Alberta 942 861 801 28,162 
Saskatchewan 296 405 372 324 
Manitoba 11,500 11.225 9,502 11,340 
Ontario 138,825 146,221 124,793 113,004 
Quebec 50,152 52,118 60,108 87,094 
New Brunswick 9,214 7,776 6,442 5,092 
Nova Scotia atl 2,052 2,024 1,806 
Prince Edward Island 4,500 4,500 4,500 4,500 
Newfoundland - - - - 
Canadian Wheat Board 205,186 198,054 192,057 189,532 
Total 427,707 428,412 405,465 445,882 


a Revised. 


b Some double counting as a number of farmers may be members of more 


than one board. 


Tableau 4 - Nombre de producteurs dont les produits sont régis en vertu 


= %5 


des offices de vente au Canada, par province, 1966-1969 


Province 


Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Québec 

Nouveau- Brunswick 
Nouvelle-Ecosse 

Ile du Prince-Edouard 


Terre -Neuve 


Commission canadienne du blé 


Total 


a Chiffres revisés. 


b Ces chiffres comportent une certaine majoration car certains agriculteurs 
sont sociétaires de plusieurs offices de vente. 


1966" 


Ayo 1 
942 

296 
11,500 
138,825 
50,152 
9,214 
2,871 


4,500 


205 ,186 


427,707 


1967" 


nombre 
5, 196 
861 

405 
1229 
146,221 
52,113 
VEY hs 
22 O52 


4,500 


198,054 


428,412 


1968° 


4,866 
801 

372 
9,502 
124,793 
60,108 
6,442 
2,024 


4,500 


192,057 


405,465 


1969 


5,028 
28,162 
324 
11,340 
113,004 
87,094 
5,092 
1,806 


4,500 


189,532 


445 ,882 
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MARKETING BOARDS IN CANADA 
1970 NATIONAL SUMMARY 


This report is the fourteenth annual summary 


prepared by the Economics Branch on the activities 


of producer marketing boards in Canada. 


Marketing boards or, as they are sometimes 
designated under their authorizing legislation, 
industry marketing commissions, have now been 
established in all ten provinces under their 
particular provincial jurisdiction. Also 
included in this summary are data for the 
Canadian Wheat Board which affects the largest 
group of producers in Canadian agriculture. 
Certain other marketing agencies such as 
provincial milk control boards are considered 
to be predominantly government rather than 
producer agencies and their statistics have 
not been included in the summary. 


The authority of marketing board 
legislation at the provincial level is 
restricted to the control of products produced 
and sold within the province and may not 
regulate products which, although produced in 
the province, are sold outside the province, 
since only the federal authority has juris- 
diction over interprovincial and export trade. 
However, under the federal Agricultural 
Products Marketing Act of 1949 as amended, 
provincial marketing boards may be extended 
the authority to regulate the marketing of 
agricultural products produced within the 
province in interprovincial or export trade, 
including the collection of levies from persons 
engaged in the production or marketing of the 
product with such levies to be used for the 
purposes of the board, including the 
equalization of returns to producers. 


Provincial Marketing Board Products 


Commodities handled by provincial marketing 
boards are compared in the two years 1965 and 
1970 (Table 1). Provincial marketing boards have 
varied widely in history of development and scope 
of activities. Marketing board legislation was 
first introduced into each of the ten provinces 
during the following years: 


- British Columbia,1934; Alberta, 1955; 

- Saskatchewan, 1945; Manitoba, 1939; 
ewontario', 19375" Quebec ,+ 1956; 

- New Brunswick, 1937; Nova Scotia, 1946; 
- Prince Edward Island, 1940;and 

- Newfoundland, 1970. 


The greater number of new or additional 
boards that came into existence over the five 
year period 1965 to 1970, handle poultry and 
eggs and are situated in the four westem 
provinces. 


LES OFFICES DE VENTE AU CANADA 
RESUME NATIONAL 1970 


Le présent rapport est le quatorziéme 
résumé annuel préparé par le Direction de 
l'économie sur les activités des offices de 
vente des producteurs. 


Des offices de vente ou, comme on les 
désigne quelques fois, en vertu de leur légis- 
lation habilitante, commissions de commercia- 
lisation des industries agricoles, ont mainte- 
nant été mis en place sous juridiction provin- 
ciale dans les dix provinces. Le présent résu- 
mé comporte aussi les données pour la Commission 
canadienne du blé qui touche le plus gros groupe 
de producteurs de l'agriculture canadienne. 
Certains autres organismes de vente tels les 
régies provinciales du lait sont considérés 
comme des organismes avant tout gouvernemen- 
taux plutét que de producteurs et leurs statis- 
tiques n'ont pas été incluses au résumé. 


La législation des offices de vente au 
niveau provincial se limite 4 la réglementation 
des denrées produites et vendues 4 1'intérieur 
de la province et ne peut réglementer les den- 
rées qui, bien que produites dans la province, 
sont vendues a4 1'extérieur de la province, puis- 
que seul le gouvernement fédéral a juridiction 
sur le commerce interprovincial et extérieur. 
Toutefois, en vertu de la Loi fédérale sur 
l'organisation du marché des produits agricoles, 
modifiée en 1949, les offices provinciaux de 
vente peuvent étre autorisés 4 régir la vente 
des produits agricoles produits a 1l'intérieur 
d'une province faisant l'objet d'un commerce 
interprovincial ou extérieur, 4 percevoir des 
cotisations de personnes qui s'occupent de la 
production et de la vente des produits, ces 
cotisations devant servir aux fins de 1'office, 
y compris l'égalisation des recettes aux 
producteurs. 


Les produits des offices provinciaux de vente 


Les denreesr dont s"occupent les “offices 
provinciaux sont comparées pour les années 1965 
et 1970 (tableau 1). L'évolution des offices 
provinciaux a beaucoup varié et leurs champs 
d'activité furent diverses. La législation 
visant les offices de vente a été adoptée dans 
chacune des dix provinces au cours des années 
Suivantes: 


- Colombie-Britannique, 1934; Alberta, 1955; 
- Saskatchewan, 1945; Manitoba, 1939; 
Ontario, 1937;° Québec,” 19565 

- Nouveau-Brunswick, 1937; Nouvelle-Ecosse, 
- 1946; Ile du Prince-Edouard, 1940; et 

- Terre-Neuve, 1970. 


La plupart des nouveaux offices ou des 
offices complémentaires créés au cours de 
la période de 1965 4 1970, s'occupent de vo- 
laille et d'oeufs et sont situés dans les 
quatre™provincest dé "1" Ouest: 


Distribution of Provincial Marketing Boards 


Of 93 provincial boards surveyed for this 
summary (Table 2), 82 boards made commodity sales 
and thus provided receipts to producers, six 


boards carried out only promotional or educational 


functions, one new board did not yet have a 
year's operations to report and four boards were 
inactive. Four new boards came into existence 
during 1970; the British Columbia Grape 
Marketing Board, the Alberta Fresh Vegetable 
Commission, the Saskatchewan Commercial Egg 
Producers' Marketing Board, and the Newfoundland 
Egg Marketing Board. The Saguenay-Lake Saint 
John Blueberries Marketing Board (Quebec) was 
rendered inactive for 1970 due to a crop failure. 


Marketing boards have been adopted most 
readily for those agricultural commodities whose 
production tends to be concentrated in specific 
areas of the country. Examples would include 
fruit, vegetables, winter wheat, dried beans, 
soybeans, tobacco, maple and forest products. 
Marketing boards however, are continuing to 
become a more important factor in the national 
marketing of eggs, poultry products, hogs and 
dairy products. 


During 1970 the regional fluid milk boards 
in Quebec were consolidated under a single 
provincial plan as had been done with the 
industrial milk boards in 1969. The marketing 
of dairy products in Ontario has been under the 
control of two provincial boards since 1966; 
the Ontario Milk Marketing Board and the 
Ontario Cream Producers Marketing Board. In 
January 1971 by agreement between the Canadian 
Dairy Commission and the milk marketing boards 
of Quebec and Ontario, a market-sharing system 
for manufacturing milk producers in the two 
provinces and cream producers in Quebec was 
brought into effect. Under the new system 
producers are paid at the Canadian price 
support level for deliveries up to their 
market-sharing quotas. Excess deliveries are 
paid on the basis of world prices for surplus 
dairy products. 


Changes in Marketing Boards, 1965 to 1970 


There were 93 provincial marketing boards 
in 1970 as compared to 100,.1n,1965 4 a reduction 
of seven over the five year period. (Table. 3). 
As can be seen from the. table. all of the 
decrease occurred in Quebec in 1970.. With the 
exception of Nova Scotia where the number was 
unchanged, all the other provinces showed 
increases in the number of boards from 1965 to 
1970. The decrease in Quebec was due to the 
consolidation of all but three of the regional 
milk marketing boards into two province-wide 
boards; one for fluid milk and the other for 
industrial milk. 


ba répartition des offices provinciaux de vente 


Des 93 offices provinciaux étudiés pour 
le présent résumé (tableau 2), 82 offices ont 
effectué la vente de produits et ont aussi 
fourni des recettes, aux producteurs, six offi 
ces ne se sont occupés que de promotion et 
d'éducation, un nouvel office n'avait pas encore 
un an d'activité a rapporter et quatre offices 
étaient restés inactifs. Quatre nouveaux offi- 
ces ont été créés en 1970: le British Columbia 
Grape Marketing Board, 1'Alberta Fresh Vegetable 
Commission, le Saskatchewan Commercial Egg 
Producers! Marketing Board, et le Newfoundland 
Egg Marketing Board. L'Office des bleuets du 
Saguenay-Lac Saint-Jean (Québec) a été réduit 4 
l'inactivité 4 cause de la mauvaise récolte. 


Les offices de vente ont été établis sur- 
tout pour les denrées agricoles dont la produc- 
tion tend 4 se concentrer dans des régions dé- 
terminées du pays. Dans ce cas nous comptons 
par exemple les fruits, les légumes, le blé 
d'hiver, les haricots secs, le soja, le tabac, 
les produits de 1'érable et les produits fores- 
tiers. Toutefois, les offices de vente conti- 
nuent de devenir un facteur plus important de 
la commercialisation des oeufs, des produits 
avicoles, des porcs et des produits laitiers. 


Au cours de 1970, les offices régionaux 
de producteurs de lait de consommation ont été 
fusionnés en un seul programme provincial comme 
l'avaient été les offices des producteurs de 
lait industriel en 1969. Depnuis 1966. la com- 
mercialisation des produits laitiers en Ontario 
a été régie par deux offices provinciaux; 
l'Ontario Milk Marketing Board et 1'Ontario 
Cream Producers Marketing Board. En janvier 
1971, a la suite d'une entente entre la Commis- 
Sion canadiennesduslaitiet  slessofficesidet vente 
du lait du Québec et de 1'Ontario, un contingen- 
tement de marché est entré en vigueur pour les 
producteurs de lait industriel dans les deux 
provinces et pour les producteurs de créme au 
Québec. En vertu de ce nouveau systéme les 
producteurs sont payés au niveau du prix de 
soutien canadien pour les livraisons correspon- 
dant aux contingents du marché. Les livraisons 
excédentaires sont payées sur la base des prix 
mondiaux pour les produits laitiers en surplus. 


Changements apportés aux offices de vente, de 
1965 a 1970 


Il y avait 93, officesdprovinciauxseny1970 
comparativement 4 100 en 1965 - soit une réduc- 
tion de sept au cours de la période de cing ans 
(tableau 3). On peut constater au tableau 3 
que tous les offices disparus étaient situés 
au Québec et qu'ils ont cessé d‘exister en 1970: 
Sauf la Nouvelle-Ecosse ot le nombre est resté 
inchangé, toutes les autres provinces ont aug- 
menté le nombre de leurs offices de 1965 a 1970. 
La diminution au Québec est due 4 la fusion de 
tous les offices régionaux de vente du lait, 
sauf, trois en deux offices provinciaux; un pour 
le lait de consommation et l'autre pour le 


lait industriel. 


The total value of receipts from provincial 
boards more than doubled over the five year 
period with all commodities contributing to the 
increase, most notably in the case of dairy 
products, hogs and poultry products. 


Number of Producers 


The total number of producers associated 
with provincial marketing boards was 250,400 in 
1970 a decrease of slightly more than two 
percent from the number of 1969 producers and 
an increase of about 25 percent over the number 
of producers in 1965 (Table 4). Ontario 
membership has steadily decreased since 1967 
but still made up about 44 percent of total 
membership in provincial marketing boards in 
1970. Alberta shows a large membership increase 
for the years 1969 and 1970 over the previous 
three years due to the addition of cattle, 
hog and egg and fowl boards. Quebec membership 
more than doubled between 1965 and 1970 with a 
great expansion of marketing board coverage of 
dairy and pulpwood producers. As of 1970 all 
Quebec dairy producers were marketing through 
boards and virtually all of the pulpwood areas 
of the province were represented by marketing 
boards. 


The number of permit holders in the 
Canacian Wheat Board continued to decrease 
from 1965 to 1970 with a five year decline 
of 16,634. 


Producer Receipts as a Percent of Total Farm 
Cash Income _ 


Producer receipts from products sold 
through marketing boards were calculated as a 
percent of total farm cash income by province 
(Table 5), and by commodity (Table 6). 
Canadian Wheat Board payments to producers 
are included in these Tables. 


inp tables, (the estimated percent of 
provincial producer receipts from marketing 
boards of total provincial farm cash income 
are ranked as follows: 


PeOntario, 56; Prairie Provinces, 47; 
= Quebec, 44; British Cclumbia, 30; 
- Nova Scotia, 17 and New Brunswick,13. 


Marketing board share of sales varies 
Widely between different commodities (Table 6). 
There are a number of important farm 
commodities that do not come under marketing 


| boards, notably cattle, calves, sheep and 


lambs. From Table 6 the estimated percent of 
Canadian producer receipts from boards of total 
Canadian farm cash income from important farm 
commodities are listed below: 


msrains, 88: Dairy Products, 69; Fruit, 55; 
Menogs 52; Poultry, 52; Vegetables, 27; 


Mmepeggs, 21; and all other Products, 19. 


Le montant total des recettes des offices 
provinciaux a plus que doublé au cours de la 
période de cinq ans, toutes les denrées ont 
contribué a4 cette augmentation, plus particulié- 
rement les produits. laitiers, le pore et les 
produits avicoles. 


Nombre de producteurs 


Le nombre total de producteurs associés 
aux offices provinciaux de vente était de 
250,400 en 1970; soit une diminution d'un peu 
plus de 2% en comparaison de 1969 et une aug- 
mentation d'environ 25% par rapport a 1965 
(tableau 4). Le nombre des membres en Ontario 
a diminué réguliérement depuis 1967 mais repré- 
sente encore 44% du nombre total de membres des 
offices de vente provinciaux en 1970. En 1969 
et 1970, 1'Alberta enregistre une forte augmen- 
tation sur les trois années précédentes du nom- 
bre de ses membres, parce qu'on a ajouté des 
offices de vente, des bovins, des porcs, des 
oeufs et de la.volaille. Au Québec, le nombre 
des membres a plus que doublé de 1965 4 1970 
grace a une grande augmentation du nombre des 
producteurs de lait et de bois de pate faisant 
partie d’offices de vente. En 1970, tous les 
producteurs de lait québecois ont vendu leurs 
produits par l'entremise des offices et pres- 
que toutes les régions de bois de p&ate de la 
province étaient représentées par des offices 
de’ vente. 


Le nombre de détenteurs de permis de la 
Commission canadienne du blé a continué de di- 
minuer de 1965 a 1970, soit une baisse de 
16,634 au cours des cinq ans. 


Recettes des producteurs exprimées en_pourcen- 
tage du revenu agricole total en espéces 


Les recettes des producteurs provenant des 
produits vendus par l'intermédiaire des offices 
de vente ont été calculées en pourcentage du re- 
venu agricole global en espéces par province 
(tableau 5), et par produit (tableau 6). Les 
paiements de la Commission canadienne du blé aux 
producteurs sont inclus sur ces tableaux. 


Au tableau 5, le pourcentage approximatif 
par province des recettes des productéeurs, pra- 
venant des offices de vente, par rapport au re- 
venu agricole global en espéces par province est 
classé comme suit: 


=sOntario, oG; Province Prairies, 47; 
- Québec, 44; Colombie Britannique, 30; 
- Nouvelle Ecosse, 17 et Nouveau-Brunswick, 13. 


La participation de l'office de vente dans 
les mises en marché totales varie beaucoup selon 
le produit (tableau 6). Il y a un grand nombre 
de produits agricoles importants qui ne sont pas 
Yégis par les offices de vente, notamment Jes 
gros bovins, les veaux, les moutons et les a- 
gneaux. On retrouve au tableau 6, le pourcentage 
approximatif des recettes percgues par ]'entremi- 
se des offices pour les producteurs canadiens, 
par rapport au revenu total canadien en espéces 
provenant de la vente de produits agricoles 
importants énumérés ci-dessous: 


- Céréales, 88; produits laitiers, 69; 
= tPtesesos porcs, 525. volarile, 525 
- légumes, 27; oeufs, 21; et tous les autres 


Total producers' receipts from boards 
expressed as a percent of total farm cash 
income was about 47 percent in 1970 compared 
to approximately 40 percent in 1969. 


Two boards, the Canadian Wheat Board and 
the Ontario Wheat Producers, marketed most of 
the wheat, oats and barley produced in Canada 
accounting for 88 percent of farm cash income 
from grains in 1970; and of this 97 percent 
represented C.W.B. payments. Dairy producers 
received 69 percent of their farm cash income 
from the nine marketing Boards. Similarly 
only five boards were responsible for 52 
percent of farm cash income from hogs. 

Thus, 16 marketing boards accounted for 36 
percent of Canadian farm cash income. 


Les recettes totales des producteurs 
provenant des offices et exprimées en pourcen- 
tage du revenu agricole total en espéces, 
étaient d'environ 47% en 1970 comparativement 
a approximativement 40% en 1969. 


Deux offices, la Commission canadienne 
du blé et 1'Ontario Wheat Producers, ont 
vendus la plus grande partie du blé, de 
l'avoine et de l'orge produits au Canada, ce 
qui représente 88% du revenu agricole en espéces 
provenant de la vente des céréales en 1970; et 
de ces 85%, 97% sont des versements de la 
Commission canadienne du blé. Les producteurs | 
laitiers ont regus 69% de leur revenu agricole 
en espéces de neuf offices de vente. De méme, 
cinq offices ont 4 eux seuls fourni 22% du 
revenu agricole en espéces provenant de la 
vente de porcs, Ainsi, 16 offices de vente 
représentaient 36% du revenu agricole canadien 
en espéces. 
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TABLE 1 - PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1965 COMPARED TO 1970 


re sss stenoses 


Province 


1965 


1970 


British Columbia 


Alberta 


Saskatchewan 
Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 
Prince Edward Island 


Newfoundland 


Broilers, fruit, potatoes 
and other vegetables 


Grains, potatoes and other 
vegetables 


Grains and honey 


Grains, hogs, vegetables 
and honey 


Hogs, dairy, broilers, 
turkeys, eggs and fowl, 
vegetables, tobacco, winter 
wheat, seed corn, soybeans, 
dried beans and sugar beets 


Dairy, eggs. vegetables, 
tobacco, pulpwood and 
maple products 


Hogs, dairy and pulpwood 


Hogs, dairy, and wool 


Potatoes 


Broilers, turkeys, eggs, 
fruit, potatoes and other 
vegetables 


Grains, hogs;ecattie. 
broilers,turkeys, eggs §& 
fowl, potatoes and other 
vegetables 


Grains, broilers, turkeys, 
eggs and honey 


Grains, hogs, broilers, t 
turkey, vegetables and honey ; 


Hogs, dairy, broilers, turke, 
eggs and fowl, vegetables, 
tobacco, winter wheat, seed | 
corn, soybeans, dried beans 
and sugar beets 


Dairy, eggs, fruit, vegetabl 
tobacco, pulpwood and maple | 
products 


Hogs, dairy, broilers and 
pulpwood 


Hogs, broilers and wool 


Potatoes and other vegetable 


Eggs 


TABLEAU 1 - PRODUITS REGIS PAR DES OFFICES DE VENTE, CANADA, COMPARAISON ENTRE 


foo ET 1970 


Province 


120) 


1970 


Colombie-Britannique 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Québec 


Nouveau-Brunswick 


Nouvelle-Ecosse 
Ile du Prince-Edouard 


jmrerre-Neuve 


Pouletsa griller, fruits, 
pommes de terre et autres 
1légumes 


Céréales, pommes de terre 
et autres légumes 


Céréales et miel 


Céréales, porcs, légumes 
et miel 


Porcs, produits laitiers, 
poulets a griller, dindons, 
volaille et oeufs, légumes, 
tabac, blé d'hiver, mais de 
semence, soja, haricots secs 
et betteraves a sucre 


Produits laitiers, oeufs, 
légumes ,tabac, bois de pate 
et produits de l'érable 


Pores, Produits laitiers et 
bois de pate 


POVcS, pproGuitselatti1ers et 
laine 


Pommes de terre 
1égume 


Pouletsa griller, dindons, 
oeufs, fruits, pommes de 
terre et autres légumes 


Eereales pores sbetall, 
poulets a griller, dindons, 
velaille et oeufs, pommes 
de terre et autre légumes 
Céréales, poulets a4 griller, 
dindons, oeufs et miel 


Céréales, porcs, poulet a 
griller, dindons, légumes 
et nie) 


Pores, produits laiciers , 
poulets a griller, dindons, 
volaille et oeufs, légumes, 
tabac, blé d'hiver, mails de 
semence, soja, haricots secs 
et betteraves a sucre 


Produits laitiers, oeufs, 
fruits, légumes, tabac, 
bois de pate et produits 
de 1'érable 


Porcs.,,. Drodults=lalticrs , 
poulets a4 griller et bois 


de pate 


Porcs, poulets 4 griller 
et laine 


Pommes de terre et autres 
légumes 


Oeufs 


TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY PROVINCE, 
CANADA, 1970 


Number of Value of Receipts 
Commodity Boards Province Thousand Dollars | 
ys Ei a Ontario 52,440 
3 527440 
ee 1 Alberta 59,274 
4 Manitoba Si ale? 
1 Ontario 155765 
1 New Brunswick 5,269 
yd Nova Scotia 9,426 
5 254,931 
yaEEy 2 Ontario 267,943 
5 Quebec 243,340 
Yb New Brunswick 162 
9 5193445 
Brest eae 1 British Columbia 12,600 
1 Alberta Lo 
1 Saskatchewan 3,900 
1 Manitoba 6,468 
1 Ontario 48,860 
1 New Brunswick 3,514 
i? Nova Scotia Sto 
7 88,000 
Turkeys 
1 British Columbia 4,326 
1 Alberta 4,629 
| Saskatchewan 2k ak 
1 Manitoba 4,869 
wets Ontario 50 10) 
5 46,656 
BEES 1 British Columbia 18,635 
1 Alberta 75500 
i Saskatchewan 29225 
j Ontario - 
1 Quebec 7,665 
1 Newfoundland - 
roa 36,025 
BOS 3 British Columbia 14,251 
6 Ontario DU wre 
1 Quebec = 
10. 45,023 


- continued 


TABLEAU 2 - NOMBRE D'OFFICES DE VENTE ET MONTANT DES RECETTES, PAR DENREE ET PAR 


PROVINCE , CANADA, 1970 


Nombre 


Montant des recettes 


Denrée 


Céréales 


Porcs 


Produits laitiers 


Poulets a griller 


Dindons 


Oeufs 


Fruits 


d'offices 


ca ar al aa ro a ape 


Haas 


HHH OW 
) 


Province 


Ontario 


Alberta 

Manitoba 

Ontario 
Nouveau-Brunswick 
Nouvelle-Ecosse 


Ontario 
Québec 
Nouveau-Brunswick 


Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 

Ontario 
Nouveau-Brunswick 
Nouvelle-Ecosse 


Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 

Ontario 


Colombie-Britannique 
Alberta 

Saskatchewan 

Ontario 

Québec 

Terre -Neuve 


Colombie-Britannique 
Ontario 
Québec 


(Milliers de dollars) 


52,440 
52,440 


59,274 
31,179 
155,763 
3,289 
5,426 
254,931 


267,943 
243,340 

162 
511,445 


12,600 
7,867 
3,500 
6,468 

48,860 
3,514 
5,191 

88,000 


4,326 
4,629 
oe eal 
4,869 

30,701 
46,656 


18,635 
7,500 
20005 


yar 518 fe 


565025 


TA 2G 
Ugh tee 


45,023 


- a suivre 


ate 2 


TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY PROVINCE, 
CANADA, 1970 (Concluded) 


Number of Value of Receipts 


Commodity Boards Province Thousand Dollars 


Vegetables 


3 British Columbia 12,908 
3 Alberta Zolad 
1 Manitoba 1325 
4 Ontario 35,646 
Z Quebec 245 
| Prince Edward Island - 
13 52 e200 
UGUEY. 1 Saskatchewan 520 
| Manitoba 1,300 
2 1,820 
Popeced 1 Ontario 129 ,689 
2 Quebec 6,057 
3 136,346 
Pulpwood 22 Quebec 31,478 
2 New Brunswick 574 
24 Sa0n2 
Other 
Dried beans 1 Ontario 1600 
Cattle ji Alberta ~ 
Maple Products 1 Quebec Zoe 
Sugar Beets ] Ontario ~ 
Wool 1 Nova Scotia LS 
Vegetable Crops 1 Prince Edward Island - 
6 11,870 
Sub-total 93 1,268,876 
Canadian Wheat Board 1 Alta. Sask. Man. FOS on 
TOTAL 94 1,972,673 
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TABLEAU 2 - NOMBRE D'OFFICES DE VENTE ET MONTANT DES RECETTES, PAR DENREE ET PAR 
9ROVINCE , CANADA, 1970 (fin) 


—s). * Nombre © °° + #+#~- ~ ”  Montant des recettes 
Jenrée d'offices — Province (Milliers de dollars 
peauies. 3 Colombie-Britannique 12,908 
3 Alberta 2,144 
as Manitoba Leozs 
4 Ontario 35,646 
1 Québec 245 
1 Ile du Prince-Edouard - 
13 52,268 
Miel 1 Saskatchewan 220 
1 Manitoba 1,300 
a 1,820 
Bepac 1 Ontario 129,689 
2 Québec 6,657 
3 136, 346 
Be scce pate 22 Québec 31,478 
2 Nouveau- Brunswick Sie! 
24 32,052 
Autres 
Haricots secs il Ontario Li Gos 
Bétail il Alberta . 
Produits de 1'érable 1 Québec 252 
Betteraves a sucre ih Ontario = 
Laine 1 Nouvelle-Ecosse ts 
Cultures industrielles 
(1ég.) 1 Ile du Prince-Edouard - 
6 LLS870 
@otal partiel 93 208,876 
Commission canadienne 
du blé 1 Alb. Sask. Man. 703,797 
TOTAL 94 Tey NG7 Ss 
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TABLEAU 3 - NOMBRE D'OFFICESDE VENTE AU CANADA, PAR PROVINCE, 1965-1970 


1965 1966 196,/ 1968 1969 1970 
Colombie-Britannique 5 7 8 9 9 9 
Alberta 1 4 4 4 rf 8 
Saskatchewan 1 2 3 3 ) 4 
Manitoba 2 3 © BS 5 = 
Ontario 2d 21 22 Ze Ze 22 
Québec 61 67 64 64 64 33 
Nouveau- Brunswick 4 6 6 6 6 6 
Nouvelle-Ecosse 5 4 S) 3 %) 5 
Ile du Prince-Edouard il 1 1 Z 2 2 
Terre-Neuve 0 0 0 0 ©) 1! 
Sous-total 100 IRS 114 118 120 93 
Commission canadienne 
du blé 1 1 1 1 Ll 1 


TOTAL 101 116 1 ke 119 122 94 
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TABLE 4 - NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKETING 
BOARDS IN CANADA, BY PROVINCE, 1965-1970 


Province 


en nnnnnnnn nnn eee aE aed EEIESnEaSInIS RENEE 


British Columbia 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 


Newfoundland 


Sub-total 


Canadian Wheat Board 


Total 


oe ee 


1965 


1,400 
th,.500 
134,691 
Do, OLS 
23290 
3,020 


5,400 


200,643 


204,552 


405,195 


427,707 


1966 1967 
number” 

AS 22 5,196 
942 861 

296 405 
1,500 — (Eh 229 
138,825 146,221 
SOsbSs2. | S52 eis 
9,214 73116 
2501) 2052 
4,500 4,500 
Pees5ale 2a eden 
205,186 198,054 


428,412 


1968 


372 
9,502 
124,793 
60,108 
6,442 
2024 


4,500 


213,408 


192°,057 


405,465 


1969 


11,340 
113,004 
87,094 
D092 
1,806 


4,500 


ZoG, 200 


189,532 


445 ,882 


1970 


11,290 
111S155 
79,692 
4,980 
1,804 


4,500 


250,400 


187,913 


438,318 


a Some double counting as a number of farmers may be members of more than one 


Board. 


TABLEAU 4 - NOMBRE DE PRODUCTEURS DONT LES PRODUITS SONT REGIS EN VERTU DES OFFICES 


= Gace 


DE VENTE AU CANADA, PAR PROVINCE, 1965-1970 


Province 


1965 1966 1967 1968 1969 1970 
nombre* 

Colombie-Britannique 4,115 4,221 5,196 4,866 5,028 4,754 
Alberta 266 942 861 801 25, 102 SIE S73 
Saskatchewan 1,400 296 405 Sie 524 Oa2 
Manitoba 11,500 Ligs00e 12,229 Oy502 11,340 117,290 
Ontario 134,691 1SS452 4 146224 Peon 79 Su Ss, 004 Bai 15S 
Québec 28,015 50 Nod peo Ls 60,108 87,094 79,692 
Nouveau-Brunswick 2G 30 9,214 frie gs) 6,442 5,092 4,980 
Nouvelle-Ecosse 3,020 2 1d. 2.058 2,024 1,806 1,804 
Ile du Prince-Edouard 5,400 4,500 4,500 4,500 4,500 4,500 
Terre -Neuve - = Ge = - = 

Sous -total CU Oa emer ce poole eOU poo 2155408 256,550"  4250,,400 
Commission canadienne 

du ble 204 bod SP ZOStI SG 198/054 192,057 159,552 187,918 

Total 405 5195 


427,707 


428,412 


405,465 


445, 882 


438,318 


a Ces chiffres comportent une certaine majoration car certains agriculteurs sont 
sociétaires de plusieurs offices de vente. 
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MARKETING BOARDS IN CANADA 
1971 NATIONAL SUMMARY 


This is the fifteenth annual summary on 
marketing board activities in Canada prepared 
by the Economics Branch. 


Only agriculture related boards are in- 
cluded in the report. Thus, those boards or 
agencies related to fish or other non- 
agricultural products, such as the oyster 
board established in British Columbia, are 
not covered here. Most of the various types 
of boards, whatever their legal terminology, 
designation or extent of producer control, are 
considered as marketing boards in compiling the 
statistics for this summary. All provincial 
milk control boards, some of which are more 
in the nature of government agencies than 
producer boards, are included for the first 
time. Since the milk boards in Ontario, 
Quebec and New Brunswick have been included 
for some time, it was felt that, for the sake 
of consistency in marketing board statistics 
on the dairy segment, all the dairy boards from 
all the provinces should be included. The 
Canadian Wheat Board, which affects such a 
significant portion of Canadian agriculture, 
is also included. It is, of course, autho- 
rized under federal jurisdiction in contrast 
to all the other boards which are provincial. 


The provincial boards are limited by 
their authorizing legislation to control only 
products produced and sold within their 
province. They cannot regulate products 
which, although produced in the province, 
are sold outside the province, since only the 
federal authority has jurisdiction over inter- 
provincial and export trade. However, under 
the federal Agricultural Products Marketing 
Act of 1949, as amended, provincial marketing 
boards may be extended the authority to 
regulate the marketing of their agricultural 
products in interprovincial or export trade. 
This may include the collection of levies from 
persons engaged in the production or marketing 
of the product. Such levies would be used 
for the purposes of the board, including the 
equalization of returns to producers. 


1971 - General 


The survey of marketing boards for 1971 
counted 97 individual boards in Canada as 
compared to 94 in 1970. However, the more 
correct comparative figure for 1970 would be 
101 if the seven dairy boards included in 1971 
were added to the previous year's figures. 
Thus, there was a net decline of four boards 
from the one year to the next. Value of 
receipts paid to producers under marketing 
boards' jurisdiction was $2,446 million, an 
increase of $449 million or 22 percent. over 
1970 (adjusted). The number of producers under 
marketing boards, at 489,000 was almost un- 
changed from a year earlier. Producers’ 


LES OFFICES DE VENTE AU CANADA 
RESUME NATIONAL 1971 


Le présent rapport est le quinziéme résumé 
annuel préparé par la Direction de 1'économie 
sur les activités des offices de vente groupant 
des productars agricoles. 


Ce rapport ne concerne que les offices de 
produits agricoles. Les offices ou organismes 
s'occupant du poisson ou d'autres produits non 
agricoles (comme 1'Office des huitres en 
Colombie-Britannique) ne sont pas compris dans 
ce rapport. La plupart des divers types d'offi- 
ces, quelle que soit leur appellation légale, 
leur désignation ou le degré de contréle détenu 
par les producteurs, sont considérés comme des 
offices de vente pour les besoins statistiques 
du présent résumé. Tous les offices laitiers 
provinciaux, dont certains par nature, sont 
plus des organismes gouvernementaux que des 
offices de producteurs y figurent par la pre- 
miére fois. Puisque les offices laitiers de 
l'Ontario, du Québec et du Nouveau-Brunswick 
ont été depuis un certain temps inclus dans ce 
Yapport on a estimé que, pour assurer 1'unifor- 
mité des statistiques relatives au domaine 
laitier, tous les offices” laa tiers’ de toutes 
les provinces devaient 6tre pris en considéra- 
tion. La Commission canadienne du blé, qui 
concerne une si large part du secteur agricole 
canadien, est aussi incluse dans notre étude, 
bien qu'elle reléve du gouvernement fédéral 
tandis que les autres offices sont régis par 
les provinces. 


De par la législation qui les a constitués, 
les offices provinciaux ne peuvent controler 
que les denrées produites et vendues dans la 
province. Ils ne peuvent régir les denrées qui, 
bien que produites dans la province, sont 
vendues en dehors de celle-ci. Dans pareils 
cas, seules les autorités fédérales ont compé- 
tence en matiére de commerce interprovincial et 
d'exportation. Cependant, conformément 4 la 
loi modifiée sur l'organisation du marché des 
produits agricoles de 1949, les offices provin- 
ciaux peuvent @6tre dotés du pouvoir de régir la 
commercialisation de leurs produits agricoles 
dans le commerce interprovincial ou dans le 
commerce d'exportation. Cela peut comprendre 
le pouvoir de percevoir des redevances auprés 
des producteurs ou des commercants. Ces rede- 
vances seraient alors affectées aux buts 
poursuivis par l'office en question et éventu- 
ellement 4 l'égalisation des paiements faits 
aux producteurs. 


Année 1971 - Généralités 


En 1971, on comptait au Canada 97 offices, 
contre 94 en 1970; cependant, la comparaison 
serait plusyexacte ssi, ley chiffre den1970' était 
porté a 101 pour tenir compte des sept offices 
laitiers qui ont été inclus dans Je présent 
résumé de 1971. Ainsi, on:‘constate une diminu- 
tion réelle de quatre offices d'une année a 
l'autre. Les montants payés aux producteurs 
relevant des offices de vente ont atteint 
$2,446 millions, soit un accroissement de 449 
millions, ou de 22% par rapport 4 1970. Le 
nombre des producteurs affiliés était de 
489,000, pratiquement inchangé par rapport 4 
1970. Les paiements faits aux producteurs 


marketing board receipts, as a proportion of 
total farm cash receipts, rose to 34 percent, 
a significant gain over the previous years' 
47 percent. However, the 47 percent did not 
include receipts from the seven dairy boards 
mentioned above. 


Distribution of Marketing Boards 


The 97 boards reported for 1971 are sub- 
divided into two groups (Table 2). First, 
those boards to which commodity sales can be 
attributed. These boards negotiate or set 
prices or other terms of sale, allot quotas, 
actually perform the sales function or in some 
other manner regulate the marketing of 
designated commodities. Most of the boards 
(86) are in this first group. The second group 
(11) includes those boards which cannot be 
said to have made commodity sales for the 
period,sunder rewiewis Thesesare:) theicfour 
boards »which confine theirsactivities) tothe 
educational and promotional field, three new 
boards which had not yet completed a full 
year's operation, and four boards which were 
inactive during the year. 


Six new marketing boards came on the scene 
as administrators of producer marketing plans 
during 1971: 


1. The Prince Edward Island Hog Commodity 
Marketing Board 

2. The Federation of Quebec Poultry 
Producers 

3. The Prince Edward Island Vegetable 
Commodity Marketing Board 

4. The New Brunswick Egg Marketing 
Board 

S. The Prince Edward Island Milk Market 
Sharing Quota Commodity Board 

6. The Manitoba Egg Producers Marketing 
Board. 


The latter three boards are those which had not 
yet completed a full year's operation for the 
period and thus, did not have any producer 
receipts to: meportr 


In 19725) theOntario Gream Producers" 
Marketing Board signed the Interim Milk 
Marketing Agreement with the Canadian Dairy 
Commission, joining the other dairy boards in 
the two central provinces, which signed earlier 
in a market sharing system. Later in the year, 
Prince Edward Island signed the milk market 
sharing agreement and the Prince Edward Island 
Milk Market Sharing Quota Board was set up. 

The milk market sharing agreements are to 
provide a national supply management program 
for manufacturing milk and cream and have been 
set up under the authority of the federal 
Agricultural Products Marketing Act previously 
mentioned. 


affiliés, évalués en fonction de l'ensemble des 
paiements faits aux agriculteurs, ont atteint 
54% de ce total, soit une avance significative 
par rapport aux 47% de l'année précédente 
(lesquels toutefois ne comprenaient pas les 
paiements faits par les sept offices laitiers 
dont il est question ci-dessus). 


Répartition des offices provinciaux 


WES 497 FOL fICeS exasitant ven slo71esome 
subdivisés en deux groupes (tableau 2). Le 
premier groupe comprend les offices auxquels 
on peut attribuer les ventes d'une denrée. Cesi 
offices négocient’ ou fixent les prix ou autres 
conditions de vente, allouent des contingents 
et en réalité concluent les ventes ou, en 
quelque maniére, réglementent la commercialisa- 
tion des denrées désignées. La plupart des 
offices (86) tombent dans ce premier groupe. 

Le second groupe (11) comprend les offices dont 
on ne peut dire qu'ils ont vendu une denrée 
pendant’? la*période éen*revue.** 1i"Ss*agrivde 
quatre offices dont les activités sont confinées| 
aux domaines de l'éducation et de la promotion, | 
de trois offices nouvellement créés et qui n'ont) 
pas encore exercé leurs activités durant une 
année entiére, et de quatre offices qui ont 
i} 
| 


été totalement inactifs pendant l'année. 


Six nouveaux offices de vente, administranti 
un régime de commercialisation pour compte des 
producteurs, ont été constitués en 1971. Ce 
sont: 


1. OF fice! de*vente. du port’ de Wile de 
Prince-Edouard 

2. La Fédération des producteurs de 
volailles du Québec 

3." L"Office de vente’des tégumes* de 1" ite 
du Prince-Edouard 

4. L'Office de répartition du marché du 
lait de 1'TIle du Prince-Edouard 

So Porficetdes produeteurs d“oettrs: du 
Manitoba 

6. L'Office de vente des oeufs du Nouveaus 
Brunswick. 


des paiements aux producteurs. 
En 1971, 1'Office de vente des producteurs | 


re sur la vente du lait de la Commission 

canadienne du lait pour constituer un systéme 
de répartition du marché appelé ''l'Accord provi+ 
soir de commercialisation du lait", se joignant 
ainsi aux autres offices laitiers des deux | 
provinces centrales qui avaient adhéré précCdem| 


ment a un plan de partage du marché. Plus tard} 
au cours de l'année, 1'Ile du Prince-l:douard y 
a également adhGré. C'est ainsi qu'a ¢té : 


constitué 1'Office de répartition du marché du 
Vait. Ges accords Mettront "en Ceuvre une pros 

gramme national d'aménagement de la production 
de lait industriel et de créme. Ces offices Gai 
été constitués en vertu de la "Loi sur l'orgaqgl 
nisation du marché des produits ayricoles" dont 
il a été question ci-dessus. 


Changes in Marketing Boards, 1971 


More than half the yearly increase of 
$449 million in producers receipts for 1971 
was accounted for by the Canadian Wheat 
Board with $233 million. For the remainder 
of the increase, $216 million, the seven 
newly surveyed dairy boards contributed $126 
million and the new poultry board $71 million. 
Of the previously surveyed board receipts, 
eggs rose sharply and broilers and dairy 
products were well up, while receipts from 
turkeys slipped badly, rising only in British 
Columbia. Hog board receipts declined about 
6 percent, despite the addition of a new 
board in Prince Edward Island. Fruit and 
honey boards registered moderate increases, 
and pulp-wood declined. Vegetables and 
tobacco were almost unchanged, as were 
Ontario grain boards. —In "other", dried 
beans in Ontario jumped almost 50 percent. 


The only significant changes in the 
number of boards occurred in Prince Edward 
listandsand Quebec (Table 3), It the 1970 
figures are adjusted to include the seven 
dairy boards surveyed for the first time in 
Pie Live OL the provances,, British) Columbia, 
Alberta, Ontario, Nova Scotia and Newfoundland 
showed no net change. Saskatchewan, Manitoba 
and New Brunswick registered a net change of 
one. However, the number of marketing boards 
in Prince Edward Island more than doubled, 
with the addition of three new ones. The 
net decline of seven in Quebec centres in the 
pulp-wood boards and represents an adjustment 
to account for a special situation. Generally, 
a marketing board is the administrator of a 
marketing plan, and there is one board for 
every plan and one plan for every board. But 
in recent years a number of the individual 
wood boards in Quebec have been consolidated, 
although their corresponding individual plans 
have not, leaving some boards responsible for 
two or more plans. Thus, although there were 
only 14 individual boards to be surveyed for 
71, there were 27 individual plans. Nine 
boards are responsible for single plans, while 
five boards administer the other 18 plans. 


The number of producers attached to 
provincial marketing boards rose moderately 
mld] 1 to 314,000 (Table 4), with all pro- 
Vinces except Manitoba and New Brunswick 
SOnNeributing to the amcréease. Prince Edward 
Island's increase was the most unusual. 
Membership, which had remained steady at about 
4,500 for many years, almost doubled to 8,300 


Changements apportés aux offices de vente au 
cours de l'année 1971 


Plus de la moitié de l'accroissement de 
$449 millions des recettes des producteurs, 
soit 233 millions, est attribuable a la Com- 
mission canadienne du blé. Des $216 millions 
restants, 126 millions proviennent des sept 
offices laitiers nouvellement inclus dans nos 
Statistiques, et 71 millions du nouvel office 
de la volaille. Quant aux recettes des offices 
déja étudiés, celles provenant de la vente des 
oeufs ont considérablement augmenté. Celles 
des poulets a griller ainsi que celles des pro- 
duits laitiers précédemment inclus dans nos 
statistiques ont également augmenté d'une 
maniére appréciable, tandis que les paiements 
faits aux producteurs de dindons ont notablement 
diminué, la Colombie-Britannique étant la seule 
province qui enregistrait une augmentation. 

Les paiements faits aux offices du porc ont 
diminué d'environ 6% malgré la participation 
d'un nouvel office de l'Ile du Prince-Edouard. 
Les offices traitant des fruits et du miel ont 
accusé des accroissements modérés; ceux 
s'occupant du bois a pate ont enregistré un 
déclin, tandis que les offices des céréales en 
Ontario, les offices des légumes et du tabac 
ont peu varié de m@éme que les offices de céréa- 
les de l'Ontario. Sous la rubrique "autres", 
les paiements aux producteurs de haricots secs 
en Ontario ont fait un saut de prés de 50%. 


Les seuls changements significatifs dans 
le nombre des offices se sont manifestés dans 
l'Ile du Prince-Edouard et au Québec (tableau 
Dep wan eles. chifftres dé 1970 sont corrigés, pour 
teniyy compte ides sept offices laitaers inclus 
pour la premiére fois en 1971 dans nos statis- 
tiques, cinq provinces, a savoir la Colombie- 
Britannique, l'Alberta, l'Ontario, la Nouvelle- 
Ecosse et Terre-Neuve n'ont accusé aucun 
changement réel; la Saskatchewan, le Manitoba 
et Terre-Neuve ont enregistré un gain d'une 
unité. Cependant, dans 1'Ile du Prince-Edouard, 
le nombre des offices a plus que doublé en 
raison de la création de trois nouveaux orga- 
nismes. Le déclin de sept unités au Québec 
est di ad la réduction du nombre des offices 
s'occupant du bois pour la pate 4 papier; ce 
n'est donc qu'une modification normale résultant 
d'une situation spéciale. Généralement, un 
office de vente administre un régime de commer- 
CRUMIGEKEH Cy Che alll sy zl lbh OPES joOwne telovelonvle 
régime et un régime pour chaque office. Mais 
au cours des derniéres années, un certain 
nombre d'offices du bois ont fusionné sans que 
leurs régimes individuels se soient intégrés, 
certains offices administrant deux régimes ou 
DIUSE ANS, DVen Ue I4 SOttucesmseule ment 
interviennent dans smos callicuilssens 197 1 ily ca 
27 régimes différents. Neuf offices n'adminis- 
trent, qu'un Seul regime chacun, tandis que les 
cinq autres. administrent,Jes 18 regimes,restants. 


Le nombre de producteurs affiliés aux 
offices provinciaux de commercialisation a 
légérement augmenté en 1971 pour atteindre 
314,000 (tableau 4), toutes les provinces, 4a 
l'exception du Manitoba et du Nouveau-Brunswick, 
participant a cette augmentation. Celle-ci a 
été particuliérement inhabituelle dans l'lle du 
Prince-Edouard, ot le nombre de producteurs 


with the creation of three new boards. Ontario 
continued as the province with the largest 
number of farmers marketing through provincial 
boards with 116,000, or over one third the 
total. Quebec and Alberta followed with over 
80,000 members each. More than half the Alberta 
membership was accounted for by a promotional 
board. The number of producers under the 

Wheat Board's jurisdiction declined again in 
1971 to 176,000, continuing a down trend of 
SeVvera ly ecacse 


Marketing Board Receipts as a Proportion of 
Farm Cash Receipts 


Producer's receipts on farm products sold 
under the jurisdiction of marketing boards 
were calculated as a percentage of total farm 
cash receipts on a provincial basis (Table 5) 
and on a commodity basis (Table 6). Payments 
to producers under the Canadian Wheat Board 
are included in these tables and are allocated 
on a provincial basis in Table 5S. 


Saskatchewan, with its agriculture heavily 
concentrated in the production of Canadian 
Wheat Board grains, leads the provinces with 
64 percent of farm cash receipts sold under 
marketing board authority. This contrasts with 
the previous year's 58 percent, in line with 
the year to year improvement in world grain 
markets. Producer's receipts under marketing 
boards accounted for more than 50 percent of 
farm cash receipts in British Columbia, Ontario 
and Quebec as well as Saskatchewan, while the 
percentage was over 40 in Alberta, Manitoba and 
Nova Scotia. Ontario, the province with the 
largest farm cash receipts, also leads in 
marketing board receipts at $749 million 
followed by Saskatchewan at $586 million. 


On a commodity basis, the percentage of 
farm cash receipts through marketing boards for 
1971 was at’a Very high level for prdins, dairy 
products and poultry at 85, 84 and 78 percent 
respectively. Tobacco produced in Ontario 
and Quebec was at the 100 percent level. At 
the opposite end of the scale, the marketing 
board share for sales of cattle and calves, 
the second highest component of farm cash 
receipts, was nil. Receipts are not attributed 
to the cattle board in Alberta, since it is 
promotional. More than half of the sales by 
hog and fruit farmers were made under the 
authority of marketing boards. Producers! 
receipts through egg boards, at 36 percent of 
total egg receipts, were almost double those 
of the previous year. 


affiliés, aprés @tre demeuré 4 environ 4,500 
pendant nombre d'années, a presque doublé pour 
atteindre le chiffre de 8,300 par suite de la 
création de trois nouveaux offices. L'Ontario 
reste la province qui rassemble le plus grand 
nombre de producteurs affiliés dont lt effect itm 
116,000, représente plus du tiers du total. | 
Les provinces de Québec et d'Alberta suivent 
avec plus de 80,000 membres chacune. En 
Alberta, plus de la moitié de l'effectif est _ 
affilié a un office de promotion des ventes. 
Le nombre des producteurs tombant sous la 
juridiction de la Commission canadienne du blé 
a encore diminué en 1971; il est descendu au 
chiffre de 176,000, poursuivant ainsi une ten- 
dance a la diminution qui s'est manifestée 
pendant plusieurs années. 


Recettes des producteurs affiliés comparées au 


revenu agricole total en espéces 


Les recettes provenant des produits vendus 
par l'intermédiaire des offices de vente ont | 
été calculées en pour cent du revenu agricole 
global en espéces par province (tableau 5) et 
par produit (tableau 6). Les paiements faits | 
aux producteurs par la Commission canadienne du 
blé sont inclus dans ces tableaux et sont | 
répartis selon les provinces dans le tableau Sa 


| 
. 
/ 
; 
| 


La Saskatchewan dont l'agriculture est 
fortement spécialisée dans la production des 
céréales, relevant donc ainsi de la Commission 
canadienne du blé, vient en téte des provinces 
avec 64% des recettes agricoles en espéces 
provenant des ventes faites par la Commission. 
Ce chiffre contraste avec celui de l'année 
précédente qui était de 58%, ce qui correspond 
bien a4 l'amélioration d'année en année du com- 
merce mondial des grains. Les recettes pro- 
curGes par les offices de vente ont dépassé | 
50% des recettes agricoles totales en Colombie- 
Britannique, en Ontario, au Québec et en 
Saskatchewan et ont aussi atteint plus de 40% 
en Alberta, au Manitoba et en Nouvelle-Ecosse. 
L'Ontario, qui est la province bénéficiant des 
plus fortes recettes agricoles en espéces 
arrive aussi au premier rang en ce qui concerne. 
des recettes provenant des ventes par les 
offices, soit $749 millions contre 586 millions 
en Saskatchewan. 


Sur la base des denrées, le pourcentage 
des recettes agricoles en espéces acquises 
par l'intermédiaire des offices de commercia- 
lisation a atteint en 1971 un niveau trés 
Clevé pour les céréales, les produits laitiers 
et la volarile). s'¢levantna 85, 84 et 78% 
respectivement. Pour le tabac produit en 
Ontario et au Qutébec, le niveau était de 100%. 
A l"autre bout de 1’échelle, les ventes de 
bovins et de veaux qui viennent en seconde 
place quant aux recettes agricoles en espéces, 
n'étaient nulle part attribuables 4 1'interven- 
tion d'un office. [Les recettes pour vente des 
bovins en Alberta ne sont pas attribuGes 3 
1'Office. des bovins car celui-ci ne s'occupe 
que de la promotion des ventes. Plus de la 
moiti¢ des ventes de porcs et de fruits ont 6té 
négocices par l'intermédiaire des offices de 
vente. Les recettes des producteurs d'oecufs 
affili¢s a des offices ont. atteint 30% du 
total des ventes soit prés du double de ce 
qu'elles ¢taicnt l'année précédente. 
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TABLE 1 - PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA,1971 AS COMPARED 


TO 1966 


ee ee eee Pee eee 


Province 


US ARE 


1966 


a ie a ee ee ee 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 


Prince Edward 


Island 


Newfoundland 


Dairy, broilers, eggs, 
turkeys, fruit, potatoes 
and other vegetables 


Dairy, grains, hogs, cattle; 
broilers, eggs and fowl, 
turkeys, potatoes and 

other vegetables 


Dairy, grains, broilers, 
eggs, turkeys and honey 


Dairy, grains, hogs, 
broilers, eggs; turkeys, 
vegetables and honey 


Dairy, hogs, broilers, eggs 
and fowl, turkeys, fruit, 
vegetables, tobacco, dried 
beans, seed corn, soybeans, 
Sugar beets and winter wheat 


Dairy, eggs, poultry, fruit, 
vegetables, tobacco, pulp- 


wood and maple products 


Dairy, hogs, broilers, eggs 
and pulpwood 


Datryeehorgs "broilers and 
wool 


Dairy, hogs, potatoes and 
other vegetables 


Eggs 


Broilerss fruit » potatoes? and 
other vegetables 


Grains, broilers, turkeys, 
potatoes and other 
vegetables 


Grains, broilers and honey 


Grains, hogs, vegetables 
and honey 


Dairy, hogs, broilers, eggs 
and fowl, turkeys, fruit 
vegetables, tobacco dried 
beans, seed corn, soybeans, 
Sugar beets and winter wheat 


Dairy, €99s, fruit. veveraples 
tobacco, pulpwood and 
maple products 


Dairy, hogs, broilers and 
pulpwood 


Dairy, hogs, broilers and 
wool 


Potatoes 
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TABLEAU 1 - PRODUITS SOUS LA JURIDICTION D'UN OFFICE DE VENTE AU CANADA EN 1971, 
COMPARATIVEMENT A L'ANNEE 1966 


Province 


9:71: 


1966 


Colombie-Britannique 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Québec 


Nouveau-Brunswick 


Nouvelle-Ecosse 


Ile du Prince-Edouard 


Terre-Neuve 


Produits laitiers, poulets 
a griller, oeufs, dindons, 
fruits, pommes de terre, 
autres légumes 


Produits laitiers, céréales, 
porcs, bovins, poulets a 
priller, oeuts et volailles, 
dindons, pommes de terre et 
autres légumes 


Produits laitiers, céréales, 
poulets a griller, oeufs, 
dindons, légumes et miel 


Produits laitiers, céréales, 
porcs, poulets a griller, 
oeufs, dindons, légumes et 
miel 


Proguits Jail vers.) orcs, 
poulets a griller, oeufs 
et volailles, dindons, 
FTiits,, Aecumes, weabac, 
haricots secs, mais de 
semence, soja, betterave 
sucriére et blé d'hiver 


Produits, laitiers., oeuts, 
volailles, fruits, légumes, 
tabac, bois a pate, pro- 
duits de l'érable 


PrOGUive dalelers, .porcs, 


poulets a griller, ocutfs’,, 
bois a pate 


Produits? laitrers.porcs , 
poulets a griller, laine 


ProduitsSpilattiecs,., DOCS, 
pommes de “Lerre ct autres 
1égumes 


Oeufs 


Poulets a griller, fruits, 
pommes de terre et autres 
légumes 


Céréales, poulets a 
griller, dindons, pommes 
dé terres et autres 
1égumes 


Céréales, porcs, légumes 
er miel 


Céréales, porcs, légumes 
et miel 


Produits Waitwers, porcs, 
poulets a griller, oeufs, 
volailles, dindons, fruits, 
légumes, tabac, haricots secs, 
mais de semence, soya, betterave 


sucriére et blé d'hiver 


Produges slaltlers. oeurs. 
fruits, légumes, tabac, bois 
a pate, produits de 

l'érable 

Poulets a griller, bois a 
pete. produits laitiers, 
porcs 


Produits: lattiers. pores, 


poulets a griller, laine 


Pommes de terre 


Te 


TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY 
PROVINCE, CANADA, 1971 


eee 


Number of Value of 
Commodity Boards Province Receipts 
thousand dollars 
Grains > Ontario 52 32) 
Hogs 1 Alberta OTe Lom 
1 Manitoba 26,000 
1 Ontario 132 ,439 
1 New Brunswick 2,806 
| Nova Scotia 4,893 
wile Prince Edward Island (new in 1971) Oy aa) 
6 239 ,842 
Dairy Those reported) 2 Ontario 27105859 
on in previous) 5 Quebec 2 WSO 
years ye Deas New Brunswick 205 548 ,794 
Those not ) i British Columbia 514478 
reported on in) 1 Alberta Dos o 2 
previous years) 1 Saskatchewan LO , 567 
) it Manitoba 14,009 
) ii New Brunswick 8,601 
) 1 Nova Scotia 175130 
) wigsie Prince Edward Island 1,345 126 ,482 
15 G/S42 fe 
Broilers 1 British Columbia 14,200 
1 Alberta 10,445 
1 Saskatchewan Kell 
il Manitoba 4,200 
1 Ontario 55 ,044 
1 New Brunswick 5, 592 
ele Nova Scotia 4 222 
vi 95 ,447 
Turkeys it British Columbia 5.250 
1 Alberta Pay i 
1 Saskatchewan 1,600 
Ms Manitoba 53890 
ai Ontario 20,860 
5 She shew 
Broilers-Turkeys i) Quebec (new in 1971) 717236 
Eggs il British Columbia 19,000 
s] Alberta 105500 
ih Saskatchewan FZ 505 
1 Quebec Poy too 
ud ee Newfoundland 35-200 
5 55,244 


- continued 


TABLEAU 2 - NOMBRE D'OFFICES DE VENTE ET MONTANT DES RECETTES 
PROVINCE, CANADA, 1971 


Nombre 
Denrées d'offices Province 
Céréales 3 Ontario 
Porcs 1 Alberta 
1 Manitoba 
1 Ontario 
1 Nouveau- Brunswick 
1 Nouvelle-Ecosse 
ral. I, du P.-E. (nouveau en 
6 
Produits laitiers Ontario 
figurant dans les Québec 
relevés des années 
antérieures 8 Nouveau- Brunswick 


ne figurant pas dans 
les relevés antérieurs 


Poulets a griller 


Dindons 


Dindons a griller 


Oeufs 


2 
ie 
) 
os 
) 1 
Veal 
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‘apa 
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Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 
Nouveau~Brunswick 
Nouvelle-Ecosse 

Ll. du. PEs 


Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Nouveau- Brunswick 
Nouvelle-Ecosse 


Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 

Ontario 


Québec (nouveau en 1971) 


Colombie-Britannique 
Alberta 

Saskatchewan 

Québec 

Terre-Neuve 


» PAR DENREE ET PAR 


Montant des 
recettes 


en milliers de dollars 
DL oe? 


67,167 
26,000 
132,439 
2,806 
4,893 
6 537 


a eee 
239,842 


1974) 


276,839 
271,750 


205 548,794 


51,478 


23,352 
10,567 
14,009 
8,601 
17,130 
1,345 


eee eee 


126,482 
675,276 


14,200 
10,445 
Sot 
4,200 
55,044 
3,392 
4,955 


ey Rater 
95,447 


5,250 
4,271 
1,600 
3,850 
20,860 


eae Wea 
35,831 


71,236 


19,000 
10,500 
7,385 
15,159 
3,200 
55,244 
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TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, RY COMMODITY, BY 
PROVINCE, CANADA, 1971 (continued) 


See ee ak ea eS Y Ee NC oe Be ea et ie eee Sd 
Number of Value of 


Commodity Boards Province Receipes 


thousand dol 


Fruit 3 British Columbia 15.955 
6 Ontario oyso7 
9 Wooo 
Vegetables és British Columbia LIG5S5 
3 Alberta A 08 
| Manitoba 15,200 
5 Ontario Sune 4 
1 Quebec 217 
1 Prince Edward Island (new in 1971) 101 
2 so gee 30 
Honey 1 Manitoba 1,900 
Tobacco il Ontario 127,304 
zZ Quebec 8,085 
3 135,389 
Pulpwood 14 Quebec 30,054 
1 New Brunswick 718 
TS SO ae 
Other 
Dried Beans 1 Ontario 16,586 
Maple Products dj Quebec pao y 
Wool 1 Nova Scotia 10 
3 16,878 
Sub-total 85 150986009 
Canadian Wheat Board li 936 ,660 
Total-Boards Reporting 
Receipts 86 2,446,269 
Educational §& Promotional 
Cattle 1 Alberta 
Eggs 1 Ontario 
Dairy 1 New Brunswick 
Vegetables il Prince Edward Island 
4 
New 


(less: than a full yearts 
operation in 197) and 
thus no reported 


Tecei pts) 
Eggs ti Manitoba 
Eggs 1 New Brunswick 
Dairy MSs Prince Edward Island 
3 


- continued 
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TABLEAU 2 - NOMBRE D'OFFICES DE VENTE ET MONTANT DES RECETTES: PAR DENREE ET PAR 
PROVINCE, CANADA, 1971 (suite) 


Nombre Montant des 
Denrées d'offices Province recettes 
en milliers de dollars 
Fruits m) Colombie-Britannique 157,958 
6 Ontario ty 
9 1 5555 
Légumes g Colombie-Britannique biy535 
3 Alberta L700 
1 Manitoba 1,200 
3 Ontario 50,495 
if Québec 217 
il! Ile du Prince-Edouard (nouveau 101 
ipe en 1941) Sie 912 
Miel 1 Manitoba 1,900 
Tabac 1 Ontario 129,148 
2 Québec 7,309 
3 136,457 
Bois de pate 14 Québec 30,054 
L Nouveau- Brunswick Le 
15 B0 772 
Autres 
Haricots secs if Ontario 16,586 
Produits de 1'érable 1 Québec 282 
Laine ul Nouvelle-Ecosse 10 
3 16,878 
Total partiel 85 135105677 
Commission canadienne 
du blé 1 936,660 
Total des offices four- 
nissant le montant de : 
heurs recettes 86 2,447,357 
Education et promotion 
Bovins 1 Alberta 
Oeufs i Ontario 
Produits laitiers 1 Nouveau- Brunswick 
Légumes 1 Ile du Prince-Edouard 
4 


Nouveaux offices 
(Ayant fonctionné pour moins 
auun an en 1971, et n'ayant 
done pas fourni un chiffre 
de leurs recettes ) 

Oeufs 

Oeufs 


1 
i 
Produits laitiers ae 


Manitoba 
Nouveau-Brunswick 
Ile du Prince-Edouard 
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TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY 
PROVINCE, CANADA, 1971 (concluded) 


Commodity 


Inactive 


Honey 
Onions 
Sugar Beets 
Blueberries 


Total - Boards with 
no: reported 
Veceipts 


Totaly Boards in 
existence for 1971 


Number of 
Boards 


Province 
Saskatchewan 
Ontario 
Ontario 
Quebec 


Value of 
Receipes 


thousand dolla 
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TABLEAU 2 - NOMBRE D'OFFICES DE VENTE ET MONTANT DES RECETTES, PAR DENREE ET PAR 
PROVINCE, CANADA, 1971 (fin) 


Nombre Montant des 
Denrées dtoftfiees Province recettes 


en milliers de dollars 


Offices inactifsS en 1971 


Miel J Saskatchewan 
Oignons 1 Ontario 
Betteraves sucriéres i Ontario 
Bleuets ks Québec 

4 


Total - des offices 

n'ayant pas fourni le 

chiffre de leurs 

recettes 1 


Total - des offices 
existants fin 1971 97 


oS Ye 


TABLE 3 - NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1966-1971 


a SSS rt enn neesssnempsrssneannstveseneesens 


1966 1967 1968 1969 1970 1970° Wah 


a SaaS 


British Columbia fi 8 9 9 9 10 10 
Alberta 4 4 4 7 8 4 9 
Saskatchewan Z 3 3 a 4 3 4 
Manitoba 5 3 5 5 5 6 7 
Ontario Zu 22 an 20 20 20 20 
Quebec 67 64 64 64 52 32 Le 
New Brunswick 6 2 s) 5 5 6 wi 
Nova Scotia 4 3 z 3 3 4 4 
Prince Edward Island iL 1 1 1 1 Z 5 
Newfoundland 0 0 0 0 il if f 
Canadian Wheat Board i i 1 i ] 1 1 
Total Active Boards 116 114 116 118 89 96 S76 
Inactive Boards ~ 1 3 4 5 5 4 
Total - All Boards EL6 iN Oe 119 122 94 101 O7 


a Includes seven dairy boards not reported on in previous year. 
b Adjusted to include the seven dairy boards reported for the first time 
in, LO7i. 
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TABLEAU 3 - NOMBRE D'OFFICES DE VENTE AU CANADA, PAR PROVINCE, 1966-1971 


1966 1967 1968 1969 1970 1970° 1971° 

Colombie-Britannique 4 8 9 2 9 10 10 
Alberta 4 4 4 is 8 ) 9 
Saskatchewan 2 5 3 3 4 5 4 
Manitoba 3 3 5 5 5 6 ij 
Ontario 21 Pa) 2h 20 20 20 20 
Québec 67 64 64 64 32 32 25 
Nouveau-Brunswick 6 5 5 5 5 6 7 
Nouvelle-Ecosse 4 5 3 S 3 4 4 
Ile du Prince-Edouard 1 1 1 1 1 2 5 
Terre-Neuve 0 0 0 0 1 1 1 
Commission canadienne 

du blé 1 1 1 1 if i 1 
Total “des offices en 

activité 116 114 116 118 89 96 93 
Nombre d'offices 

inactifs - 1 3 4 5 5 4 
TOtab=des"ofLices 116 iy fe) Di 122 94 101 a7 


a Comprend sept offices laitiers n'ayant pas fourni de renseignements dans 
les années précédentes. 

b Chiffres corrigés pour y inclure les sept offices laitiers qui, pour la 
premiére fois, ont fourni des renseignements en 1971. 
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TABLE 4 - NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF 


MARKETING BOARDS IN CANADA, BY PROVINCE, 1966-1971 


1966 1967 1968 1969 1970. Sen a7 14 
Number* : 
British Columbia 4,221 » 551968 4,866 *5,028 @ 4,754 ammertiou 
Alberta 942 861 80k 28,162 © 81 peenisdipnds 
Saskatchewan 296 405 372 324 652 955 
Manitoba BIG500 peli 229 be 99,5026 211/340 9011, 290nomoaes 
Ontario 138,825 «146, 221 palied 7954 93,004 9111, 1559 Lees 
Quebec 50,452 52,1182 60,108 87,094 yerj0 692 apenonaat 
New- Brunswick 9,214 TEES 6,442 Dp Ue2 4,980 4,791 
Nova Scotia 2,871 § 2,052) 25024 © 1$806eR-bsc04" when? 
Prince Edward Island 4,500 4,500 4,500 4,500 4,500 8,300 
Newfoundland ~ - - - - 70 
Sub-Total 222,521 230,358 213,408 256,350 299,989 313,847 
Canadian Wheat Board 205,186 198,054 192,057 189,532 187,918 175,641 
Total 427,707 428,412 405,465 445,882 489,907 489,488 


a Some double counting as a number of farmers may be members of more than 


one board. 


b No producer figures are included for inactive boards. 


Q 


Revised to include producers under the Alberta Cattle Commission. 


d Included are 4,844 producers under the seven dairy boards which were not 


reported on in previous years. 
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TABLEAU 4 - NOMBRE DE PRODUCTEURS DONT LES PRODUITS RELEVENT DES OFFICES 
DE VENTE AU CANADA, PAR PROVINCE, 1966-1971 


Colombie-Britannique 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Québec 

Nouveau- Brunswick 
Nouvelle-Ecosse 

Ile du Prince-Edouard 
Terre-Neuve 

Jotal partie! 


Commission canadienne 
du blé 


Total 


1966 


A221 
942 

296 
11,500 
138,825 
50,152 
9,214 
ye 


4,500 


UD) Oak 


205,186 


427,707 


1967 


1968 


Nombrae? 


5,196 
861 

405 
11,229 
146,221 
52,118 
7,776 
2,052 


4,500 


230,358 


198,054 


428,412 


4,866 
801 

372 
9,502 
124,793 
60,108 
6,442 
2,024 


4,500 


213,408 


192,057 


405,465 


1969 


5,028 
28,162 
324 
11,340 
113,004 
87,094 
5,092 
1,806 


4,500 


256,350 


189 ,532 


445 ,882 


1970° 


4,754 
81,162 
652 
11,290 
111,155 
79 ,692 
4,980 
1,804 


4,500 


299 ,989 


187,918 


489 ,907 


10,353 
116,313 
80,021 
4,791 

2 297 
8,300 
70 


313,847 


175,641 


489,488 


a Certains chiffres sont majorés du fait que certains producteurs sont 
affiliés a plusieurs offices de vente. 


b Le nombre de producteurs n'est pas donné 


pour Hes otfices inaccifs. 


c Chiffre modifié pour y inclure les producteurs affiliés a la commission 
des bovinsade I'Alberta. 
d Comprend 4,844 producteurs affiliés aux sept offices n'ayant pas fourni 


de renseignements avant 1971. 
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ABSTRACT 


There were 104 agricultural marketing boards 
in Canada in 1972. Producer receipts through these 
boards amounted to $2,986 million, or 55 percent of 
total farm cash receipts. The Canadian Wheat 
Board produced $1,141 million and provincial dairy 
boards $774 million. Cattle and calves constituted 
the only major farm commodity not regulated in any 


way by marketing boards. 


The federal Farm Products Marketing Agencies 
Act was passed in 1972. It is administered by 
the National Farm Products Marketing Council and 
provides for federal coordination of commodity 
marketing where provincial efforts might overlap. 
The first two national plans under this Act were 
for eggs and turkeys, in early and late 1973 


respectively. 


RESUME 


En 1972, il y avait 104 offices de 

commercialisation agricole au Canada. 
Les recettes des exploitants, regues par 
l'entremise de ces offices, étaient de 

2,986 millions de dollars ou 55% du total 
des recettes agricoles en espéces: la 
pene ee ion canadienne du blé a contribué 
$1,141 millions et les offices provinciaux 
de commercialisation de lait $774 millions. 
La seule denrée non régie par les offices 
de commercialisation était les bovins et les 


veaux. 


En 1972, une loi fédérale, la Loi sur 
les offices de commercialisation des pro- 
duits agricoles, a été passée. Cette loi 
est régie par le Conseil national de la 
commercialisation des produits agricoles 
et assure une coordination de la commercia- 
lisation quand les juridictions provinciales 
se croisent. Les deux premiers plans sous 
cette loi étaient pour les oeufs et les 
dindons, et ont été établis au début et 4a 
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MARKETING BOARDS IN CANADA 


This publication is the sixteenth in an 
annual series of reports on the activity of 
producer marketing boards. 


CURRENT DEVELOPMENTS 


There have been many developments in the 
producer marketing board field since our 1971 
summary, most noteworthy of which was the 
appearance on the scene of national marketing 
boards. 


The federal Farm Products Marketing 
Agencies Act was passed in 1972. The act, 
which is administered by the National Farm 
Products Marketing Council, was designed 
to provide for federal boards with overall 
co-ordinating authority for those commodities 
where it is felt that two or more provincial 
boards may be working at cross purposes. 

The act is broad enough to allow national 
plans to be tailored to the specific require- 
ments of particular commodities. 


In early 1973, the Canadian Egg 
Marketing Agency and its accompanying national 
plan came into existence under terms of an 
agreement between the federal government and 
all the provinces, except Newfoundland which 
joined later in the year. The agreement came 
as the culmination of extensive studies, 
public hearings and consultations conducted 
by the National Farm Products Marketing 
Council with provincial governments, 
producers organizations and other interested 
parties. The egg marketing agency commenced 
operations in June 1973. 


A second national plan was sanctioned 
in December 1973 with the establishment of 
the Canadian Turkey Marketing Agency now 
centered in Winnipeg. The agency went into 
operation in March 1974, regulating marketings 
in all but Newfoundland, New Brunswick and 
Prince Edward Island. A national chicken 
marketing agency became a definite possibility 
in early May 1974. The National Farm 
Products Marketing Council has announced that 
public hearings would be held at some 
future date to consider a proposal by the 
Canadian Broiler Council. Tobacco has 
also come under consideration for a national 
plan. In mid May 1974,tobacco represent- 
atives from Ontario, Quebec, Prince Edward 
Island, Nova Scotia and New Brunwick met with 
the Marketing Council and set up a committee 
to draft proposals. 


Looking at developments in the provinces, 
twelve new boards were created in 1973 and 
early 1974 (see page 3 for those established 
in 1972). Products brought under regulation 
were: eggs, tobacco, poultry and vegetable 
processing crops in Prince Edward Island; 
forest products, bedding plants, manufacturing 
milk and turkeys in New Brunswick; started 
pullets (later cancelled) and processing 
tomatoes in Ontario; and sheep-wool and feed 
grains in Saskatchewan. 


OFFICES DE COMMERCIALISATION AU CANADA 


La présente publication est la seiziéme d'une 
série de rapports annuels sur les activités des 
offices de commercialisation des producteurs. 


SITUATION ACTUELLE 


Le domaine des offices de commercialisation a 
considérablement é@volué depuis 1971, 1'évolution 
la plus remarquable étant la création d'offices 
nationaux de commercialisation. 


La Loi nationale sur les offices de commercia- 
lisation des produits de ferme a @té adoptée en 
1972. Appliquée par le Conseil national de commer- 
cialisation des produits de ferme, elle était des- 
tinée 4 fournir aux offices fédéraux tous les pou- 
voirs de coordination nécessaires en ce qui concerne 
les produits pour lesquels il y a lieu de croire 
que deux ou plusieurs offices provinciaux peuvent 
entrer en conflit. La loi est assez large pour 
permettre l'adaptation des plans nationaux aux 
besoins particuliers des produits déterminés. 


Au début de 1973, 1'Office canadien de commer- 
cialisation des oeufs et le plan national ont été 
créés aux termes d'un accord entre le gouvernement 
fédéral et toutes les provinces, sauf Terre-Neuve 
qui s'est affiliée plus tard au cours de l'année. 
L'accord a été le point culminant de vastes études, 
d'audiences et de consultations publiques menées 
par le Conseil national de concert avec les gouver- 
nements provinciaux, les groupements de producteurs 
et les autres parties intéressées. L'Office de 
commercialisation des oeufs est entré en activité 
en juin 1973. 


Un second plan national a @té approuvé en 
décembre 1973 avec 1‘établissement de 1l'Office 
canadien de commercialisation du dindon avec bureau 
central a Winnipeg. L'Office, entré en activité en 
mars 1974, réglemente les ventes de toutes les 
provinces sauf Terre-Neuve, le Nouveau-Brunswick 
et 1l'Ile du Prince-Edouard. Au début de mai 1974, 
la mise sur pied d'un Office national de commerciali- 
sation du poulet est devenu une possibilité. Le 
Conseil national a annoncé que les audiences publi- 
ques se tiendraient 4 une date ultérieure pour 
examiner un projet du Conseil canadien du poulet 
a griller. Le tabac a également fait l'objet d'un 
examen en vue de la création d'un plan national. 

Au milieu de mai 1974, les représentants du secteur 

du tabac de 1'Ontario, du Québec, de 1'Ile du 

Prince Edouard, de la Nouvelle—Ecosse et du Nouveau- 
Brunswick ont siégé avec le Conseil de commerciali- 

sation et ont institué un comité destine a ébaucher 

des projets. 


Pour ce qui est de la situation a 1'échelon 
provincial, douze nouveaux offices provinciaux ont 
été créés en 1973 et au début de 1974 (voir page 3 
pour ceux qui ont été créés en 1972). Les produits 
réglementés étaient: les oeufs, le tabac, les vo- 
lailles et les légumes de transformation dans 
1'Ile du Prince-Edouard; les produits forestiers, 
les plantes 4 massifs, le lait de transformation et 
le dindon au Nouveau-Brunswick; les poulettes déma- 
rées (retirées par la suite) et les tomates de trans- 
formation en Ontario; la laine de mouton et les 
céréales fourragéres en Saskatchewan. 


1972 National Summary 


The statistics included in this report 
(Tables 1 to 6) are tabulated from results 
of a mail survey of boards for the 1972 crop 
year (cut-off date July 31, 1973) and include 
data only for those boards which were 
operating in 1972. Thus data for the more 
recently established boards, mentioned above, 
are necessarily not included in the attached 
tables; they will be included for the 1973 
crop year and subsequent years. 


The coverage is restricted to those 
boards involved with products of agriculture, 
which means the exclusion of a few such as 
the oyster board established in British 
Columbia. All of the various types of agri- 
cultural boards performing marketing board 
functions are included in the statistics 
whatever their degree of producer control, 
legal terminology or designation. Although 
some of the boards may be more in the nature 
of government agencies than producer boards, 
all are included to give a full picture of 
the extent of marketing board participation 
in moving agricultural products to market. 


The Canadian Wheat Board, by far the 
largest, is the only board included in the 
tables which is a federal board. All of the 
others are authorized under provincial 
legislation. Provincial governments cannot 
authorize boards to regulate their products 
when they enter into interprovincial and 
export trade, since this is a federal 
prerogative. To remedy this situation the 
federal Agricultural Products Marketing 
Act was passed in 1949. Under this Act a 
provincial board which has jurisdiction over 
an agricultural product produced and sold in 
the province may also be extended the 
authority to regulate the marketing of that 
product’ in interprovincial and export trade. 
This may include the collection of levies 
from persons engaged in the production or 
marketing of the product, such levies to be 
used for the various purposes of the board, 
including the equalization of returns to 
producers. At the end of 1973 the federal 
government had delegated authority under the 
Act to 73 provincial boards. ; 


1972 - General 


The survey of agricultural marketing 
boards for 1972 (results for some boards 
are reported on a calendar year basis while 
others are reported on a crop year basis) 
found there were 104 boards in existence 
for the year, a net gain of seven over 1971. 
Receipts to producers operating under the 
jurisdiction of the boards came to $2,986 
million, an increase of $628 million or 27 
percent over the adjusted figure for the 
previous year. The number of producers 
operating under the auspices of marketing 
boards rose slightly in 1972 to 496,000. 


Résumé national de 1972 


Les statistiques portées au présent rapport 
(tableaux 1 4 6) sont tirées d'une enquéte par 
courrier auprés des offices pour la campagne agri- 
cole de 1972 (prenant fin le 31 juillet 1973) et 
ne fournissent les données que pour les offices 
qui étaient en activité en 1972. Par conséquent, 
les chiffres concernant les offices susmentionnés 
et dont la création remonte 4 une date ultérieure 
ne sont pas comprises dans les tableaux ci-joints; 
elles seront incluses pour la campagne agricole de 
1973 et les années subséquentes,. 


Le présent rapport ne concerne que les offices 
s'occupant de produits agricoles, de sorte que cer- 
tains offices, comme 1'Office des huftres, en 
Colombie-Britannique, n'y sont pas inclus. Tous 
les divers types d'offices de produits agricoles, 
pourvu qu'ils remplissent le réle d'un office de 
commercialisation, sont compris dans les statisti- 
ques, quelle que soit leur appellation légale ou 
leur désignation, ou le degré de contréle exercé 
par les producteurs. Bien que certains de ces of- 
fices présentent plus le caractére d'un organisme 
gouvernemental que d'un office de producteurs, ils 
y figurent cependant tous pour donner un tableau 
complet de la participation des offices de commer- 
cialisation 4 la mise au marché des produits 
agricoles. 


La Commission canadienne du blé, le plus 
important, est le seul de tous les offices figurant 
au rapport qui reléve du gouvernement fédéral. Tous 
les autres ont, en effet, été créés par des lois 
provinciales. Ainsi les gouvernements provinciaux 
ne peuvent pas autoriser les offices 4 réglementer 
des produits destinés au commerce interprovincial ou 
a l'exportation, qui sont alors une prérogative du 
gouvernement fédéral. Un office provincial ne peut 
donc contréler que les produits de la province et 
qui y sont vendus. I1 ne peut pas réglementer les 
produits de la province qui sont vendus en dehors 
de celle-ci. Pour rémédier 4 cet état de choses, 
une loi fédérale, la Loi sur l'organisation du mar- 
ché des produits agricoles, a été adoptée en 1949. 
Cette loi rend possible l'application de la compé- 
tence intra provinciale d'une office de réglementer 
les produits originaires et vendus dans ladite 
province, a l'échelle du commerce interprovincial 
et d'exportation. Cela peut comprendre le pouvoir 
de percevoir des redevances auprés des producteurs 
ou des commergants, lesdites redevances devant 
étre affectées aux fins de l'office, y compris 
l'égalisation des recettes 4 la production. A la 
fin de 1973, le gouvernement fédéral avait délégué 
ce pouvoir aux termes de la Loi 4 73 offices pro- 
vinciaux. 


1972 - Généralités 


En 1972, on relevait 104 offices de commercia- 
lisation de produits agricoles au Canada, soit en 
gain net de 7 offices par rapport 4 1971 (pour 
certains offices, les résultats sont fondés sur 
l'année civile, tandis que pour d'autres, sur la 
campagne agricole). Les montants payés aux produc- 
teurs relevant des offices ont atteint 2,986 millions 
de dollars soit une augmentation de 628 millions de 
dollars ou de 27% par rapport au chiffre corrigé 
de l'année précédente. Le nombre des producteurs 
affiliés, qui s'établissait a 496,000, accusait 
en 1972 une légére augmentation. Les paiements 
versés aux producteurs affiliés, déterminés en 
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Producers’ receipts under marketing boards as 


a percentage of total farm cash receipts expanded 


to 55 as compared to 52 a year earlier. 


Distribution of Marketing Boards 


a In Table 2 it can be seen that there 

are 92 boards to which producers’ receipts 
are attributed. These are the boards which 
are actually involved in the marketing trans- 
action at one or more points. These boards 
May negotiate or set prices or other terms 

. Of sale, allot quotas, act as the sales agent 
or in some other manner regulate the marketing 
-of designated commodities. The remaining 
group (12) includes the educational and promo-' 
tional boards, the boardsin operation for less 
than a year and the inactive boards. 


In the first group of boards the Canadian 
Wheat Board, which is responsible for wheat, 
oats and barley in the Prairie provinces, and 
parts of British Columbia, is by far the most 
prominent. Its producer receipts of $1,141 
million made up 38 percent of the total in 
1972. Among the provincial boards in 1972 
dairy boards made up the largest product 
group with receipts of $774 million. All 
provinces except Newfoundland had one or more 
dairy boards for a total of 16. Only Nova 
Scotia, New Brunswick and British Columbia 
dairy boards had not entered into a Market 
Sharing Quota Plan with the Canadian Dairy 
Commission. The plan is designed to provide 
adequate returns onanequitable basis to 
producers of industrial milk, including fluid 
milk producers whose surplus goes to the 
industrial market. Hog board receipts 
followed dairy boards at $362 million, with 
Quebec and Saskatchewan the only major 
producing areas not represented - the new 
board in Saskatchewan had not completed a 
full year's operation. 


Seven new marketing boards came into 
existence in 1972: 


The Alberta Sheep and Wool Commission, 


The Manitoba Root Crop Producers' 
Marketing Board. 


The Manitoba Feed Grain Marketing 
Commission. 


The Nova Scotia Egg and Pullet 
Producers’ Marketing Board. 


The Saskatchewan Hog Marketing 
Commission. 


The New Brunswick Apple Marketing 
Board. 


The Nova Scotia Turkey Marketing 
Board. 


fonction de l'ensemble des recettes totales en 
espéces pour leur production agricole, ont at- 
teints 552% de ce total, comparativement 4 522 
l'année précédente. 


Répartition des offices provinciaux 


On voit 4 l'examen du tableau 2 qu'il n'y a 
que 92 offices 4 l'égard desquels des recettes 
ont été versées aux producteurs. I1 s'agit des 
offices qui ont effectivement pris part en un ou 
plusieurs points 4 la commercialisation. Ces offi- 
ces peuvent négocier ou fixer les prix ou autres 
conditions de vente, attribuer des contingents, 
agir en qualité d'agent commercial ou intervenir 
de toute autre maniére dans la commercialisation 
des produits désignés. Le groupe restant (12 offi- 
ces) comprend les offices dont les activités se 
limitent au domaine de l'éducation et de la promo- 
tion, les offices qui n'existent que depuis moins 
d'un an et ceux qui sont inactifs. 


Dans le premier groupe on trouve la Commission 
canadienne du blé (qui s'occupe du blé, de l'avoine 
et de l'orge dans les Prairies et dans certaines 
régions de la Colombie-Britannique et de 1'Ontario) 
qui est de loin l'office le plus important. Les 
recettes versées 4 ses producteurs, qui s'élevaient 
4 1,141 millions de dollars, ont représenté 382% du 
total en 1972. Les offices de produits laitiers qui 
ont accusé en 1972 un chiffre de recettes de 774 
millions de dollars sont le groupe le plus important 
parmi les offices provinciaux. Toutes les provinces, 
a l'exception de Terre-Neuve, comptaient un office 
ou plus de produits laitiers; au total on en a relevé 
16 4 travers le pays. Seuls les offices de produits 
laitiers de la Nouvelle-Ecosse, du Nouveau-Brunswick 
et de la Colombie-Britannique n'avaient pas adhéré 
au plan de contingentement de la mise au marché de 
la Commission canadienne du lait. Ce plan vise a 
assurer aux producteurs de lait de transformation 
y compris les producteurs de lait de consommation 
qui vendent leurs excédents a la transformation, des 
recettes suffisantes calculées é@quitablement. Les 
recettes des offices de porc, qui ont atteint 362 
millions de dollars, suivaient celles des offices des 
produits laitiers; le Québec et la Saskatchewan, les 
seules grandes régions productrices de pore n'étaient 
pas représentées dans ce chiffre et le nouvel office 
de la Saskatchewan exercgait ses activités depuis 
moins d'un an. 


Sept nouveaux offices de commercialisation ont 
vu le jour en 1972: 


La Commission du mouton et de la laine de 
1'Alberta. 


L'Office de commercialisation des producteurs 
de racines alimentaires du Manitoba. 


La Commission de commercialisation céréales 
fourragéres du Manitoba. 


L'Office de commercialisation des producteurs 
d'oeufs et de poulettes de la Nouvelle-Ecosse. 


La Commission de commercialisation du porc 
de la Saskatchewan. 


L'Office de commercialisation des pommes du 
Nouveau-Brunwick. 


L'Office de commercialisation du dindon de la 
Nouvelle-Ecosse. 
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The latter three boards had not yet completed 
a full year's operation for the period under 
review and thus did not have any producer receipts 
to report. 


Marketing Board Receipts as a Proportion of 
Farm Cash Receipts 


Producers receipts on farm produtts sold under 
marketing board authority were calculated as a 
percentage of total farm cash receipts on a 
provincial basis (Table 5) and on a commodity 
basis (Table 6). Receipts through the Canadian 
Wheat Board are included and are allocated on 
a provincial basis in Table 5. 


Alberta, Manitoba, New Brunswick, Nova 
Scotia and Prince Edward Island realized 
significant increases in 1972 in the 
proportion of their farm cash receipts sold 
under marketing boards. Quebec was the only 
province whose boards accounted for a lesser 
share of farm cash receipts, although the 
amount of board receipts rose along with those 
of the other provinces. 


In Prince Edward Island it was the first 
full year's-operation of the Milk Market Dairy 
Board, which added some $8 million to marketing 
board receipts in the province. This along with 
increases for the other boards resulted in more 
than doubling the marketing boards proportion of 
farm cash receipts. The new Nova Scotia Egg and 
Pullet Board was the main contributor to the gain 
in the proportion of farm cash receipts by boards 
to 58 percent in the province from 42 percent in 
the previous year. Manitoba board receipts as a 
proportion of total receipts had an identical rise 
to that of Nova Scotia. Most of the already 
existing boards experienced higher receipts for 
the year, led by the hog board whose volume soared 
to almosttriple that of 1971. In addition there 
was the contribution of three boards, for eggs, 
feed grains and root crops, which were reporting 
their first year's operations. The gain in New 
Brunswick board receipts was about evenly 
divided between higher volume and the first year's 
results of the egg board. Alberta marketing 
board volume rose $110 million to 49 percent of 
total receipts with wheat, hog and dairy returns 
accounting for the bulk of the increase. Most of 
the milk increase was due to the first year's 
operation of Alberta's market sharing agreement 
for individual milk with the Canadian Dairy 
Commission. The agreement was administered by the 
existing fluid milk board rather than being set 
up under a new board. Quebec marketing boards' 
share of farm cash receipts fell as a result of 
both a decline in wood board marketings and an 
upsurge in farm cash receipts from hogs and 
cattle, neither of which are marketed through 
boards in the province. Marketing board volume 
in British Columbia and Ontario kept about even 
with the increase in farm cash income while in 
Saskatchewan booming grain exports carried 
marketing board volume up $200 million to a 61 
percent share of cash receipts. 


Les trois derniers offices, qui pour la 
période envisagée n'avaient pas encore exercé 
leur activité pendant une année entiére, n'avaient 
pas de recettes aux producteurs 4 déclarer. 


Recettes versées par les offices de commercialisa- 


tion par rapport au revenu agricole total en 
espéces 


Les recettes provenant des produits vendus 
par l'entremise des offices de commercialisation 
ont été calculées en pourcentage du revenu agri- 
cole global en espéces, par province (tableau 5) 
et par produit (tableau 6). Les paiements versés 
aux producteurs par la Commission canadienne du 
blé sont inclus dans ces tableaux et sont répartis 
par province dans le tableau 5. 


L'Alberta, le Manitoba, le Nouveau-Brunswick, 
la Nouvelle-Ecosse et 1'Ile du Prince-Edouard ont 
accusé, en 1972, une augmentation sensible dans 
la proportion de leurs recettes agricoles en es- 
péces provenant de ventes effectuées par 1'entre- 
mise des offices. Le Québec est la seule province 
dont la proportion des recettes provenant des 
offices de vente avait diminué, bien que le mon- 
tant total des recettes des offices ait augmenté 
comme celui des autres provinces. 


Dans 1'Ile du Prince-Edouard 1'Office des 
produits laitiers, qui terminait sa premiére année 
compléte d'exploitation, a ajouté quelque 8 millions 
de dollars 4 ses recettes. Ceci, joint aux augmen- 
tations enregistrées dans les autres offices de 
vente, a eu pour effet de doubler la proportion 
des recettes agricoles en espéces obtenues par 
l'entremise des offices. C'est 1'Office de com- 
mercialisation des producteurs d'oeufs et de 
poulettes de ia Nouvelle-Ecosse qui a le plus con- 
tribué 4 relever la proportion des recettes agrico- 
les en espéces; en effet, dans la province, cette 
proportion est passée de 42% en 1971 4 58Z en 
1972. Les recettes des offices du Manitoba, com- 
parées aux recettes totales ont accusé une augmen- 
tation identique 4 celle de la Nouvelle-Ecosse. 

La plupart des offices déja existants ont enre- 
gistré en 1972 des recettes plus élevées et c'est 
1'Office du porc, dont le volume de ventes a pres- 
que triplé par rapport a4 1971, qui venait en téte 
a cet égard. L'Apport de trois offices - oeufs, 
céréales fourragéres et racines alimentaires - qui 
ont déclaré les résultats de leur premiére activité, 
est venu, en outre, s'ajouter aux recettes de 1972. 
L'augmentation enregistrée dans les recettes des 
offices du Nouveau-Brunswick est attribuable 4 peu 
prés de moitié a un plus grand volume des ventes 
et aux résultats obtenus par 1'Office des oeufs. 
Le volume des ventes des offices de 1'Alberta a 
fait un bond de 110 millions de dollars pour 
atteindre 49% des recettes totales, le blé, le 
pore et les produits laitiers représentant la 

plus grande partie de 1'augmentation. L'augmen- 
tation qu'a connue la vente du lait est en ma- 
jeure partie attribuable a l'entrée en vigueur, 
depuis un an, de l'accord de contingentement du 
marché intervenu entre 1'Alberta et la Commission 
canadienne du lait au sujet de la vente du lait - 
de transformation. L'accord a été appliqué par 
1'Office du lait de consommation existant au 

lieu de 1'étre par un nouvel office. La propor- 
tion des recettes agricoles en espéces versées 
par les offices du Québec a diminué 4 la suite 
d'un ralentissement des ventes de 1'Office du 
bois, et d'une poussée des recettes agricoles 

en espéces de la production poreine et bovine. 


On a commodity basis, cattle and calves 
continued in 1972 as the only agricultural 
commodity of any significant size that did 
not have any of its production sold through 
marketing boards. Sales are not attributed 
to the cattle board in Alberta which is 
promotional. 


The only significant changes in the 
proportion of commodities sold through 
boards were in hogs and eggs because of 
the above mentioned new boards and in the 
"other" category due to the downturn in 
volume of Quebec wood marketing boards 
also mentioned above. 


En Colombie-Britannique et en Ontario, le volume 
des recettes versées par les offices a suivi 
sensiblement l'augmentation des revenus agricoles 
en espéces, tandis qu’en Saskatchewan, les expor- 
tations céréaliéres florissantes avaient pour 
effet de hausser de 200 millions de dollars le 
volume des recettes versées par les offices, pour 
atteindre 61% des recettes agricoles en espéces. 


Selon une répartition par denrée, les bovins 
et les veaux ont continué en 1972 4 étre les 
seuls produits agricoles de taille importante qui 
ne se soient aucunement vendus par l'entremise des 
offices de commercialisation. Aucune vente n'est 
attribuée a 1'Office des bovins de 1'Alberta, car 
celui-ci ne s'occupe que de promotion. 

Les seules modifications 4 mentionner dans 
la proportion de denrées vendues par 1'entremise 
des offices concernent le pore et les oeufs et 
elles sont attribuables aux nouveaux offices; en 
ce qui concerne la catégorie "autre", citons la 
diminution du volume des ventes des offices de 
commercialisation du bois du Québec, également 
mentionnée plus haut. 
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TABLE 1 - PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1972 AS COMPARED TO 1967 


Province 


1972 


1967 


ee 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 


Prince Edward Island 


Newfoundland 


Grains, dairy, broilers, 
turkeys, eggs, fruit, 
potatoes and other vegetables 


Grains, cattle, hogs, sheep 
and wool, dairy, broilers, 
turkeys, eggs and fowl, 
potatoes and other vegetables 


Grains, hogs, dairy, broilers, 
turkeys, eggs and honey 


Grains, hogs, dairy, broilers, 
turkeys, eggs, vegetables 
and honey 


Winter wheat, seed corn, 
soybeans, hogs, dairy, 
broilers, turkeys, eggs 

and fowl, fruits, vegetables, 
tobacco, dried beans and 
sugar beets 


Dairy, poultry, eggs, fruits, 
vegetables, tobacco, pulpwood 
and maple products 


Hogs, dairy, broilers, eggs, 
fruits and pulpwood 


Hogs, dairy, broilers, turkeys, 
eggs and pullets and wool 


Hogs, dairy, potatoes and other 
vegetables 


Eggs 


Grains, broilers, turkeys, 
eggs, potatoes and other 
vegetables 


Grains, broilers, turkeys, 
potatoes and other vegetables 


Grains, broilers, turkeys 
and honey 


Grains, hogs, vegetables and 


- honey 


Winter wheat, seed corn, , 
soybeans, hogs, dairy, broilers, 
turkeys, eggs and fowl, fruits, 
tobacco, dried beans and sugar 
beets 


Dairy, eggs, fruits, vegetables, 
tobacco, pulpwood and maple 
products 


Hogs, dairy, broilers and 
pulpwood 


Hogs, dairy, broilers and wool 


Potatoes 
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TABLEAU 1 - PRODUITS REGIS PAR UN OFFICE DE COMMERCIALISATION AU CANADA EN 1972, COMPARATIVEMENT 


A L'ANNEE 1967 


Province 


1972 


1967 


Colombie-Britannique 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Québec 


Nouveau-Brunswick 
Nouvelle-Ecosse 


Tle du Prince-Edouard 


Terre-Neuve 


Céréales, produits laitiers, 
poulets 4 rétir, dindons, 
oeufs, fruits, pommes de 


terre, autres légumes 


Céréales, bovins, porcs, 
moutons et laine, pro- 
duits laitiers, poulets 

a rotir, dindons, oeufs 

et poules, pommes de terre 
et autres légumes 


Céréales, porcs, produits 
laitiers, poulets 4 rétir, 
dindons, oeufs et miel 


Céréales, porcs, produits 
laitiers, poulets 4 rétir, 
dindons, oeufs, légumes 

et miel 


Blé d'hiver, mattis de semence, 
soja, porcs, produits laitiers, 
poulets 4 rétir, dindons, 

oeufs et poules, fruits, 
légumes, tabac, haricots secs 
et betterave sucriére 


Produits laitiers, volaille, 
oeufs, fruits, légumes, tabac, 
produits d'érable, bois 4 
pate 


Porcs, poulets 4 rdétir, produits 


~ a 


laitiers, oeufs, bois a pate, 
fruits 


Porcs, produits laitiers, poulets 


~ 


a rotir, dindons, oeufs et 
poulettes, laine 


Porcs, produits laitiers, pommes 


de terre et autres légumes 


Oeufs 


Céréales, poulets 4 rétir, dindons, 
oeufs, pommes de terre, autres 
légumes 


Céréales, poulets 4 rétir, dindons, 
pommes de terre et autres légumes 


™~ 


Céréales, poulets 4 rétir, dindons 
et miel 


Céréales, porcs, légume et miel 


Blé d'hiver, mats de semence, 
soja, porcs, produits laitiers, 
poulets 4 rétir, dindons, oeufs 

et poules, fruits, légumes, tabac, 
haricots secs et betterave 
sucriére 


Produits laitiers, oeufs, fruits, 
légumes, tabac, produits d'érable, 
bois a pate 


Porcs, produits laitiers, poulets 


A rétir et bois a pate 


Porcs, produits laitiers, poulets 


a rotir et laine 


Pommes de terre 


ae ees 


TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY PROVINCE, CANADA, 1972 


Number of Value of 
Commodity Boards Province , Receipts 


; thousand dollars 
Manitoba 9,500 


Grains iL 
a Ontario 26,456 
3 35,956 
Oilseeds al Ontario 50,000 
Hogs i Alberta 100,000 
1 Manitoba 70,000 
il Ontario 174,547 
ih New Brunswick 3,481 
1 Nova Scotia SAMO) 
e Prince Edward Island 8,000 
6 361,798 
Sheep and Wool 1 Alberta 4,332 
Dairy 2 British Columbia 53,044 
i Alberta 49,761 
iL Saskatchewan Ss L7, 
1 Manitoba 14,367 
2 Ontario 302,361 
5 Quebec SOS 224 
2 New Brunswick 10,682 
1 Nova Scotia LOG 
2s Prince Edward Island 9,632 
16 774,174 
Broilers 1 British Columbia 16,625 
a Alberta 18,000 
1 Saskatchewan 3705 
1 Manitoba 5-100) 
i Ontario 59,500 
al New Brunswick 4,000 
‘A Nova Scotia 6,344 
7 113\,274 
Turkeys i British Columbia 6,000 
u Alberta 5,000 
1 Saskatchewan 22556 
il Manitoba 5,450 
i Ontario 24 939 
5 43,747 
Broiler Turkeys L Quebec 84 ,317 
Eggs 1 British Columbia 23 ,000 
1 Alberta 14,927 
1 Saskatchewan Sp 2Z45 
1 Manitoba Zi 
1 Quebec Hah 6 fos}s} 
i New Brunswick 4,545 
1 Nova Scotia 11,000 
a0 Newfoundland 3,100 
8 76,145 
Fruits 3 British Columbia 205236 
6 Ontario 30,454 
9 50,592 
Vegetables 3 British Columbia eo 
2 Alberta 2,156 
2 Manitoba 4,680 
3 Ontario 302550) 
1 Quebec om 
me Prince Edward Island 240 
i) 56,391 
Tobacco a Ontario ! 141,623 
2 Quebec 8.407 continued - 
cy 150,030 


mm, Oi dee 


TABLEAU 2 - NOMBRE D'OFFICES DE COMMERCIALISATION ET MONTANT DES RECETTES, PAR DENREE ET PAR 
PROVINCE, CANADA, 1972 


EEE EEE 


f Nombre Montant des 
Denrées d'offices Province recettes 


i 


milliers de dollars 


Céréales ih Manitoba 9,500 
= Ontario 26,456 _ 

Oléagineux it Ontario 50,000 
Pore iL Alberta 100, 000 
1 Manitoba 70,000 

1 Ontario 74,547 

uh Nouveau-Brunswick 3,481 

i Nouvelle-Ecosse 5,770 

a Ile du Prince-Edouard 8,000 

6 361,798 

Moutons et laine ib Alberta 4,332 
Produits laitiers 1 Colombie-Britannique 53,044 
i Alberta 49,761 

al Saskatchewan Ibs syWAlt 

1 Manitoba 14,367 

2 Ontario 302,361 

5 Québec 305,224 

2 Nouveau-Brunswick 10,682 

al Nouvelle-Ecosse SW) 5 (hehe) 

Se Ile du Prince-Edouard 9,632 

16 774,174 

Poulet 4 rétir a Colombie-Britannique 16,625 
il Alberta 18,000 

il Saskatchewan 3/1105 

il Manitoba 5,100 

1 Ontario 59,500 

1 Nouveau-Brunswick 4,000 

ei Nouvelle-Ecosse 6,344 

7 113,274 

Dindons IL Colombie-Britannique 6,000 
il Alberta 5,000 

1 Saskatchewan 2,556 

iL Manitoba 5,450 

am Ontario 24 , 939 

5 43,747 

Dindons 4 rétir él Québec 84,317 
Oeufs iL Colombie-Britannique 23,000 
il Alberta 14,927 

iL Saskatchewan Sys A2S) 

1 Manitoba Pees fSES) 

ib Québec el o33 

1 Nouveau-Brunswick 4,545 

1 Nouvelle-Ecosse 11,000 

a Terre-Neuve ; shoots i a 

8 76,145 

Fruits 3 Colombie-Britannique 20,138 
6 Ontario 30,454 

90 50,592 

Légumes 3 Colombie-Britannique TPS See, 
2 Alberta DVN: 

2 Manitoba 4,680 

3 Ontario 36,335 

1 Québec Syl 

1 Ile du Prince-Edouard 240 

12 56,391 

Tabac ul Ontario 141,623 
m4 Québec 8,407 

a 150,030 


- a suivre 
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TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY PROVINCE, CANADA, 1972 


(concluded) 
Number of Value of 
Commodity Boards Province , Receipts 
thousand dollars 
Pulpwood 14 Quebec Besar 
ott § New Brunswick 1,126 
iS 235055 
Other 
Dried Beans ib Ontario OG 
Honey 1 Manitoba 3,200 
Maple Products 1 Quebec 665 
Wool iL Nova Scotia 56 
4 20,977 
Sub-total 91 1,845,588 
Canadian Wheat Board 1: 1,141,052 
Total Boards Reporting 
Receipts 92 2,986,640 
Educational & Promotional 
Cattle & Potatoes z Alberta 
Eggs ih Ontario 
Dairy il New Brunswick 
Vegetable i Prince Edward Island 
5 
New 


(less than a full year's 
operation in 1972 and, 
thus, no reported receipts) 


Hogs il Saskatchewan 
Apples ih New Brunswick 
Turkeys aes Nova Scotia 

3 
Inactive 
Honey iL Saskatchewan 
Onions iL Ontario 
Sugar Beets a Ontario 
Blueberries oo Quebec 

4 


Total - Boards with 
no reported 
receipts v2 


Total Boardsin 
existence for 1972 104 


eS ORE I i a eee eee 
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TABLEAU 2 - NOMBRE D'OFFICES DE COMMERCIALISATION ET MONTANT DES RECETTES, PAR DENREE ET PAR 


PROVINCE, CANADA, 1972 (fin) 


Denrée 


Bois a pate 


Autres 


Haricots secs 

Miel 

Produits de l'érable 
Laine 


Total partiel 


Commission canadienne du blé 


Total des offices 
déclarant le montant 
de leurs recettes 


Education et promotion 


Bovins et pommes de terre 
Oeufs 

Produits laitiers 

Légumes 


Nouveaux offices 


(en activité d'un an 
en 1972, et n'ayant 
done pas déclaré le 
chiffre de leurs 
recettes) 


Porcs 
Pommes 
Dindons 


Offices inactifs en 1972 


Miel 

Oignons 

Betteraves sucriéres 
Bleuets 


Total des offices n'ayant 
pas déclaré le chiffre 
de leurs recettes 


Total des offices 
existants fin 1972 


Nombre 
d'offices 


a 
ales 


Ole eR h& 


Wl Re 


PlRPrPer 


a2 


104 


Montant des 
Province recettes 


milliers de dollars 


Québec Phe TO 
Nouveau-Brunswick 1128 
23,855 

Ontario 17,056 
Manitoba 3,200 
Québec 665 
Nouvelle-Ecosse 56 
20,977 

1,845,588 


1,141,052 


2,986,640 


Alberta 

Ontario 
Nouveau-Brunwick 

Ile du Prince-Edouard 


Saskatchewan 
Nouveau-Brunswick 
Nouvelle-Ecosse 


Saskatchewan 
Ontario 
Ontario 
Québec 


ee ee So 


oe 


TABLE 3 - NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1967-1972 


a ase mUELIATEDIITE STRETENEINIERRIESERRONRIAE IDNR ERE 


Province 1967 1968 1969 1970 19718 1972 
British Columbia 8 9 9 9 10 10 
Alberta 4 4 ra 8 9 10 
Saskatchewan 3 3 3 4 4 5 
Manitoba : 3 5 2 5 7 9 
Ontario 22 on 20 20 20 20 
Quebec 64 64 64 32 25 25 
New Brunswick 5 2 5 5 7 8 
Nova Scotia 3 3 3 3 4 6 
Prince Edward Island 1 1 al 1 5 5 
Newfoundland 0 0 0 1 1 * 
Canadian Wheat Board 1 1 i 1 1 1 
Total Active Boards 114 116 118 89 93 100 
Inactive Boards _ 3 4 5 4 4 
Total - All Boards 175 119 122 94 97 104 


a First year including seven dairy boards not reported on in previous years. 


ak Sac 


TABLEAU 3 - NOMBRE D'OFFICES DE COMMERCIALISATION AU CANADA, PAR PROVINCE, 1967-1972 

| dese nrc tat in, NPS SBE Me i ABEL ITA 2A STN LARA A AeA ENR IONE EELS SRP ET 
Province > 1967 1968 1969 1970 19718 1972 
Colombie-Britannique 8 9 9 9 10 10 
Alberta 4 4 yh 8 9 10 
Saskatchewan 3 3 3 4 4 5 
Manitoba 3 P) 5 mH) 7 9 
Ontario 22 21 20 20 20 20 
Québec 64 64 64 32 25 25 
Nouveau-Brunswick 5 5 5 5 7 8 
Nouvelle-Ecosse 3 3 S 3 4 6 
Ile du Prince-Edouard il af vl 1 5 5 
Terre-Neuve 0 0 0 ih i al 
Commission canadienne du blé 1 i. 1 iL A 1 
Total des offices actifs 114 116 118 89 93 100 
Nombres d'office inactifs iL 3 4 5 4 4 
Total des offices 115 119 122 94 97 104 


ae ea 5 a a ee a a Pa ee 
a Comprend sept offices laitiers n'ayant pas fourni de renseignements dans les années précédentes. 
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TABLE 4 - NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKETING BOARDS IN CANADA, 
BY PROVINCE, 1967-1972 


Province 1967 1968 1969 6: Flv man 1972 


numbers 2D 


British Columbia 5,196 4,866 5,028 4,754 6,004 6,011 

Alberta 861 801 28,162 81,162 84,743 102,925 
Saskatchewan 405 ate 324 652 959 895 

Manitoba 11,229 9,502 11,340 11,290 105353 14,305 

Qntario 1469221 1249793" “1E3F00R” TIPgisS” 1167313 112¢271 

Quebec Sage 60,108 87,094 793692 80,021 67,343 

New Brunswick We ihe 6,442 5,092 4,980 4,791 bn TS Vil 

Nova Scotia 2052 2,024 1,806 1,804 2,297 2,444 

Prince Edward Island 4,500 4,500 4,500 4,500 8,300 8,170 
Newfoundland - - - - 70 70 
Sub-Total 2305358 215,408 2567350 2995989. 3133857 319,165 

Canadian Wheat Board 198,054 192,057" 1e99S53Z2" 187;918"" 175,641 176,886 

Total 428,412 405,465 445,882 489,907 489,488 496,051 

a Some double counting as a number of farmers may be members of more than one board. 
b No producer figures are included forinactive boards. 

c Revised to include producers under the Alberta Cattle Commission. 

d Included are 4,844 producers under the seven dairy boards which were not reported on in previous 


years. 
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TABLEAU 4 - NOMBRE DE PRODUCTEURS DONT LES PRODUITS ETAIENT REGLEMENTES PAR DES OFFICES DE 
COMMERCTALISATION AU CANADA, PAR PROVINCE, 1967-1972 


Province 1967 1968 1969 1970° 1971° L972 


ee hi ie ee. ee OR ee ah TS | | CAP EL a a 
nombre 2 


Colombie-Britannique 5,196 4,866 5) Oe: ay oy" 6,004 6,011 
Alberta 861 801 28,162 81,162 84,743 102,925 
Saskatchewan 405 ave 324 652 955 895 
Manitoba LY, 229 9,502 11,340 IP ,290 10,353 14,305 
Ontario I46, 221 7 U247 938 “113,004 “LIT, 155 1162313 112,275 
Québec a2,418 60,108 87,094 79,692 80,021 67,343 
Nouveau-Brunswick UW ATHIKG 6,442 By OA Ke reHO) 4,791 a oe 
Nouvelle-Ecosse As WBz 2,024 1,806 1,804 2,297 2,444 
Ile du Prince-Edouard 4,500 4,500 4,500 4,500 8,300 8,170 
Terre-Neuve = = - - 70 70 
Total partiel 230,358. 213,408 4.256.350 299,989; 313,847 3193164 
Commission canadienne du blé 198,054 192,057 189,532 187,918 175,641 176,886 
Total 428,412 405,465 445,882 489,907 489,488 496,051 


a Certains chiffres sont majorés du fait que des producteurs sont parfois membres de plusieurs 
offices de commercialisation. 

b Le nombre de producteurs n'est pas donné pour les offices inactifs. 

Chiffre modifié pour y inclure les producteurs affiliés 4 la Commission des bovins de 1'Alberta. 

Comprend 4,844 producteurs affiliés aux sept offices laitiers n'ayant pas fourni de renseignements 

avant 1972. 
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IN REPLY FROM READERS 
We welcome your opinions, suggestions for improvements, and questions, 
if any, on this publication. 


We believe that communication, to be useful, must be a two-way exchange. 


-- John McConnell 


Li Did you find this publication useful? Yes No 
Dr How are you using this publication? 
3 On question number one, why did you say yes or no? 


4, How do you think this publication could be improved? 


Thank you for your assistance and co-operation. 


Please mail this page to: 


J.J. McConnell, 

Chief, 

Communications Unit, 

Room 337 

Economics Branch, 
Agriculture Cahada, 

Sir John Carling Building, 
Ottawa, Ontario, 

K1A OC5 


REPONSES DES LECTEURS 


Nous vous invitons 4 exprimer vos opinions, suggestions et questions au 
sujet de cette publication. 


Nous croyons que la communication est utile surtout quand il y a un 


dialogue entre le lecteur et l'auteur, et non seulement le monologue 
du dernier. 


1. La publication, est-elle utile? Oui » Non 
2. De quelle facgon utilisez-vous cette publication? 
3. Pourquoi? 


4. De quelle facon cette publication pourrait-elle étre améliorée? 


Nous vous remercions de votre aide et coopération. 


Envoyez votre réponse 4: 


J.J. McConnell 

Chef, communications économiques 
Piéce 337 

Direction de l'économie 
Agriculture Canada 

Edifice Sir John Carling 

Ottawa, Ontario 
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ABSTRACT 


The category of marketing boards includes 
all bodies responsible for marketing 
agricultural products. Some are 

producer boards, some are closer to being 
government agencies. The total number of 
existing boards at the end of the 1973-74 
crop year was 113. 


In the crop year 1973-74 total value of 
receipts to agricultural producers selling 
through boards was $3,704 million. This 
was 24 percent higher than the total for 
the previous crop year. Over half of this 
increase came from hog, egg and dairy 
boards. 


Farm cash receipts through boards were 54 
percent of total farm cash receipts. The 
number of producers selling through boards 
increased during the period from 474,000 
to 481,000. The largest proportion of 
these (40 percent of members associated 
with boards that reported receipts) sold 
through the Canadian Wheat Board. 


Market-sharing quota plans for manufacturing 
milk were entered into-with the Canadian 
Dairy Commission by Nova Scotia, New 
Brunswick and British Columbia. By the 
start of the 1974-75 dairy crop year all 
provinces except Newfoundland were expected 
to be operating under market-sharing plans. 


Increases in certain major commodities not 
regulated by boards (cattle, calves, oil- 
seeds, vegetables) were matched by gains 

in others that are largely board-regulated 
(poultry, dairy products, hogs, grain, 
eggs). All provinces increased their totals 
of marketing board receipts. Only in four 
(B.C., Manitoba, Ontario and Nova Scotia) 
did the boards increase their percentage 

of total farm receipts. 


RESUME 


Le terme 'office de commercialisation' comprend 
tout organisme responsable de la mise en marché 
des produits agricoles. Parmi eux, il y a des 

associations de producteurs et d'autres qui sont 
presque des agences gouvernementales. Le nombre 
total des offices de commercialisation était de 
113 a la fin de la campagne agricole 1973-1974. 


La valeur totale des recettes 4 la ferme percgues 
par l'entremise des officesaété de 3,704 millions 
de dollars pour la campagne agricole de 1973-1974. 
Ceci représentait une augmentation de 242% par 
rapport a4 l'année précédente. Plus de la moitié 
de cette augmentation est venue d'offices de porc, 
d'oeufs et de lait. 


Les offices ont été _responsables pour 54% du total 
des recettes en espéces 4 la ferme. Le nombre de 


producteurs utilisant les offices pour la vente de 
leurs produits est monté de 474,000 a 481,000. 
Environ 40% des membres affiliés aux offices, qui 
ont déclaré des recettes, out vendu par 1'entremise 
de la Commission canadienne du blé. 


Des plans de répartition des contingents pour le 
lait industriel se sont realisés entre la Commis- 
sion canadienne de lait et la Nouvelle-Ecosse, le 
Nouveau-Brunswick et la Colombie-Britannique. 

Au début de l'année laitiére 1974-1975, on s'atten- 
dait que toutes les provinces, 4 l'exception de 
Terre-Neuve, fonctionneraient avec des plans de 
répartition des contingents. 


Les augmentations en bovins adultes et en veaux, 

en graines oléagineuses et en légumes, qui pour 

la plupart ne sont pas de la juridiction des 

offices de commercialisation, ont été compensés 

par des gains appréciables pour d'autres produits 
réglementés par des offices tels que la volaille, 
les produits laitiers, les porcs, les grains et, 
pour la premiére fois, les oeufs. Toutes les 
provinces ont connu des augmentations dans le 

total de leurs recettes. Seulement quatre provinces 
(la Colombie-Britannique, le Manitoba, 1'Ontario 

et la Nouvelle-Ecosse) ont vu leurs offices accroi- 
tre le pourcentage du total des recettes 4 la ferme. 
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INTRODUCTION 


This report is the seventeenth in an annual 
series of statistical summaries of the 
operations of agricultural marketing boards. 
The purpose of the summary is to identify 
existing marketing boards and statistically 
review their operations. No evaluation is 
attempted. Statistical data presented in 
this publication (Tables 1 to 6) are 
compiled from responses to a mail survey 

of marketing boards for the marketing 

year 1973-74. 


The report is restricted to boards 
responsible for marketing agricultural 
products, and excludes such bodies as the 
oyster board in British Columbia. All of 
the various types of agricultural 
institutions, whether they be called 
boards, commissions, agencies or other, 
that perform the functions of marketing 
boards, are included in the statistics, 
whatever their degree of producer control, 
legal terminology or designation. 

Although some may fall more in the 
category of government agencies than 
producer boards, all are included to give 
a picture of the full extent of marketing 
board participation in moving agricultural 
products to market. 

A marketing board has been defined as "a 
compulsory, horizontal marketing organi- 
zation for primary and processed natural 
products operating under authority 
delegated by the government. . The compulsory 
feature means that all farms producing a 
given product in a specified region are 
compelled by law to adhere to the 
regulations of a marketing plan. The 
horizontal aspect means that marketing 
boards have influence over the output 

of all farms participating in the 

particular marketing scheme, and that they 
aggregate the supply from all the farms 

up to a chosen or permitted level. 
Government authority through legislation 

is essential to achieve the required 
compulsion. The power of the boards 
utilizing this authority is generally 

wide enough to affect the form, time 

and place of marketing and, directly 

or indirectly, the price.'@ 


DEVELOPMENTS IN 1973-74 


Commencing August 1, 1974, a new feed 
grains policy affecting the Canadian 
Wheat Board and other grain agencies went 
into effect. The new policy provides for 
a national market for feed grains, allowing 
the full interplay of supply and demand to 
establish prices. The new policy also 
includes: assurance of domestic market 
supplies, co-ordination of transportation 
and stocks including a special reserve 
stock at Thunder Bay, a comprehensive 
domestic market information system, and 

a G,A. Hiscocks: Market Regulation in 


Canada. Canadian Farm Economics, 
June 1972. 


Ce rapport est le dix-septiéme dans une série annuel- 
le de résumés statistiques des activités des offices 
de commercialisation agricole. Ce rapport est pu- 
blié afin d'identifier les offices de commerciali- 
sation qui existent et d'analyser leurs activités 
d'un point de vue statistique. Il n'y a pas d'évalua- 
tion. Les données statistiques figurant dans la 
présente publication (tableaux 1 4 6) proviennent 
des réponses 4 une enquéte faite par voie postale, 
sur les offices de commercialisation pour la can- 
pagne agricole 1973-1974. 


Ce rapport ne concerne que les offices s'occupant 

de produits agricoles, ce qui signifie que quel- 
ques offices sont exclus, tel que 1'Office de 
commercialisation des huftres, en Colombie-Britanni- 
que. Les divers types d'offices de commercialisation 
de produits agricoles, quels que soient leur degré 
de contréle sur les producteurs, leur appellation 
légale ou leur désignation, sont inclus dans ces 
statistiques. Bien que certains offices soient 
plutét des organismes gouvernementaux que des asso- 
ciations de producteurs, tous sont inclus dans ce 
rapport afin de donner une vue d'ensemble de la 
participation des offices dans l'acheminement des 
produits agricoles vers les marchés. 


Un office de commercialisation est un "organisme 

de nature obligatoire et horizontale pour la mise 
en marché des produits naturels primaires et trans- 
formés qui fonctionne avec l'autorité accordée par 
le gouvernement. L'aspect obligatoire veut dire 
que toutes les exploitations qui produisent un cer- 
tain produit dans une région particuliére sont 
obligées par la loi de suivre les réglements d'un 
plan de commercialisation. L'aspect horizontal 
veut dire que les offices de commercialisation ont 
une certaine influence sur la production de toutes 
les exploitations qui participent dans un arrange- 
ment de mise en marché, et qu'ils rassemblent les 
disponibilités de toutes les fermes jusqu'a un 
niveau choisi ou permis. L'autorité gouvernementale 
par la législation est essentielle pour la réalisa- 
tion de cet aspect obligatoire. En général, le 
pouvoir des offices qui utilisent cette autorité 
est assez important pour affecter la forme, le 
temps et l'endroit de la commercialisation et, 
directement ou indirectement, le prix." 


DEVELOPPEMENTS: 1973-1974 


A la date du ler aotit 1974, une nouvelle politique 
portant sur les céréales fourragéres a été mise en 
vigueur. Elle affecte aussi les opérations de la 
Commission canadienne du blé et d'autres organismes 
s'occupant des grains. La nouvelle politique tend 
a constituer un marché national des céréales four- 
ragéres et permet 1'établissement des prix par le 
seul jeu de l'offre et de la demande. La nouvelle 
politique comporte aussi: la garantie de 1l'approvi- 
sionnement des marchés intérieurs canadiens, la 
coordination des transports et de l'entreposage, y 
compris la constitution d'une réserve spéciale 4 


a G.A. Hiscocks: Théorie et évolution de la 
réglementation du marché agricole au Canada. 
L'économie agricole au Canada, juin 1972. 


allocation of space in the primary elevator 
System to ensure the orderly movement of feed 
grains into marketing channels. Producers are 
also guaranteed by the federal government a 
minimum price for commercial sales in the 
non-board market. The Wheat Board continues 
as the sole purchaser and seller of feed 
grains for the export market. 


In the provinces two new boards came into 
existence in the latter half of 1974: a 
burley tobacco board in Ontario and a cole 
crops board in Prince Edward Island. 


The Canadian Egg Marketing Agency, a 
federal board, completed its first year 
of operation in the period covered by 
this report, but no separate data are 
shown for the agency in the statistical 
tables since receipts to egg producers 
are attributed to the provincial egg 
boards which work in co-operation with 
the federal agency. The Canadian Dairy 
Commission, which oversees the national 
market-sharing agreements on industrial 
milk, is also omitted, since the data 
are included with the provincial boards. 


The Canadian Wheat Board, by far the largest, 
is the only federal board included in the 
tables. All the other boards are authorized 
under provincial legislation. Provincial 
governments cannot authorize boards to 
regulate their products when they enter 
into interprovincial and export trade; 
this is under federal jurisdiction. To 
remedy this situation the federal Agricul- 
tural Products Marketing Act was passed in 
1949, Under this Act a provincial board 
that has jurisdiction over an agricultural 
product produced and sold in the province 
may also be extended the authority to 
regulate the marketing of that product 

in interprovincial and export trade. This 
may include the collection of levies from 
persons engaged in the production or 
marketing of the product. Such levies 
would be used for the various purposes 

of the board, including the equalization 
of returns to producers. At the end of 
1974 authority had been extended to 73 
provincial boards. 


STATISTICAL REVIEW 


The value of receipts to agricultural 
producers operating under the juris- 
diction of marketing boards amounted to 
$3,704 million for the crop year 1973-74, 
an increase of $724 million or 24 percent 
over the revised figure for the previous 
year. Farm cash receipts through marketing 
boards increased at about the same rate as 
total farm cash receipts in the period and 
remained at 54 percent of the latter. 


Thunder Bay, un systéme complet d'information sur 
les marchés intérieurs et 1'allocation d'un volume 
réservé dans les systémes primaires des silos 4a 
céréales afin d'assurer un mouvement ordonné des 
céréales fourragéres par la voie des courants 
commerciaux. Les producteurs jouissent aussi 

d'un prix minimum garanti pour les ventes qu'ils 
font en dehors de la juridiction de 1'Office. La 
Commission canadienne du blé reste le seul acheteur 
ou vendeur des céréales fourragéres pour les mar- 
chés d'exportation. 


Deux nouveaux offices ont été créés dans les 
provinces damla derniére moitié de 1974: un 
office de tabac jaune en Ontario et un office 


de cruciféres a feuilles dans 1'Ile du Prince- 


Edouard. 


L'Office canadien de commercialisation des oeufs 
est.un organisme fédéral et a terminé sa premiére 
année d'activités au cours de la période couverte 
par le présent rapport, mais les tableaux statis- 
tiques n'ont pas de données séparées le concernant 
parce que les recettes sont remises aux producteurs 
par l'entremise des offices provinciaux de commer- 
cilalisation des oeufs qui travaillent en collabora- 
tion avec l'organisme fédéral. La Commission cana- 
dienne du lait qui s'occupe des accords de contin- 
gents sur le marché national du lait industriel 

est @galement exclue parce que les données la con- 
cernant figurent parmi celles relatives aux offices 
provinciaux. 


La Commission canadienne du blé, qui est de loin le 
plus important, est le seul office fédéral compris 
dans les tableaux. Tous les autres offices relé- 
vent des législations provinciales. Les gouverne- 
ments provinciaux ne peuvent autoriser les offices 
a réglementer le commerce interprovincial ou i 
l'exportation de leurs produits, lequel tombe sous 
la juridiction du gouvernement fédéral. Pour remé- 
dier a4 cette situation, celui-ci a fait adopter en 
1949 la Loi sur la commercialisation des produits 
agricoles. En vertu de cette loi, tout office 
provincial qui a autorité sur un produit agricole 
produit et vendu dans une province, peut recevoir 
l'autorité pour réglementer le commerce interpro- 
vincial et d'exportation de ce produit. Ceci peut 
comporter la perception des redevances 4 payer 

par les producteurs ou les marchands de ce produit, 
ces redevances devant servir a 1'accomplissement 
des diverses fonctions de l'office en cause, y 
compris l'égalisation des paiements faits aux pro- 
ducteurs. A la fin de 1974, pareille autorité 
avait été donnée a4 73 offices provinciaux. 


EXAMEN STATISTIQUE 


Les recettes percues par les agriculteurs affiliés 

a des offices de commercialisation se montaient 4a 
3,704 millions de dollars pour la campagne agricole 
1973-1974, soit une augmentation de 724 millions de 
dollars ou 24% sur le chiffre corrigé pour l'année 
précédente. Les recettes en espéces 4 la ferme, pro- 
venant des offices de commercialisation, ont augmenté 
a peu prés au méme rythme que le total des recettes 
en espéces 4 la ferme pendant cette méme période et 
se sont maintenues 4 54% de ce total. Le nombre 
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niveau choisi ou permis. L'autorité gouvernementale 
par la législation est essentielle pour la réalisa- 
tion de cet aspect obligatoire. En général, le 
pouvoir des offices qui utilisent cette autorité 
est assez important pour affecter la forme, le 
temps et l'endroit de la commercialisation et, 
directement ou indirectement, le prix."@ 


DEVELOPPEMENTS: 1973-1974 


A la date du ler aodit 1974, une nouvelle politique 
portant sur les céréales fourragéres a été mise en 
vigueur. Elle affecte aussi les opérations de la 
Commission canadienne du blé et d'autres organismes 
s'occupant des grains. La nouvelle politique tend 
a constituer un marché national des céréales four- 
ragéres et permet 1'établissement des prix par le 
seul jeu de l'offre et de la demande. La nouvelle 
politique comporte aussi: la garantie de 1'approvi- 
sionnement des marchés intérieurs canadiens, la 
coordination des transports et de l'entreposage, y 
compris la constitution d'une réserve spéciale a 


a G.A. Hiscocks: Théorie et évolution de la 
réglementation du marché agricole au Canada. 
L'économie agricole au Canada, juin 1972. 


allocation of space in the primary elevator 
system to ensure the orderly movement of feed 
grains into marketing channels. Producers are 
also guaranteed by the federal government a 
minimum price for commercial sales in the 
non-board market. The Wheat Board continues 
as the sole purchaser and seller of feed 
grains for the export market. 


In the provinces two new boards came into 
existence in the latter half of 1974: a 
burley tobacco board in Ontario and a cole 
crops board in Prince Edward Island. 


The Canadian Egg Marketing Agency, a 
federal board, completed its first year 
of operation in the period covered by 
this report, but no separate data are 
shown for the agency in the statistical 
tables since receipts to egg producers 
are attributed to the provincial egg 
boards which work in co-operation with 
the federal agency. The Canadian Dairy 
Commission, which oversees the national 
market-sharing agreements on industrial 
milk, is also omitted, since the data 
are included with the provincial boards. 


The Canadian Wheat Board, by far the largest, 
is the only federal board included in the 
tables. All the other boards are authorized 
under provincial legislation. Provincial 
governments cannot authorize boards to 
regulate their products when they enter 
into interprovincial and export trade; 
this is under federal jurisdiction. To 
remedy this situation the federal Agricul- 
tural Products Marketing Act was passed in 
1949, Under this Act a provincial board 
that has jurisdiction over an agricultural 
product produced and sold in the province 
may also be extended the authority to 
regulate the marketing of that product 

in interprovincial and export trade. This 
may include the collection of levies from 
persons engaged in the production or 
marketing of the product. Such levies 
would be used for the various purposes 

of the board, including the equalization 
of returns to producers. At the end of 
1974 authority had been extended to 73 
provincial boards. 


STATISTICAL REVIEW 


The value of receipts to agricultural 
producers operating under the juris- 
diction of marketing boards amounted to 
$3,704 million for the crop year 1973-74, 
an increase of $724 million or 24 percent 
over the revised figure for the previous 
year. Farm cash receipts through marketing 
boards increased at about the same rate as 
total farm cash receipts in the period and 
remained at 54 percent of the latter. 


, 


Thunder Bay, un systéme complet d'information sur 
les marchés intérieurs et l'allocation d'un volume 
réservé dans les systémes primaires des silos 4 
céréales afin d'assurer un mouvement ordonné des 
céréales fourragéres par la voie des courants 
commerciaux. Les producteurs jouissent aussi 

d'un prix minimum garanti pour les ventes qu'ils 
font en dehors de la juridiction de 1'Office. La 
Commission canadienne du blé reste le seul acheteur 
ou vendeur des céréales fourragéres pour les mar- 
chés d'exportation. 


Deux nouveaux offices ont été créés dans les 
provinces darmla derniére moitié de 1974: un 
office de tabac jaune en Ontario et un office 


de cruciféres 4 feuilles dans 1'Ile du Prince- 


Edouard. 


L'Office canadien de commercialisation des oeufs 
est.un organisme fédéral et a terminé sa premiére 
année d'activités au cours de la période couverte 
par le présent rapport, mais les tableaux statis- 
tiques n'ont pas de données séparées le concernant 
parce que les recettes sont remises aux producteurs 
par l'’entremise des offices provinciaux de commer- 
cialisation des oeufs qui travaillent en collabora- 
tion avec l'organisme fédéral. La Commission cana- 
dienne du lait qui s'occupe des accords de contin- 
gents sur le marché national du lait industriel 

est également exclue parce que les données la con- 
cernant figurent parmi celles relatives aux offices 
provinciaux. 


La Commission canadienne du blé, qui est de loin le 
plus important, est le seul office fédéral compris 
dans les tableaux. Tous les autres offices relé- 
vent des législations provinciales. Les gouverne- 
ments provinciaux ne peuvent autoriser les offices 
a réglementer le commerce interprovincial ou 4 
l'exportation de leurs produits, lequel tombe sous 
la juridiction du gouvernement fédéral. Pour remé- 
dier 4 cette situation, celui-ci a fait adopter en 
1949 la Loi sur la commercialisation des produits 
agricoles. En vertu de cette loi, tout office 
provincial qui a autorité sur un produit agricole 
produit et vendu dans une province, peut recevoir 
l'autorité pour réglementer le commerce interpro- 
vincial et d'exportation de ce produit. Ceci peut 
comporter la perception des redevances 4 payer 

par les producteurs ou les marchands de ce produit, 
ces redevances devant servir 4 l'accomplissement 
des diverses fonctions de l'office en cause, y 
compris l'égalisation des paiements faits aux pro- 
ducteurs. A la fin de 1974, pareille autorité 
avait été donnée a 73 offices provinciaux. 


EXAMEN STATISTIQUE 


Les recettes percgues par les agriculteurs affiliés 

a des offices de commercialisation se montaient a 
3,704 millions de dollars pour la campagne agricole 
1973-1974, soit une augmentation de 724 millions de 
dollars ou 24% sur le chiffre corrigé pour l'année 
précédente. Les recettes en espéces A la ferme, pro- 
venant des offices de commercialisation, ont augmenté 
a peu prés au méme rythme que le total des recettes 
en espéces 4 la ferme pendant cette méme période et 
se sont maintenues 4 54% de ce total. Le nombre 


The number of existing boards increased to 113, 


a gain of nine over the preceding period. 


The number of producers selling their products 


with the aid of marketing boards increased 
slightly to 481,000 from a revised estimate 
of 474,000 in 1972-73. 


The dollar volume on a commodity-by-commodity 
basis received by producer-farmers from 101 
boards reporting receipts are given in 
Table 2. There were also five educational 
and promotional boards in operation, three 
new boards which only started operations 
during the period, and four inactive boards. 
The 101 boardsreporting receipts are those 
actually involved in the marketing function 
at one or more points in the marketing 
channel from the farm gate to the consumer. 
This involvement may include negotiating 
prices, designating specific sales agents, 
establishing marketing quotas, setting 
transportation allowances, or in some manner 
regulating the marketing of specific 
agricultural commodities. 


The Canadian Wheat Board, one of the oldest 
boards, dating back to 1935, is the dominant 
one in terms of size and volume. Its member- 
ship, at almost 172,000,accounts for 40 per- 


cent of an’ estimated 428,000 members associated 


with boards reporting receipts (Table 4). 
Member receipts from the Wheat Board in 1973, 
a year of booming exports at near record 
prices, totaled $1,238 million. This was far 
above the comparable figure of $704 million 
received in the relatively poor year of 1970. 
These figures do not take into account 
farmers' expenses, which have been rising at 
an increasing rate. 


Aggregate receipts of members of the other 
boards totaled $2,466 million for 1973-74, 
an increase of $620 million or 34 percent 
over the previous period. Nine new boards, 
reporting for the first time in 1973, 
contributed $36 million to the increase. 
On a commodity basis hog, egg and dairy 
boards, with gains of $188, 1$143 and $98 
million respectively, provided for about 
two-thirds of the surge in receipts. Nova 
Scotia, New Brunswick and British Columbia 
signed agreements for a market-sharing quota 
plan for manufacturing milk with the Canadian 
Dairy Commission in 1974, At the start of 
the 1974-75 dairy crop year, all provinces 
(except Newfoundland) will be operating 
under market-sharing plans. 


Nine new marketing boards were established 
in 1973. These are: 


The North Shore Forest Products 
Marketing Board (New Brunswick) 


The Nova Scotia Flue-Cured Tobacco 
Growers’ Marketing Board 


The Prince Edward Island Egg Commodity 
Marketing Board , 


The Prince Edward Island Poultry 
Commodity Marketing Board . 


des offices existants fut de 113, soit une aug- 
mentation nette de 9 offices par rapport 4 la pé- 
‘tiode précédente. Le nombre de producteurs vendant 
leurs produits par les soins d'un office a légére- 
ment augmenté pour atteindre 481,000 contre un 
chiffre corrigé de 474,000 pour l'année 1972-1973. 


Le tableau 2 donne pour les divers produits le 
volume des recettes des agriculteurs-producteurs 
par l'intermédiaire des offices recevant paiement, 
qui étaient au nombre de 101 pour la campagne 
agricole 1973-1974. On comptait aussi 5 offices 
éducatifs ou de propagande, 3 offices nouveaux qui 
ont commencé d'exercer leurs activités pendant la 
période sous revue, et 4 offices inactifs. Les 101 
offices qui ont déclaré des revenus sont ceux qui 
ont en réalité participé aux opérations de commer- 
cialisation en l'un ou plusieurs points de la voie 
d'acheminement depuis la ferme jusqu'au point de 
consommation. Ceci peut inclure la négociation des 
prix, la désignation d'agents de vente particuliers, 
1l'établissement de contingents de vente, la réparti- 
tion des transports, ou toute autre intervention 
visant 4 réglementer la mise en marché de produits 
agricoles déterminés. 


La Commission canadienne du blé, qui, née en 1935, 
est un des plus anciens offices en existence, est 
aussi le plus important sous le rapport de ces 
dimensions et du volume d'affaires. L'effectif des 
participants atteint prés de 172,000 membres, soit 
40% des 428,000 producteurs qui, estime-t-on, sont 
affiliés a4 des offices déclarant des revenus 
(tableau 4). Les paiements faits aux membres de la 
Commission canadienne du blé au cours de cette 
année, qui a vu des exportations et des prix presque 
jamais atteints précédemment, se sont montés 4 

1,238 millions de dollars, soit un chiffre bien plus 
élevé que les 704 millions de dollars enregistrés au 
cours de l'année 1970 qui avait été mauvaise. Evi- 
demment, ces chiffres ne tiennent pas compte des 
dépenses des agriculteurs qui ne cessent d'augmenter 
a un rythme de plus en plus rapide. 


Le total des recettes des autres offices se montait 
a 2,466 millions de dollars pour l'année 1973-1974, 
soit une augmentation considérable - 620 millions 
ou 34% - par rapport 4 l'année précédente. Neuf 
offices déclarant leurs opérations pour la premiére 
fois ont contribué pour 36 millions de dollars 4 
cette augmentation. Selon les produits, les offices 
s'occupant de la production de porcs, d'oeufs et 

de produits laitiers ont contribué respectivement 
pour 188 millions, 143 millions et 98 millions de 
dollars a4 l'augmentation des recettes, soit environ 
les deux-tiers de celles-ci. En 1974, la Nouvelle- 
Ecosse, le Nouveau-Brunswick et la Colombie- 
Britannique ont signé des accords de répartition 

de contingents avec la Commission canadienne du lait 
pour le lait industriel de sorte qu'en 1974-1975 
toutes les provinces, a l'exception de Terre-Neuve, 
participeront aux accords de répartition des marchés. 


Neuf nouveaux offices ont été établis en 1973: ils 
sont: 


L'office des produits forestiers de la céte nord 
(Nouveau-Brunswick) 


L'Office du tabac jaune de Nouvelle-Ecosse 
L'Office des oeufs de 1'Ile du Prince-Edouard 


L'Office de la volaille de 1'Ile du Prince- 
. Edouard 


The Prince Edward Island Tobacco Commodity 
Marketing Board 


The Saskatchewan Feed Grain Marketing 
Commission (dissolved December 1974) 


The Saskatchewan Sheep and Wool 
Marketing Commission 


The New Brunswick Bedding Plan Marketing 
Board 


The New Brunswick Milk Marketing Board 


The last three boards had not yet completed a 
full year's operation for the period under 
review. 


MARKETING BOARD RECEIPTS AS A PROPORTION OF 
FARM CASH RECEIPTS 


Receipts to farmers selling through marketing 
boards were calculated as a percentage of 
total farm cash receipts on a provincial basis 
(Table 5) and on a commodity basis (Table 6). 
Receipts from the Canadian Wheat Board are 
included and are allocated on a provincial 
basis in Table 5. 


On a commodity basis (Table 6) it can be seen 
that large increases in cattle and calves, 
oilseeds and vegetables, which are mostly 
unregulated by boards, were matched by 
substantial gains in the largely board- 
regulated commodities of poultry, dairy 
products, hogs, grains and eggs. Thus the 
boards' share of farm cash receipts came to 
54 percent, unchanged from the previous 
year. The increase in grain receipts was 
held down considerably by a Wheat Board 
policy of deferring payment of a portion of 
current receipts to the following year, thus 
helping to smooth out the traditional year- 
to-year variations in the income of prairie 
grain farmers. 


A comparison of marketing board receipts on 

a provincial basis shows that there were 
increases in all provinces, but that only in 
British Columbia, Manitoba, Ontario and Nova 
Scotia had boards increased the percentage 

of their share of total farm cash receipts. 
The others declined. In Ontario, the 

largest farm-income province, board receipts 
rose to 60 percent of total receipts from 

52 percent in 1972. This was largely the 
result of soaring prices for such commodities 
as soybeans, hogs and dried beans and the 
first year's receipts by the egg board. 

The share of cash receipts of marketing boards 
in Manitoba climbedwith the first full year's 
operation of the market-sharing agreement with 
the Canadian Dairy Commission and large 


L'Office du tabac de 1'Ile du Prince- 
Edouard 


L'Office des céréales fourragéres de la 
Saskatchewan (dissoute en décembre 1974) 


L'Office du mouton et de la laine de la 
Saskatchewan 


L'Office des plantes pour plates-bandes du 
Nouveau-Brunswick 


L'Office du lait du Nouveau-Brunswick 


Les trois derniers offices cités ci-dessus n'avaient 
pas encore accompli une année compléte d'opérations 
pendant la période a l'étude. 


RECETTES DES OFFICES DE COMMERCIALISATION PAR RAP- 
PORT AUX RECETTES EN ESPECES DES EXPLOITANTS 
AGRICOLES 


Les recettes des agriculteurs vendant leurs pro- 
duits par l'intermédiaire d'offices de vente ont 

été calculées en tant que pourcentage de l'ensemble 
des recettes totales en espéces 4 la ferme suivant 
les provinces (tableau 5) ou suivant les produits 
(tableau 6). Les recettes provenant de la Commission 
canadienne du blé sont indiquées et sont réparties 
suivant les provinces dans le tableau 5. 


Suivant les denrées (tableau 6), de fortes augmenta- 
tions en bovins adultes et en veaux, en graines 
oléagineuses et en légumes, qui pour la plupart ne 
sont pas de la juridiction d'offices de commerciali- 
sation, ont été compensées par des gains appréciables 
pour d'autres denrées réglementées par des offices 
tels que la volaille, les produits laitiers, les 
porcs, les grains et, pour la premiére fois, les 
oeufs sous l'égide de 1'Office canadien de commer- 
cialisation des oeufs. Donc la part des offices 

des recettes en espéces a la ferme était de 542, 
soit la méme que l'année précédente. L'augmentation 
des recettes dues aux grains a été considérablement 
réduite par la politique de la Commission canadienne 
du blé qui a consisté 4 retenir jusqu'a l'année 
prochaine une part des paiements dis, ce qui permet 
de régulariser les rentrées, extrémement variables 
d'année en année, des producteurs de grains des 
Prairies. 


Si on examine les rentrées,dues 4 des offices de 
commercialisation, réparties selon les provinces, 

on constate que toutes les provinces ont enregistré 
des augmentations et que seuls la Colombie- 
Britannique, le Manitoba, 1'Ontario et la Nouvelle- 
Ecosse ont eu une augmentation de leur pourcentage 
du total tandis que celui des autres provinces a 
diminué. En Ontario, province jouissant de la plus 
grande part des recettes agricoles, les rentrées dues 
aux offices ont passé de 52% du total des recettes 
en 1972 4 602% en 1973, grace surtout a la hausse 
considérable des prix des denrées comme le soja, 

le porc, les haricots secs, et aux premiéres décla- 
rations de rentrées de l'office des oeufs. Les of- 
fices du Manitoba ont vu leur part augmentée grace 4 
une année compléte de répartition des contingents 

en vertu de l'accord signé avec la Commission 


increases in hogs and eggs. In Nova Scotia, 
marketing boards' share of total receipts 
rose because of more favorable returns for 
dairy, hog and poultry farmers. In 

British Columbia, price increases in fruit, 
dairy, eggs and poultry pushed up the 
proportion of receipts through boards. In 
Alberta and Saskatchewan, marketing board 
shares of farm receipts declined with the 
upsurge in non-board regulated cattle and 
grain receipts. In New Brunswick and 
Prince Edward Island, marketing board 
percentages of farm cash receipts were 
lowered by near-record prices for non-board 
regulated potatoes. In Quebec the boards' 
share of receipts declined; above-average 
increases in non-board regulated cattle 

and hog receipts outweighted gains in the 
poultry sector. 


canadienne du lait, grace aussi a une forte augmen- 
tation des rentrées attribuables au pore et aux 
oeufs. La part des recettes des offices en 
Nouvelle-Ecosse a progressé en raison de meilleures 
rentrées pour le lait, le porc, les oeufs, et la 
volaille tandis qu'en Colombie-Britannique, un méme 
effet a 6té attribuable au revenu plus élevé apporté 
par les ventes de fruits, de produits laitiers, 
d'oeufs et de volaille. La part des recettes dues 
aux offices de commercialisation a diminué en 
Alberta et en Saskatchewan par suite de la montée 
des recettes dues aux bovins et aux grains ne tom- 
bant pas sous la gestion de la Commission canadienne 
du blé. Au Nouveau-Brunswick et dans 1'Ile du 
Prince-Edouard, on a enregistré une diminution du 
pourcentage des recettes attribuables aux offices 

a la suite des prix presque jamais atteints par 

la récolte de pommes de terre. Au Québec, la part 
des offices par rapport a l'ensemble des rentrées 

a diminué, l'augmentation plus que moyenne des ren- 
trées dues aux bovins et au porc dépassant les gains 
enregistrés dans le secteur de la volaille. 


TABLE 1 - PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1973 AS COMPARED TO 1970 
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Province 


O73 


1970 


Le TI OTD IAL GONE A a a a 2 Be A ee es 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 


Prince Edward Island 


Newfoundland 


Grains, dairy, broilers, 
turkeys, eggs, fruits, 
potatoes and other 
vegetables 


Grains, cattle, hogs, 

sheep and wool, dairy, 
broilers, turkeys, eggs and 
fowl, potatoes and other 
vegetables 


Grains, hogs, sheep and wool, 
dairy, broilers, turkeys, eggs 
and honey 


Grains, hogs, dairy, broilers, 
turkeys, eggs, vegetables 
and honey 


Winter wheat, seed corn, 
soybeans, hogs, dairy, 
broilers, turkeys, eggs, 
fruits, vegetables, tobacco, 
dried beans and sugar beets 


Dairy, broilers and turkeys, 
eggs, fruits, vegetables, 
tobacco, pulpwood and maple 
products 


Hogs, dairy, broilers, eggs, 
fruits, bedding plants and 
pulpwood 


Hogs, dairy, broilers, 
turkeys, eggs and pullets, 
tobacco and wool 


Hogs, dairy, broilers, eggs, 


potatoes and other vegetables 
and tobacco 


Eggs 


Grains, broilers, turkeys, 
eggs, fruit, potatoes, 
and other vegetables 


Grains, hogs, cattle, 
broilers, turkeys, eggs 
and fowl, potatoes and 
other vegetables 


Grains, broilers, turkeys, 
eggs, and honey 


Grains, hogs, broilers, 
turkeys, vegetables and 
honey 


Winter wheat, seed corn, 
soybeans, hogs, dairy, 
broilers, turkeys, eggs 

and fowl, fruits, vegetables, 
tobacco, dried beans and 
sugar beets. 


Dairy, eggs, fruits, 
vegetables, tobacco, 
pulpwood and maple products 


Hogs, dairy, broilers and 
pulpwood 


Hogs, broilers and wool 


Potatoes and other 
vegetables 


Eggs 


eee 


TABLEAU 1 - DENREES CANADIENNES RELEVANT D'OFFICES DE COMMERCIALISATION: COMPARAISONS ENTRE 


1973.-ET-1970 


Province 


1970 


L973 


Colombie-Britannique 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Québec 


Nouveau-Brunswick 


Nouvelle-Ecosse 


Ile du Prince-Edouard 


Terre—-Neuve 


Céréales, produits laitiers, poulets 


~ 


a rotir, dindons, oeufs, fruits, 
pommes de terre et autres 
1légumes 


Céréales, bovins, porcs, moutons 
et laine, produits laitiers, 
poulets 4 rédtir, dindons, oeufs 
et poules, pommes de terre et 
autres légumes 


Céréales, porcs, moutons et laine, 
produits laitiers, poulets 4 r6étir, 
dindons, oeufs et miel 


Céréales, porcs, produits laitiers, 
poulets a4 rétir, dindons, oeufs, 
légumes et miel 


Blé d'hiver, mats de semence, soja, 
pores, produits laitiers, poulets 
a rotir, dindons, oeufs, fruits, 
légumes, tabac, haricots secs et 
betterave sucriére 


Produits laitiers, poulets 4 
r6tir, dindons, oeufs, fruits, 


légumes, tabac, bois a pate et 
produits de 1'érable 


Porcs, produits laitiers, poulets 
a rotir, oeufs, fruits, plantes 
pour plates-bandes, et bois a 
pate 


Pores, produits laitiers, poulets 
a rétir, dindons, oeufs et 
poulettes, tabac et laine 


Porcs, produits laitiers, poulets 


a rOtir, oeufs, pommes de terre, 
et autres légumes, et tabac 


Oeufs 


Céréales, poulets 4a roétir, 
dindons, oeufs, fruits, pommes 
de terre, autres légumes 


Céréales, porcs, bovins, 
poulets 4 rétir, dindons, oeufs 
et poules, pommes de terre 


et autres légumes 


~ 


Céréales, poulets 4 rétir, 
dindons, oeufs et miel 


Céréales, porcs,poulets 4 rdétir, 
dindons, légumes et miel 


Blé d'hiver, mats de semence, 
soja, porcs, produits laitiers, 
poulets 4 rétir, dindons, oeufs 
et poules, fruits, légumes, 
tabac, haricots secs et betterave 


sucriére 


Produits laitiers, oeufs, fruits, 
légumes, tabac, bois a pate, 
produits de l'érable 


Porcs, produits laitiers, 


poulets a rétir et bois a 
pate 


™ 


Porcs, poulets 4 rotir et 
laine 


Pommes de terre et autres 
légumes 


Oeufs 


TABLE 2 - NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY PROVINCE, CANADA, 1973 
ee ae eee a ae Oe Ee NC oe ere Se ee a ee lw t EN 


Commodity 


Grains 


Oilseeds 


Hogs 


Sheep and Wool 


Dairy 


Broilers 


Turkeys 


Broilers and Turkeys 


Eggs 


Province 


Manitoba 
Ontario 


Ontario 


Alberta 

Saskatchewan 
Manitoba 

Ontario 

New Brunswick 

Nova Scotia 

Prince Edward Island 


Alberta 


British Columbia 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

New Brunswick 

Nova Scotia 

Prince Edward Island 


British Colombia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Nova Scotia 


Quebec 


British Columbia 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 
Newfoundland 


Number of 
Boards 


Pi wiper 


to 
died to cere RiP NIP RP RP RPP PE 


COlR RRP RP PRP PP 


—) 
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Value of 
Receipts 


thousand dollars 


13,250 
29,655 
42,905 


70,463 
70,463 


140,000 
32,139 
107,500 
244,000 
5,109 
9,370 
12,000 
550,118 


4,000 


4,000 


61,932 
70,757 
20,395 
29,744 
325,030 
VARGA) 
11,758 
21,750 

8,874 
S71 757 


25,560 
14,500 
5,784 
8,840 
90,000 
7,000 
10,519 
308 
162,511 


10,494 
8,100 
4,950 
7,250 

45,136 
1,180 

770 


118 ,000 
118,000 


27,920 
19,360 
6,500 
25,000 
98,000 
16,581 
6,572 
12,000 
975 


6,000 
218, 908 


- continued 
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TABLEAU 2 - NOMBRES D'OFFICES ET RECETTES DECLAREES PAR DENREE ET PAR PROVINCE AU CANADA POUR 


L'ANNEE 1973 
Nombre 
Denrée Provinces d'offices Recettes 
milliers de dollars 
Céréaies Manat aie 1 13,250 
Ontario a 29,655 
3) 42,905 
Graines oléagineuses 
Ontario i 70,463 
uk 70,463 
Porcs Alberta 1 140,000 
Saskatchewan i 32,139 
Manitoba ak 107 ,500 
Ontario 1 244 ,000 
Nouveau-Brunswick 1 509 
Nouvelle-Ecosse 1 9,370 
Ile du Prince-Edouard 1 12,000 
7 SSO), dil! 
Moutons et laine Miberts 1 4.000 
il 4,000 
Produits laitiers Colombie-Britannique il 61,932 
Alberta il TAO) Sie 
Saskatchewan il 20',39) 
Manitoba 1h 29,744 
Ontario 2 325,030 
Québec 4 BZ 
Nouveau-Brunswick 2 ibis 7/Sxe! 
Nouvelle-Ecosse 1 20 a0 
Ile du Prince-Edouard ie 8,874 
15 Sle ST 
Poulets 4 rétir Colombie-Britannique 1 25,560 
Alberta . il 14,500 
Saskatchewan I 5,784 
Manitoba i 8,840 
Ontario lk 90,000 
Nouveau-Brunswick 1 7,000 
Nouvelle-Ecosse 1 MO) 5 SEY, 
Ile du Prince-Edouard i 308 
8 Ie | Sila 
Dindons Colombie-Britannique 1 10,494 
Alberta dh 8,100 
Saskatchewan 1 4,950 
Manitoba ‘il P5250 
Ontario a; 45316 
Nouvelle-Ecosse 1 L180 
6 UT HAO 
Poulets 4 roétir et dindons Ouebee 1 118.000 
AL 118,000 
peuts Colombie-Britannique i 27,920 
Alberta i 19,360 
Saskatchewan il 6,500 
Manitoba ak 25,000 
Ontario Al 98 ,000 
Québec ih I) sesiil 
Nouveau-Brunswick AL Gi Ole 
Nouvelle-Ecosse 3b 12,000 
Ile du Prince-Edouard 1 975 
Terre-Neuve eek 6,000 
10 218,908 
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TABLE 2 —- NUMBER OF MARKETING BOARDS AND VALUE AND RECEIPTS, BY COMMODITY, BY PROVINCE, CANADA, 
1973 (continued) 


Number of Value of 
Commodity Province Boards Receipts 


thousand dollars 


2 British Columbia 3 29, 087 
Ontario 6 38,474 
Quebec i 593 
New Brunswick 1 550 
ALGL 68,704 
Veeccebiec British Columbia 3 18,548 
Alberta 2 2,000 
Manitoba 2 7,061 
Ontario 3 42 23 
Quebec iL 104 
Prince Edward Island aa 244 
il 70,080 
Tobacco Ontario at 
Quebec 2 
Nova Scotia iL 
Prince Edward Island L 
5 142,821 
Boe Quebec 15 23,700 
New Brunswick mie 1 O72 
ay/ ES TYE 
Other 
Dated. Beane Ontario pe 43,000 
Maple Products Guebac 1 . 984 
woot Nova Scotia L 66 
3 44,050 
Sub-total 100 2,466,199 
Canadian Wheat Board i 15 238),218 
Total Boards 
Reporting Receipts 101 HY Ha) ap 8 By 
Educational & Promotional 
Cattle Alberta il - 
Vegetable Alberta 1 (Potatoes) - 
Feed Grains Saskatchewan iL 
Dairy New Brunswick 1 (Cream) - 
Vegetables Prince Edward Island 1 (Potatoes) 
5 
New 
(Established in 1973 but 
not yet having receipts 
to report for the period 
ending July 31/74 
Sheep & Wool Saskatchewan il - 
Milk New Brunswick iL = 
Bedding Plants New Brunswick 1 = 
| 
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TABLEAU 2 - NOMBRE D'OFFICES ET RECETTES DECLAREES PAR DENREE ET PAR PROVINCE, AU CANADA POUR 
L'ANNEE 1973 (suite) 


Nombre 
Denrée Province d'offices Recettes 
eriits milliers de dollars 
Colombie-Britannique $ 29,087 
Ontario 6 38,474 
Québec 1h 593 
Nouveau-Brunswick ak, 550 
1 68,704 
Légumes Colombie-Britannique 3 18,548 
Alberta 2 2,000 
Manitoba 2) 7,061 
Ontario 3 BOD MPG! 
Québec AL 104 
Ile du Prince-Edouard ue 244 
12 ~ 70,080 
Tabac Ontario at 
Québec 2 
Nouvelle-Ecosse ae 
Ile du Prince-Edouard Oe 
5 TPZ eal 
Pate a papier Québec 15 23,700 
Nouveau-Brunswick ~~ 2 ie Oleee 
iy Do 12 
Autres 
Haricots secs Ontario L 43,000 
Produits de l'érable Québec 1 984 
Laine - _ Nouvelle-Ecosse iL 66 
3 44,050 
Total partiel 100 2,466,199 
Commission canadienne du blé 1 MN esha 5 ZAls| 
Total des offices déclarant 
des recettes 101 37 O4 sali 
Offices éducatifs et 
de propagande 
Bovins Alberta 1 - 
Légumes Alberta (pommes de terre) 1 - 
Céréales fourragéres Saskatchewan iL 
Produits laitiers Nouveau-Brunswick (créme) af ~ 
Légumes Ile du Prince-Edouard 
(pommes de terre) we 
5 
Nouveaux offices 
(établis en 1973 mais n'ayant 
pas de recettes 4 déclarer 
pour la période finissant 
le 31 juillet 1974) 
Moutons et laine Saskatchewan 1 = 
Lait Nouveau-Brunswick i - 
Plantes pour plates-~-bandes Nouveau-Brunswick Oy - 
3 


- a suivre 
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TABLE 2 - NUMBER OF BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, BY PROVINCE, , CANADA, 1973 


(concluded) 
Se eee EE ee eee 
; Number of Value of 
Commodity Province Boards Receipts 


pp nee pe 


thousand dollars 


Inactive 
Honey Saskatchewan 
& Manitoba 7) - 
Onions Ontario iL - 
Sugar Beets Ontario iM - 
4 
Total - Boards with no 
reported 
receipts ily? 
Total Boards in 
existence for 1973 113 


TABLEAU 2 - NOMBRES D'OFFICES ET RECETTES, PAR DENREE, PAR PROVINCE AU CANADA POUR L'ANNEE 1973 


(fin) 


SN 


Denrée 


Offices inactifs 
Miel 
Oignons 


Betteraves sucriéres 


Total des offices ne 
déclarant pas de 
recettes 


Total des offices 
actifs en 1973 


Nombre 
Province d'offices Recettes 
milliers de dollars 
Saskatchewan et 
Manitoba 2 7 
Ontario 1 - 
Ontario ae = 
4 
12 
a3 
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TABLE 3 - NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1970-1973 


Province 1970 19717 1972 1973 
British Columbia 8 10 10 10 
Alberta 6 8 8 8 
Saskatchewan 3 4 4 5 
Manitoba 5 6 9 8 
Ontario 19 19 19 20 
Quebec a2 25 25 26 
New Brunswick 4 5 6 8 
Nova Scotia a 4 ) 7 
Prince Edward Island - 3 4 Z 
Newfoundland ~ u if 1 
Canadian Wheat Board - a uD ib 
Total - Boards 

Reporting Receipts 81 86 92 101 
Educational & Promotional 4 4 5 5 
Total . 85 90 97 106 


a First year including seven dairy boards not reported on in previous years. 
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TABLEAU 3 - NOMBRES D'OFFICES DE COMMERCIALISATION AU CANADA, PAR PROVINCE POUR LES ANNEES 


1970 A 1973 

A ee mn pc enc meet le ile RRC lS SUA PS et RR I OC NER ST 
Province 1970 1971° 1972 1973 
Colombie-Britannique 8 10 10 10 
Alberta 6 8 8 8 
Saskatchewan 3 4 4 5 
Manitoba 5 6 9 8 
Ontario 19 19 19 20 
Québec a2 25 25 26 
Nouveau-Brunswick 4 5 6 8 
Nouvelle-Ecosse 3 4 5 7 
Ile du Prince-Edouard - 3 4 7 
Terre-Neuve = i. 2 1 
Commission canadienne du blé 1 4s aL 1 


Total des offices 
déclarant des recettes 81 86 92 101 


Offices éducatifs et 
de propagande 4 4 5 5 


Total: 85 90 97 106 


a Premiére année pour sept offices (pour produits laitiers) non compris dans les statistiques 


des années précédentes. 
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TABLE 4 - NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKETING BOARDS IN CANADA, 
BY PROVINCE, 1970-1973 


Province 1970 19713 1972° 19734 
number’® 
British Columbia 4,623 6,004 6,027 by al 
Alberta 31,423 29,743 47,743 38,124 
Saskatchewan a22 955 895 335314 
Manitoba 11,290 9,853 14,305 22,569 
Ontario 167,055 1125287 91,871 85,398 
Quebec 79,692 80,021 67,343 59,816 
New Brunswick 35230 3,458 3,481 5,840 
Nova Scotia 1,804 2297 2,444 2,477 
Prince Edward Island - 1,800 3,970 3,447 
Newfoundland - 70 70 54 
Sub-Total 239,539 246,488 238,103 256,760 
Canadian Wheat Board ; 187,918 175,641 176,886 D/A Ole 
Total - Boards Reporting Receipts 427,457 422,129 414,989 428,372 
Educational and Promotional 59,839 64,776 59,062 By 51h 2s) 
Total - All Boards 487,296 486,905 474,051 480,500 


re ee ee ee ee ee En Seek wine seen) ae eee 

a Included are 4,844 producers under the seven dairy boards which were not reported on in previous 
years. 

b Some double counting as a number of farmers may be members of more than one board. 

c Producer figures are not included for inactive boards. 

d Producer figures are not included for those new boards that had not yet completed a full 
year's operations. Statistics for 1970, 1971 and 1972 have been adjusted accordingly. 

e Revised. 


a 


TABLEAU 4 - NOMBRE DE PRODUCTEURS DONT LES DENREES RELEVENT DES OFFICES DE COMMERCIALISATION AU 
CANADA ET PAR PROVINCE POUR LES ANNEES 1970 A 1973 


Province 1970 19713 1972° 19734 
nombre” 
Colombie-Britannique 4,623 6,004 6,011 Spe al 
Alberta 31,423 29,743 47,713 38,124 
Saskatchewan 322 955 895 B34 
Manitoba Ligzgo 9,853 14,305 22,569 
Ontario LO7 9155 112.287 91,871 85,398 
Québec 79,692 80,021 67,343 59,816 
Nouveau-Brunswick 3230 3,458 3,481 5,840 
Nouvelle-Ecosse 1,804 2,297 2,444 RAT 
Ile du Prince-Edouard = 1,800 35.970 3,447 
Terre-Neuve = | 70 70 54 
Total partiel 239,539 246,488 2330103 256,760 
Commission canadienne du blé 187,918 175,641 176,886 17a, 612 
Total des offices déclarant 
des recettes | : 427,457 422,129 414,989 428,372 
Offices éducatifs et de 
propagande 59,839 64,776 59,062 52,128 
Total de tous les offices 487,296 486,905 474,051 480,500 


a Y compris 4,844 producteurs affiliés aux sept offices de produits laitiers non inclus dans les 
statistiques des années précédentes. 

b Certains producteurs peuvent étre recensés plus d'une fois parce qu'ils sont affiliés a plusieurs 
offices. 

c On ne donne pas le nombre de producteurs affiliés aux offices inactifs. 

d On ne donne pas le nombre de producteurs affiliés aux offices nouvellement formés et n'ayant pas 
encore déclaré leurs opérations pour une année compléte. Les statistiques pour 1970, 1971 et 
1972 ont été ajustées. 

€ Chiffre corrigé. 
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IN REPLY FROM READERS 


"Statistical Summary of Marketing Boards In Canada, 1973-74" 


We invite you to express your opinions, suggestions and questions 
concerning this publication. 


We believe that communication is a two-way process, and is most 
valuable when the reader is able to convey his opinion to the author 
and editor. 

J.J. McConnell 


Would you help us by filling this in and returning it to the address below? 


1 Was this publication useful to you? Yes No 


2 How do you think it could have been improved? 


3 If you answered no to Question 1, Why? 


4 In what particular field are you finding it most useful? 


Thank you for your cooperation. 
Please send this reply to: 


J.J. McConnell, 

Head, Communications Unit, 
Economics Branch, 
Agriculture Canada, 

Room 337, 

Sir John Carling Building, 
Ottawa, KIA OC5 


EN REPONSE DES LECTEURS 


"Résumé statistique des offices de commercialisation au Canada, 1973-1974" 


~ 


Nous vous invitons a exprimer vos opinions, suggestions et questions 
au sujet de cette publication. 


Nous croyons que la communication est utile surtout quand il y a un dialogue 
entre le lecteur et l'auteur, et non seulement le monologue du dernier. 

1. La publication est-elle utile? 

a. Oud » Non 


b. Pourquoi? 


2. De quelle facon cette publication pourrait-elle étre améliorée? 


3. Dans quelle spécialité cette publication vous est-elle la plus utile? 


Nous vous remercions de votre aide et coopération. 


Envoyez votre réponse 4a: 


J.J. McConnell 

Chef, Communications économiques 
Direction de 1'économie 
Agriculture Canada 

Piéce 337 

Edifice Sir John Carling 

Ottawa, Ontario 

K1A 0C5 
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EERE etre se, 


= a Agriculture 

Canada 
Economics Direction de 
Branch l'e@conomie 


THE AUTROR 


J.M. Sullivan is a technical officer with the Marketing and Trade Division, 
Fconomics Branch, Aariculture Canada. His area of interest is the operation of 
co-operatives, marketing boards, and other producer organizations. This is his 
fifth edition of this summary. He has also authored the annual edition of the 
Fconomics Branch publication, "Co-operation in Canada." 


ABSTRACT 


The value of farm products sold through marketing boards in the 1974-75 
marketing year was about $5 billion, 36 percent above the previous year. ‘Three 
quarters of this increase was due to higher Canadian Wheat Board receipts. 
Excluding the Canadian Wheat Board, receipts were about $2.9 billion, with 
dairy boards accounting for more than one third. 


Marketing board receipts rose from 54 to 57 percent of total farm cash receipts 
Mainly because of higher grain prices, although in six of the nine commodities 
listed the marketing board share declined. In all provinces except Manitoba, 
Ontario and Prince Edward Island marketing board receipts increased in relation 
to total farm cash receipts. 


Five new boards were established bringing the total number of marketing boards 
to 115, two more than in the previous period. Membership dropped about 
6 percent. 


Statistics are given on the Canadian Wheat Board. Those for the Canadian Egg 
Marketing Agency, the Canadian Turkey Marketing Board and the Canadian Dairy 
Commission are attributed to the provincial boards. 
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PREFACE 


A statistical summary of the operations of agricultural marketing boards in 
Canada for the 1974-75 marketing year is presented in this publication. It is 
the eighteenth edition in an annual series. Statistics are on the types of 
products marketed through boards, the number of marketing boards and the value 
of board receipts, the number of producers and the value of their receipts. 


These statistics should be of use to marketing boards and related organizations 


as well as agricultural researchers. Appreciation is expressed to the 
marketing boards which contributed information. 


J.M. Sullivan 
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INTRODUCTION 


This is the eiahteenth in an annual series of statistical summaries of the 
operations of aoricultural marketing boards. Marketina boards are identified 
and their opverations are statistically reviewed. No evaluation is attempted. 
The statistical data are compiled from responses to a mail survey of marketina 
boards for the 1974-75 marketing year. 


The summary is restricted to boards responsible for marketing agricultural 
products and excludes bodies such as the Freshwater Fish Marketing Corporation. 
All of the various tvpes of aqricultural institutions, whether they be called 
boards, commissions, agencies or other, that perform marketing board functions 
are included in the statistics whatever their dearee of producer control, leaal 
terminology or designation. Although some may fall in the category of 
government agencies rather than producer boards, all are included to give the 
extent of marketing board participation. 


A marketing board has been defined as "a compulsory hortizontal marketing 
organization for primary and processed natural products operating under 
government delegated authority. ‘The compulsory feature means that all farms 
producing a given product in a specified region are compelled by law to adhere 
to the regulations of a marketing plan. The horizontal aspect means that 
Marketing boards control the output of all farms participating in the 
particular marketing scheme and that thev agaregate the supplv from all the 
farms up to a chosen or vermitted level. Government authority through 
legislation is essential to achieve the required compulsion. The power of the 
boards utilizing this authority is generally wide enough to affect the form, 
time and place of sales and directly or indirectly, the prices."1l 

Marketing boards are reaulated by the federal and provincial governments. A 
provincial board has jurisdiction over an agricultural product produced and 
sold in the province. This authority mav be extended to reaqulate the marketing 
of the product in interprovincial and export trade under the Agricultural 
Products Marketing Act passed in 1949. At the end of 1975 this authority had 
been granted to 79 provincial marketing boards. 


Marketing board functions may include negotiating prices, designating specific 
sales agents, establishing marketing quotas, setting transportation allowances, 
Or other matters related to the marketing of specific agricultural commodities. 
Some marketing boards may collect levies from persons engaged in the production 
Or marketing of a product in order to perform their functions. The levies may 
be used for various purposes including the equalization of returns to 
producers. 


In the tables, data are qiven on only one federal board, the Canadian Wheat 
Board. Data on producers' receipts under the Canadian Fag Marketina Agency and 
the Canadian Turkey Marketing Agency are attributed to the provincial boards, 


are Hiscocks, "Market Requlation in Canada," Canadian Farm Economics, 
Economics Branch, Agriculture Canada, June 1972, p. 20. 


which work in co-operation with the federal agency. Data on the Canadian Dairy 
Commission, which oversees the national market-sharinag agreements on industrial 
milk, are also attributed to the provincial boards. All other hoards are 
authorized under provincial legislation. 


STATISTICAL, REVIEW 


Cash receipts to farmers for produce sold through marketing hoards totalled 
$5,026 million for the 1974-75 marketing year, an increase of $1,330 million or 
36 percent more than the 1973-74 period. Wheat Board grain marketings 
accounted for three auarters of this increase. This reflects the high price of 
orain on international markets brought about by poor crops in some of the 
world's grain-producing areas. Marketings of other agricultural crons through 
boards increased 16 percent, or $399 million. 


The number of agricultural marketing boards during the 1974-75 period was 115, 
two more than in the 1973-74 period. However, of this number, four boards were 
inactive, two boards had not yet completed a full vear's operation and four 
boards were classified as educational or promotional boards. This leaves 105 
boards to which marketing sales were attributed, a net qain of four more than 
the previous year. These boards, which were responsible for 57 percent of 
agricultural marketings in 1974, cover a range of revenues from $10,000 to $2.1 
million and are involved in every major commodity excent cattle and calves. 


For the 104 boards reporting receipts, excludina the Wheat Board, marketinds 
were $2,854 million (Table 2). Receipts through dairy boards were $1,104 
million, 27 vercent above the previous year's. Although milk production was 
Gown slightly during the year, mainly because of bad weather, market prices 
rose significantly reflecting increased demand. Support prices also increased 
reflectina higher production expenses. At the same time the number of milk 
producers drooned by about 11,000. Hog receipts were down from the previous 
year reflecting the hidgh cost of feed. In Ontario grain receints were up for 
the same reason. Returns to eaq-board members dropped about 7 percent in the 
second full year's operation of the Canadian Faq Marketina Agency. Although 
production and prices changed little from the previous period, returns to 
producers were reduced by higher marketing board levies. Receipts from fruit 
marketings slightly increased in a year of generally higher production and 
lower prices. Vegetable receipts rose stronaqly because of higher prices for 
processing crops. Producer returns from broiler boards rose about 10 percent 
mainly as a result of higher prices. Turkey revenues dropped because an 
increase in production resulted in a decrease in market prices. Tobacco 
growers' income from the 1974-75 crop more than doubled. Tobacco production in 
Canada was steady but prices were higher because of poor crops in many other 
producing countries. Revenues through forest product boards almost doubled as 
a result of a 50-percent increase in production (including the revenues from a 
new board in New Rrunswick) and a one-third increase in prices. 


Five new marketing boards came into existence in 1974: 


- the Ontario Burley Tobacco Growers' Marketing Board 

- the Ontario Processing Tomato Seedling Plant Growers' 
Marketing Board 

- the Northumberland County Forest Products Marketing Board 

- the New Brunswick Turkey Marketing Board 

- the National Farmers’ Union for Cole Crops Marketing 
Commission (Prince Edward Island). 


The last board had not yet completed a full year's operation for the period 
under review. 


Membership in marketing boards dropped 31,000, or about 6 percent, in the 
1974-75 period. Although total farm cash receipts almost doubled between 1971 
and 1974, the number of boards reporting membership rose from 90 to 100, and 
the share of total receipts increased to 57 percent from 52 percent, still the 
number of producers under boards has declined in line with the overall decline 
in farm population. This presumably is an illustration of the evolution of the 
farming sector into a smaller number of larger and more productive farms, even 
in years of favorable prices. For example, despite what are probably the most 
prosperous times ever in the Wheat Board designated area, the number of permit 
holders has declined. 


MARKETING BOARD RECEIPTS AS A PERCENTAGE OF FARM CASH RECEIPTS 


Receipts to farmers selling through marketing boards were calculated as a 
percentage of total farm cash receipts on a provincial basis (Table 5) and ona 
commodity basis (Table 6). Receipts from the Canadian Wheat Board are included 
and are allocated on a provincial basis in Table 5. 


Receipts through marketing boards were 57 percent of total farm cash receipts 
in 1974-75, an increase of three percentage points from the 1973-74 period. 
This increase was mainly the result of higher grain prices, even though in six 
of nine commodity categories (including grain), the marketing boards' share of 
receipts declined. However, total grain receipts as a percentage of total farm 
cash receipts increased from 20 percent to 29 percent. Thus, grain receipts 
through marketing boards increased to 26 percent of farm cash receipts compared 
with 18 percent the previous year, even though the marketing boards' share of 
grain receipts declined to 88 percent from 92 percent. The reason for this 
decline was the commencement of the new feed grain policy in 1974 which gave 
buyers for the domestic market the option of dealing directly with producers, 
rather than through the Wheat Board. 


In six of the nine provinces the percentage of marketing boards' receipts 
increased. In Saskatchewan, where grain production is the major enterprise, 
receipts increased by 11 percentage points to 69 percent. In Alberta, where 
production is more evenly divided between the grain and livestock industries, 
receipts increased by only one percentage point to 46 percent. The marketing 
boards' share of farm cash receipts in Manitoba decreased as returns to most 


boards, especially hoqs, slackened more than enough to offset the doubling of 
receipts to orain farmers. In Ontario a decrease in hoqs, egas and oilseed 
boards' receipts combined with gains in receipts to corn producers and cattle 
feeders, who do not market their products through marketing boards, resulted in 
a one-percentage-point drop in the marketing boards' percentage of farm cash 
receipts. In Prince Fdward Island the marketing boards' share of farm cash 
receipts declined for the second consecutive vear. The reason was that potato 
revenues rose sharply and, although there is a potato board, it is merely 
promotional and revenues are not attributed to it. 


TABLE 1. 
US) Tak 


Province 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 


Prince Edward 


Island 


Newfoundland 


1974 


Grains, dairy, broilers 
turkeys, eggs, fruits, 
potatoes and other vegetables 


Grains, hogs, cattle, sheep 
and wool, dairy, broilers 
turkeys, eggs and fowl, 
potatoes and other vegetables 


Grains, hogs, sheep and wool, 
dairy, broilers, turkeys, 
eggs, honey 


Grains, hogs, dairy, broilers, 
turkeys, eggs, vegetables, 
honey 


Winter wheat, seed corn, 
soybeans, hogs, dairy, 
broilers, turkeys, eggs, 
fruits, vegetables, tobacco, 
dried beans, sugar beets 


Dairy, broilers, turkeys, 
eggs, blueberries, tomatoes, 
pulpwood, maple products 


ROS, Clelieys, lexecelileicsy, 
turkeys, eggs, apples, 
bedding plants, pulpwood 


Hogs, dairy, broilers, 
turkeys, eggs and pullets, 
tobacco, wool 


Hogs, dairy, broilers, eggs, 


potatoes and other vegetables, 
tobacco 


Eggs 


PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1974 COMPARED WITH 


Al 


Grains, broilers, turkeys 
eggs, fruit, potatoes 
and other vegetables 


Grains, hogs, cattle, dairy, 
broilers, turkeys, eggs and 
fowl, potatoes and other 
vegetables 


Grains, dairy, broilers, 
turkeys, eggs, honey 


Grains, hogs, dairy, broilers, 
turkeys, eggs, vegetables, 
honey 


Winter wheat, seed corn, 
soybeans, hogs, dairy, 
broilers, turkeys, eggs and 
fowl, fruits, vegetables, 
tobacco, dried beans, 

Sugar beets 


Dairy, broilers, turkeys, 
eggs, fruits, vegetables, 
tobacco, pulpwood, maple 
products 


Hogs, dairy, broilers, eggs, 
pulpwood 


Hogs, dairy, broilers, 
wool 


Hogs, dairy, potatoes and 
other vegetables 


Eggs 


TABLE 2. 


NUMBER OF MARKETING BOARDS 


BYS PROVINCE suo ai) 


Commodity 


Grains 


Oilseeds 


Hogs 


Dairy 


Broilers 


Turkeys 


Broilers and 
turkeys 


Province 


Ontario 


Ontario 


Alberta 

Saskatchewan 
Manitoba 

Ontario 

New Brunswick 

Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 


Quebec 
Prince Edward Island 


AND VALUE OF RECEIPTS, 


Number of Boards 


= 
m [ee ~~) Jo ~ eyes Sli bed: & Se) paeeees ek i ) 


BY COMMODITY, 


Value of Receipts 


- thousand $ - 


SH eS 
Dil a8 


130,000 
69,489 
66,500 

231,000 

WS DD 
OT USS 
13,000 


524,779 


85,037 
90,000 
Sloe PIS 
29,520 
399,486 
413,582 
poo 
26,086 
11,349 


1,104,429 


2 pO 
PAT O22 
6,200 
8,500 
102,000 
8,000 
TN AOS 


L729 21 


11,223 
6,790 
3,240 
7,225 

44,364 
1,000 
1,790 


75,622 


HSM0l we BO, 
389 


130,539 


- continued - 


TABLE 2. 


Commodity 


Eggs 


Fruits 


Vegetables 


Tobacco 


Pulpwood 


Other 

Sheep and wool 

Agricultural 
products 


White and yellow- 
eye beans 


Maple products 


Wool 


Sub-total 


Canadian Wheat 
Board 


Total boards 


1974-75 


(Continued) 


NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, 
BY PROVINCE, 


BY COMMODITY, 


Province 


Number of Boards 


Value of Receipts 


British Columbia 
Alberta 

Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 
Newfoundland 


British Columbia 
Ontario 

Quebec 

New Brunswick 


British Columbia 
Alberta 

Manitoba 

Ontario 

Quebec 

New Brunswick 

Prince Edward Island 


Ontario 

Quebec 

Nova Scotia 

Prince Edward Island 


Quebec 
New Brunswick 


Alberta 


Manitoba 


Ontario 
Quebec 


Nova Scotia 


reporting receipts 


10 


105 


- thousand $ - 


2,8) 7 ILO 
14,608 
4,851 
19,000 
85,714 
24,060 
4,550 
15,000 

S75 
Opals 


204,211 


PAS US) 
8,038 
C13 
4,100 


2297 0s 


45,507 
Sy 00d 


49,108 
4,500 
1,000 


43,000 
881 


83 
49,464 


2,854,483 
Py ag Wek oe 
5,026,196 


- continued - 


AB Were NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY, 
BY PROVINCE, 1974-75 (Concluded) 


Commodity Province Number of Boards Value of Receipts 


a ae 


Educational and Promotional 


Vegetable Alberta 1 (potatoes) 
Cattle Alberta Al 
Dairy New Brunswick 1 (cream) 
Vegetable Prince Edward Island +41, (potatoes) 
4 
New 
(Established in 1974 or earlier but not yet 
having receipts to report for the period 
enGdinged Uliyes J, LOS) 
Sheep and wool Saskatchewan it 
Cole crops Prince Edward Island i 
2 
Inactive 
Honey Saskatchewan and Manitoba 2 
Onions Ontario i 
Sugar beets Ontario a 
4 
Total boards with no reported receipts 10 
Total boards in 1974 TALIS 


TABLE 3. 


NUMBER OF MARKETING BOARDS IN CANADA, 


BY PROVINCE, 


IES) Fy Abs ge 


26 


Province MO ial ome L973 
British Columbia 10 10 10 
Alberta 8 8 8 
Saskatchewan 4 4 5 
Manitoba 6 9 8 
Ontario 19 19 20 
Quebec 25 YS 26 
New Brunswick 5 6 8 
Nova Scotia 4 5 7 
Prince Edward Island 3 4 7 
Newfoundland 1 il 1 
Canadian Wheat Board 1 i i 
Total boards reporting 

receipts 86 92 101 
Educational and promotional 
boards 4 5 5) 


TOTAL 90 oN 106 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKETING 
BOARDS IN CANADA, BY PROVINCE, 1971-74 


Province NG)7 ah 1972¢ OFS 1974 
- number of producersb = 


British Columbia 6,004 6,011 By GOL SOG 
Alberta 2974S N75 as} 38,124 34,136 
Saskatchewan 955 895 B3773.4 26,704 
Manitoba 9,853 47305 PPA NOS, LES 60 
Ontario WIA Athy St pig id Sip SENS! 88,476 
Quebec 80,021 67,343 59,816 GO ds Bie 
New Brunswick 3,458 3,481 5,840 9,989 
Nova Scotia 2297 2,444 Py AGT 2,243 
Prince Edward Island 1,800 37970 3,447 S243 
Newfoundland 70 70 54 40 
Sub-total 246,488 Mave MOS 256,760 242,141 
Canadian Wheat Board L757 641 176,886 EG 2 166,471 
Total boards reporting 

receipts 422,129 414,989 NIRS) 7 HYD 408,612 
Educational and promotional 

boards 64,776 59,062 52 las 41,120 
TOTAL - all boards 486,905 474,051 480,500 449,732 
@Rev ised 


b ; 
Some double counting occurs as a number of producers may be members of more than 
one board. Producer figures are not included for inactive boards nor for those new 
boards that had not yet completed a full year's operations. 
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CONVERSION FACTORS FOR METRIC SYSTEM 


Approximate 
Imperial units conversion factor Results in: 


LINEAR 


inch x 25 millimetre (mm) 
foot x 30 centimetre (cm) 
yard x 0.9 metre (m) 

mile x 1.6 kilometre (km) 


AREA 


square inch x 6.5 square centimetre (cm? ) 

square foot x 0.09 square metre (m7?) 

acre x 0.40 hectare (ha) 
VOLUME 

cubic inch x 16 cubic centimetre (cm?) 

cubic foot x 28 cubic decimetre (dm?) 

cubic yard x 0.8 cubic metre (m?) 

fluid ounce x 28 millilitre (ml) 

pint x 0.57 litre (2) 

quart x1 litre (2) 

galion x 4.5 litre (2) 
WEIGHT 

ounce x 28 gram (g) 

pound x 0.45 kilogram (kg) 

short ton (2000 Ib) x 0.9 tonne (t) 
TEMPERATURE 

degrees Fahrenheit (°F-32) x 0.56 

or (°F-32) x 5/9 degrees Celsius (°C) 

PRESSURE 

pounds per square inch x 6.9 kilopascal (kPa) 
POWER 

horsepower x 746 watt (W) 

x 0.75 kilowatt (kW) 

SPEED 

feet per second x 0.30 metres per second (m/s) 

miles per hour x 1.6 kilometres per hour (km/h) 
AGRICULTURE 

galions per acre x 11.23 litres per hectare (&/ha) 

quarts per acre x28 litres per hectare (2/ha) 

pints per acre x 1.4 litres per hectare (£/ha) 

fluid ounces per acre x70 millilitres per hectare (mi/ha) 

tons per acre x 2.24 tonnes per hectare (t/ha) 

pounds per acre xa 1Z kilograms per hectare (kg/ha) 

ounces per acre x 70 grams per hectare (g/ha) 

plants per acre x 2.47 plants per hectare (plants/ha) 
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FEEDBACK FROM READERS 


A Statistical Summary of Marketing Boards in Canada, 1974-75 


Because communication is a two-way process we invite you to express your 
Opinions, Suggestions and questions on this publication. Thank you for your 
interest and assistance. 


1. How useful was this publication to you? Please show your reply by 
marking a check (~~ ) on the scale below. 


not Very 
useful useful 
0 25 50 fe 100 


2. Why did you say that in 1 above? 


3. Other suggestions and remarks. 


4, For what purpose did you use this information? 


Please send this reply to: 


J.J. McConnell 


Chief, Communications Unit (Please print your name) 
Economics Branch 
Agriculture Canada (address) 


Ottawa, KIA 0C5 


(occupation) 
(size of operation) 


(age) 
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TABLEAU 6. RECETTES DES PRODUCTEURS AFFILIES A DES OFFICES DE COMMERCIALISATION EN POURCENTAGE DES RECETTES EN ESPECES 
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Lor ee 1974 

* Recettes des = Recettes des 

producteurs-offices roducteurs-offices 
Denrée Recettes en espéces Valeur Pourcentage Recettes en espéces Valeur Pourcentage 
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Géreales” Ip Boe) pS 17233 Oia 2 PA WOKS) 7 POL Pp 8p O's 88 
Graines oléagineuses 416,418 70,463 ey Sib 7s) Sy eS 10 
Bovins et veaux Ae e) Ssy lial iat Gl 6 Tverclee 1, OS OF poo I Gl a aves! 
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Produits laitiers® 980,477 sd 5D 1 89 1,308,803 1,104,429 84 
Volaille A377939 351) Gi 2ab 82 472,150 384,082 81 
Oeufs~ 243,785 196,608 81 269,095 LS) palate 74 
Br wuts 17488 68F 7038 50 165,478 73,146 44 
Légumes® 3225 533 70,080 22 405,589 96,868 24 
Autres 596,500 De ae 36 GHG, shit B27 O10 50 
Total” 67 839), 929 3,539) , 90S 54 8,866,603 5,019,843 Dil 
n.d. — non disponible. Sets | > °° os * © et Syreeete ge sorts 


Chast iremcornridge. 
Blé, avoine, orge, seigle, mats, paiements de participation, avances en espéces et recettes différées de la C.C.B. 
Y compris les paiements supplémentaires pour les produits laitiers. 


Y compris les pommes de terre. 


Gy tely eh toy fet 


Terre-Neuve non comprise. 
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TABLEAU 5. RECETTES DES PRODUCTEURS AFFILIES A DES OFFICES DE COMMERCIALISATION EN POURCENTAGE DES RECETTES EN ESPECES 
Me UASE ERM Ee AR sPROVENCEH 5 97 3) Bike 9 7iae 
eee eee a es es oe eee Se ee 
ON 3 1974 
Recettes des Recettes des 


roducteurs-offices roducteurs-offices 


Province Recettes en espéces Valeur Pourcentage Recettes en espéces Valeur Pourcentage 
wis 2 aweP “=illiers de dollavs -© “% = —» © = milliers®de dollard = 
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Alberta Np AOS, Oe 542, 330 45 Ub AS isis} 800,817 46 
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Manitoba 618,444 364,948 je 842,437 AS eS 09 54 
Ontario Lp Oy Ase 1,146,114 58 2 Alsip Oo IL Sy/ pcs 3y7/ 
Québec Sa shy (ye) 487,767 50 1, u61570'40 622 7Sel 54 
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Nouvelle-Ecosse ey Ale) sy) 55,984 59 Loa Poh 65,030 62 
Ile du Prince-Edouard ile 223 ihe AO 38 84,418 30,016 36 
Canada® Opeceinw2 3,689,903 54 8,866,603 5,019,843 57 


“chiffre corrigé. 


b oe : . A : 
Les recettes des producteurs affiliés 4 certains offices sont données sur la base d'une campagne agricole. 
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ABSTRACT 


Returns to producers for farm products sold through marketing boards in the 
1975-76 marketing year were about $6.3 billion, 22 percent above the previous 
year. Grain and dairy boards, with increases of $769 million and $307 million, 
accounted for most of the gain. 


Marketing board receipts rose from 58 to 64 percent of total farm cash 
receipts. Farmers’ returns through the grain boards rose from 87 to 90 percent 
of the total cash receipts because of a tremendous rise in receipts to Canadian 
Wheat Board members. In all provinces, except Quebec and Prince Edward Island, 
marketing board receipts increased in relation to total farm cash receipts. 


No new boards were established in 1975 but four were set up in 1976. 
Membership dropped about 6 percent. 


* 


PREFACE 


This nineteenth annual edition contains a statistical summary of the operations 
of agricultural marketing boards in Canada for the 1975-76 marketing year. 

The statistics are on the types of products marketed through boards, the number 
of marketing boards and the value of their receipts and the number of producers 
with the value of their receipts. 


These statistics should be useful to marketing boards and related organizations 
as well as agricultural researchers. 


The author expresses his appreciation to the marketing boards that contributed 
information. 
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INTRODUCTION 


This is the nineteenth annual statistical report and review of the role and 
activities of agricultural marketing boards in Canada. In response to a mail 
Survey Carried out with the help of the provincial governments, the individual 
boards provided the data on which the tables are based. No evaluation was 
attempted. 


This report only considers boards affecting agricultural products. All types 
of agricultural bodies that perform marketing board functions (boards, 
commissions, federations, etc. )were included, whatever their degree of producer 
control or their legal designation. Though some bodies are government agencies 
and not producer boards, all are presented in order to show how ‘marketing 
boards ' move agricultural products from the farm gate into the food marketing 
system. 


A marketing board is “a compulsory horizontal marketing organization for 
primary and processed natural products operating under government delegated 
authority. The compulsory feature means that all farms producing a given 
product in a specified region are compelled by law to adhere to the regulations 
of a marketing plan. The horizontal aspect means that marketing boards control 
the output of all farms participating in the particular marketing scheme and 
that they aggregate the supply from all the farms up to a chosen or permitted 
level. Government authority through legislation is essential to achieve the 
required compulsion. The power of the boards utilizing this authority is 
generally wide enough to affect the form, time and place of sales and directly 
or indirectly, the prices."| 


Marketing boards are regulated by either the federal or provincial governments 
or both. A provincial board has jurisdiction over an agricultural product 
produced and sold within the province. Goods passing into interprovincial and 
export trade come under federal jurisdiction. Under the Agricultural Products 
Marketing Act of 1949, however, a provincial board may have its authority over 
a product expanded to include its regulation in interprovincial and export 
trade. By the end of 19/6, 79 provincial marketing boards had this authority. 
In addition three boards established under federal legislation were operating 
national marketing plans for industrial milk, eggs and turkeys in conjunction 
with the provincial boards responsible for these products. A fourth was acting 
as the marketing agent for most of the grain grown in the Prairie Provinces. 


Marketing board functions may include negotiating prices, designating specific 
Sales agents, establishing marketing quotas, setting transportation allowances 
or other matters related to the marketing of specific agricultural commodities. 
To perform their functions, some marketing boards may collect levies from 
persons producing or marketing a product. The levies may be used for various 
purposes including equalization of returns to producers. 

Vela. Hiscocks, "Market Regulations in Canada," Canadian Farm Economics, 
Economics Branch, Agriculture Canada, June 19/2, p. 20. 


In the tables the data are presented for only one federal board, the Canadian 
Wheat Board (CWB). Producers’ receipts under the Canadian Egg Marketing Agency 
(CEMA) and the Canadian Turkey Marketing Agency (CTMA) are attributed to the 
provincial boards that work in co-operation with the federal agencies. Data on 
the Canadian Dairy Commission (CDC), which co-ordinates the national 
market-sharing plan for industrial milk, are also attributed to the appropriate 
provincial boards. All other boards operate under provincial authority. 


STATISTICAL REVIEW 


In another year of soaring international grain prices, returns to producers 
selling their output under marketing boards grew by $1.1 billion or 
approximately 22 percent over the 1974-75 crop year. Total cash receipts to 
farmers increased about 12 percent. Grain and dairy boards, with increases of 
$769 million and $307 million, accounted for most of the marketing boards' 
gain. 


There was little change in the number of boards for the year. Those with no 
reported receipts-educational and promotional boards (since they take no direct 
part in marketing the product), inactive boards and new boards-went from ten to 
nine. The boards with reported receipts, those which are directly involved at 
one or more points in the marketing function, dropped one from the previous 
year's figure of 104. 


Among the 13 types of boards reporting receipts (Table 2), the number of boards 
in each was unchanged for nine and the other four were only up or down one. 

The number of farmers marketing their products through boards fell from 450,000 
to 424,000. The CWB and six of the nine provinces showed decreases in 
membership. 


On a commodity basis, the CWB reached the peak of its recent upturn which began 
modestly in 1971. As production rebounded (because of good weather and crop 
conditions) from a poor year in 1974, returns to dairy board producers rose 
about 24 percent. Fruit board receipts decreased slightly, mainly because of 
diminishing apple prices caused by a large North American crop. A large crop 
of blueberries countered the trend at a time of rising demand and higher prices 
in domestic and foreign markets. Vegetable boards enjoyed rising receipts as 
production rose and prices were generally higher for fresh and processed 
produce. Broiler boards worked to reduce output to more closely match 
consumption; with slightly higher prices, producers’ returns were up marginal ly 
from the previous year. Turkey producers’ income dropped about $5 million for 
the marketing year as the CTMA in co-operation with the provincial boards 
severely cut back producer quotas to work off a large inventory carry-over from 
the preceding year. Egg board returns to farmers were virtually unchanged from 
the preceding year. CEMA and the provincial egg boards, in the third year under 
a supply management program were able to attain a near-balance between supply 
and demand. Marketing board returns to tobacco farmers were down despite higher 
prices, as Ontario flue-cured acreage was reduced in line with large 


inventories already in processors’ hands. A sharp drop in hog board marketings 
led to higher prices and larger aggregate receipts to members as compared with 
1974. Wood-board receipts declined because of a downturn in North American 
pulp, paper and lumber markets. 


No new boards were established in 1975 but the following four were set up in 
1976: 


1. the British Columbia Sheep & Wool Commission; 

2. the Ontario Potato Growers’ Marketing Board; 

3. the Nova Scotia Wheat Growers’ Marketing Board; and 

4. the Prince Edward Island Pedigreed Seed Commodity Marketing Board. 


None of these boards had completed a full year's operation for the crop year 
1975-76. 


MARKETING BOARD RECEIPTS AS A PERCENTAGE OF FARM CASH RECEIPTS 


Receipts to farmers selling through marketing boards were calculated as a 
percentage of farm cash receipts on a provincial basis (Table 5) and on a 
commodity basis (Table 6). Receipts from the CWB were allocated on a 
provincial basis. 


Receipts through marketing boards were 64 percent of the total farm cash 
receipts in 1975-76, compared with the revised figure of 58 percent for the 
preceding year. Farmers' returns through the grain boards rose from 87 to 90 
percent of the total cash receipts because of a tremendous rise in receipts to 
CWB members. The non-grain boards, however, whose returns increased at less 
than half thesrate of the grain boards, went from 47 to 50 percent of farm cash 
receipts. They took a larger share of a smaller market. Hogs and "Other" were 
the only commodity categories that did not raise their share of farm cash 
receipts. The hog boards' one-point decrease reflected a surge in hog revenues 
in Quebec, which is not served by a board. 


Four boards took a larger portion of what was a declining market in 19/5-/6. 
Fruit and poultry boards increased their share of receipts despite a drop in 
returns. Egg boards took a bigger share of their market although their 
producers’ revenues were virtually unchanged from a year earlier. 


Provincial dairy boards, all of which were full participants in a market- 
sharing agreement. on industrial milk with the CDC, accounted for 10U percent of 
commercial milk marketing in 1975-76 (excluding Newfoundland). 


In seven of the nine provinces the percentage of marketing board receipts 
increased. (Quebec's and Prince Edward Island's shares were unchanged. Prince 
Edward Island was the only province in which the value of receipts declined. 
The chief grain province, Saskatchewan, continued to hold its lead in the 
portion of its farm income handled through the marketing board system with 76 
percent. 


Over the most recent five-year statistical period available, marketing board 
handlings in most provinces increased impressively. As of 1975-76 only one 
province had less than half its farm receipts coming through boards. Two 
provinces had between 50 and 60 percent, five between 6U and /0 percent and one 
over 70 percent. In 1970-71 only two provinces, Ontario and Saskatchewan, had 
a marketing board proportion of farm cash receipts exceeding 50 percent. Seven 
were below this level including the Maritime provinces, which were below 25 
percent. 


Province 

British Columbia Grnamiss tree=irults, “cranbernrres, "grapes for process ig’ 
mushrooms, vegetables, dairy, broilers, turkeys and eggs 

Alberta Grains, potatoes@, fresh and processing vegetables, 
Cattlea@, sheep and wool4, dairy, broilers, turkeys, eggs 
and fowl 

Saskatchewan Grains, hogs, sheep and wool, dairy, broilers, turkeys and 
eggs 

Manitoba Grains, potatoes and root crops (fresh and for seed), hogs, 
dairy, broilers, turkeys, eggs and honey 

Ontario Winter wheat, soybeans, seed corn, apples, raspberries and 
strawberries for processing, tender fruit (fresh and for 
processing), grapes (fresh and for processing), asparagus, dry 
beans, tomato seedling plants, greenhouse vegetables, 
vegetables for processing, burley and flue-cured tobacco, hogs, 
dairy, broilers, turkeys and eggs 

Quebec Blueberries; tomatoes, tobacco (cigar, pipe and flue-cured), 
dairy, broilers and turkeys, maple products and wood 

New Brunswick Applesyebedding plants, hogs, dairy, broilers, turkeys, eggs 
and pulpwood 

Nova Scotia Tobacco, hogs, dairy, broilers, turkeys, eggs and pullets and 
woo] 

Prince Edward Potatoes, turnips, tobacco, hogs, dairytand eggs 

Island 

Newfoundland Eggs 


*F ducational and promotional 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY 
AND PROVINCE, 1975-76 


Commodity Province Number of Boards Value of Receipts 
ge ee a See Le Cee a eee ae ease ee eee eto so eee 
Grains Ontario 2 79,290 
Oilseeds Ontario ] 69,600 
Fruits British Columbia 3 21,654 

Ontario 5 46,653 
Quebec ] 1,600 
New Brunswick ake abe SoU 
10 11,457 
Vegetables British Columbia 3 25.330 
Alberta 2 3,503 
Manitoba 2 6,188 
Ontario 4 78,398 
Quebec ] 198 
New Brunswick ] 400 
Prince Edward Island sal is aS ee 
14 114 ho2 
Tobacco Ontario 2 198,895 
Quebec 2 Vis9#9 
Nova Scotia ] 915 
Prince Edward Island eee a4 tie 
6 2.52502 
Hogs Alberta ] 141,000 
Saskatchewan ] SS 345 
Manitoba 1 83,345 
Ontario ] 274,234 
New Brunswick ] SPAS) 
Nova Scotia ] 12,210 
Prince Edward Island le) it 2200 
i 583 5363 
Dairy® British Columbia 1 111,250 
Alberta ] 10S eee 
Saskatchewan ] Ji, 00! 
Manitoba ] 60,273 
Ontario ze eRe gee: Wats) 
Quebec 4 647,744 
New Brunswick ] 20,853 
Nova Scotia ] 35,319 
Prince Edward Island Rai 52. _ 2145659". 
14 1,608, 161 
Broilers British Columbia ] 26,422 
Alberta ] 16,5600 
Saskatchewan ] 6,750 
Manitoba ] 1 ou0 
Ontario ] TU ouS 
New Brunswick ] 9,000 
Nova Scotia hy. -ULsooe 
7 183.270 
- continued - 


WABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY 
AND PROVINCE, 1975-76 (Continued) 


Value of Receipts 


Commodity Province Number of Boards 
mee Ses 7 “ogo ne - thousand $ - 
Turkeys British Columbia ] 8,930 
Alberta ] 6,600 
Saskatchewan ] 32410 
Manitoba ] 6,425 
Ontario ] AsO 
New Brunswick ] 1,200 
Nova Scotia Sie eee 
7 PO, Biz 
Broilers and 
turkeys Quebec ] 118,041 
Eggs British Columbia ] 32,000 
Alberta ] 152203 
Saskatchewan 1] ;, O02 
Manitoba ] 22,500 
Ontario ] 79,381 
Quebec ] 24490 
New Brunswick ] 5 £265 
Nova Scotia ] 13,000 
Prince Edward Island ] V,. 035 
Newfoundland Pease.  OFoae 
10 204,519 
Wood Quebec 14 36,952 
New Brunswick ee nine Oce 
1 43,814 
Other 
Sheep and wool Saskatchewan ] 325 
Agricultural 
products Manitoba ] 310 
Honey Manitoba ] 3, 6.00 
White and yellow- 
eye beans Ontario ] 26,48] 
Maple products Quebec ] 310 
Wool Nova Scotia ealias Beal. 
6 310.76 
Sub-total 102 3,393,431 
Canadian Wheat ] 2, 9D, 216 
Board 
Total boards 
reporting receipts 13 6,409,013 


- continued - 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY 
AND PROVINCE, 1975-76 (Concluded) 


Commodity Province Number of Boards Value of Receipts 


- thousand $ - 


Educational and Promotional 


Vegetable Alberta & P.E... 2 (potatoes) Not Applicable 
Cattle Alberta ] Fs ‘ 
Sheep and wool Alberta ] : 
Dairy New Brunswick _1_ (cream) ‘ “4 
5 u“ u 
Inactive 
Honey Saskatchewan ] Not Applicable 
Onions Ontario ] ‘ 
Sugar beets Ontario ] : 
Broilers and 
turkeys Prince Edward Island lee 
4 u u 
Total boards with no 
reported receipts 9 Not Applicable 
Total boardssfon 1975-76 ke Not Applicable 


*Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING 


British Columbia 

Alberta 

Saskatchewan 

Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 

Newfoundland 

Canadian Wheat Board 

Total boards reporting 
receipts 


Educational and promotional 
boards 


4Revised. 


BOARDS IN CANADA, PROVINCE, 1971-75 
SIRE 1971-1972 1973 19749 

10 10 10 10 

8 8 8 7 

4 4 5 5 

6 g 8 8 

19 19 20 22 

25 25 26 26 

5 6 8 10 

4 5 7 7 

3 4 7 7 

1 1 1 1 

1 1 1 1 

86 92 101 104 

4 5 5 5 

90 97 106 109 


Zo 


10 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKETING 


Province and Boards 1971 1972° 1973 1974? 1975 
TE SG i ar a numbersot producers Omed oay ieee te 
British Columbia 6,004 6,011 Se 8 5,618 5ST h} 
Alberta 29,743 a7 a h3 38,124 Sep 136 32095) 
Saskatchewan 955 895 33,014 AAO! 20,298 
Manitoba 5653 14,305 22,004 1 SO) 11,524 
Ontario Plencor 915884 85,398 88,476 86,255 
Quebec 80,021 67,343 595816 60,132 54,353 
New Brunswick 3,458 3,48] 5,840 9,989 9,747 
Nova Scotia eeo7 2,444 2,477 2,243 2,245 
Prince Edward Island 1,800 3.970 3,447 SE a Me Sus22 
Newfoundland 70 70 54 40 40 
Sub-total 246,488 220 103 256,760 240,141 225,226 
Canadian Wheat Board 175,641 176,886 TALS te 166,471 1593708 
Total boards reporting 

receipts AZZ, 129 414,989 A428 ,372 406,612 384,934 
Educational and promotional 
boards 64,776 SoeUGZ S2,4ce 43,120 3837 1s 


TOTAL - all boards 486,905 474,05] 480,500 449,732 i234 000 


a ; 
Revised. 


Pome double counting occurs as a number of producers may be members of more than 
one board. Producer figures are not included for inactive boards or for those new 
boards that had not yet completed a full year's operations. 


10 
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REPLY FROM READERS 


Marketing Boards Statistics, Canada 1975-76 


Dear Reader: 


Because communication is a two-way process we invite your opinions, 
Suggestions and questions on this publication. 


Thank you for your interest and assistance. 


1. How useful was this publication to you? Please show your reply by marking 
a check ( ) on the scale below. 


not very 
useful useful 


0 25 50 15 cS 100 


2. Why did you say that in 1 above? 


3. Other suggestions and remarks. 


Please mail this reply to: 


J.J. McConnell, 


Chief, Economic Communications Unit, (Please print your name) — 
Information Division, 
Agriculture Canada, (address) 
Ottawa, Ontario, . a ree 
K1A 0C5. 2d 
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TABLEAU 6. PART DES RECETTES AGRICOLES EN ESPECES REPRESENTEE PAR LES RECETTES TIREES DES OFFICES DE COMMERCIALISATION, PAR 
PRODUIT, 1974-1975 et 1975-1976 
SS 


1974-75° 1975-76 
Recettes tirées des offices Recettes tirées des offices 
de commercialisation de commercialisation 
Recettes agricoles a Recettes agricoles s 
Produit en espéce Valeur Pourcentage en espéces Valeur Pourcentage 
—~ milliers de dollars - - milliers de dollars - 

CErealaa” 2p 3x5 AOS Py) BAG Pala 87 3,343,428 2,994,866 90 
Graines oléagineuses Sano 42 7 YAS 10 384,627 69,600 18 
Fruits LAG, 232 PS 5 LOG 52 126,856 Hi pA Sy 56 
Légumes* 4087 B52 96,868 24 348,278 WALA LA 33} 
Bovins et veaux pla p Sag jayat tl nil Ola Sas nae nil 
Pores 778,092 Bad WS 67 886,471 5837563 66 
Produits tdverces” Wy SiG, Die Ip SOL p.OAG, 99 OO e, lol 1,608, Lot 100 
Volaille 47.2, W50 384,082 81 AD S32 hy) Peel PS 90 
Oeufs~ 269,095 TOT, B58 74 PRS By SSIS} MT ates 7/2) a 
Autres TALS pe SiO) BH Ship, ALS 45 20, O25 2910, 752 40 
Total~ 8,878,700 Sus Boor, 58 G7 90m, 331 6,02 poe 64 


“Chiffres corrigés. 


Coe oeend le blé, l'avoine, l'orge, le seigle, le ma%s ainsi que les paiements, les avances et les recettes différées de la 


Commission canadienne du blé. 

ec : 

Pommes de terre comprises. 
d : 2 3 : , . hy 
Comprend les paiements supplémentaires au titre des produits laitiers. 


e ; 
Terre-Neuve non comprise. 


Tt 


TABLEAU 5. 


PROVINCE, 


Province 


Colombie-Britannique 


Alberta 


Saskatchewan 


Manitoba 
Ontario 


Québec 


Nouveau-Brunswick 
Nouvelle-Ecosse 


ITle-du-Prince-Edouard 


Canada~ 


0S ee 


@chiffres corrigés. 


b 


c 
Terre-Neuve non comprise. 


PART DES RECETTES AGRICOLES EN ESPECES REPRESENTEE PAR LES RECETTES TIR 
1974-197 5ent. 1975-1976 


BES DES OFFICES DE COMMERCIALISATION, PAR 


1974-75" 


Recettes tirees des offices 


de commercialisation 


Recettes agricoles 


Recettes agricoles 


WIP S='e 


Recettes tirées des offices 


de commercialisation 


en espéces Valeur Pourcentage en espéces valeur Pourcentage 
= milliers de dollars =milliers;de dollays - 1s ek hd 
Bie RS! DINR PAT 59 405,554 243,260 60 
1,708,200 812,881 48 M873, l4s 17 OIE0 7805 54 
2,040,975 A, AS), al Z 70 2,468,996 Wp tehise PYAG) 76 
823874 i 4377, 305 56 934,698 594,858 64 
2,460,432 lanes ac. Sui) A sitet atshs) 5 th eS he Aa 61 
lp ASH 7 US ABS YS 62 IF Soe, oe 841,010 62 
103,089 Dea SVS) 42 96,321 Spike 52 
NOs 66,449 65 112,644 74,475 66 
83,026 BS pala. 40 81,166 32,106 40 
8,878,700 5,184,887 58 V7 OT SS 6,302 7o05 64 


Les recettes tirées de certains offices de commercialisation ont été déclaréés en fonction de l*année civile. 
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_ ABSTRACT 

Producer receipts for farm products marketed under the jurisdiction of marketing boards declined about 5 percent to $5.94 billion 
_ in 1976-77 due to a downturn in the value of grain, dairy and hog marketings. 

Membership in marketing boards at 404,000 was down about 4 percent. Two new boards were established in 1977. 


"Producer receipts from marketing boards as a percentage of total farm cash receipts dropped to 60 percent from the peak 63 percent 
_ reached in the previous year. 
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PREFACE 


This twentieth annual edition contains a statistical summary of the operations of agricultural marketing boards in Canada for the 
1976-77 marketing year. The statistics are on the types of products marketed through boards, the number of marketing boards and 
the value of their receipts and the number of producers with the value of their receipts. 


These statistics should be useful to marketing boards and related organizations as well as agricultural researchers. 


The author expresses his appreciation to the marketing boards that contributed information. 
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MARKETING BOARDS 1976-77 


INTRODUCTION 


This publication is the twentieth edition of an annual series of statistical reports and reviews on the role and activities of agricultural 
marketing boards in Canada. In response to a mail survey carried out with the help of the provincial governments, the individual 
boards provided the data on which the tables are based. No evaluation was attempted. 


This report considers only boards affecting agricultural products. All types of agricultural bodies that perform marketing board 
functions (boards, commissions, federations, etc.) were included, whatever their degree of producer control or their legal designation. 
Although some bodies are government agencies rather than producer boards, all are presented in order to indicate the extent of 
marketing board participation in moving agricultural products from the farm gate into the food marketing system. 


A marketing board has been defined as “a compulsory horizontal marketing organization for primary and processed natural products 
operating under government-delegated authority. The compulsory feature means that all farms producing a given product in a 
specified region are compelled by law to adhere to the regulations of a marketing plan. The horizontal aspect means that marketing 
boards control the output of all farms participating in the particular marketing scheme and that they aggregate the supply from all 
the farms up to a chosen or permitted level. Government authority through legislation is essential to achieve the required compulsion. 
The power of the boards utilizing this authority is generally wide enough to affect the form, time and place of sales and directly or 
indirectly, the prices.”’ 


Marketing boards are regulated by either the federal or provincial governments or both. A provincial board has jurisdiction over an 
agricultural product produced and sold within the province. Goods passing into interprovincial and export trade come under federal 
jurisdiction. Under the Agricultural Products Marketing Act of 1949, however, a provincial board may have its authority over a 
product produced in that province expanded to include its regulation in interprovincial and export trade. By the end of 1977, 80 
provincial marketing boards had this authority. In addition three boards established under federal legislation were operating national 
marketing plans for industrial milk, eggs and turkeys in conjunction with the provincial boards responsible for these products. A 
fourth was acting as the marketing agent for most of the grain grown in the Prairie Provinces. 


Marketing board functions may include negotiating prices, designating specific sales agents, establishing marketing quotas, setting 
transportation allowances or other matters related to the marketing of specific agricultural commodities. To perform their functions, 
some marketing boards may collect levies from persons producing or marketing a product. The levies may be used for various 
purposes including equalization of returns to producers. 


In the tables the data are presented for only one federal board, the Canadian Wheat Board (CWB). Producers’ receipts under the 
Canadian Egg Marketing Agency (CEMA) and the Canadian Turkey Marketing Agency (CTMA) are attributed to the provincial 
boards that work in co-operation with the federal agencies. Data on the Canadian Dairy Commission (CDC), which co-ordinates 
the national market-sharing plan for industrial milk, are also attributed to the appropriate provincial boards. All other boards operate 
under provincial authority. 


STATISTICAL REVIEW 


Receipts to producers through marketing boards decreased about 5 percent in the year to $5.94 billion with reduced returns from 
grain, dairy and hog boards, the three largest commodity groups handled by marketing boards. Overall farm cash receipts decreased 
only slightly, about .5 percent, as receipts from the huge cattle and calf sector, which is not served by marketing boards other than 
on a promotional basis, increased about 8 percent. 


Four boards were added to the total number covered in this report in the previous year. For those boards with receipts to report 
Ontario added a potato board and Nova Scotia a wheat board, while the educational and promotional group consisted of the same 
five boards as a year earlier. Of inactive boards there were again four; one in Saskatchewan had been revoked and another in Ontario 
added. Two of the four new boards that came into existence in 1976 had not yet completed a year’s operations in 1976-77. 


The number of farmer-producers who were members of marketing boards during the year decreased by about 17,000 or 4 percent 
from the revised figure of 421,000 in 1975. Membership was down in nine provinces and in the CWB and virtually unchanged in 
New Brunswick and in the educational and promotional boards. Most of the decreases occurred in the dairy sector, due to a process 
of attrition which has been going on for many years; and in hog boards, reflecting a downturn in prices during the period. 


On a commodity basis grain marketing boards were as usual by far the largest group, accounting for about 45 percent of the total, 
and had the greatest influence on receipts through marketing boards. In 1976 this was a downward effect of $307 million or about 


BGA. Hiscocks, *‘Market Regulation in Canada,’’ Canadian Farm Economics, Economics Branch, Agriculture Canada, June 1972, p. 20. 


10 percent. The greater part of this decrease took place in CWB participation payments on previous years’ crops, which dropped 
due to a decrease in world prices and exports for the 1974-75 grain crop. 


Of the non-grain commodities marketed through boards, nine showed increases and three were down for a composite decrease of 
$34 million. The steepest decrease occurred in receipts to tobacco farmers, which dropped $36 million or 16 percent largely due to 
a sharp cutback in plantings of Ontario flue-cured acreage, necessitated by a build-up of processors’ inventories and compounded 
by very poor weather conditions. Prince Edward Island was the only tobacco-growing area going against the trend. It had a good 
crop and its biggest sale ever. Returns to dairy farmers slackened as delivery quotas were cut back because of mounting inventories 
caused by large production gains in the previous year. Hog board receipts decreased about nine percent as increased volume in the 
latter part of the marketing year pulled down prices. Fruit marketing boards recorded a 13-percent gain in returns to producers based 
on generally decreased production and correspondingly higher prices. Receipts to producers through vegetable boards varied from 
region to region, gains and losses almost cancelling each other out. The inclusion of the first year’s results of the processing-potato 
board in Ontario, however, increased the total figure to a gain of 5 percent. 


Broiler board returns rose 4 percent due to increased volume at steady prices. Receipts through turkey boards increased 7 percent 
as higher prices more than offset lower marketings. Egg board receipts rose everywhere except in Nova Scotia and Newfoundland 
as producer prices increased. The Canadian Egg Marketing Agency under its supply management program sets producer prices 
according to a cost-of-production formula. The Agency and its provincial counterparts were able to bring production and utilization 
into near balance for a second consecutive year. Soybean board revenues increased slightly for the crop year as higher prices 
outweighed a one-third decrease in output. Returns from wood boards rose due to increased cordage and slightly increased prices. 
Receipts through marketing boards dealing in “‘other’’ agricultural products showed a substantial gain, more than $5 million or 16 
percent, with all the boards contributing. The most unusual performance was the maple product board’s in Quebec, whose returns 
were triple those of the previous year. Ideal weather conditions contributed to a high-volume premium-quality crop which led to 
increased exports at higher prices. 


Two new boards were established in 1977: 
The York County Forest Products Marketing Board (New Brunswick ) 


The Prince Edward Island Grain Marketing Commission 


MARKETING BOARD RECEIPTS AS A PERCENTAGE OF FARM CASH RECEIPTS 


Returns to farmer-producers marketing their output through boards were calculated as a percentage of farm cash receipts on a 
provincial basis (Table 5) and on a commodity basis (Table 6). Returns through the CWB were allocated on a provincial basis. 


Producers’ receipts from marketing boards decreased to 60 percent of overall farm cash receipts from the 63-percent peak reached 
in 1975-76. Half of the decrease was due to the increase in cattle and calf marketing receipts, none of which is attributed to marketing 
boards. 


Of nine commodity groupings in which marketing boards are involved, the boards’ percentage of handlings decreased in five, 
remained unchanged in one and increased in three. On a provincial basis, the marketing board percentage dropped in seven 
provinces and was unchanged in Quebec and New Brunswick, although the actual dollar amounts received through boards increased 
in the Maritime provinces and British Columbia. The percentage decrease in three of these latter four provinces however, was 
minimal, | percent. Only Prince Edward Island, down 6 percent, showed any appreciable change. Here a rebound in the 
all-important potato crop, whose good production and increased exports to Europe doubled the province’s receipts (which are not 
attributed to a board), accounted for virtually all the gain in farm cash receipts. Alberta and Ontario were the only other provinces 
with significant decreases in the marketing-board share of farm cash receipts; 5 and 4 percent respectively. In both provinces returns 
from board-regulated products were down and this condition accounted for half the percentage decrease. Increasing receipts from 
the heavy volume of sales by farmers in the depressed cattle and calf sector (not attributed to boards) was responsible for the rest 
of the percentage decrease in both provinces. 


TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1976-77 


Province 


Products 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 


Prince Edward Island 


Newfoundland 


Grains, tree fruits, cranberries, grapes for processing, mushrooms, 
vegetables, sheep and wool, dairy products, broilers, turkeys and 
eggs 


Grains, potatoes,“ fresh and processing vegetables, cattle, 4 sheep 
and wool,* hogs, dairy products, broilers, turkeys, eggs and fowl 


Grains, hogs, sheep and wool, dairy products, broilers, turkeys 
and eggs 


Grains, feed grains and black beans, potatoes and root crops 
(fresh and for seed), hogs, dairy products, broilers, turkeys, eggs 
and honey 


Winter wheat, soybeans, seed corn, apples, fresh fruit, tender fruit 
for processing, grapes (fresh and for processing), asparagus, dry 
beans, tomato seedling plants, greenhouse vegetables, potatoes for 
processing, vegetables for processing, Burley and flue-cured 
tobacco, hogs, dairy products, broilers, turkeys and eggs 


Blueberries, tomatoes, tobacco (cigar, pipe and flue-cured), 
dairy products, broilers and turkeys, eggs, maple products and wood 


Apples, bedding plants, hogs, dairy products, broilers, turkeys, eggs 
and wood 


Wheat, tobacco, hogs, dairy products, broilers, turkeys, eggs, 
pullets and wool 


Potatoes,“ turnips, tobacco, pedigreed seed, hogs, dairy products and 
eggs 


Eggs 


4 Educational and promotional. 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
PROVINCE, 1976-77 


Type of Marketing Province Number of Boards Value of Receipts 
Board 
Regular — thousand $ - 
Grains Ontario 2 74,999 
Nova Scotia l 149 
Total 3 75,148 
Oilseeds Ontario l ThL205 
Fruit British Columbia 3 26,440 
Ontario 5 51,083 
Quebec l ria 
New Brunswick | 1,600 
Total 10 79,240 
Vegetables British Columbia 3 24,514 
Alberta 2 3,805 
Manitoba 2 4,582 
Ontario 5 83,400 
Quebec l 28 
New Brunswick l 500 
Prince Edward Island l 160 
Total 15 116,989 
Tobacco Ontario 2 164,419 
Quebec Z 9,889 
Nova Scotia ] 852 
Prince Edward Island l 5,200 
Total 6 180 , 360 
Hogs Alberta l 103,473 
Saskatchewan ] 47,299 
Manitoba 1 79,029 
Ontario l 275 ,062 
New Brunswick l 4,841 
Nova Scotia | 10,730 
Prince Edward Island l 12,000 
Total Wh 532 434 
Dairy products® British Columbia I 115,340 
Alberta ] 109,518 
Saskatchewan l 37,585 
Manitoba ] 61,437 
Ontario 2 $54,028 
Quebec 4 620,507 
New Brunswick ] 24,351 
Nova Scotia l 39,453 
Prince Edward Island 2, ey tS 
Total 14 1,578,048 
Broilers British Columbia 1 Sl Sisk! 
Alberta | 18,000 
Saskatchewan l 7,490 
Manitoba l 1 SO, 


—~ continued - 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
PROVINCE, 1976-77 (continued) 


Type of Marketing Province Number of Boards Value of Receipts 
Board 
= thousand $ = 
Ontario | 97,460 
New Brunswick l 9,500 
Nova Scotia ] 13,326 
Total 7 189, 860 
Turkeys British Columbia l 11,400 
Alberta | 5,900 
Saskatchewan ] She ED 
Manitoba | 8,500 
Ontario | 42 957 
New Brunswick l 1,300 
Nova Scotia ] eS 
Total 7 75,504 
Broilers and turkeys Quebec | 127,781 
Eggs British Columbia l 35,682 
Alberta l 15,600 
Saskatchewan | 9,913 
Manitoba ] 27,419 
Ontario l 92 ,203 
Quebec l 26,450 
New Brunswick ] 35.505 
Nova Scotia | 11,800 
Prince Edward Island l I PBS: 
Newfoundland l Seo20 
Total 10 aM O32 
Wood Quebec 14 42,434 
New Brunswick 3 9,063 
Total li 51,497 
Other 
Sheep and wool Saskatchewan l 538 
Agricultural products Manitoba l 716 
Honey Manitoba I 4,370 
White and yellow 
eye beans Ontario l 29,506 
Maple products Quebec I 901 
Wool Nova Scotia | 110 
Total 6 SOrelau 
Sub-total 104 3,345 ,239 
Canadian Wheat 
Board l Pl Oy 
Total boards 
reporting receipts 105 5,940,541 — continued - 


5 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
PROVINCE, 1976-77 (concluded) 


Type of Marketing Province Number of Boards Value of Receipts 
Board 


— thousand $ - 


Educational and Promotional 


Potatoes Alberta and 
Prince Edward Island 2 Not applicable 
Sheep and wool Alberta l Not applicable 
Cattle Alberta l Not applicable 
Dairy New Brunswick l Not applicable 
Total 5) 
New 
(Established in 1976 or earlier but not yet having receipts 
to report for the crop year 1976-77) 
Sheep and wool British Columbia l Not applicable 
Pedigreed seed Prince Edward Island l Not applicable 
Total 2 
Inactive 
Berries Ontario l Not applicable 
Onions Ontario I Not applicable 
Sugar beets Ontario I Not applicable 
Broilers and 
turkeys Prince Edward Island l Not applicable 
Total 4 
Total boards with no reported receipts i 
Total boards for 1976-77 116 


4 Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1972-76 


Province and Boards 1972 1973 1974" 1975 1976 
British Columbia 10 10 10 10 10 
Alberta 8 8 7 tj 7 
Saskatchewan 4 5 5 6 6 
Manitoba 9 8 8 9 9 
Ontario 19 20 22 21 LZ 
Quebec 25 26 26 25 25 
New Brunswick 6 8 10 10 10 
Nova Scotia 5) e ul 7 8 
Prince Edward Island 4 y d 6 6 
Newfoundland l l l l l 
Canadian Wheat Board l ] l l l 
Total boards reporting receipts 92 101 104 103 105 
Educational and 
promotional boards 5 5 5 5 5 
Total oF 106 109 108 110 


4 Revised. 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKET- 
ING BOARDS IN CANADA, BY PROVINCE, 1972-76 


Province and Boards 1972" 1973 1974" 1975" 1976 
number? 
British Columbia 6,001 Dae 5,618 Seort 4,931 
Alberta aq I13 38,124 S236 325331 30 ,656 
Saskatchewan 895 33,314 26,704 19,469 15,942 
Manitoba 14,305 223569 11,560 15,877 12,386 
Ontario OL s71 85,398 88,476 86,255 81,276 
Quebec 67,343 59,816 60, 132 54,353 52.931 
New Brunswick 3,481 5,840 7,989 3,420 3,422 
Nova Scotia 2,444 2,477 2,243 2,245 213 
Prince Edward Island 35970 3,447 3,243 3.322 3,066 
Newfoundland 70 54 40 40 38 
Sub-total 238,103 256,760 238,141 222,023 206,721 
Canadian Wheat Board 176,886 Lali Gile 166,471 159,708 158,116 
Total boards reporting receipts 414,989 428 ,372 404,612 382 335i 364,837 
Educational and promotional 59 ,062 52.,.128 43,120 38,718 38,745 
Total all boards 474,051 480 , 500 447,732 421,049 403 , 582 
4 Revised. 


b some double counting as a number of farmers may be members of more than one board. Producer figures are not included for inactive boards nor 
for those new boards that had not yet completed a full year’s operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS, BY PROVINCE, 1975-76 AND 1976-77 


1975-76" 1976-77 

Producers’ Receipts Through Producers’ Receipts Through 

Marketing Boards Marketing Boards 
Farm Cash b Farm Cash 
Province Receipts Value Percentage Receipts Value? Percentage 
- *000 $ - - *000 $ - 

British Columbia 426,765 241,769 ai 471,484 264,210 56 
Alberta 1,876, 103 b003.,.524 a3 176475633 889,627 48 
Saskatchewan 2,468,789 1 878 095 76 2,286, 186 1,708,994 75 
Manitoba 935,194 S902 TI 63 897,160 538,827 60 
Ontario 2,649,785 1,564,697 59 251095932 [52303225 25 
Quebec Loi2) lo 839,508 61 L502, 766 828,107 61 
New Brunswick 100 ,043 50,304 50 113,967 56,660 50 
Nova Scotia 116,236 74,633 64 124,029 TE lAs 1163 
Prince Edward Island 83,427 325203 39. 104, 869 34,424 33 
Canada® 10,028,479 G,275,001 63 oP 1D 026 5,935,316 160 


4 Revised 
> Farm cash receipts are on a calendar year basis while some crops are reported on a calendar year basis and others on a crop year basis. 


© Newfoundland not included. 


TABLE 6. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS BY COMMODITY, 1975-76 AND 1976-77 


1975-76" 1976-77 
Producers’ Receipts Through Producers’ Receipts Through 
Marketing Boards Marketing Boards 
Farm Cash Farm Cash 
Commodity receipts Value Percentage Receipts Value _— Percentage 
- °000 $ - - °000 $ - 
Grains 3,325, 109 2,977,343 90 3,039,821 2,670,450 88 
Oilseeds 387,426 69 , 600 18 380,594 712057 12 
Fruit 130,497 692955 54 136,284 79,240 58 
Vegetables© 407,398 110,968 27 457,704 116,989 26 
Cattle and calves ed eae nil nil ! 963, 335 nil nil 
Hogs 886,471 583 , 363 66 840 , 166 532,434 63 
Dairy Products4 1,603,056 1,603,056 100 1,578,048 1,578,048 100 
Poultry 419,353 S7250Z3 89 479,547 393,145, 32 
Eggs 260,165 197,879 76 282 ,508 229,807 9.50 
Others 791 029 290,714 a7 817,019 267 995. 535 
Total® 10,028,479 G5275,001 63 9,975 ,026 93553 1GiR, bu 


4 Revised. 

> Includes wheat, oats, barley, rye, corn, Canadian Wheat Board participation payments, cash advances and deferred grain receipts. 
© Includes potatoes. 

q Includes dairy supplementary payments. 


© Newfoundand not included. 
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| MARKETING BOARDS 1977-78 
INTRODUCTION 


_ This report is the twenty-first edition of its kind published on an annual basis by Agriculture Canada. It features statistics and a review 
_ of the operating results of marketing boards in Canada. The tables were prepared from basic data supplied by the individual boards 

in response to a mail survey taken in conjunction with the provincial governments. No evaluation was attempted. The continued 
assistance of all involved is gratefully acknowledged. 


This report considers only boards affecting agricultural products. All types of agricultural bodies that perform marketing board 
functions (boards, commissions, federations, etc.) were included, whatever their degree of producer control or their legal designation. 

_ Although some bodies are government agencies rather than producer boards, all are presented in order to indicate the extent of 
marketing board participation in moving agricultural products from the farm gate into the food marketing system. 


A marketing board has been defined as ‘a compulsory horizontal marketing organization for primary and processed natural products 
operating under government delegated authority. The compulsory feature means that all farms producing a given product in a 
| specified region are compelled by law to adhere to the regulations of a marketing plan. The horizontal aspect means that marketing 
| boards control the output of all farms participating in the particular marketing scheme and that they aggregate the supply from all 

the farms up to a chosen or permitted level. Government authority through legislation is essential to achieve the required compulsion. 

The power of the boards utilizing this authority is generally wide enough to affect the form, time and place of sales and directly or 

indirectly, the prices.”’ 


Marketing boards are regulated by either the federal or provincial governments or both. A provincial board has jurisdiction over an 
agricultural product produced and sold within the province. Goods passing into interprovincial and export trade come under federal 
jurisdiction. Under the Agricultural Products Marketing Act of 1949, however, a provincial board may have its authority over a 

| product produced in that province expanded to include its regulation in interprovincial and export trade. By the end of 1978, 80 
provincial marketing boards had this authority and three boards established under federal legislation were operating national 
marketing plans for industrial milk, eggs and turkeys in conjunction with the provincial boards responsible for these products. A 
fourth was acting as the marketing agent for most of the grain grown in the Prairie Provinces. Also in December 1978 creation of 
a National Chicken Marketing Agency was announced by the federal Minister of Agriculture. 


Marketing board functions may include negotiating prices, designating specific sales agents, establishing marketing quotas, setting 
transportation allowances or other matters related to the marketing of specific agricultural commodities. To perform their functions 
some marketing boards may collect levies from persons producing or marketing a product. The levies may be used for various 
purposes including equalization of returns to producers. 


In the tables the data are presented for only one federal board, the Canadian Wheat Board (CWB). Producers’ receipts under the 
Canadian Egg Marketing Agency (CEMA) and the Canadian Turkey Marketing Agency (CTMA) are attributed to the provincial 

_ boards that work in co-operation with the federal agencies. Data on the Canadian Dairy Commission (CDC), which co-ordinates 
the national market-sharikng plan for industrial milk, are also attributed to the appropriate provincial boards. All other boards 
Operate under provincial authority. 


STATISTICAL REVIEW 


Returns to farmers through marketing boards dipped about three percent or $160 million to $5.78 billion in the crop year 1977-78 
whereas overall farm cash receipts recorded a slight gain of about one percent in the year. 


Western grains were responsible for the bulk of the decline in board receipts dropping about $475 million or 18 percent to a volume 
of $2121 million. This was a second straight year of decline from the all time peak achieved in 1975-76 but still represented a fairly 
good level of returns on an historical basis. Hog boards and the bean board in Ontario also contributed a small portion of the decline 


in marketing board receipts. Other commodity beard groups were up on the year led by the oilseeds board whose receipts almost 
doubled. 


The humber of boards reporting receipts dropped two to 103 in 1977-78. Quebec and Prince Edward Island each had a board 
_ Moving to the inactive list while the operating boards in the other eight provinces were unchanged. Educational and promotional 
_ boards rose to seven with additions in British Columbia and Prince Edward Island. 


| The number of producers who were members of makerting boards was largely unchanged for the period at 405,000. Ontario showed 
the only change of any significance, a gain of approximately five percent. 


For those boards showing increases during the year the soyabean board in Ontario was the outstanding performer. Returns to 
Producers through the board jumped 90 percent as production doubled on a one third increase in planted acreage and a three fifths 


| 

| 

| | G.A. Hiscocks, “Market Regulation in Canada,”’ Canadian Farm Economics, Economics Branch, Agriculture Canada, June 1972, p. 20. 
| 

\ 


surge in yields which had suffered in the poor conditions of the previous year. Most of the increased production went to supplant 
imports for the crushing industry while a lesser amount was exported. Average prices were down moderately from the previous year. 
The tobacco group bounced back from a down year in 1976-77 with an overall gain of 36 percent in producer receipts. All six boards » 
benefitted from increases resulting from good weather and higher prices. Ontario which had suffered from bad weather on top of | 
a production cutback in the previous year accounted for more than 90 percent of the increase. 


Broiler and turkey marketing boards registered fairly good gains, averaging about 10 percent, in a year of continuing pressure from | 
imports and the threat of more imports. Returns to egg board producers rose about $15 million or seven percent, all of it coming | 
from rising production as the yearly average of producer prices was held to the same level as the previous period. The Canadian Egg — 
Marketing Agency in its regulatory capacity, noting a rising productivity trend for laying hens and taking into account decreasing _ 
feed costs, made several downward adjustments in the cost of production formula for producers resulting in lower prices to | 
consumers than would otherwise have been the case. ' 


Receipts through Eastern grain boards rose about 17 percent for the crop year 1977-78. Seed corn receipts were almost double in © 
value while a large winter wheat crop was disposed of at something less than record prices. Bread wheat producers in Nova Scotia | 
realized a gain of 13 percent through their board. 


Fruit board producers incomes rose by a fifth despite some poorer crops, particularly grapes where output was down about a quarter. | 
But prices and exports rose, most notably for apples due to some serious crop losses in Europe. Vegetable board receipts were , 
moderately ahead on the year, about 11 percent. Mushrooms and mixed vegetables in British Columbia and greenhouse vegetables | 
and vegetables for processing in Ontario made the best gains. 


Dairy returns rose about seven percent on slightly higher prices. Hog board receipts were down slightly, less than two percent, as | 
higher volume was offset by lower prices. Revenues to wood producers through their boards rose about eight percent mostly due to | 
higher production. In the ‘other’ group disastrous rains at a critical stage of the Ontario bean harvest caused receipts for that board’s _ 
members to plunge by 75 percent from the level of the previous year. 


Four new boards were established in 1978: 
La Federation des producteurs de pommes du Quebec (Quebec Apple Producers Federation) 
La Federation des producteurs de porcs du Quebec (Quebec Pork Producers Federation) 
La Federation des producteurs de fruits et legumes du Quebec (Quebec Fruit and Vegetable Producers Federation) 


Carleton-Victoria Forest Products Marketing Board (New Brunswick) 


The names and addresses of all the marketing boards in Canada are available from the Cg-operatives and Producers’ Marketing | 
Organizations Unit, Food Production and Marketing Branch, Agriculture Canada. 


MARKETING BOARD RECEIPTS AS A PERCENTAGE OF FARM CASH RECEIPTS 


Returns to farmer-producers marketing their products through boards are shown as a percentage of farm cash receipts on a provincial | 
basis (Table 5) and on a commodity basis (Table 6) returns through the CWB were allocated to their respective provinces. 


Receipts to producers through marketing boards declined for a second straight year to 57 percent of farm cash receipts from the peak | 
63 reached in 1975-76. The reason was the same in 1977-78 as in the previous year. Grain, the largest value commodity for marketing 
boards as well as for overall farm cash receipts brought lower returns while cattle and calves the second largest commodity group | 
and with no direct marketing board involvement recorded another year of rising receipts, up about seven percent. 


Looking at the individual provinces and commodities there were some fairly large ups and downs in the shares of farm cash income 
held by the marketing boards. The Prairie provinces, heavily influenced by the massive grains sector, were down while the other — 
provinces were all on the upside with increases in percentages ranging from one to nine points. Most of the decline in Prairie grain — 
income occurred in CWB participation payments on previous year crops except for Manitoba whose decline was more severe the the 
others because of a deferral of deliveries to the following year. Prince Edward Island marketing boards registered the biggest increase 
in share of receipts moving from 33 to 42 percentage points on solid gains in dairy, eggs and tobacco. British Columbia and Ontario | 
boards’ shares of farm cash income rose by five percentage points in the year. While most of the boards in the two provinces 
contributed to the gain, outstanding increases were turned in by the fruit and vegetable boards in British Columbia and the soyabean, 
tobacco and broiler boards in Ontario. On a commodity basis poultry boards made the largest advance in share of farm cash income 
rising to 88percent,a gain of six, followed by vegetables and eggs, up five. 


TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1977-78 


Province 


British Columbia 


| Alberta 
Saskatchewan 
Manitoba 


Ontario 


Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


_ Newfoundland 


Products 


Grains, tree fruits, cranberries, grapes for processing, mushrooms, 
vegetables, sheep and wool, dairy products, broilers, turkeys and 


eggs 


Grains, potatoes,“ fresh and processing vegetables, cattle,4 sheep 
and wool,* hogs, dairy products, broilers, turkeys, eggs and fowl 


Grains, hogs, sheep and wool, dairy products, broilers, turkeys 
and eggs 


Grains, feed grains, potatoes, root crops,, hogs, dairy products, 
broilers, turkeys, eggs and pullets and honey 


Winter wheat, soyabeans, seed corn, apples, fresh fruit, tender fruit 
for processing, grapes (fresh and for processing), asparagus, white and 
yellow eye beans, tomato seedling plants, greenhouse vegetables, 
potatoes for processing, vegetables for processing, burley and flue-cured 
tobacco, hogs, dairy products, broilers, turkeys and eggs 


Tomatoes, tobacco (cigar, pipe and flue-cured), dairy products, 
broilers and turkeys, eggs, maple products and wood 


Apples, bedding plants, hogs, dairy products, broilers, turkeys, eggs 
and wood 


Wheat, tobacco, hogs, dairy products, broilers, turkeys, eggs and 
pullets and wool 


Potatoes,“ tobacco, pedigreed seed,? hogs, dairy products and 
eggs 


Eggs 


Educational and promotional. 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND- 


PROVINCE, 1977-78 


Type of Marketing Province Number of Boards Value of Receipts 
Board 
Regular = thousand $° = 
Grains Ontario 2. 87,929 
Nova Scotia l 168 
Total 3 88 ,097 
Oilseeds Ontario l 134,000 
Fruit British Columbia 3 39 241 
Ontario = 54,497 
New Brunswick | 1,800 
Total 9 95,538 
Vegetables British Columbia 3 31,412 
Alberta 2 4,013 
Manitoba 2 4,435 
Ontario 5 89,427 
Quebec l 50. 
New Brunswick l 525 
Total 14 129,862 
Tobacco Ontario 2 223,834 
Quebec 2 13,869 
Nova Scotia l 1,000 
Prince Edward Island l 6, 700 
Total 6 245 , 403 
Hogs Alberta l 107,086 
Saskatchewan | 46,904 
Manitoba | 77,465 
Ontario l 262,131 
New Brunswick | 4,611 
Nova Scotia l 13,473 
Prince Edward Island l 125032 
Total ff 523), 702 
Dairy products British Columbia l 126,301 
Alberta | 116,806 
Saskatchewan | 43,180 
Manitoba ] 63,784 
Ontario 2 598 ,659 
Quebec 4 660 , 441 
New Brunswick ] 24,790 
Nova Scotia ] 41,475 
Prince Edward Island 2 16,651 
Total 14 1,692,087 
Broilers British Columbia | 35,186 
Alberta ] D355 
Saskatchewan | 1,32 
Manitoba | 14,000 


— continued - 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
~ PROVINCE, 1977-78 (continued) 


| 


_ Type of Marketing Province Number of Boards Value of Receipts 
_ Board 


= thousand ame 


Ontario | Le lie2 
New Brunswick l 10,000 
Nova Scotia | FAD 
Total 7 214,990 
Turkeys British Columbia, | 12,000 
Alberta | 8,974 
Saskatchewan l 4,368 
Manitoba l 9,150 
Ontario | 45 ,000 
New Brunswick l 1,000 
Nova Scotia | 2,083 
Total 7 oe). Sighs 
Broilers and turkeys Quebec | 139,413 
Eggs British Columbia | 35,900 
Alberta 1 [Se550 
Saskatchewan l 6,929 
Manitoba l 30,985 
Ontario l 99,173 
Quebec l 27,854 
New Brunswick | Stouts! 
Nova Scotia | 12,300 
Prince Edward Island | TS 
Newfoundland l 5 AS 
Total 10 241,955 
Wood Quebec 14 46,722 
New Brunswick 3 8,900 
Total 17 So O22. 
Other 
Sheep and wool Saskatchewan | 610 
Agricultural products Manitoba I 378 
Honey Manitoba | 5,190 
White and yellow 
eye beans Ontario l 7,465 
Maple products Quebec l 1, 100 
Wool Nova Scotia l 70 
Total 6 14,814 
Sub-total 102 3,654,882 
Canadian Wheat 
Board l De MAN SPAT 
Total boards 
reporting receipts 103 21) 23580 


— continued - 


> 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
PROVINCE, 1976-77 (concluded) 


Type of Marketing Province Number of Boards ‘Value of Receipts 
Board 


Pethousandm pm 


Educational and Promotional 


Pedigreed seed Prince Edward Island l Not applicable 
Potatoes Alberta and 

Prince Edward Island 2 Not applicable 
Sheep and wool British Columbia 

and Alberta 2 Not applicable 
Cattle Alberta l Not applicable 
Dairy (cream) New Brunswick | Not applicable 

Total j 
New 


(Established in 1977 or earlier but not yet having receipts 
to report for the crop year 1977-78) 


Wood New Brunswick l Not applicable 
Inactive 
Blueberries Quebec l Not applicable 
Berries Ontario l Not applicable 
Onions Ontario | Not applicable 
Sugar beets Ontario l Not applicable 
Broilers and 
turkeys Prince Edward Island I Not applicable 
Vegetables Prince Edward Island l Not applicable 
Total 6 
Total boards with no reported receipts 14 
Total boards for 1977-78 bE? 


4 Includes dairy supplementary payments. 


TABLE 3. NUMBER 


OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1973-77 


Province and Boards 1973 19744 1975 1976 1977 
British Columbia 10 10 10 10 10 
Alberta 8 7 7 7 fi! 
Saskatchewan 5 5 6 6 6 
Manitoba 8 8 > 9 9 
Ontario 20 oe 21 22 a2 
Quebec 26 26 25 25 24 
New Brunswick 8 10 10 10 10 
Nova Scotia 7 7 7 8 8 
Prince Edward Island ‘i Z 6 6 5 
Newfoundland I l I l l 
Canadian Wheat Board l l I I I 
Total boards reporting receipts 101 104 103 105 103 
Educational and 
promotional boards 5 3 5 5 7 
Total 106 109 108 110 110 


4 Revised. 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF 
MARKETING BOARDS IN CANADA, BY PROVINCE, 1973-77 


Province and Boards 1973 1974a 1975a 1976 1977 
number 
British Columbia sepa 5,618 Sait 4,931 4,926 
Alberta 38,124 323136 32,331 30,656 29,394 
Saskatchewan 33,314 26,704 19,469 15,942 15,806 
Manitoba 223569 11,560 15377 12 ,386 11627 
Ontario 85,398 88,476 86,255 81,276 85,497 
Quebec 59,816 60,132 SAG ooS see 53,808 
New Brunswick 5,840 7,989 3,420 37422 3.905 
Nova Scotia 2,477 2.243 2,245 22073 222 
Prince Edward Island 3,447 3,243 Sgoe 3,066 2,616 
Newfoundland 54 40 40 38 38 
Sub-total 256.760 238,141 222,023 206,721 209,879 
Canadian Wheat Board 7h,6l2 166,471 159,708 LS82116 157,306 
Total boards reporting receipts 428 372 404,612 582,351 364,837 367,185 
Educational and promotional 52,128 43,120 38,718 38,745 38,288 
Total all boards 480 .500 447,732 421,049 403 ,582 405 ,473 
4 Revised. 


b Some double counting as a number of farmers may be members of more than one board. Producer figures are not included for inactive boards nor 
for those new boards that had not yet completed a full year’s operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS, BY PROVINCE, 1976-77 AND 1977-78 


1976-77° 1977-78 
Farm Cash Producers’ Receipts Farm Cash Producers’ Receipts 
Receipts Through Receipts Through 
Marketing Boards Marketing Boards? 
Province Percentage Percentage 
- *000 $ - - 000 $ - 
British Columbia 476,305 264,210 ois) 501,838 300,696 ~=60 
Alberta 1,846,317 889 , 666 48 |, 986,060 840,013 42 
Saskatchewan DDO WR GEE: 1, 706,150 74 2,140,948 1,431,350 , 67 
Manitoba 890 , 936 D371 220 60 898 , 930 420,046 47 
Ontario 2,828 ,086 1, 543,012 55 2,857,863 Ll d 2 6G 
Quebec P02, 206 828, 126 61 1,425,719 889,449 62 
New Brunswick 112,882 56 , 660 50 109 2417 yi fee. i ees) 
Nova Scotia 122 ,466 78,145 64 127,468 B55.2840 02 
Prince Edward Island 104 , 880 34,423 33 88,520 37,108 42 
Canada® 10,035,255 5,937,618 a9 10,136,563 Deedee mele 


4 Revised 
b Farm cash receipts are on a calendar year basis while some crops are reported on a calendar year basis and others on a crop year basis. 


© Newfoundland not included. 


TABLE 6. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS BY COMMODITY, 1976-77 AND 1977-78 


1976-774 1977-78 
Farm Cash Producers’ Receipts Farm Cash Producers’ Receipts 
Receipts Through Receipts Through 
Marketing Boards! Marketing Boards! 
Commodity Percentage Percentage 
- 000 $ - - 000 $ - 
Grains® 3,038,391 256695057 88 2,603,260 2,209, 424755 
Oilseeds 383,498 TTZ2035 19 GLa7ols 134,000 22 
Fruit 136,284 79,240 58 159,005 95,538 60 
Vegetables© 456,112 116,989 26 423 , 836 129, 8627 9"31 
Cattle and calves | 963,335 nil nil 2,088 , 887 nil nil 
Hogs 840, 166 530 , 347 63 844,107 523 7025 tee 
Dairy Products4 1,590,180 1;590,180 ~— 100 1,692 ,087 b,692 08727 10G 
Poultry 479,547 393,145 82 495 ,826 436,978 88 
Eggs 282 ,508 P2109) 79 281,370 236,229" *84 
Others 865,234 265,936 a1 932,770 313,839 804 
Total® 10,035,255 5; 937,618 39 10,136,563 ST 735039" sae. 
4 Revised. 


b Includes wheat, oats, barley, rye, corn, Canadian Wheat Board participation payments, cash advances and deferred grain receipts. 
© Includes potatoes. 
4 Includes dairy supplementary payments. 


© Newfoundand not included. 


f Farm cash receipts are on a calender year basis while some crops are reported on a calendar year basis and others on a crop year 
basis. 
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MARKETING BOARDS 1978-79 
INTRODUCTION 


This report is the twenty-second edition of its kind published on an annual basis by Agriculture Canada. It features statistics and 
a review of the operating results of agricultural marketing boards in Canada. The tables were prepared from basic data supplied 
by the individual boards in response to a mail survey taken in conjunction with the provincial governments. No evaluation was 
attempted. The continued assistance of all involved is gratefully acknowledged. 


This report considers only boards affecting agricultural products. All types of agricultural bodies that perform marketing board 
functions (boards, commissions, federations, etc.) are included, whatever their degree of producer control or their legal designation. 
Although some bodies are government agencies rather than producer boards, all are presented in order to indicate the extent of 
marketing board participation in moving agricultural products from the farm gate into the food marketing system. 


A marketing board has been defined as “a compulsory horizontal marketing organization for primary and processed natural products 
operating under government delegated authority. The compulsory feature means that all farms producing a given product in a 
specified region are compelled by law to adhere to the regulations of a marketing plan. The horizontal aspect means that marketing 
boards control the output of all farms participating in the particular marketing scheme and that they aggregate the supply from all 
farms up to a chosen or permitted level: Government authority through legislation is essential to achieve the required compulsion. 
The power of the boards utilizing this authority is generally wide enough to affect the form, time and place of sales and directly or 
indirectly, the prices.”! 


Marketing boards are regulated by either the federal or provincial governments or both. A provincial board has jurisdiction over an 
agricultural product produced and sold within the province. Goods passing into interprovincial and export trade come under federal 
jurisdiction. Under the Agricultural Products Marketing Act of 1949, however, a provincial board may have its authority over a 
product produced in that province expanded to include its regulation in interprovincial and export trade. By the end of 1979, 80 
provincial marketing boards had this authority and four boards established under federal legislation were operating national 
marketing plans for industrial milk, eggs, turkeys and chickens in conjunction with the provincial boards responsible for these 
products (except for the broiler board in Alberta which is not a member of the national plan for chickens). A fifth was acting as the 
marketing agent for most of the grain grown in the Prairie Provinces. 


Marketing board functions may include negotiating prices, designating specific sales agents, establishing marketing quotas, setting 
transportation allowances or other matters related to the marketing of specific agricultural commodities. Some marketing boards 
may collect levies from persons producing or marketing a product. The levies are used in performing the functions of the boards 
which may include the equalization of returns to producers. 


In the tables the data are presented for only one federal board, the Canadian Wheat Board (CWB). Producers’ receipts under the 
Canadian Egg Marketing Agency (CEMA) and the Canadian Turkey Marketing Agency (CTMA) and the Canadian Chicken 
Marketing Agency (CCMA) are attributed to the provincial boards that work in co-operation with the federal agencies. Data on 
the Canadian Dairy Commission (CDC), which co-ordinates the national market-sharing plan for industrial milk, are also attributed 
to the appropriate provincial boards. All other boards operate under provincial authority. 


b GIA: Hiscocks, “Market Regulation in Canada,” Canadian Farm Economics, Economics Branch, Agriculture Canada, June 1972, p. 20. 


STATISTICAL REVIEW 


Value of receipts to farmer-producers selling their products under maketing board plans rose 10 percent or $585 million to $6.4 
billion in the crop year 1978-79. Total farm cash receipts climbed 18 percent in 1978. 


The overall number of boards rose three to 120 while the number of boards reporting receipts remained unchanged at 103. Two new 
boards, vegetables in Saskatchewan and wood in New Brunswick, reported receipts for their first year’s operations while the tomato 
board in Quebec was dissolved and is to be eventually replaced by the new board for fruits and vegetables. The agricultural products 
(feed grains) board in Manitoba became inactive during the year and raised the number of those boards to seven. Educational and 
promotional boards remained unchanged at seven and three new boards from the previous year had not yet completed a full year’s 
operations. 


Membership in boards declined in the period, about 21,000 after a slight rise in the previous year. Diary boards accounted for the 
bulk of the decrease as the Canadian Dairy Commission changed its tabulation method from registered producers to actual shippers. 
Grain growers membership in Ontario also had a substantial decline in a bad crop year. Hog and wood board memberships rose 
however, in line with rising revenues. Ontario, the province with the greatest number of marketing board members showed the 
greatest loss in the year, down about 6,000. 


On the basis of receipts hog boards were the paramount performers as returns to producers jumped $178 million to $702 million, 
an outstanding gain of 34 percent. While the number of animals sent to market in Canada and exported to the United States rose 


about 12 percent, overall North American hog production was almost unchanged in the year while beef production dropped. As a 
result prices increased about 15 percent and hog farmers enjoyed a very good year. Receipts for grains, by far the most important 
of the commodities going through marketing boards increased a moderate six percent. The Canadian Wheat Board which in some 
years has had to scramble for markets was in this period hampered by the limits of the transportation system as potential sales outran 
the physical ability of the system to deliver. In other grains Ontario winter wheat receipts were way down. First, planting intentions 
were reduced due to a rather poor market outlook at the time, then some wet weather hit at seeding time and finally, extremely bad 
weather conditions over the winter caused severe winter kill. Returns to poultry producers rose a solid 15 percent as the big rise in 
beef prices encouraged people to buy more poultry products. Egg board returns were up moderately as the Canadian Egg Marketing 
Agency reduced quotas about five percent to cut back rising production and keep it in line with consumption which was little changed 
in the year. Returns to dairy farmers rose slightly in a fairly static supply-demand situation. Fruit farmers receipts advanced about 
20 percent on higher production and generally higher prices in what turned out to be a pretty good year. Vegetable board receipts 
were up a moderate eight percent on a similar increase in overall production and generally stronger prices except for potatoes where 
prices were adversely affected by a large American crop. 


For other commodities, the group as a whole ran up a rather large increase of $84 million or about 27 percent with most boards 
contributing. About one quarter of this gain was due to special circumstances as the bean board in Ontario bounced back from the 
weather disaster of the previous year. For the other boards, honey showed the most impressive gain rising over a third on the strength 
of rising demand in world markets. Both wood and tobacco board receipts climbed about 20 percent. Pulp and paper markets 
continued in a tight supply-demand situation as did export markets for tobacco leaf much to the benefit of Canadian producers. 
Wool, maple and bedding plant boards showed good gains in the 1978-79 period while the board for tomato seedling plants suffered 
a downturn. 


Six new boards were established in late 1978 and 1979: 
Saskatchewan Vegetable Marketing Commission 
Ontario Rutabaga Producers’ Marketing Board 
Fédération des producteurs de pommes de terre du Québec (Quebec Potato Producers’ Federation) 
Northwestern New Brunswick Potato Agnecy 
Western New Brunswick Potato Marketing Agency 
S.N.B. Forest Products Marketing Board — New Brunswick 


The names and addresses of all the agricultural marketing boards in Canada are available from the Co-operatives and Producers’ 
Marketing Organizations Unit, Marketing and Economics Branch, Agriculture Canada. 


MARKETING BOARD RECEIPTS AS A PERCENTAGE OF FARM CASH RECEIPTS 


Receipts of farmer-producers selling their products under marketing boards are shown as a percentage of farm cash receipts on a 
provincial basis (Table 5) and on a commodity basis (Table 6). Receipts under the CWB were allocated to their respective 
provinces. 


Producers’ receipts under marketing boards rose 10 percent or $585 million but total farm cash receipts rose $1,808 million or 18 
percent and thus producers’ receipts from boards as a percentage of farm cash receipts declined, to 54 percent from the previous 
year’s 57. Cattle and calf marketings which are made without the aid of marketing boards, other than the promotional board in 
Alberta, were responsible for the bulk of the decrease in marketing boards’ share of farm cash receipts. As the beef production cycle 
touched bottom and prices escalated accordingly dollar returns to livestock producers soared by $775 million or 37 percent and 
accounted for more than two fifths of the overall increase in farm cash receipts, far exceeding the increases to producers of marketing 
board regulated commodities. 


Looking at the various commodities which are handled wholly or partly through marketing boards, the marketing board share was 
reduced for grains, oilseeds, fruit and surprisingly, hogs; remained unchanged for dairy and was up for the remainder: vegetables, 
poultry, eggs and others. Hog boards, despite their sharp rise in receipts, did not maintain their percentage of overall hog receipts 
as Quebec, with no hog board, continued to expand its share of the Canadian hog market. Oilseeds was the commodity group where 
the marketing board share declined the most in 1978-79 and this was due to the tremendous success of Canadian rapeseed which 
is not sold through a marketing board. 


On a provincial basis, Prince Edward Island was the only one where the marketing boards’ share of cash receipts rose, in all the other 
provinces it was down. The Prince Edward Island percentage rose on higher hog board receipts and lower potato receipts 
(promotional board only). Ontario the largest producer of agricultural products continued as the province with the largest amount 
of marketing board receipts while Saskatchewan, by far the largest contributor to Canadian Wheat Board sales, continued as the 
province with the highest percentage of its farm income coming through marketing boards. 
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TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTION, CANADA, 1978-79 


Province 


Products 


British Columbia 


Alberta 


Saskatchewan 


Manitoba 


Ontario 


Quebec 


New Brunswick 


Nova Scotia 


Prince Edward Island 


Newfoundland 


Grains, tree fruits, cranberries, grapes for processing, mushrooms 
vegetables, sheep and wool,* dairy products, broilers, turkeys and 
eggs 


) 


Grains, potatoes,* fresh and processing vegetables, cattle,4 sheep 
and wool,* hogs, dairy products, broilers, turkeys, eggs and fowl 


Grains, vegetables, hogs, sheep and wool, dairy products, broilers, turkeys 
and eggs 


Grains, potatoes, root crops, hogs, dairy products, 
broilers, turkeys, eggs and pullets and honey 


Winter wheat, soyabeans, seed corn, apples, tender fruit, 

grapes (fresh and for processing), asparagus, white and 

yellow eye beans, tomato seedling plants, greenhouse vegetables, 
potatoes for processing, vegetables for processing, burley and flue—cured 
tobacco, hogs, dairy products, broilers, turkeys and eggs 


Tobacco (cigar, pipe and flue—cured), dairy products, 
broilers and turkeys, eggs, maple products and wood 


Apples, bedding plants, hogs, dairy products, broilers, turkeys, eggs 
and wood 


Wheat, tobacco, hogs, dairy products, broilers, turkeys, eggs and 
pullets and wool 


Potatoes, tobacco, pedigreed seed,* hogs, dairy products and 
eggs 


Eggs 


“ Educational and promotional. 


TABLE 2. NUMBER OF MARKETING 
PROVINCE, 1978-79 


Type of Marketing 
Board 


BOARDS AND VALUE OF RECEIPTS BY COMMODITY AND 


Province Number of Boards 


Regular 


Grains 


Oilseeds 


Fruit 


Vegetables 


Tobacco 


Hogs 


Dairy products 


Broilers 


Ontario 
Nova Scotia 


Total 
Ontario 


British Columbia 
Ontario 
New Brunswick 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 
Ontario 


Total 


Ontario 

Quebec 

Nova Scotia 

Prince Edward Island 


Total 


Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 


Nr NY W 


— — KO bo 


ae ee 


Oe dO 


— — 


12 


14 


Value of Receipts 


— thousand $ — 


359 
306 


565257 
133439 


49 ,375 
63,531 
1,900 


114,806 


34, 283 
5009 
107 
5,669 
99 , 586 


143,504 


273,901 
14,201 
1,300 
6,105 


295,507 


139,958 
60 , 573 
103 ,000 
358 ,946 
DgiSle 
1g. 202 
16,844 


702,348 


[31,915 
123,308 
48 ,618 
67,180 
600, 853 
687,180 
27,056 
46,213 
18,701 


1,751,024 


48 ,955 
29 , 240 
7,381 
15,900 


— continued - 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
PROVINCE, 1977-78 (continued) 


Type of Marketing Province Number of Boards Value of Receipts 
Board 
— thousand $ - 
Ontario I 5 VS 
New Brunswick 1 10,000 
Nova Scotia 1 14,020 
Total ( 263,221 
Turkeys British Columbia l 13,000 
Alberta ] TS 
Saskatchewan l 4,646 
Manitoba 1 9,800 
Ontario 1 50,000 
New Brunswick 1 1,000 
Nova Scotia 1 2,184 
Total 7 88 ,008 
Broilers and turkeys Quebec ] [Sis 
Eggs British Columbia | 36,930 
Alberta ] 23,500 
Saskatchewan 1 79FS 
Manitoba 1 35,955 
Ontario l 108 ,000 
Quebec l DY 2S) 
New Brunswick ] 5,762 
Nova Scotia l 12,500 
Prince Edward Island 1 2,000 
Newfoundland ] 5,830 
Total 10 265603) 
Wood Quebec 14 56,130 
New Brunswick 4 10,455 
Total 18 66,585 
Other 
Sheep and wool Saskatchewan 1 700 
Honey Manitoba 1 7,000 
White and yellow 
eye beans Ontario ] 29 ,037 
Tomato seedling plants Ontario 1 235 
Maple products Quebec l 1,267 
Bedding plants New Brunswick 1 550 
Wool Nova Scotia 1 108 
Total 7 38,897 
Sub-total 102 4,070,846 
— continued — 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY AND 
PROVINCE, 1976-77 (concluded) 


Type of Marketing Province Number of Boards Value of Receipts 
Board 


— thousand $ — 


Canadian Wheat 
Board i 2,314,363 


Total boards 
reporting receipts 103 6,385,209 


Educational and Promotional 


Sheep and wool British Columbia 

and Alberta 2 Not applicable 
Potatoes Alberta and 

Prince Edward Island 2 Not applicable 
Cattle Alberta | Not applicable 
Dairy (cream) New Brunswick l Not applicable 
Pedigreed seed Price Edward Island l Not applicable 

Total 7 
New 


(Established in 1978 or earlier but not yet having receipts 
to report for the crop year 1978-79) 


Fruits and vegetables Quebec 2 Not applicable 
Wood New Brunswick ] Not applicable 
Total 3 
Inactive 
Agricultural products Manitoba 1 Not applicable 
Berries Ontario l Not applicable 
Onions Ontario l Not applicable 
Sugar beets Ontario l Not applicable 
Blueberries Quebec 1 Not applicable 
Broilers and 
turkeys Prince Edward Island 1 Not applicable 
Vegetables Prince Edward Island l Not applicable 
Total z 
Total boards with no reported receipts 7 
Total boards for 1978-79 120 


* Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1974-78 


Province and Boards 1974a 1975 1976 1977 1978 
British Columbia 10 10 10 10 10 
Alberta a 7 i 7 i 
Saskatchewan 5 6 6 6 7 
Manitoba 8 g 9 9 8 
Ontario 22 | pa) 22 22 
Quebec 26 25 OS 24 23 
New Brunswick 10 10 10 10 1] 
Nova Scotia 7 7 8 8 8 
Prince Edward Island i 6 6 5 5 
Newfoundland | ] ] 1 1 
Canadian Wheat Board ] 1 1 l 1 
Total boards reporting receipts 104 103 105 103 103 
Educational and 
promotional boards 5 5 5 a 7 
Total 109 108 110 110 110 


“ Revised. 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MAR- 
KETING BOARDS IN CANADA, BY PROVINCE, 1974-78 


Province and Boards 1974a 1975a 1976a 1977a 1978 
number? 
British Columbia 5,618 Sc e 4,931 4,926 4,575 
Alberta 32,136 32,331 30,656 29 ,394 25,123 
Saskatchewan 26,704 19,469 15,942 15,806 12,037 
Manitoba 11,560 15,877 12,386 11,627 9,431 
Ontario 88 ,476 86,255 81,276 85,497 80,840 
Quebec 60,132 54,353 ae 95 53,808 51,180 
New Brunswick 7,989 3,420 3,422 3,905 4,686 
Nova Scotia 2,243 2,245 2,073 2,262 2,056 
Prince Edward Island 2,543 1,622 2,366 1,916 he syoy 
Newfoundland 40 40 38 38 38 
Sub-total 237,441 221,923 206 ,021: 209,179 192,090 
Canadian Wheat Board 166,471 159,708 158,116 157, 306 153,747 
Total boards reporting receipts 403 ,912 381,631 364,137 366,485 345 , 837 
Educational and promotional 43,120 38,718 38,745 38 , 288 38 , 309 
Total all boards 447 ,032 420,349 402,882 404,773 384,146 
” Revised. 


> Some double counting as a number of farmers may be members of more than one board. Producer figures are not included for inactive boards nor 
for those new boards that had not yet completed a full year’s operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS, BY PROVINCE, 1977-78 AND 1978-79 


1977-783 1978-79 
Farm Cash Producers’ Receipts Farm Cash Producers’ Receipts 
Receipts Through Receipts Through 
Marketing Boards» Marketing Boards” 
Province 
thousand dollars percentage thousand dollars percentage 

British Columbia SLD. 047 297,912 58 582,156 329,246 57 
Alberta 1,950, 102 818,711 42 2,287,726 860,861 38 
Saskatchewan 2,136,944 1,428,832 67 2,471,902 1,588,141 64 
Manitoba 890 ,828 469 ,863 53 12218. 717 552,320 49 
Ontario 2,846, 364 1 7443979 60 3,406,297 1,911,124 56 
Quebec 1,420,550 887,211 62 1,659,328 937,656 57 
New Brunswick 108 ,896 57,314 53 120, 383 62,548 52 
Nova Scotia 133,204 83,140 62 154,428 935833) 64 
Prince Edward Island 88 , 203 37,089 42 98,017 43,650 45 
Canada* 10,090,838 5,794,851 57 11,898,954 6,379,379 54 
4 Revised 


b Farm cash receipts are on a calendar year basis while some crops are reported on a calendar year basis and others on a crop year basis. 


© Newfoundland not included. 


TABLE 6 PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS BY COMMODITY, 1977-78 AND 1978-79 


1977-784 1978-79 
Farm Cash Producers’ Receipts Farm Cash Producers’ Receipts 
Receipts Through Receipts Through 
Marketing Boards! Marketing Boards’ 
Commodity 
thousand dollars percentage thousand dollars percentage 
Grains® 25509 315 25236, 393 87 2,726,138 2,310,620 2,855 
Oilseeds 599 ,080 134,000 22 843 ,496 133,359.99 816 
Fruit 164,262 95,538 58 205,124 114,806 56 
Vegetables© 413,707 132,046 32 436,291 143,504 33 
Cattle and calves 2,102,918 nil nil 2,877,839 nil nil 
Hogs $37,929 523, 702 63 1,56, 158 702,348 =61 
Dairy Products4 1,683,271 683,271 + 100 1,751,024 1,751,024 100 
Poultry 484 , 382 436,978 90 541,662 502,828 93 
Eggs® 299 ,061 236,229 72 303 ,492 299, 902 tS6 
Others 9365717 316,694 34 1,007 , 730 400,989 40 
Total® 10,090, 838 5,794,851 57 11,898,954 6,379,379 54 
* Revised. 


b Includes wheat, oats, barley, rye, corn, Canadian Wheat Board participation payments, cash advances and deferred grain receipts. 
© Includes potatoes. 

4 Includes dairy supplementary payments. 

© Newfoundand not included. 


' Farm cash receipts are on a calender year basis while some crops are reported on a calendar year basis and others on a crop year basis. 
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MARKETING BOARDS 1979-80 


INTRODUCTION 


This report is the twenty-third edition of its kind published on an annual basis by Agriculture Canada. It features statistics and a 
review of the operating results of agricultural marketing boards in Canada. The tables were prepared from basic data supplied by 
the individual boards in response to a mail survey taken in conjunction with the provincial governments. No evaluation was 
attempted. The continued assistance of all involved is gratefully acknowledged. 


This report considers only boards affecting agricultural products. All types of agricultural bodies that perform marketing board 
functions (boards, commissions, federations, etc.) are included, whatever their degree of producer control or their legal designation. 
Although some bodies are government agencies rather than producer boards, all are presented in order to indicate the extent of 
marketing board participation in moving agricultural products from the farm gate into the food marketing system. 


A marketing board has been defined as ‘ta compulsory horizontal marketing organization for primary and processed natural products 
operating under government delegated authority. The compulsory feature means that all farms producing a given product in a 
specified region are compelled by law to adhere to the regulations of a marketing plan. The horizontal aspect means that marketing 
boards control the output of all farms participating in the particular marketing scheme and that they aggregate the supply from all 
farms up to a chosen or permitted level. Government authority through legislation is essential to achieve the required compulsion. 
The power of the boards utilizing this authority is generally wide enough to affect the form, time and place of sales and directly or 
indirectly, the prices.” ; 


Marketing boards are regulated by either the federal or provincial governments or both. A provincial board has jurisdiction over an 
agricultural product produced and sold within the province. Goods passing into interprovincial and export trade come under federal 
jurisdiction. Under the Agricultural Products Marketing Act of 1949, however, a provincial board may have its authority over a 
product produced in that province expanded to include its regulation in interprovincial and export trade. During 1979-80, 80 
provincial marketing boards had this authority and four boards established under federal legislation were operating national 
marketing plans for industrial milk, eggs, turkeys and chickens in conjunction with the provincial boards responsible for these 
products (except for the broiler board in Alberta which is not a member of the national plan for chickens). A fifth was acting as the 
marketing agent for most of the grain grown in the Prairie Provinces. 


Marketing board functions may include negotiating prices, designating specific sales agents, establishing marketing quotas, setting 
transportation allowances or other matters related to the marketing of specific agricultural commodities. Some marketing boards 
may collect levies from persons producing or marketing a product. The levies are used in performing the functions of the boards 
which may include the equalization of returns to producers. 


In the tables the data are presented for only one federal board, the Canadian Wheat Board (CWB). Producers’ receipts under the 
Canadian Egg Marketing Agency (CEMA) and the Canadian Turkey Marketing Agency (CTMA) and the Canadian Chicken 
Marketing Agency (CCMA) are attributed to the provincial boards that work in co-operation with the federal agencies. Data on 
the Canadian Dairy Commission (CDC), which co-ordinates the national market-sharing plan for industrial milk, are also attributed 
to the appropriate provincial boards. All other boards operate under provincial authority. 


LG.A. Hiscocks, “Market Regulation in Canada,” Canadian Farm Economics, Economics Branch, Agriculture Canada, June 1972, p. 20. 


STATISTICAL REVIEW 


Farmer-producers’ receipts for agricultural products sold through marketing boards rose by $1,007 billion, or 16 percent, in the crop 
year 1979-80, not far off the gain of 18 percent in overall farm cash receipts. 


The total overall number of boards rose by four to 124. The number of active boards completing a full year’s operation in the crop 
year was up six to 116 after standing at 110 for the previous three years. Of the increase in the number of active boards, boards with 
receipts contributed five and promotional boards one. The promotional board was the Fresh Potato Marketing Board in Ontario. Of 
the former there was actually six new boards and one expiring board for a net gain of five. New boards were those for apples and 
vegetables for processing in Quebec, wood in New Brunswick, rye in Nova Scotia, a reactivated poultry board in Prince Edward 
Island, and rutabagas in Ontario, offset by the amalgamation of the fresh fruit board into the tender fruit board in that province. 
Inactive boards declined from seven to five with the dissolution of the onion board in Ontario and the reactivation of the poultry board 
in Prince Edward Island. 


Marketing board membership rose slightly for the period contrasting with the general downward trend of recent years. The 
continuing downward trend in dairy and Canadian Wheat Board membership, which together account for more than half the total 
membership in marketing boards, was more than offset by the additional members of the newly reporting boards and the return to 
active membership in the winter wheat board in Ontario by many members lost in the previous year due to crop failures. 


Looking at returns to producers; fruit commodity boards, the smallest group in value of produce handled, showed the greatest gain 
in producer receipts rising $31 million or 27 percent. Two-thirds of the increase or about $20 million was due to the inclusion of the 
new apple board in Quebec for the first time. For the already existing fruit boards overall results showed a modest gain with 


somewhat higher prices more than offsetting slightly lower production. The biggest gain was achieved by the amalgamated tender 
and fresh fruit board in Ontario whose receipts were up 35 percent. The grape board in British Columbia was the only real casualty 
among the fruit boards in the year. Their vineyards were badly damaged by a severe winter and the crop was cut by almost half. 


Receipts through vegetable boards showed a strong gain of 22 percent but as in the case of the fruit boards the addition of a newly 
reporting board was responsible for the unusual performance. In this case the new vegetable processing agency in Quebec which 
accounted for half the increase in receipts. For the other vegetable agencies results showed an 11 percent rise on generally higher 
production and prices. 


Grains, the largest commodity handled by boards with 35 to 40 percent of total receipts in most years was another strong performer 
with receipts up 22 percent. Returns to Canadian Wheat Board producers rose handsomely as record level exports at record level 
prices moved into world markets. However, the outstanding performance was turned in by the winter wheat board in Ontario as 
receipts more than doubled on the rebound from a disastrous year in 1978-79. For soyabean growers the board reported receipts of 
$151 million, $18 million up on the previous year. Expanded production more than made up for softer prices. 


Poultry board returns climbed 18 percent as broiler and turkey production rose along with prices for the better part of the year. 
Consumers tended to put more of their food dollar into poultry as beef prices soared to lofty heights. Egg board receipts rose $12 
million or five percent as previous cuts in the national egg laying flock ordered by the Canadian Egg Marketing Agency (CEMA) 
brought production and consumption into near balance. The rise in receipts came to somewhat less than the increases allowed under 
the CEMA cost of production formula. 


Although overall returns to hog board members rose it was a somewhat harrowing year as an over-abundance of production weighed 
heavily on prices and many producers found their profit margins severely reduced or eliminated. Returns to dairy farmers through 
the boards, which account for virtually all the milk sold on a commercial basis, rose 15 percent. Production and consumption of milk 
were in very close balance for the year. Production is regulated according to a supply management system under the Canadian Dairy 
Commission in co-operation with the provincial dairy boards. Price changes and subsidies are governed by a cost of production 
formula. 


Tobacco board receipts plunged $70 million for the period 1979-80. While five of the six boards had reasonably good years the flue 
cured tobacco growers in Ontario were hit by a devastating attack of blue mould disease and a tornado which cut production by more 
than a third. Wood boards in Quebec and New Brunswick turned in another good year, up about a fifth as the pulp and paper market 
continued to boom. Among the other or miscellaneous boards the maple products board in Quebec registered a sensational gain as 
receipts came to almost triple that of the previous year. A fifty percent increase in production happily coincided with a surge in 
demand from the United States. Honey board receipts rose a third on higher production and higher prices as a reduced crop in the 
United States provided a strong export market. 


Five new boards were established in 1979-80: 
The British Columbia Hog Marketing Commission 
The Ontario Fresh Potato Growers Marketing Board 
The Nova Scotia Processing Pea Marketing Board 
The Nova Scotia Rye Growers Marketing Board 
The Newfoundland Chicken Marketing Board 


A directory of all the agricultural marketing boards in Canada is available from the Co-operatives and Producer Marketing 
Organizations Unit, Marketing and Economics Branch, Agriculture Canada. 


MARKETING BOARD RECEIPTS AS A PERCENTAGE OF FARM CASH RECEIPTS 


Receipts of farmer producers selling their products under marketing boards are shown as a percentage of farm cash receipts on a 
provincial basis (Table 5), and on a commodity basis (Table 6). Receipts under the CWB were allocated to their respective 
provinces. 


Total receipts to producers under marketing boards while rising in absolute terms declined as a percentage of farm cash receipts, 
dropping 2 points to 52 percent. It was the fourth year of decline in a row after touching a peak of 63 percent in 1975-76 as the 
relative values of some components of farm cash receipts shifted over the four year period. Grains, the largest commodity in 1975-76 
did not rise appreciably in absolute value, less than two-percent, from the then record setting year of 1975-76 and its share of farm 
cash receipts declined from 33 percent to 24 percent. Cattle and calves unlike the grain with its heavy reliance on marketing boards 
has no receipts through boards and its dollar value almost doubled over the period to bring it up to one quarter of farm cash receipts 
and make it the largest value commodity. Other items include the rise in importance of oilseeds (very little through boards) and hogs 
in Quebec with no board up till 1980. 


On a year to year basis significant changes in the marketing boards shares of individual commodities took place in fruit and “others”. 
Fruit boards were given a big boost by the new apple board in Quebec reporting for the first time and bringing the boards share up 
to 66 percent, a rise of ten points. For “other” boards the disastrous tobacco crop in Ontario pushed the boards’ percentage in this 
group of commodities down by one quarter to thirty percent. 
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TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTION> CANADA, 1979-80 


Province Products 

British Columbia Grains, tree fruits, cranberries, grapes for processing, mushrooms, 
vegetables, sheep and wool,* dairy products, broilers, turkeys and 
eggs 

Alberta Grains, potatoes,* fresh and processing vegetables, cattle,4 sheep 


and wool,* hogs, dairy products, broilers, turkeys, eggs and fowl 


Saskatchewan Grains, vegetables, hogs, sheep and wool, dairy products, broilers, turkeys 
and eggs 
Manitoba Grains, potatoes, root crops, hogs, dairy products, 


broilers, turkeys, eggs and pullets and honey 


Ontario Winter wheat, soyabeans, seed corn, potatoes fresh? and for processing, 
apples, tender fruit, grapes fresh and for processing, asparagus, 
white and yellow eye beans, rutabagas, greenhouse vegetables, 
vegetables for processing, tomato seedling plants, burley and flue—cured 
tobacco, hogs, dairy products, broilers, turkeys, and eggs 


Quebec Apples, vegetables for processing, cigar, pipe and flue cured tobacco, 
dairy products, broilers and turkeys, eggs, maple products and wood 


New Brunswick Apples, greenhouse products, hogs, dairy products, broilers, turkeys, 
eggs and wood 


Nova Scotia Rye, wheat, flue cured tobacco, hogs, dairy products, broilers, turkeys, 
eggs and pullets and wool 


Prince Edward Island Potatoes,* tobacco, pedigreed seed,* hogs, dairy products and eggs 


Newfoundland Eggs 


4 Educational and promotional. 
Excluding inactive boards and those new boards which had not yet completed a full year’s operation. 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS 
BY COMMODITY AND PROVINCE, 1979-80 


Type of Marketing Province Number of Boards Value of Receipts 
Board 
— thousand §$ — 
Regular 
Grains Ontario ” 107,299 
Nova Scotia 2 793 
Total 4 108 ,092 
Oilseeds Ontario 1 SH SK 
Fruit British Columbia 3 49 ,966 
Ontario 4 72,891 
Quebec l 20,416 
New Brunswick ] 2,100 
Total 9 Wars). 39/3 
Vegetables British Columbia 3 36,255 
Alberta 2 5,482 
Saskatchewan 1 170 
Manitoba 2 5,430 
Ontario 5 105,267 
Quebec 1 14,831 
Total 14 167,435 
Tobacco Ontario 2, 200 , 475 
Quebec 2 15,514 
Nova Scotia 1 1,300 
Prince Edward Island l 6,916 
Total 6 224,205 
Hogs Alberta ] 1555276 
Saskatchewan 1 61,960 
Manitoba ] 115,874 
Ontario ] 425 ,687 
New Brunswick 6,520 
Nova Scotia ] 16,500 
Prince Edward Island ] 16,765 
Total 7 798 ,682 
Dairy Products® British Columbia 1 153,847 
Alberta 1 139 042 
Saskatchewan ] 54,104 
Manitoba 1 73,628 
Ontario ”) 678 ,064 
Quebec 4 812,381 
New Brunswick 1 30,962 
Nova Scotia l Sy ay 
Prince Edward Island 2 22,009 
Total 14 2,016,459 


— continued — 


TABLE 2. 


AND PROVINCE, 1979-80 (continued) 


NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS, BY COMMODITY 


Type of Marketing Province Number of Boards Value of Receipts 
Board 
— thousand $ — 
Broilers British Columbia 1 53,881 
Alberta l 29 , 500 
Saskatchewan ] 10,251 
Manitoba i 17,500 
Ontario ] 159,509 
New Brunswick 1 13,000 
Nova Scotia 1 17,628 
Total a 301,269 
Turkeys British Columbia 1 12 2S 
Alberta l 9,800 
Saskatchewan 1 5,804 
Manitoba 1 Lh Be 
Ontario l 63 ,000 
New Brunswick ] 1,400 
Nova Scotia l 2,184 
Total i 105,713 
Broilers and turkeys Quebec ] 185,262 
Prince Edward Island 1 225 
Total 2 185,487 
Eggs British Columbia i 40, 400 
Alberta l 23,500 
Saskatchewan 1 8,870 
Manitoba l 34, 500 
Ontario 1 lit 5 7H3 
Quebec 1 26,723 
New Brunswick l 6,709 
Nova Scotia ] 12,000 
Prince Edward Island 1 25333 
Newfoundland 1 6,377 
Total 10 213, 183 
Wood Quebec 14 62,504 
New Brunswick 5 16,804 
Total 19 79 , 308 
Other 
Sheep and wool Saskatchewan ] 738 
Honey Manitoba ] 9,264 
White and yellow 
eye beans Ontario l 27,784 
Tomato seedling plants Ontario l 230 
Maple products Quebec ] 3,543 
Greenhouse products New Brunswick ] 750 
Wool Nova Scotia ] 109 
Total f| 42,418 
Sub-total 107 4,598,776 
— continued — 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS 
BY COMMODITY AND PROVINCE 1979-80 (concluded) 


Type of Marketing Province 
Board 


Number of Boards 


Value of Receipts 


Canadian Wheat Board 

Total boards 

reporting receipts 
Educational and Promotional 


Sheep and wool British Columbia 


and Alberta 


Potatoes Alberta, Ontario and 
Prince Edward Island 
Cattle Alberta 


Dairy (cream) 
Pedigreed seed 


New 


(Established in 1979 or earlier but not yet having receipts 


New Brunswick 
Prince Edward Island 


Total 


to report for the crop year 1979-80) 


Potatoes 
Wood & Potatoes 


Quebec 
New Brunswick 


Total 
Inactive 
Agricultural products Manitoba 
Berries Ontario 
Sugar beets Ontario 
Blueberries Quebec 
Vegetables Prince Edward Island 


Total 


Total boards with no reported receipts 


Total boards for 1979-80 


ee ee eee 


108 


124 


= thousand $ = 


Not 


Not 
Not 
Not 
Not 


Not 
Not 


Not 
Not 
Not 
Not 
Not 


2,781,028 


7,379,804 


applicable 


applicable 
applicable 
applicable 
applicable 


applicable 
applicable 


applicable 
applicable 
applicable 
applicable 
applicable 


4 Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1975-80 


Province and Boards 1975-6 1976-7 1977-8 1978-9 1979-80 
British Columbia 10 10 10 10 10 
Alberta a 7 7 7 7 
Saskatchewan 6 6 6 7 i 
Manitoba 2 9 2 8 8 
Ontario oI pS: 22 22 ZZ 
Quebec 25 oo 24 23 25 
New Brunswick 10 10 10 1] lis 
Nova Scotia 7 8 8 8 9 
Prince Edward Island 6 6 5 2 6 
Newfoundland l l 1 l ] 
Canadian Wheat Board l ] 1 l l 
Total boards reporting receipts 103 105 103 103 108 
Educational and 
promotional boards 5 5 y y 8 
Total 108 110 110 110 116 


@ Excluding those new boards which had not completed a full year’s operation and inactive boards. 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF 
MARKETING BOARDS IN CANADA, BY PROVINCE, 1975-80 


Province and Boards 1975-763 1976-773 1977-784 1978-797 1979-80 
number® 
British Columbia esl! 4,931 4,926 4,575 4,584 
Alberta 2 sail 20,656 19,394 152025 14,910 
Saskatchewan 19,469 15,942 15,806 2 (O8i7/ 123 GF 
Manitoba ee FM 12,386 t15627 9,431 9,604 
Ontario 86,255 81,276 85,497 80,871 81,286 
Quebec 54,353 a2 7931 53,808 51,180 53,281 
New Brunswick 3,420 3,422 3),905 4,686 53265 
Nova Scotia 2,245 2,073 2,202 2,056 Vana 
Prince Edward Island 1622 2,366 1,916 1,922 2,130 
Newfoundland 40 38 38 38 38 
Sub-total 21 ig oes 196,021 199179 132,521 185,700 
Canadian Wheat Board 159,708 158,116 157,306 sei) Ls les47 
Total boards reporting receipts 3715651 354,137 356,485 336,268 337,247 
Educational and promotional 38,718 38,745 38 , 288 38 , 309 38 , 606 
Total all boards 410,349 392 ,882 394,773 374,577 734552 
4 Revised. 


> Some double counting as a number of farmers may be members of more than one board. Producer figures are not included for inactive boards nor 
for those new boards that had not yet completed a full year’s operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS, BY PROVINCE, 1978-79 AND 1979-80 
1978-798 1979-80 
Farm Cash Producers’ Receipts Farm Cash Producers’ Receipts 
Receipts Through Receipts Through 
Marketing Boards? Marketing Boards? 
Province 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 

_ Nova Scotia 

Prince. Edward Island 


Canada° 


4 Revised 


thousand dollars 


2822156 
2az0t 20 
2,471,902 
Peis 717 

3,406,297 
6595328 
120, 383 
154,428 

9S 017 


11,898,954 


328 , 746 
857,601 
1,588,141 
02,520 
1,904,761 
937,656 
62,548 
91,498 
43,650 


6,366,921 


percentage 


56 
37 
64 
49 
56 
= 
a2 
39 
45 


54 


thousand dollars 


652 , 638 
2,842,200 
25,907,013 
L291 86 
3,968 , 606 
1,985,462 

136,811 

174,481 

118,900 


14,077,299 


2295691 
1,000, 259 
1,901,425 

635 , 360 
2,103,129 
1,141,174 

78 , 245 

102,936 

48 , 248 


Ti 313,427 


percentage 
56 
35 


65 


> Farm cash receipts are on a calendar year basis while some crops are reported on a calendar year basis and others on a crop year basis. 


© Newfoundland not included. 


TABLE 6. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM 
CASH RECEIPTS BY COMMODITY, 1978-79 AND 1979-80 


1978-794 1979-80 
Farm Cash Producers’ Receipts Farm Cash Producers’ Receipts 
Receipts Through Receipts Through 
Marketing Boards! Marketing Boards! 
Commodity 
thousand dollars percentage thousand dollars percentage 
Grains® 2,716,138 2 310,620 85 3,368,812 24899 ,1205 ORG 
Oilseeds 843,496 1335350 16 1,047 , 346 151,150,” 14 
Fruit 205,124 114,043 56 219,090 145,373 66 
Vegetables® 436,291 epee 52 465 ,616 167,435 36 
Cattle and calves 2,877,839 nil nil Bh IRS 47 nil nil 
Hogs 1,156,158 702,348 61 1,302,660 798-052 aewOll 
Dairy Products4 1751,024 l751,0247 100 2,016,459 2,016,459 100 
Poultry 541,662 502,293 93 653,491 592,469 91 
Eggs 303,492 255,141 84 S395 1k 266,808 79 
Others 1,007, 730 400 , 539 40 1,152,407 345,931 30 
Total® 11,898,954 6,366,921 54 14,077,299 TST ogc eee 
2 Revised. 


> Includes wheat, oats, barley, rye, corn, Canadian Wheat Board participation payments, cash advances and deferred grain receipts. 
© Includes potatoes. 

4 Includes dairy supplementary payments. 

© Newfoundand not included. 


f Farm cash receipts are on a calender year basis while some crops are reported on a calendar year basis and others on a crop year basis. 
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Marketing Boards 1980-81 


Introduction 


This report is the twenty-fourth edition of its kind 
published on an annual basis by Agriculture Canada. 
It features statistics and a review of the operating 
results of agricultural marketing boards in Canada. 
The tables were prepared from basic data supplied by 
the individual boards in response to a mail survey 
taken in conjunction with the provincial govern- 
ments. No evaluation was attempted. The continued 
assistance of all involved is gratefully acknowledged. 

This report considers only boards affecting agri- 
cultural products. All types of agricultural bodies that 
perform marketing board functions (boards, com- 
missions, federations, etc.) are included, whatever 
their degree of producer control or their legal desig- 
nation. Although some bodies are government agen- 
cies rather than producer boards, all are presented in 
order to indicate the extent of marketing board par- 
ticipation in moving agricultural products from the 
farm gate into the food marketing system. 

A marketing board has been defined as “a com- 
pulsory horizontal marketing organization for prim- 
ary and processed natural products operating under 
government delegated authority. The compulsory 
feature means that all farms producing a given prod- 
uct in a specified region are compelled by law to 
adhere to the regulations of a marketing plan. The 
horizontal aspect means that marketing boards con- 
trol the output of all farms participating in the par- 
ticular marketing scheme and that they aggregate the 
supply from all farms up to a chosen or permitted 
level. Government authority through legislation is 
essential to achieve the required compulsion. The 
power of the boards utilizing this authority is gener- 
ally wide enough to affect the form, time and place of 
sales and directly or indirectly, the prices.”! 


'G.A. Hiscocks, “Market Regulation in Canada”, Canadian Farm 


Economics, Economics Branch, Agriculture Canada, June 1972, 


ja, ZAP 


Marketing boards are regulated by either the 
federal or provincial governments or both. A provin- 
cial board has jurisdiction over an agricultural prod- 
uct produced and sold within the province. Goods 
passing into interprovincial and export trade come 
under federal jurisdiction. Under the Agricultural 
Products Marketing Act of 1949, however, a provin- 
cial board may have its authority over a product 
produced in that province expanded to include its 
regulation in interprovincial and export trade. Dur- 
ing 1980-81, 80 provincial marketing boards had this 
authority and four boards established under federal 
legislation were operating national marketing plans 
for industrial milk, eggs, turkeys and chickens in 
conjunction with the provincial boards responsible 
for these products (except for the broiler board in 
Alberta which is not a member of the national plan 
for chickens). A fifth was acting as the marketing 
agent for most of the grain grown in the Prairie 
Provinces. “~—_ 

Marketing board functions may include negotiat- 
ing prices, designating specific sales agents, establish- 
ing marketing quotas, setting transportation al- 
lowances or other matters related to the marketing of 
specific agricultural commodities. Some marketing 
boards may collect levies from persons producing or 
marketing a product. The levies are used in perform- 
ing the functions of the boards which may include the 
equalization of returns to producers. 

In the tables the data are presented for only one 
federal board, the Canadian Wheat Board (CWB). 
Producers’ receipts under the Canadian Egg Market- 
ing Agency (CEMA) and the Canadian Turkey Mar- 
keting Agency (CIMA) and the Canadian Chicken 
Marketing Agency (CCMA) are attributed to the 
provincial boards that work in co-operation with the 
federal agencies. Data on the Canadian Dairy Com- 
mission (CDC), which co-ordinates the national 
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market-sharing plan for industrial milk, are also at- 
tributed to the appropriate provincial boards. All 
other boards operate under provincial authority. 


Statistical Review 


Receipts to producers marketing their commodities 
through agricultural marketing boards rose to 
$8.5 billion in 1980-81 a gain of $1.1 billion or about 
15 percent over the previous crop year. Overall farm 
cash receipts rose ten percent. 

Considering some of the highlights for various 
products and regions: vegetable boards showed the 
most outstanding increase as receipts rose $102 mil- 
lion or 61 percent. This was so because the new potato 
marketing board in New Brunswick was operational 
for the first year and the potato board in Prince 
Edward Island, long considered a promotional board 
only, has started setting a minimum producer price 
and has now joined the ranks of the regular boards 
with reported receipts. Receipts for these two boards 
are also far higher than would usually be expected 
since their first years’ reporting occurred in a period 
of unusually high potato prices. On a provincial basis 
the inclusion of these two boards resulted in New 
Brunswick and Prince Edward Island registering by 
far the most impressive gains in marketing board 
receipts at 93 and 83 percent respectively. 

Fruit commodity boards were the only major 
group showing a decline for the year. A large apple 
crop in North America sent prices plunging about a 
third and the resulting drop for apple board receipts 
more than offset a generally good year for the boards 
marketing other fruit commodities. 

The soybean growers of Ontario enjoyed their best 
year ever as record marketings at record prices were 
put through the board and exports tripled in a down 
year for world oilseed supplies. The bean board in 
Ontario also enjoyed a record year as a drop in 
exports to the traditional customer, the United King- 
dom, were more than offset by sales to Bulgaria, 
Iraq, Cuba and Saudi Arabia. Shipments were made 
at record prices on rising world demand for most 
pulse commodities (peas, beans, lentils and similar 
plants). Ontario winter wheat receipts rose 14 percent 
but average prices and quality were down and export 
restrictions were imposed after traces of vomitoxin 
were discovered in test samples. 

Tobacco board receipts rebounded from a disas- 
trous year in 1979-80 when the Ontario flue cured 
crop was hit by disease and storm damage. Receipts 
in the Maritimes were off slightly due to poor growing 
conditions. 


Hog board receipts edged up six percent as hog 
marketings expanded and prices declined. Chicken 
and turkey producers suffered from the same ailment 
as hog farmers: generally low meat prices. However 
with a cutback in quota and a general strengthening 
of meat prices in the latter part of 1980 poultry board 
producers wound up the year with an overall gain in 
receipts of seven percent. Returns through egg 
boards rose 16 percent, mostly on higher prices. 

Receipts through dairy boards, which are governed 
by cost of production pricing formulas, rose 16 per- 
cent while physical volume at the farm level rose 
4 percent. Exports were up in the year aided by the 
lower Canadian dollar. 

Western grain producers enjoyed another year of 
rising returns as the Canadian Wheat Board con- 
tinued to experience a favourable world export mar- 
ket. Volumes and prices were most directly affected 
by another poor grain crop in the Soviet Union and a 
significant drop in the American corn crop. Also the 
availability of grain for export by the board was 
greatly facilitated by some major capacity expansions 
in the transportation and storage system, along with 
the absence of major strikes and early port openings 
due to a mild winter. 

The number of marketing boards declined to 121 
from 124 in the previous year. In Nova Scotia the two 
grain boards amalgamated as did the two vegetable 
boards in British Columbia and the four dairy boards 
in Quebec. The potato board in Prince Edward Island 
switched out of the promotional category and New 
Brunswick added two new boards for potatoes and 
wood. In Nova Scotia the new processing pea market- 
ing board became operational. In Ontario the inac- 
tive sugar beet board was dissolved. 

Membership in marketing boards rose slightly in 
the period. A general rise in most of the provinces 
was largely offset by a continuing decline in the num- 
ber of permit holders under the Canadian Wheat 
Board. 


Four new marketing boards were established in 
1980-81: 

The Alberta Hatching Egg Marketing Board 

Fédération des producteurs de porcs du Québec 

(Quebec Pork Producers’ Federation) 

Syndicat des producteurs d’oignons du Québec 

(Quebec Onion Producers Syndicate) 

The South East New Brunswick Forest Products 

Marketing Board 

A directory of all the agricultural marketing boards 

in Canada is available from the Co-operatives and 
Producer Marketing Organizations Unit, Marketing 
and Economics Branch, Agriculture Canada. 
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Marketing Board Receipts as a 
Percentage of Farm Cash Receipts 


Receipts of farmer producers selling their products 
under marketing boards are shown as a percentage of 
farm cash receipts on a provincial basis (Table 5), and 
on a commodity basis (Table 6). Receipts under the 
CWB were allocated to their respective provinces. 

Producer receipts under marketing boards rose to 
54 percent of a total cash receipts, a gain of 3 percen- 
tage points as the rise in the former at 15 percent 
outran the latter at ten percent. This was the first time 
in five years that the marketing board share of farm 
cash income has shown a gain. The biggest factor 
involved in this change was that cattle and calves, the 
second largest commodity category and with no re- 
ceipts going through marketing boards, rose only 
slightly in the year as compared to the rather large 
gain of almost $1,400 million in overall receipts. 

Of ten commodity categories listed in Table 6 the 
marketing board share increased in six and declined 


WABEES 


in four; fruit, grains, hogs and eggs. For fruit market- 
ing boards there was a decline in absolute value as 
well as market share as the drop in apple returns sank 
the whole group. In the grains it was the tremendous 
run-up in corn receipts, only a small portion of which 
(seed corn) goes through boards. 

Hog boards’ share declined slightly as hog returns 
in Quebec (board not yet operational) rose at a faster 
pace than in the country as a whole. Egg board re- 
ceipts rose in all provinces except Newfoundland 
which is excluded from farm cash receipts compari- 
sons. The small decline in market share occurred 
largely in Quebec where receipts through the board 
did not match the gain in overall provincial egg 
receipts. 

On a provincial basis New Brunswick, with its new 
potato board moved its boards’ share of farm cash 
receipts up to 81 percent and supplanted Saskatche- 
wan as the province with the largest share of its 
producers’ receipts going through marketing boards. 


PRODUCTS UNDER MARKETING BOARD JURISDICTION2 CANADA, 1980-81 


Province 


Products 


British Columbia 


Grains, tree fruits, cranberries, grapes for processing, mushrooms, vegetables, 


sheep and wool), dairy products, broilers, turkeys and eggs 


Grains, potatoes, fresh and processing vegetables, cattle>, sheep and wool?, 
Grains, vegetables, hogs, sheep and wool, dairy products, broilers, turkeys 
Grains, potatoes, root crops, hogs, dairy products, broilers, turkeys, eggs 


Winter wheat, soybeans, seed corn, potatoes fresh and for processing, 


and yellow eye beans, rutabagas, greenhouse vegetables, vegetables for 
processing, tomato seedling plants, burley and flue-cured tobacco, hogs, 


Alberta 
dairy products, broilers, turkeys, eggs and fowl 
Saskatchewan 
and eggs 
Manitoba 
and pullets and honey 
Ontario 
apples, tender fruit, grapes fresh and for processing, asparagus, white 
dairy products, broilers, turkeys, and eggs 
Quebec 


Apples, vegetables for processing, cigar, pipe and flue-cured tobacco, dairy 


products, broilers and turkeys, eggs, maple products and wood 


New Brunswick 
turkeys, eggs and wood 


Nova Scotia 


Apples, potatoes, greenhouse products, hogs, dairy products, broilers, 


Winter grains, processing peas, flue-cured tobacco, hogs, dairy products, 


broilers, turkeys, eggs and pullets and wool 


Prince Edward Island 
Newfoundland Eggs 


Potatoes, tobacco, pedigreed seed, hogs, dairy products, poultry and eggs 


4 Excluding inactive boards and those new boards which had not 
yet completed a full year’s operation. 


> Education and promotional. 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1980-81 


Type of Marketing 


Board Province Number of Boards Value of Receipts 
- thousand dollars - 
Regular 
Grains Ontario D) 124,301 
Nova Scotia 1 1,069 
Total 3 (25.570 
Oilseeds Ontario 1 186,300 
Fruit British Columbia 3 46,812 
Ontario 4 67,591 
Quebec 1 15,500 
New Brunswick 1 822 
Total 9 130,725 
Vegetables British Columbia pe 3909 
Alberta 2 Soh I 
Saskatchewan 1 282 
Manitoba 2 10,228 
Ontario 5 107,117 
Quebec 1 16,092 
New Brunswick 1 54,000 
Nova Scotia 1 Sys 
Prince Edward Island 1 36,000 
Total 16 269,490 
Tobacco Ontario 2 294,093 
Quebec 2 S52) 
Nova Scotia 1 1250 
Prince Edward Island 1 6,249 
Total 6 319,145 
Hogs Alberta 1 166,597 
Saskatchewan 1 79,000 
Manitoba 1 116,338 
Ontario 1 436,377 
New Brunswick 1 8,574 
Nova Scotia 1 OA 
Prince Edward Island 1 16,500 
Total H 847,697 
Dairy Products@ British Columbia 1 182,064 
Alberta it 163,894 
Saskatchewan 1 54,056 
Manitoba 1 85,606 
Ontario 2 790,498 
Quebec 1 919,179 
New Brunswick 1 34,857 
Nova Scotia 1 SORA 
Prince Edward Island 2 26,542 
Total 11 2,316,413 
Broilers British Columbia 1 Shas 
Alberta 1 50,000 
Saskatchewan 1 11,666 
Manitoba 1 19,500 
Ontario 1 169,186 
New Brunswick 1 13,000 
Nova Scotia 1 17,884 
Total Z 338,471 


(continued) 
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TABLE 2. 


AND PROVINCE, 1980-81 (Continued) 


Type of Marketing 
Board 


Turkeys 


Broilers and turkeys 


Eggs 


Wood 


Other 


Sheep and wool 
Honey 


White & yellow eye 
beans 


Tomato seedling 
plants 


Maple products 
Greenhouse products 
Wool 


Sub-total 


Canadian Wheat Board 


Province 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 
Ontario 

New Brunswick 
Nova Scotia 


Total 


Quebec 
Prince Edward Island 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 
Newfoundland 


Total 
Quebec 
New Brunswick 

Total 


Saskatchewan 
Manitoba 


Ontario 


Ontario 
Quebec 

New Brunswick 
Nova Scotia 


Total 


Total boards reporting receipts 


Educational and Promotional 


Potatoes 
Pedigreed seed 
Cattle 

Dairy (cream) 
Sheep and wool 


Alberta & Ontario 
Prince Edward Island 
Alberta 

New Brunswick 
British Columbia 
and Alberta 


Total 


Number of Boards 


7 
l 
l 

2) 
| 
| 
l 
I 
I 
l 
l 
| 
| 

10 
I4 
6 

20 
1 
1 
1 
l 
1 
1 
1 

7 

106 

1 

107 
2 
1 
1 
1 
pi 

7 
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NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 


Value of Receipts 


- thousand dollars - 


15,061 
11,500 
5,460 
11,500 
69,440 
1,600 
202 


185,934 
22. 


45,159 
30,000 
10,100 
39,404 
129,542 
31,453 
6,987 
14,000 
2,462 
6,348 


79,479 
26,217 


Not applicable 
Not applicable 
Not applicable 
Not applicable 


Not applicable 


LiHASS 


186,159 


315,455 


105,696 


Seo 
5,315,586 


3,186,632 
8,502,218 


(continued) 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1980-81 (Concluded) 


Type of Marketing 
Board Province Number of Boards Value of Receipts 


- thousand dollars - 


New 


(Established in 1980 or earlier but not yet 
having receipts to report for the crop year 


1980-81) 
Potatoes Quebec 1 Not applicable 
Hogs British Columbia 1 Not applicable 
Broilers Newfoundland } Not applicable 
Total S 
Inactive 
Agricultural products Manitoba 1 Not applicable 
Berries Ontario 1 Not applicable 
Blueberries Quebec 1 Not applicable 
Vegetables Prince Edward Island 1 Not applicable 
Total 4 
Total boards with no reported receipts 14 
Total boards for 1980-81 121 


4 Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1976-81a 


Province and Boards 1976-77 1977-78 1978-79 1979-80> 1980-81 
British Columbia 10 10 10 10 9 
Alberta u i 7 7 
Saskatchewan 6 6 i q 
Manitoba y 9 8 8 
Ontario 22 22 Pip Pup: 22 
Quebec Bas 24 23 25 22 
New Brunswick 10 10 11 12 14 
Nova Scotia 8 8 8 2) . 
Prince Edward Island 6 5 5 5 7 
Newfoundland 1 1 1 1 1 
Canadian Wheat Board ] 1 1 1 1 
Total boards reporting receipts 105 103 103 107 107 
Educational and promotional boards 2 dl ‘i 8 7 
Total 110 110 110 LIS 114 


* Excluding those new boards which had not completed a full year’s 
operation and inactive boards. 


b Revised. 
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TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF 
MARKETING BOARDS IN CANADA, BY PROVINCE, 1976-81 


Province and Boards 1976-77 1977-78 1978-79 1979-808 1980-81 
number 
British Columbia 4,931 4,926 AL OVS) 4584 4.614 
Alberta 20,656 19,394 S25 14,910 152735 
Saskatchewan 15,942 15,806 122037 2 SO) [Seyi 
Manitoba 12,386 11,627 9 43] 9 604 9 869 
Ontario 81,276 85,497 80,871 81,286 84,543 
Quebec 52,931 53,808 51,180 DiS yeill Sess 
New Brunswick 8422, 3,905 4 686 5.265 5,659 
Nova Scotia LADUE ZQ62 2,056 23S Delos 
Prince Edward Island 2,366 1,916 1,922 2) MAG 3,108 
Newfoundland 38 38 38 38 38 
Sub-total 196,021 199,179 182,521 185.686 191,395 
Canadian Wheat Board 158,116 157,306 Sh Hae oul Seki 147,657 
Total boards reporting receipts 354,137 356,485 336,268 O31 233 339,052 
Educational and promotional 38,745 38,288 38,309 38,606 38,415 
Total 392 882 394,773 SST 375,839 377 467 
4 Revised. 


> Some double counting as a number of farmers may be members 
of more than one board. Producer figures are not included for 


inactive boards nor for those new boards that had not yet com- 
pleted a full year’s operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENT OF 
FARM CASH RECEIPTS, BY PROVINCE, 1979-80 AND 1980-81 
1979-802 1980-81 
Farm Producers’ Receipts Farm Producers’ Receipts 
Cash Through Cash Through 
Province Receipts Marketing Boards» Receipts Marketing Boards> 
thousand dollars percentage thousand dollars percentage 
British Columbia 655,171 361,487 55 746,117 410,560 5D 
Alberta 2,823,382 1,009,173 36 3,133,509 1.175.128 38 
Saskatchewan 3,033,132 1,900,825 63 33230920 2,144,891 66 
Manitoba UNS 2 634,908 48 1,451,664 722,538 SO 
Ontario 4,022,342 2,106,846 S2 4,322,541 2,417,675 56 
Quebecd LOTS 195 1,088,280 55 2,252,464 E21 O TS 54 
New Brunswick4 1365713 64,508 47 154,806 124,603 81 
Nova Scotia 174,571 102,936 ae) 203,967 121,458 60 
Prince Edward Island 121,439 48,023 40 142,992 87,978 62 
Canada‘ 14,251,197 7,316,986 ad 15,638,980 8,424,612 54 
4 Revised. © Newfoundland not included. 


> Farm cash receipts are on a calendar year basis while some crops 
are reported on a calendar year basis and others on a crop year 
basis. 


4 Tn this table, only wood marketing returns from farm woodlots 
are included since non-farm woodlot figures are not included in 
farm cash receipts. 
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TABLE 6. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF 
FARM CASH RECEIPTS, BY COMMODITIES, 1979-80 AND 1980-81 


1979-802 1980-81 

Farm Producers’ Receipts Farm Producers’ Receipts 

Cash Through Cash Through 
Commodity Receipts Marketing Boards! Receipts Marketing Boards! 

thousand dollars percentage thousand dollars percentage 
Grains? epee il 2,889,120 86 4,000,545 3,512,002 83 
Oilseeds L,053:367 jew si) 14 1,047,208 186,300 18 
Fruit 219,090 144,573 66 226,528 130,725 58 
Vegetables¢ 466,930 167,435 36 549 302 269,490) 49 
Cattle and calves psy lS oy nil nil 3,600,072 nil nil 
Hogs 1,302,660 798,682 61 1,402,535 847,697 60 
Dairy Products 19997982 1999 082 100 2,316,413 2,316,413 100 
Poultry 653,491 601.644 is 663,013 641,783 97 
Eggs 3395/1 266,808 fy 395 007 209 107 78 
Othersg 1,345,043 Pos hee BE 22 1,438,357 411,095 29 
Totales 14,251,197 7,316,986 =f 15,638,980 8,424,612 54 

“ Revised. ' Farm cash receipts are on a calendar year basis while some crops 
> Includes wheat, oats, barley, rye, corn, Canadian Wheat Board are reported on a calendar year basis and others on a crop year 
participation payments, cash advances and deferred grain receipts. basis. 


£ In this table, only wood marketing returns from farm woodlots 
are included since non-farm woodlot figures are not included in 
farm cash receipts. 


© Includes potatoes. 
4 Includes dairy supplementary payments. 
© Newfoundland not included. 
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Marketing Boards 1981-82 


Introduction 


This report is the twenty-fifth edition of its kind pub- 
lished on an annual basis by Agriculture Canada. It 
features statistics and a review of the operating results 
of agricultural marketing boards in Canada. The ta- 
bles were prepared from basic data supplied by the 
individual boards in response to a mail survey taken 
in conjunction with the provincial governments. No 
evaluation was attempted. The continued assistance 
of all involved is gratefully acknowledged. 

This report considers only boards affecting agri- 
cultural products. All types of agricultural bodies that 
perform marketing board functions (boards, com- 
missions, federations, etc.) are included, whatever 
their degree of producer control or their legal desig- 
nation. Although some bodies are government agen- 
cies rather than producer boards, all are presented in 
order to indicate the extent of marketing board par- 
ticipation in moving agricultural products from the 
farm gate into the food marketing system. 

A marketing board has been defined as “a com- 
pulsory horizontal marketing organization for prim- 
ary and processed natural products operating under 
government delegated authority. The compulsory 
feature means that all farms producing a given prod- 
uct in a specified region are compelled by law to 
adhere to the regulations of a marketing plan. The 
horizontal aspect means that marketing boards con- 
trol the output of all farms participating in the par- 
ticular marketing scheme and that they aggregate the 
supply from all farms up to a chosen or permitted 
level. Government authority through legislation is 
essential to achieve the required compulsion. The 
power of the boards utilizing this authority is gener- 
ally wide enough to affect the form, time and place of 
sales and directly or indirectly, the prices.”! 


'G.A. Hiscocks, “Market Regulation in Canada”, Canadian Farm 
Economics, Economics Branch, Agriculture Canada, June 1972, 
p. 20. 


Marketing boards are regulated by either the 
federal or provincial governments or both. A provin- 
cial board has jurisdiction over an agricultural prod- 
uct produced and sold within the province. Goods 
passing into interprovincial and export trade come 
under federal jurisdiction. Under the Agricultural 
Products Marketing Act of 1949, however, a provin- 
cial board may have its authority over a product 
produced in that province expanded to include its 
regulation in interprovincial and export trade. As of 
recent years, about three-quarters of the boards, i.e., 
all those requiring it, have been granted this authority 
and four boards established under federal legislation 
have been operating national marketing plans for 
industrial milk, eggs, turkeys and chickens in con- 
junction with the provincial boards responsible for 
these products (except for the broiler board in 
Alberta which is not a member of the national plan 
for chickens). A fifth acts as the marketing agent for 
most of the grain grown in the Prairie Provinces. 

Marketing board functions may include negotiat- 
ing prices, designating specific sales agents, establish- 
ing marketing quotas, setting transportation al- 
lowances or other matters related to the marketing of 
specific agricultural commodities. Some marketing 
boards may collect levies from persons producing or 
marketing a product. The levies are used in perform- 
ing the functions of the boards which may include the 
equalization of returns to producers. 

In the tables the data are presented for only one 
federal board, the Canadian Wheat Board (CWB). 
Producers’ receipts under the Canadian Egg Market- 
ing Agency (CEMA) and the Canadian Turkey Mar- 
keting Agency (CTMA) and the Canadian Chicken 
Marketing Agency (CCMA) are attributed to the 
provincial boards that work in co-operation with the 
federal agencies. Data on the Canadian Dairy Com- 
mission (CDC), which co-ordinates the national 
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market-sharing plan for industrial milk, are also at- 
tributed to the appropriate provincial boards. All 
other boards operate under provincial authority. 


Statistical review 


Receipts to farmer-producers through marketing 
boards rose by $1.7 billion, or 20 percent, about 
matching the gain in overall farm cash receipts. 

Prairie wheat board permit holders accounted for a 
huge 73 percent of the overall increase as their re- 
turns from the board climbed $1.2 billion, or 39 
percent. 

Prairie grain farmers produced a record crop and, 
thanks to an expanded transportation system which 
had been several years in the making together with a 
continued high world demand, this was translated 
into a record export performance. Alberta farmers, 
which along with those in Manitoba, hit new produc- 
tion levels for total grains, were the most outstanding 
performers. A continuing surge in their production of 
wheat, the highest value crop, was responsible for 
their contributing $700 million, or three fifths of the 
gain in Canadian Wheat Board returns to Prairie 
farmers. 

Dairy farmers, the second largest group of revenue 
producers among marketing boards and one of the 
most extensively regulated, showed a gain of $340 
million, or 15 percent. Thus grain and dairy farmers 
together were responsible for 93 percent of the total 
increase in marketing board returns for the period. 

Oilseed board returns remained at the record level 
of the previous year, as lower prices (down 16 per- 
cent) and lower production were offset by increased 
marketings made possible by an inventory carry over 
from the previous year. Grain board returns outside 
the Prairies were down slightly as a higher quality 
crop in Ontario almost completely made up for the 
generally lower prices. 

Returns to fruit growers dropped about five per- 
cent owing to disastrous crop results in Ontario and 
Quebec, particularly for apples. A mild spell in mid- 
winter followed by frigid temperatures caused severe 
winter kill in the central provinces, and will have an 
affect for sometime into the future. Although crops 
were generally down in British Columbia and New 
Brunswick returns rose on much higher prices owing 
to lower world production. 

Vegetable board payments to growers rose twelve 
percent over the adjusted figure of $312 million in the 
previous crop year. Without the appearance of two 
boards in Quebec; potatoes and onions, vegetable 
board receipts would have dropped, however, as po- 
tato production in North America recovered from the 
down year in 1980-81. Despite strenuous efforts by 
some marketing boards to restrain price cutting the 
large supply had its usual effect and prices and re- 


turns sank in most areas of the country. Returns for 
other vegetables, particularly mushrooms, were gen- 
erally higher despite adverse weather in various 
regions. 

Tobacco board receipts rose on good production 
results in all areas, a favourable export market, and 
price increases of about 12 percent. 

Hog prices turned the corner in 1981-82 as North 
American production declined slightly from the peak 
reached in the previous period. Accordingly prices 
and total returns rose — for those producers who had 
not been forced out of business. 

A continuation of a production quota cutback, ini- 
tiated by the Canadian Chicken Marketing Agency in 
the previous year, along with rising pork prices, re- 
sulted in more equitable returns to chicken pro- 
ducers, and receipts through the chicken boards rose 
fifteen percent for the period. Bolstering the increase 
was the first year’s results of the new broiler board in 
Newfoundland. For turkey producers the story was 
much the same as for broiler producers, although 
returns did not increase as much: production cut- 
backs and higher pork prices had a beneficial effect 
on turkey prices. Returns through egg boards rose 
about nine percent on higher prices as production 
stabilized. 

Receipts to wood cutters climbed a strong 24 per- 
cent as they benefitted once again from what would 
be the concluding year of a boom in the pulp and 
paper industry. 

“Other” board receipts were down slightly from 
the previous year as a severe over supply situation in 
maple products caused returns to plunge. 

The number of “active” marketing boards rose by 
four in the period to 118. Quebec added three, one 
each for potatoes, onions and blueberries. The blue- 
berry board was added to the educational and promo- 
tional group; it had been on the inactive list. The new 
hog board in British Columbia commenced activities 
in the period and brought the educational and promo- 
tional group up to nine. Manitoba boards declined by 
one as the root crops board was amalgamated with 
the vegetable board. Newfoundland board represen- 
tation doubled with the addition of the new broiler 
board. 

Membership in the marketing boards was almost 
unchanged in the year at 379 000. 

Three new marketing boards were established in 
1981-82: 


— the Manitoba Beef Commission; 
— the Nova Scotia Potato Marketing Board; 
— the Newfoundland Milk Marketing Board. 

A directory of all the agricultural marketing boards 
in Canada is available from the Co-operatives and 
Producers Marketing Organizations Section, Mar- 
keting and Economics Branch, Agriculture Canada. 
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Marketing board receipts as a 
percentage of farm cash receipts 


Receipts of farmer producers selling their products 
under marketing board authority are shown as a per- 
centage of farm cash receipts on a provincial basis 
(Table 5), and on a commodity basis (Table 6). Re- 
ceipts under the CWB were allocated to their respec- 
tive provinces. 

Producer receipts through marketing boards rose 
to 55 percent of farm cash receipts in 1981-82 up from 
54 in the preceding year, despite the fact that aside 
from oilseeds which rose and dairy products which 
remained at 100 percent for all other commodity 
groups which are sold through marketing boards 
their share of farm cash receipts declined. However 
cattle and calves the single largest commodity group 
after grains, and which is not represented by boards 
other than the educational and promotional kind, had 
a slight decline in absolute value. This, in a period 
when total farm cash receipts rose by 19 percent, 
resulted in a rather large decline in share — to 19 
percent from 23 percent. Accordingly marketing 
board receipts, which, unlike cattle and calves, rose 


in absolute value, assumed a larger share of overall 
farm cash receipts even while their percentage de- 
cline in seven of nine commodity groups. 


Provincially, five of the nine provinces for which 
farm cash receipts are tabulated showed a rise in 
market share for the marketing boards. Alberta, the 
province where marketing boards have the lowest 
share of farm cash receipts owing to its huge cattle 
sector, showed the greatest gain in market share with 
its tremendous rise in sales of wheat and barley 
through the Canadian Wheat Board. In Prince Ed- 
ward Island, the province which had the largest mar- 
keting board share of receipts in the previous year, by 
virtue of its heavy commitment in potatoes, the mar- 
ket share by the same token plunged in 1981-82 along 
with the price of potatoes. 


Saskatchewan, the second largest province in terms 
of marketing board receipts saw its boards’ share of 
farm cash receipts decline, from 66 to 62 percent 
despite a 15 percent rise in absolute value. This re- 
flects its huge role in Canadian Wheat Board returns 
which likewise fell as a percentage of total grain 
receipts. 


TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTIONa CANADA, 1981-82 


Province 


British Columbia 


Products 


Grains, tree fruits, cranberries, grapes for processing, mushrooms, vegetables, hogs?, 


sheep and wool, dairy products, broilers, turkeys and eggs 


Grains, potatoes>, fresh and processing vegetables, cattleb, hogs, sheep and wool, 


Grains, vegetables, hogs, sheep and wool, dairy products, broilers, turkeys and eggs 


Grains, potatoes and root crops, hogs, dairy products, broilers, turkeys, eggs and 


Winter wheat, seed corn, soybeans, apples, tender fruit, grapes fresh and for 


processing, potatoes fresh> and for processing, asparagus, rutabagas, greenhouse 
vegetables, vegetables for processing, tomato seedling plants, burley and flue-cured 
tobacco, white and yellow eye beans, hogs, dairy products, broilers, turkeys, and 


Alberta 
dairy products, broilers, turkeys, eggs and fowl 
Saskatchewan 
Manitoba 
pullets and honey 
Ontario 
eggs 
Quebec 


Apples, blueberries>, potatoes, onions, vegetables for processing, cigar, pipe and 


flue-cured tobacco, dairy products, broilers and turkeys, eggs, wood and maple 


products 


New Brunswick 
and wood 


Nova Scotia 


Apples, potatoes, greenhouse products, hogs, dairy products, broilers, turkeys, eggs 


Winter grains, processing peas, flue-cured tobacco, hogs, dairy products, broilers, 


turkeys, eggs and pullets and wool 


Prince Edward Island 


Newfoundland Broilers and eggs 


Potatoes, pedigreed seed, tobacco, hogs, dairy products, poultry and eggs 


4 Excluding inactive boards and those new boards which had not 


yet completed a full year’s operation. 
> Education and promotional. 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1981-82 


Type of Marketing 
Board 


Regular 


Grains 


Oilseeds 
Fruit 


Vegetables 


Tobacco 


Hogs 


Dairy products 


Broilers 


Province 


Ontario 
Nova Scotia 


Ontario 


British Columbia 
Ontario 

Quebec 

New Brunswick 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Ontario 

Quebec 

Nova Scotia 

Prince Edward Island 


Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 
Ontario 

New Brunswick 
Nova Scotia 
Newfoundland 


Total 


Total 


Total 


Total 


Total 


Total 


Total 


Number of 
Boards 


me pw 
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18 


11 


Value of Receipts 


- thousand dollars - 


118 568 
Loo 


120 327 
187 950 


56 509 
58 820 
8 365 
1 150 


124 844 


56 272 
7 044 
478 
9102 
122 196 
62 700 
42 925 
650 

45 000 


346 367 


330 124 
21778 
1995 
10 400 


364 297 


185 288 
75 574 
137 600 
499 376 
(Pag ake 
20737 
20 000 


959 788 


2OS tok 
ISi255 
65 900 
96 938 
895 641 

1 061 280 
40 917 
66 450 
31 548 


2 655 050 


67 308 
52 000 
12 871 
21 000 
197 600 
14 700 
17 500 
7 284 


390 263 


(continued) 
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TABLE 2. 


AND PROVINCE, 1981-82 (Continued) 


Type of Marketing 
Board 


Turkeys 


Broilers 
and turkeys 


Eggs 


Wood 


Other 


Sheep and wool 
Honey 


White and yellow 
eye beans 


Tomato seedling 
plants 


Maple products 
Wool 


Sub-total 


Canadian Wheat Board 


Province 


Number of 
Boards 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 
Ontario 
New Brunswick 
Nova Scotia 
Total 


Quebec 

Prince Edward Island 
Total 

British Columbia 

Alberta 

Saskatchewan 

Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 

Newfoundland 


Total 


Quebec 
New Brunswick 


Total 


Saskatchewan 
Manitoba 


Ontario 


Ontario 
Quebec 
Nova Scotia 
Total 


Total boards reporting receipts 


Educational and Promotional 
Blueberries 
Potatoes 
Pedigreed seed 
Cattle 
Hogs 
Sheep and wool 


Dairy (cream) 


Quebec 

Alberta and Ontario 
Prince Edward Island 
Alberta 

British Columbia 


British Columbia 
and Alberta 


New Brunswick 
Total 
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NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 


Value of Receipts 


- thousand dollars - 


14 304 
14 459 
5 750 
11 800 
71 200 
1 783 
2 898 


7 122 194 
204 815 
100 
2 204 915 
47 100 
32 000 
11 900 
41 780 
144 325 
31 481 
7 901 
16 000 
2.3/0 
6 368 
10 341 225 
94 286 
St 137 
20 131 423 


6 56,915 
108 6 005 558 


1 4 421 296 
109 10 426 854 


(continued) 


TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1981-82 (Concluded) 


Type of Marketing Number of 

Board Province Boards Value of Receipts 
- thousand dollars - 

New 


(Established in 1981 or earlier but not 
yet having receipts to report for the 
crop year 1981-82) 


Hogs Quebec 1 Not applicable 
Hatching eggs Alberta 1 Not applicable 
Wood New Brunswick 1 Not applicable 

Total 3 

Inactive 
Agricultural 

products Manitoba 1 Not applicable 
Berries Ontario 1 Not applicable 
Vegetables Prince Edward Island 1 Not applicable 

Total 3 

Total boards with no reported receipts 1B) 

Total boards for 1981-82 124 


4 Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1977-822 


Province and Boards 1977-78 1978-79 1979-80 1980-81 1981-82 
British Columbia 10 10 10 9 9 
Alberta qi) uf 7 7 oy 
Saskatchewan 6 7 7 i d 
Manitoba 9 8 8 8 7 
Ontario 22 22 1p. 22 22 
Quebec 24 22 25 22 24 
New Brunswick 10 11 12 14 14 
Nova Scotia 8 8 
Prince Edward Island » 5 5 i 
Newfoundland 1 1 1 
Canadian Wheat Board 1 1 1 1 
Total boards reporting receipts 103 103 107 107 109 
Educational and promotional boards T di 8 fi 9 
Total 110 110 115 114 118 


a Excluding those new boards which had not completed a full year’s 
operation and inactive boards. 
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TABLE 4. 


NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF 


MARKETING BOARDS IN CANADA, BY PROVINCE, 1977-82 


Province and Boards 


British Columbia 

Alberta 

Saskatchewan 

Manitoba 

Ontario 

Quebec 

New Brunswick 

Nova Scotia 

Prince Edward Island 

Newfoundland 
Sub-total 

Canadian Wheat Board 


Total boards reporting 
receipts 


Educational and 
promotional boards 


Total 


1977-78 1978-79 1979-80 1980-81 1981-82 
number@ 
4 926 Ah Ss 4 584 4 614 4 625 


19 394 Le 725 14 910 E735 16 454 
15 806 Wa Wen {2,367 13 671 1OS509 
11 627 9 431 9 604 9 869 9 960 
85 497 80 871 81 286 84 543 81 281 
53 808 51 180 SEPA oi | BZ 095 55 874 


3 905 4 686 5 265 Suge! 6 991 
Zz 262 2 056 PEWS Ze 103 2 067 
1 916 1, 922 ESM) 3 108 3 064 

38 38 38 38 58 


199 179 182,521 185 686 EOS95 192 683 
157 306 153 747 151 547 147 657 146 000 


356 485 530208 337 233 339 052 338 683 


38 288 38, 309 38 606 38 415 40 148 
394 773 SIA SIT. 350 839 377 467 378 831 


a Some double counting as a number of farmers may be members of 
more than one board. Producer figures are not included for inactive 


boards nor for those new boards that had not yet completed a full 
year’s Operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENT OF 
FARM CASH RECEIPTS, BY PROVINCE, 1980-81 AND 1981-82 
1980-8 1a 1981-82 
Farm Producers’ Receipts Farm Producers’ Receipts 
Cash Through Cash Through 
Province Receipts Marketing Boards Receipts Marketing Boardsb 


thousand dollars 
British Columbia VAG 417 560 


Alberta Gal Sayv509 Ly L7Sei28 
Saskatchewan 3° 230 920 2 144 891 
Manitoba 1 451 664 Pes Sits) 
Ontario 4 322 541 2 410 675 
Quebecd 2 252 464 1 219 781 
New Brunswick4 154 806 124 603 
Nova Scotia 20 SRIGy. 121 458 
Prince Edward Island 142 992 116 978 

Canadac4 15 638 980 8 453 612 
4 Revised. 


> Farm cash receipts are on a calendar year basis while some crops 
are reported on a calendar year basis and others on a crop year 
basis. 


percentage thousand dollars percentage 
56 863 940 487 541 56 
38 3 880 793 1 953 148 50 
66 4 010 306 2 478 932 62 
50 1 5655:-215 932 388 56 
56 4 953 437 2 669 100 54 
54 2 712 805 1 416 611 22) 
81 197 493 125 934 80 
60 220 567 137 099 62 
82 186 762 109 418 59 
54 LS 68ie3i8-— 10 310 071 55 


© Newfoundland not included. 

4 In this table, only wood marketing returns from farm woodlots 
are included since non-farm woodlot figures are not included in 
farm cash receipts. 
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TABLE 6; PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF 
FARM CASH RECEIPTS, BY COMMODITIES, 1980-81 AND 1981-82 


Commodity 


Grains> 
Oilseeds 
Fruit 
Vegetables¢ 
Cattle and calves 
Hogs 
Dairy products 
Poultry 
Eggs¢ 
Others& 

Totales 


a Revised. 


5 Includes wheat, oats, barley, rye, corn, Canadian Wheat Board 
participation payments, cash advances and deferred grain receipts. 


© Includes potatoes. 


oe 


thousand dollars 


000 
047 


438 
638 


4 Includes dairy supplementary payments. 


€ Newfoundland not included. 


10 


Farm 
Cash 
Receipts 


545 
208 
528 
302 
072 
BS) 
413 


3 013 
5 007 


357 
980 


1981-82 
Producers’ Receipts Farm Producers’ Receipts 
Through Cash Through 
Marketing Boards! Receipts Marketing Boards 
percentage thousand dollars percentage 
83 5S 834 145 4 541 623 78 
18 883 147 187 950 Zh 
58 231 120 124 844 54 
56 710 031 353 367 50 
nil S25 30R 12) nil nil 
60 1 626 843 959 788 abe) 
100 2, 655.050 2 655 050 100 
oF 774 522 710 088 92 
a 462 565 334 857 72 
28 19970 770 449 604 23 
54 18681 318 103108171 =p) 


f Farm cash receipts are on a calendar year basis while some crops 
are reported on a calendar year basis and others on a crop year 
basis. 

& In this table, only wood marketing returns from farm woodlots 
are included since non-farm woodlot figures are not included in 
farm cash receipts. 
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Marketing Boards 1982-83 


Introduction 


This report is the twenty-sixth edition of its kind 
published on an annual basis by Agriculture Canada. 
It features statistics and a review of the operating 
results of agricultural marketing boards in Canada. 
The tables were prepared from basic data supplied by 
the individual boards in response to a mail survey 
taken in conjunction with the provincial govern- 
ments. No evaluation was attempted. The continued 
assistance of all involved is gratefully acknowledged. 


This report considers only boards affecting agri- 
cultural products. All types of agricultural bodies that 
perform marketing board functions (agencies, 
boards, commissions, federations, etc.) are included, 
whatever their degree of producer control or their 
legal designation. Although some bodies are govern- 
ment agencies rather than producer boards, all are 
presented in order to indicate the extent of marketing 
board participation in moving agricultural products 
from the farm gate into the food marketing system. 


A marketing board has been defined as “a com- 
pulsory horizontal marketing organization for prim- 
ary and processed natural products operating under 
government delegated authority. The compulsory 
feature means that all farms producing a given prod- 
uct in a specified region are compelled by law to 
adhere to the regulations of a marketing plan. The 
horizontal aspect means that marketing boards con- 
trol the output of all farms participating in the par- 
ticular marketing scheme and that they aggregate the 
supply from all farms up to a chosen or permitted 
level. Government authority through legislation is 
essential to achieve the required compulsion. The 
power of the boards utilizing this authority is gener- 
ally wide enough to affect the form, time and place of 


sales and directly or indirectly, the prices.”! 

Marketing boards are regulated by either the 
federal or provincial governments or both. A provin- 
cial board has jurisdiction over an agricultural prod- 
uct produced and sold within the province. Goods 
passing into interprovincial and export trade come 
under federal jurisdiction. Under the Agricultural 
Products Marketing Act of 1949, however, a provin- 
cial board may have its authority over a product 
produced in that province expanded to include its 
regulation in interprovincial and export trade. As of 
recent years, about three-quarters of the boards, i.e., 
all those requiring it, have been granted this authority 
and four boards established under federal legislation 
have been operating national marketing plans for 
industrial milk, eggs, turkeys and chickens in con- 
junction with the provincial boards responsible for 
these products (except for the broiler board in 
Alberta and the milk board in British Columbia 
which are not currently members of their respective 
national plans although the Alberta board since mid 
1983 has been participating in a working agreement 
with the national chicken board to control production 
in the province). A fifth federal board acts as the 
marketing agent for most of the grain grown in the 
Prairie Provinces. 

Marketing board functions may include negotiat- 
ing prices, designating specific sales agents, establish- 
ing marketing quotas, setting transportation al- 
lowances or other matters related to the marketing of 
specific agricultural commodities. Some marketing 
boards may collect levies from persons producing or 
marketing a product. The levies are used in perform- 


1 G.A. Hiscocks, “Market Regulation in Canada”, Canadian Farm 
Economics, Economics Branch, Agriculture Canada, June 1972, 
p. 20. 


MARKETING BOARD STATISTICS CANADA 1982-83 — September 1984 3 


ing the functions of the boards which may include the 
equalization of returns to producers. 

In the tables the data are presented for only one 
federal board, the Canadian Wheat Board (CWB). 
Producers’ receipts under the Canadian Egg Market- 
ing Agency (CEMA) and the Canadian Turkey Mar- 
keting Agency (CTMA) and the Canadian Chicken 
Marketing Agency (CCMA) are attributed to the 
provincial boards that work in co-operation with the 
federal agencies. Data on the Canadian Dairy Com- 
mission (CDC), which co-ordinates the national 
market-sharing plan for industrial milk, are also at- 
tributed to the appropriate provincial boards. All 
other boards operate under provincial authority. 


Statistical review 


Producers receipts through marketing boards regis- 
tered a modest gain of $624 million or 6 percent for 
1982-83. 

As in all but the most unusual years the two biggest 
commodity groups, grains and dairy products, which 
regularly account for about 70 percent of total board 
receipts, have the overwhelming influence on overall 
receipts. This year was no exception. Grains, which 
can be very volatile, and dairy, which moves along at 
a steady pace from year to year, together showed a 
gain of $526 million, or six and nine percent 
respectively. 

Within the overall grains group was an extremely 
adverse report by the winter wheat board in Ontario 
which saw its returns to farmers cut in half from the 
previous year. The crop was hit by the worst weather 
in decades, consisting of extreme icing conditions 
over the winter and wet weather and high humidity in 
the spring leading to fusarium, a type of fungus that 
causes vomitoxin, which is poisonous to animals. Al- 
though not known to be harmful to humans, health 
regulations specify maximum allowable limits of the 
substance in food products. So volume to regular 
domestic food manufacturers was reduced and the 
remainder of the crop had to be sold to whatever 
alternative buyers happened to become available, at 
whatever prices could be obtained, which of course 
were less than the usual. Thus a disastrous year for 
the winter wheat farmers. 

Hog boards were the star performers for 1982-83 as 
receipts soared 19 percent with all regions contribut- 
ing. In a continuation of the trend from the previous 
year, North American production continued to de- 
cline, but more so in the United States than in Can- 
ada. Thus Canadian producers (still left in the 
business after the shakeout which saw board numbers 
drop from almost 48 000 in 1981 to 33 000 in 1983) 
were able to benefit from the higher prices to a 
greater extent than their counterparts south of the 
border. 


Fruit board returns eased three percent following a 
five percent decline in the previous year. The apple 
crops in Ontario and Quebec rebounded well from 
the year earlier disaster and more than offset the 
decline in prices. Also the Ontario tender fruit crop 
on a combination of higher production and higher 
prices especially for sales to the fresh market, pro- 
pelled the province’s returns to an overall gain of 15 
percent. British Columbia receipts however plunged 
on a reduced apple crop at a time of lower prices. 

Vegetable board receipts edged up two percent 
with only small changes in most areas. New 
Brunswick, Prince Edward Island and Manitoba 
showed substantial declines however. Potato prices 
eased for a second year in response to a North Amer- 
ican Oversupply situation which was particularly 
acute in the Maritimes and its neighbour-competitor, 
the State of Maine. Manitoba suffered from a poor 
crop. 

A fairly good year for five tobacco boards in 
1982-83 was overshadowed by the disaster which hit 
the flue-cured board in Ontario. A frost in late Au- 
gust destroyed a third or more of the crop and despite 
sales from the previous year’s inventory carryover, 
receipts to producers were down by a quarter which 
dragged total tobacco board receipts down 20 
percent. 

Receipts through poultry and egg boards were little 
changed on the year reflecting the basically stable 
situation in production, consumption and prices. 

Soybean farmers’ returns rose 11 percent on lower 
prices and larger marketings. 

Wood board receipts sagged ten percent as the 
recession hit the pulp and paper industry and finally 
brought to an end a boom which these boards had 
been enjoying for the last few years. 

In the “other” group of commodities, the bean 
board in Ontario suffered a severe drop in revenues 
as prices plunged in a glutted world market. Maple 
products returns dropped for a second year in an 
oversupply situation. Honey board revenues eased 
eight percent on lower prices. 

The number of marketing boards was little 
changed for the period. Among active boards (Table- 

5) the educational and promotional group was un- 
changed. For the regular boards, New Brunswick and 
Nova Scotia were both up one with activation of the 
new wood and potato boards. Quebec was down one 
as the onion board became inactive. Thus a net 
change of one for the active boards. 


Membership in the marketing boards declined 
about 14 000 in 1982-83 after a few years of relative 
stability in the overall total. Chief contributors to the 
decline were the shakeout in the hog boards, par- 
ticularly in Alberta and Ontario, the bad year for 
winter wheat in Ontario, and an adjustment to the 
figures for the dairy boards. 
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Marketing boards’ share of farm cash receipts 
edged up two percentage points to 57 (Tables 5 and6) 
in the year on the strength of the grains. In that sector, 
wheat which is almost exclusively the prerogative of 
the Wheat Board, showed a gain of eight percent 
whereas the other grains which are “off board” in 
varying degrees all showed minor declines for the 
year. 

On a commodity basis the only significant change 
occurred in fruit as the marketing board share of 
receipts dropped from 54 to 44 percent. Although 
fruit board receipts fell only three percent, total farm 
cash receipts for this commodity group rose 19 per- 
cent, led by raspberries, strawberries and blueberries 
which for the most part are not marketed under 
boards’ jurisdiction. 

Looking at marketing board share on a provincial 
basis, Saskatchewan, the second largest province in 
farm cash receipts and the premier wheat producer 
registered the only substantial change in market 
share. Its percentage rose 10 points to 72 on the 
strength of wheat marketings. Newfoundland mar- 
keting boards’ results appear in Tables 5 and 6 for the 
first time (in previous years it was not included in 
farm cash receipts) with a market share of 41 percent. 
British Columbia and Prince Edward Island showed 
some changes in market share but it was mainly due 


to the differences between crop years and the calen- 
dar year. 

Eight new marketing boards were established in 
1982-83: 


— the Alberta Sugar Beet Growers’ Marketing 
Board 

— the Ontario Broiler and Roaster Hatching Egg 
and Chick Commission 

— Fédération des Producteurs d’Agneaux et 
Moutons du Québec 
(Federation of Quebec Sheep and Lamb 
Producers) 

— Fédération des Producteurs de Bovins du 
Québec 
(Federation of Quebec Beef Producers) 

— Fédération des Producteurs de Cultures Com- 
merciales du Québec 
(Federation of Quebec Producers of Cash 
Crops) 

—_ the New Brunswick Cattle Marketing Agency 

— the Newfoundland Hog Marketing Board 

— the Newfoundland Vegetable Marketing Board 

A directory of all the agricultural marketing boards 

in Canada is available from the Co-operatives and 

Producer Marketing Organizations Section, Market- 

ing and Economics Branch, Agriculture Canada. 


TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTIONa CANADA, 1982-83 


Province 


Products 


SE eee eee 


British Columbia 


Grains, tree fruits, cranberries, grapes for processing, mushrooms, vegetables, hogs?, 


sheep and wool?, dairy products, broilers, turkeys and eggs 


Alberta 


Grains, potatoes>, fresh and processing vegetables, cattle, hogs, sheep and wool?, 


dairy products, broilers, turkeys, eggs and fowl 


Saskatchewan 
Manitoba 
Ontario 


Grains, vegetables, hogs, sheep and wool, dairy products, broilers, turkeys and eggs 
Grains, vegetables, hogs, dairy products, broilers, turkeys, eggs and pullets and honey 
Winter wheat, seed corn, soybeans, apples, tender fruit, grapes fresh and for 


processing, potatoes fresh> and for processing, asparagus, rutabagas, greenhouse 
vegetables, vegetables for processing, tomato seedling plants, burley and flue-cured 
tobacco, white and yellow eye beans, hogs, dairy products, broilers, turkeys and eggs 


Quebec 


Apples, blueberries>, potatoes, vegetables for processing, cigar, pipe and flue- 


cured tobacco, dairy products, broilers and turkeys, eggs, wood and maple products 


New Brunswick 
and wood 


Nova Scotia 


Apples, potatoes, greenhouse products, hogs, dairy products, broilers, turkeys, eggs 


Winter grains, potatoes, processing peas, flue-cured tobacco, hogs, dairy products, 


broilers, turkeys, eggs and pullets and wool 


Prince Edward Island 


Newfoundland Broilers and eggs 


Potatoes, pedigreed seed, tobacco, hogs, dairy products, broilers and eggs 


o_o 


@ Excluding inactive boards and those new boards which had not 


yet completed a full year’s operation. 
> Educational and promotional. 


TT TT ee, 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1982-83 


Type of Marketing 
Board 


Regular 
Grains 


Oilseeds 
Fruit 


Vegetables 


Tobacco 


Hogs 


Dairy products? 


Broilers 


Province 


Ontario 
Nova Scotia 


Total 
Ontario 


British Columbia 
Ontario 

Quebec 

New Brunswick 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Total 


Ontario 

Quebec 

Nova Scotia 

Prince Edward Island 


Total 


Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Total 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 

Prince Edward Island 
Newfoundland 


Total 


Number of 
Boards 


Pre bh FPNNN NR KN PY Prep WwW 


NR RR DN RRR re ee 


— St pe pe ES Ee Ee ps 


Value of Receipts 


- thousand dollars - 


60 216 
_ 1580 


3 61 796 
207 909 


42 055 
67 681 
9 863 
1 050 


) 120 649 


31358 
6522 
308 
TSOT 
146 654 
60 344 
Sy ENE) 
3 602 
38 800 


18 354 130 


253 887 
22012 
2254 
12 000 


6 290 810 


219 040 
83 497 
166 300 
603 944 
16 924 
30 452 
21 700 


vi 1 141 857 


225 870 
226 816 
72 126 
106 036 
958 566 

1 166 845 
46 831 
70 941 
34 721 


11 2 90S 152 


64 500 
50 000 
T1976 
22 000 
181 600 
14 963 
17 380 
a1 

7 601 


9 370 077 


(continued) 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1982-83 (Continued) 


Type of Marketing 
Board 


Turkeys 


Broilers 
and turkeys 


Eggs 


Wood 


Other 


Sheep and wool 
Honey 


White and yellow 
eye beans 


Tomato seedling 
plants 


Maple products 
Wool 


Sub-total 


Canadian Wheat Board 


Province 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 
Ontario 

New Brunswick 
Nova Scotia 


Total 
Quebec 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 
Newfoundland 


Total 
Quebec 
New Brunswick 

Total 


Saskatchewan 
Manitoba 


Ontario 


Ontario 
Quebec 
Nova Scotia 
Total 


Total boards reporting receipts 


Educational and Promotional 


Blueberries 
Potatoes 

Cattle 

Hogs 

Pedigreed seed 
Sheep and wool 


Dairy (cream) 


Quebec 

Alberta and Ontario 
Alberta 

British Columbia 
Prince Edward Island 


British Columbia 
and Alberta 


New Brunswick 
Total 


Number of 
Boards 


fm ee Es 


a ee on 


RP RR Ne 


Value of Receipts 


- thousand dollars - 


15 714 
14 800 
6 541 
11 400 
71 500 
1 900 
2 893 


7 124 748 
1 211 190 


43 600 
28 000 
11 800 
42 000 
144 325 
28 362 
6 900 
15 500 
Dee 

6 745 


10 329 524 


81 696 
36 745 


Zi 118 441 


6 30 346 
109 6 270 229 


1 4751 904 
110 11 022,133 


(continued) 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY 
AND PROVINCE, 1982-83 (Concluded) 


Type of Marketing Number of 


Board Province Boards Value of Receipts 
- thousand dollars - 
New 


(Established in 1982 or earlier but not 
yet having receipts to report) 


Not applicable 


Hatching eggs Alberta 1 
Beef Manitoba 1 Not applicable 
Hogs Quebec 1 Not applicable 
Dairy Newfoundland 1 Not applicable 
Total 4 
Inactive 
Agricultural 
products Manitoba 1 Not applicable 
Berries Ontario 1 Not applicable 
Onions Quebec ih Not applicable 
Vegetables Prince Edward Island 1 Not applicable 
Total 4 
Total boards with no reported receipts 17 
Total boards for 1982-83 127 


4 Includes dairy supplementary payments. 


TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1978-834 


Province and Boards 1978-79 1979-80 1980-81 1981-82 1982-83 
British Columbia 10 10 9 9 9 
Alberta Z 7 9 i i] 
Saskatchewan vi i 7 7 i 
Manitoba 8 8 8 2 7, 
Ontario 22 22 pps 22 22 
Quebec 23 25 22 24 23 
New Brunswick 11 iz 14 14 15 
Nova Scotia 8 9 9 9 10 
Prince Edward Island 5 5 7 7 fi 
Newfoundland if 1 1 2 2 
Canadian Wheat Board 1 1 i 1 

Total boards reporting receipts 103 107 107 109 110 
Educational and promotional boards a 8 i 9 9 

Total 110 115 114 118 119 


a Excluding those new boards which had not completed a full year’s 
operation and inactive boards. 
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TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF 
MARKETING BOARDS IN CANADA, BY PROVINCE, 1978-83 


Province and Boards 1978-79 1979-80 1980-81 1981-82 1982-83 
number@ 
British Columbia 4 575 4 584 4 614 4 625 4 609 
Alberta 15. 725 14 910 yogis) 16 454 12 584 
Saskatchewan 12 037 12 367 13 671 12,309 10 176 
Manitoba 9 431 9 604 9 869 9 960 9356 
Ontario 80 871 81 286 84 543 81 281 7D 169 
Quebec 51 180 53 281 D2 055 55 874 53 697 
New Brunswick 4 686 5 265 5 659 6 991 dec67 
Nova Scotia 2 056 PEO 2, 103 2 067 2 107 
Prince Edward Island 1 922 20 L1G 3 108 3 064 3199 
Newfoundland 38 38 38 58 56 
Sub-total 182 521 185 686 1915395 192 683 178 820 
Canadian Wheat Board 153 747 151 547 147 657 146 000 146 000 
Total boards reporting 
receipts 336 268 BEY ORE 339 052 338 683 324 820 
Educational and 
promotional boards 38 309 38 606 38 415 40 148 40 026 
Total 374 S577 375 839 377 467 378 831 364 846 
a Some double counting as a number of farmers may be members of boards nor for those new boards that had not yet completed a full 
more than one board. Producer figures are not included for inactive year’s operations. 


TABLE 5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENT OF 
FARM CASH RECEIPTS, BY PROVINCE, 1981-82 AND 1982-83 


1981-824 1982-83 
Farm Producers’ Receipts Farm Producers’ Receipts 
Cash Through Cash Through 
Province Receipts Marketing Boards> Receipts Marketing Boards> 
thousand dollars percentage thousand dollars percentage 
British Columbia 863 940 487 541 56 945 192 482 392 SL 
Alberta 3 880 793 1 953 148 50 3 869 185 1 915 489 50 
Saskatchewan 4 010 306 2 478 932 62 4 047 836 2 904 070 ie) 
Manitoba 6557 215 932 388 56 1 717 423 996 438 58 
Ontario 4 953 437 2 669 100 54 4 953 796 2 714 634 55 
Quebec¢ Zz FZ, 805 1 414 034 52 2 885 402 1 324 215 53 
New Brunswick¢ 197 493 125 934 64 195 124 125 452 64 
Nova Scotia 220 567 1873000 62 233 083 144 691 62 
Prince Edward Island 186 762 109 418 Sy 161 355 109 570 68 
Newfoundland N/A = ~ 34 672 14 346 41 
Canada 18.681 318 10 307,594 ays) 19 043 068 10 931 297 oil 
N/A = not available. © In this table, only wood marketing returns from farm woodlots 
a Revised. are included since non-farm woodlot figures are not included in 


‘ F : farm cash receipts. 
b Farm cash receipts are on a calendar year basis while some crops P 


are reported on a calendar year basis and others on a crop year 
basis. 
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TABLE 6. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF 
FARM CASH RECEIPTS, BY COMMODITIES, 1981-82 AND 1982-83 


1981-824 1982-83 

Farm Producers’ Receipts Farm Producers’ Receipts 

Cash Through Cash Through 
Commodity Receipts Marketing Boards Receipts Marketing Boards 

thousand dollars percentage thousand dollars percentage 
Grains> 5 834 145 4 541 623 78 S20. Le 4 813 700 84 
Oilseeds 883 147 187 950 21 160927 207 909 oe) 
Fruit 231 120 124 844 54 LISe AZ 120 649 44 
Vegetables¢ LOEG SI Bos 307 50 688 301 354 130 a1 
Cattle and calves Sy5935125 nil nil 3 607 928 nil nil 
Hogs 1 626 843 959 788 59 1 954 120 1 141 857 58 
Dairy products4 2095 050 2699050 100 Z 9087752 2 908 752 100 
Poultry 774 522 710 088 a2 13.039 706 015 91 
Eggs 462 S65¢ 332 280¢ 72 462 696 329 524 71 
Others 1 970770 449 604 D8, 1 698 475 348 761 Dal 
Totalg 18 681 318€ 10 307 594e ae) 19 043 068 10 931 297 a7 

a Revised. f Farm cash receipts are on a calendar year basis while some crops 
> Includes wheat, oats, barley, rye, corn, Canadian Wheat Board are reported on a calendar year basis and others on a crop year 
participation payments, cash advances and deferred grain receipts. basis. 


© Includes potatoes. 
4 Includes dairy supplementary payments. 
© Newfoundland not included. 


£ In this table, only wood marketing returns from farm woodlots 
are included since non-farm woodlot figures are not included in 
farm cash receipts. 
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Marketing Boards 1983-1984 


Introduction 


This report is the twenty-seventh edition of its kind 
published on an annual basis by Agriculture 
Canada. It features statistics and a review of the 
operating results of agricultural marketing boards 
in Canada. The tables were prepared from basic 
data supplied by the individual boards in response 
to a mail survey taken in conjunction with the 
provincial governments. No evaluation was 
attempted. The continued assistance of all 
involved is gratefully acknowledged. 


This report considers only boards affecting 
agricultural products. All types of agricultural 
bodies that perform marketing board functions 
(agencies, boards, commissions, federations, etc.) 
are included, whatever their degree of producer 
control or their legal designation. Although some 
bodies are government agencies rather than 
producer boards, all are presented in order to 
indicate the extent of marketing board 
Participation in moving agricultural products from 
the farm gate into the food marketing system. 


A marketing board has been defined as ‘a 
compulsory horizontal marketing organization for 
primary and processed natural products operating 
under government delegated authority. The 
compulsory feature means that all farms 
producing a given product in a specified region are 
compelled by law to adhere to the regulations of a 
marketing plan. The horizontal aspect means that 
marketing boards control the output of all farms 
Participating in the particular marketing scheme 
and that they aggregate the supply from all farms 
up to a chosen or permitted level. Government 
authority through legislation is essential to achieve 


the required compulsion. The power of the boards 
utilizing this authority is generally wide enough to 
affect the form, time and place of sales and 
directly or indirectly, the prices." | 


Over the years, however, as the marketing 
board system has evolved not all boards would 
meet the aforementioned criteria. Some boards, 
although operating as marketing boards in most 
respects and although’ established under 
marketing board legislation, are not compulsory. 
Producers may choose whether to participate or 
not. These boards are included in the statistics, 
nevertheless, in the earlier mentioned interest of 
covering the whole extent of marketing board 
participation in the agricultural marketing system. 


Marketing boards are regulated by either the 
federal or provincial governments or both. A 
provincial board has jurisdiction over = an 
agricultural product produced and sold within the 
province. Goods passing into interprovincial and 
export trade come under federal jurisdiction. 
Under the Agricultural Products Marketing Act of 
1949, however, a provincial board may have its 
authority over a product produced in that province 
expanded to include its regulation in 
interprovincial and export trade. As of recent 
years, about three-quarters of the boards, i.e., all 
those requiring it, have been granted this 
authority. Four boards established under federal 
legislation have been operating national 
marketing plans for industrial milk, eggs, turkeys 


1 GA. Hiscocks, “Market Regulation in Canada", Canadian 
Farm Economics, Economics Branch, Agriculture Canada, June 
1972, p. 20 
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and chickens in conjunction with the provincial 
boards responsible for these products (except for 
the broiler board in Alberta and the milk board in 
British Columbia which were not members of their 
respective national plans in 1983-84. However, the 
Alberta board, since mid-1983, has been 
participating in a working agreement with the 
national chicken board to control production in 
the province and the British Columbia board 
returned to the national plan as of November 1, 
1984). A fifth federal board acts as the marketing 
agent for most of the grain grown in the Prairie 
Provinces. 


Marketing board functions may _ include 
negotiating prices, designating specific sales 
agents, establishing marketing quotas, setting 
transportation allowances or other matters related 
to the marketing of specific agricultural 
commodities. Some marketing boards may collect 
levies from persons producing or marketing a 
product. The levies are used in performing the 
functions of the boards which may include the 
equalization of returns to producers. 


In the tables the data are presented for only 
one federal board, the Canadian Wheat Board 
(CWB). Producers’ receipts under the Canadian 
Egg Marketing Agency (CEMA), the Canadian 
Turkey Marketing Agency (CTMA) and the 
Canadian Chicken Marketing Agency (CCMA), are 
attributed to the provincial boards through which 
they originate. Data on the Canadian Dairy 
Commission (CDC), which co-ordinates the 
national market-sharing plan for industrial milk, 
are also attributed to the appropriate provincial 
boards. All other boards operate under provincial 
authority. 


Statistical review 


Producer receipts through marketing boards were 
almost unchanged in 1983-84, rising a slight $95 
million, or 0.9 percent. 


Small decreases in Canadian Wheat Board, 
dairy and hog board returns were almost balanced 
by gains in most of the other marketing board 
sectors, many of which were recovering from bad 
years in 1982-83. 


The most outstanding event in reviewing 
marketing board results for the period was a 
decline in receipts through dairy boards for 
probably the first time in living memory.Returns to 
producers dropped $151 million or 5 percent. It 
was a time of adjustment for dairy farmers. With a 
build-up of stocks owing to surplus production and 
falling consumption, along with massive surpluses 
in world dairy markets, the Canadian Dairy 


Commission implemented drastic measures in late 
1982 to bring production and consumption into 
balance. These included severe quota cut backs, 
increased producer levies, and the assignment of 
full financial responsibility for over quota 
production to the provinces, as the Commission 
strove to rationalize the situation in this basic and 
traditional Canadian industry. 


Grain boards (excluding the Canadian Wheat 
Board) showed the greatest percentage gain with 
receipts doubling, as the Ontario winter wheat 
board bounced back with a normal crop after the 
disaster of the previous year. In a similar vein, 
tobacco board returns rebounded from the frost 
hit Ontario crop of 1982-83. Receipts at $383 
million, however, only slightly exceeded those of 
1981-82 as a world over-supply situation kept a lid 
on prices. Growers production expenses continued 
rising, however, with an even tighter squeeze in 
prospect for 1984-85. Thus, in response to grower 
representations, steps were taken at the federal 
level which could lead to the establishment of a 
national tobacco board to attempt to balance out 
the interests of growers, manufacturers and 
consumers. 


Canadian Wheat board returns eased about 2 
percent. Although the export goal of 30 million 
tonnes was accomplished in 1983-84, one year 
ahead of schedule, grain prices were under severe 
pressure as ample world supplies made for an 
extremely tough marketing situation. The 
soybean market, unlike that for grain, was quite 
favorable, however, as drought conditions in the 
U.S. reduced world production and pushed up 
prices. Although soybean production in Ontario 
was also down by 18 percent due to drought, 
overall returns through the soybean board rose 13 
percent. 


Vegetable board returns rose across the 
country on lower production domestically, as well 
as in Europe and parts of the US., and 
consequently higher prices. But the big 
contribution came from the potato boards in New 
Brunswick and Prince Edward Island. These two 
provinces, with only slightly reduced production, 
cashed in as much lower potato production in most 
of North America and Europe caused prices to 
double. Returns through fruit boards rose about 
$19 million for most of the same reasons as 
vegetables; lower global production. Apples and 
grapes provided most of the lift, including the 
purchase of surplus Ontario grapes by the federal 
Agricultural Products Board for resale to brandy 
producers. 

Poultry board returns edged up about 4 
percent in the period. Broiler returns rose almost 
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10 percent on tighter supplies and correspondingly 
higher prices. Turkey returns were unchanged. 
Lower pork prices and high unemployment pushed 
down prices which was offset by increased 
consumption. Egg producers enjoyed higher prices 
and receipts but at the expense of lower 
consumption and consequent surpluses which had 
to be purchased by the Canadian Egg Marketing 
Agency for sale at lower prices as breakers. 
Consequently CEMA voted a 5 percent cut in the 
production quota starting in January 1984. 

Wood board receipts rebounded with the 
general economy as the pulp and paper industry, 
very sensitive to the business cycle, purchased 
more inputs as gross national product rose from 
the depths of the 1982 recession. The bean board 
in Ontario was another rebound story in 1983-84. 
An over-supply situation in the previous year was 
reversed and the resulting rise in prices caused 
total returns to rise by almost a third. Returns 
through hog boards declined 4 percent as prices 
plunged in reaction to increased marketings, 
particularly in the United States. 


The number of active marketing boards 
showed a fairly substantial change as compared to 
recent years, up by 6 to 125 (Tables 2 and 3). The 
western provinces, Ontario and Newfoundland, 
each had one more regular board operating in the 
period, while Quebec contributed four new boards 
to the educational and promotional group. The 
number of inactive boards rose to five with the 
addition of the maple products board in Quebec 
and the total of all boards rose by 8 to 135. 

Marketing board membership rose about 
18,000 in the year owing to the new beef board in 
Manitoba, the recovery year for the winter wheat 
board in Ontario and the addition of the new 
promotional boards in Quebec. 

Share of farm cash receipts under marketing 
boards rose 2 percentage points for the year to 59 
despite a drop of one point in grains to 83 percent. 


Strong gains were made by fruit, vegetables due to 
Maritime potatoes, “other” -- mostly in tobacco 
and wood, and to a lesser extent by hogs, poultry 
and eggs. Oilseeds, despite a rise in the value of 
marketings, were the only group besides grain 
showing a loss of share as canola, rapeseed and 
flaxseed, which are not under marketing boards 
had proportionately greater increases than the 
soybean board in Ontario. 


On a provincial basis marketing board share 
showed some substantial changes. Newfoundland 
led the list, rising 24 percentage points to 65, with 
the inclusion of dairy board receipts for the first 
time. New Brunswick and Prince Edward Island 
had gains of 23 and 19 percentage points 
respectively, as their marketing values in the 
volatile potato business soared in the year. British 
Columbia’s share rose a significant eight points as 
receipts were attributed to their hog board which 
was included as a regular, rather than a 
promotional board, as had been the case in 
previous years. Quebec, with a slight decline of 
one percentage point, was the only province down 
in the year, while Alberta’s and Saskatchewan’s 
share were unchanged. Quebec, the biggest milk 
producing province, was adversely affected by the 
decline in dairy receipts. Ontario, the largest 
province in terms of farm cash receipts, edged 
ahead of Saskatchewan as the leader in producers’ 
receipts through marketing boards. 

Two new marketing boards were established 
in 1983-84: 

-- the Saskatchewan Pulse Crop Development 
Board, and 

the Prince Edward Island Plant Tissue 
Marketing Commission. 


A directory of all the agricultural 
marketing boards in Canada is available from the 
Co-operatives and Producer Marketing 
Organizations Section, Marketing and Economics 
Branch, Agriculture Canada. 
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TABLE 1. PRODUCTS UNDER MARKETING BOARD JURISDICTION IN CANADA, 1983-84? 


Province Products 


British Columbia Grains, tree fruits, cranberries, grapes for processing, mushrooms, vegetables, 
hogs, sheep and wool”, dairy products, broilers, turkeys and eggs 


Alberta Grains, potatoes”, fresh and processing vegetables, cattle’, hogs, sheep and wool”, 
dairy products, broilers, turkeys, eggs and fowl and hatching eggs 


Saskatchewan Grains, vegetables, hogs, sheep and wool, dairy products, broilers, turkeys and 
eggs 

Manitoba Grains, vegetables, beef, hogs, dairy products, broilers, turkeys, eggs and pullets 
and honey 

Ontario Winter wheat, seed corn, soybeans, apples, tender fruit, grapes fresh and for 


processing, potatoes fresh and for processing, asparagus, rutabagas, greenhouse 
vegetables, vegetables for processing, tomato seedling plants, burley and 
flue-cured tobacco, white and yellow eye beans, hogs, dair, tender fruit, grapes 
fresh and for processing, potatoes fresh and for processing, asparagus, rutabagas, 
greenhouse vegetables, vegetables for processing, tomato seedling plants, burley 
and flue-cured tobacco, white and yellow eye beans, hogs, dairy products, broilers, 
turkeys and eggs 


Quebec Grains’, apples, blueberries’, potatoes, vegetables and processing, cigar, pipe and 
flue-cured tobacco, beef®, hogs”, sheep and lambs?, dairy products, broilers and 
turkeys, eggs and wood 


New Brunswick Apples, potatoes, greenhouse bedding plants, hogs, dairy products, broilers, 
turkeys, eggs and wood 


Nova Scotia Winter grains, potatoes, processing peas, flue-cured tobacco, hogs, dairy products, 
broilers, turkeys, eggs and pullets and wool 


Prince Edward Island Potatoes, pedigreed seed”, tobacco, hogs, dairy products, broilers and eggs 


Newfoundland Broilers, eggs and dairy products 


*Excluding inactive boards and those new boards which had not yet completed a full year’s operation. 


Educational and promotional 
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TABLE 2. 
1983-84 


NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY AND PROVINCE, 


Type of Marketing 
Board 


Regular 


Grains 


Oilseeds 


Fruit 


Vegetables 


Tobacco 


Hogs 


Dairy Products? 


Province 


Ontario 
Nova Scotia 


Ontario 


British Columbia 
Ontario 

Quebec 

New Brunswick 


British Columbia 


Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 


Ontario 

Quebec 

Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 

Prince Edward Island 


British Columbia 
Alberta 
Saskatchewan 


Total 


Total 


Total 


Total 


Total 


— —_-) — — — — — — 


Number of 


Boards 


Value of Receipts 


- thousand dollars - 


122 687 
175 


46 503 
79 391 
12 832 

19250 


64 387 
8743 
400 

11 456 
148 085 
53 413 
72 000 
5 106 
87 100 


342 258 
25 625 
2 685 
12 100 


40 982 
185 680 
71 300 
154 600 
582 749 
18 120 
27 608 
18 593 


217 143 
227 493 
75 087 


122 862 


234 466 


139 976 


450 690 


382 668 


1 099 632 


(continued) 
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TABLE 2. 


1983-84 (Continued) 


Type of Marketing 
Board 


Broilers 


Turkeys 


Broilers and Turkeys 


Eggs 


Province 


Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 
Newfoundland 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

New Brunswick 
Nova Scotia 

Prince Edward Island 
Newfoundland 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 
Ontario 

New Brunswick 
Nova Scotia 


Quebec 


British Columbia 
Alberta 
Saskatchewan 
Manitoba 

Ontario 

Quebec 

New Brunswick 
Nova Scotia 

Prince Edward Island 
Newfoundland 


Total 


Total 


Total 


Total 


-_ = Sl = WJ —| — =|] NY — 


SN ee ee ee ee ee) 


=_— — — —) — — — —- — — 


Number of 


Boards 


NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY AND PROVINCE, 


Value of Receipts 


- thousand dollars - 


108 734 
935 258 
1035 827 
48 637 
71054 
31 296 
Jeol, 


68 000 
65 000 
14 081 
21 420 
189 800 
15 700 
21 166 
623 

7 606 


15 167 
13 765 
6 190 
11 960 
73 000 
1 600 
2950 


44 000 
28 000 
11 900 
46 000 
152 909 
40 884 

8 286 
16 500 

2 548 

7875 


2757 856 


403 396 


124 632 


204 698 


358 902 


(continued) 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY AND PROVINCE, 
1983-84 (Continued) 


Type of Marketing Number of 
Board Province Boards Value of Receipts 
- thousand dollars - 
Wood Quebec 14 100 615 
New Brunswick 7, 45 150 
Total 21 145 765 
Other 
Hatching egg Alberta 1 7 800 
Sheep and wool Saskatchewan and 
Nova Scotia 2 910 
Beef Manitoba 1 5 538 
Honey Manitoba 1 9 300 
White and yellow 
eye beans Ontario 1 23 818 
Tomato seedling 
plants Ontario 1 Pa be 
Greenhouse bedding 
plants New Brunswick 1 1 000 
Total 8 48 641 
Sub-total le! 6 474 184 
Canadian Wheat Board 1 4 643 306 
Total boards reporting receipts 114 11 117 490 


Educational and Promotional 


Sheep and wool British Columbia and 

Alberta 2 
Potatoes Alberta 1 
Cattle Alberta 1 
Blueberries Quebec 1 
Cash crops Quebec 1 
Hogs Quebec 1 
Beef Quebec 1 
Sheep and lambs Quebec 1 
Dairy (cream) New Brunswick 1 
Pedigreed seed Prince Edward Island 1 


Total 11 


(continued) 
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TABLE 2. NUMBER OF MARKETING BOARDS AND VALUE OF RECEIPTS BY COMMODITY AND PROVINCE, 
1983-84 (Concluded) 


Type of Marketing Number of 

Board Province Boards Value of Receipts 
- thousand dollars - 

New 


(Established in 1983 or earlier but not 
yet having receipts to report) 


Sugar beets Alberta 1 
Hatching eggs and 
chicks Ontario 1 
Cattle New Brunswick 1 
Hogs Newfoundland 1 
Vegetables Newfoundland 1 
Total 5 
Inactive 
Agricultural products Manitoba 1 
Berries Ontario 1 
Onions Quebec 1 
Maple products Quebec 1 
Vegetables Prince Edward Island 1 
Total 5 
Total boards with no reported receipts 7 
Total boards for 1983-84 135 


ae ae ee 
*Includes dairy supplementary payments. 
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TABLE 3. NUMBER OF MARKETING BOARDS IN CANADA, BY PROVINCE, 1979-84? 


eee a ee 


Province and Boards 1979-80 1980-81 1981-82 1982-83 1983-84 
sees a ST aie — Sho mbe ns Sa eS eae 
British Columbia 10 9 9 9 10 
Alberta 7 7 7 7 8 
Saskatchewan 1 7 / 7 i 
Manitoba 8 8 7, 7 8 
Ontario 22 22 22 Zz 23 
Quebec 25 22 24 23 22 
New Brunswick 12 14 14 1S 15 
Nova Scotia 9 9 9 10 10 
Prince Edward Island 5 7 7 7 ZL 
Newfoundland 1 1 2 2 3 
Canadian Wheat Board 1 1 1 1 1 
Total boards reporting receipts 107 107 109 110 114 
Educational and promotional boards 8 7 9 9 11 
Total 115 114 118 119 125 


“Excluding those new boards which had not completed a full year's operation and inactive boards. 


TABLE 4. NUMBER OF PRODUCERS WHOSE PRODUCTS WERE UNDER JURISDICTION OF MARKETING 
BOARDS IN CANADA, BY PROVINCE, 1979-84 


Province and Boards 1979-80 1980-81 1981-82 1982-83° 1983-84 
number? 

British Columbia 4584 4614 4625 4609 4 843 
Alberta 14910 153735 16 454 12 584 11902 
Saskatchewan 12 367 13 671 12 309 10 176 9 246 
Manitoba 9 604 9 869 9 960 9 356 14145 
Ontario 81 286 84 543 31 281 75 769 81025 
Quebec 53281 52055 55 874 53 697 54054 
New Brunswick 5 265 5 659 6991 7 267 7 632 
Nova Scotia M235 203 2 067 ZeOe 2035 
Prince Edward Island 2116 3 108 3 064 2 699 251 
Newfoundland 38 38 58 56 154 

Sub-total 185 686 191 395 192 683 178 320 187 547 
Canadian Wheat Board 151547 147 657 146 000 146 000 145 000 

Total boards reporting receipts 337 233 339 052 338 683 324 320 332 547 
Educational and promotional boards 38 606 38 415 40 418 40 026 49 813 

Total 375 839 377 467 378 831 364 346 382 360 


*Some double counting as a number of farmers may be members of more than one board. Producer figures are not included for 
inactive boards nor for those new boards that had not yet completed a full year’s operations. 


Revised. 
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TABLE5. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM CASH 
RECEIPTS, BY PROVINCE, 1982-83 AND 1983-84 
1982-83° 1983-84 
Farm Producers’ receipts - Farm Producers’ receipts 
cash through cash through 
receipts Marketing Boards” receipts Marketing Boards” 
thousand dollars percentage thousand dollars percentage 
British Columbia 945 192 482 392 51 898 155 Sy at) souls) 59 
Alberta 3 869 185 1915 489 50 3 705 607 1 837 528 50 
Saskatchewan 4 047 836 2904070 2 3 961 534 2 846 365 72 
Manitoba 1717423 996 438 58 19127 das 1 009 327 58 
Ontario 4953 796 2714634 55 5 056 896 2 884 696 57 
Quebec‘ 2 885 402 Wous2i5 52 2754 036 1402 279 51 
New Brunswick‘ 195 124 125.452 64 195 573 1719355 87 
Nova Scotia 233 083 144 691 62 234 989 147 354 63 
Prince Edward Island odes 55 107 570 67 176 068 152 260 86 
Newfoundland 34672 14 346 41 35 229 22 808 65 
Canada 19 043 068 10918 297 57 18 745 800 11 005 487 59 
*Revised. 


Farm cash receipts are on a calendar year basis while some marketing board returns are reported on a crop year basis. 


‘In this table, only wood marketing returns from farm woodlots are included since non-farm woodlot figures are not included in farm 
cash receipts. 


TABLE 6. PRODUCERS’ RECEIPTS THROUGH MARKETING BOARDS AS A PERCENTAGE OF FARM CASH 
RECEIPTS, BY COMMODITIES, 1982-83 AND 1983-84 
1982-83? 1983-84 
Farm Producers’ receipts Farm Producers’ receipts 
cash through cash through 
receipts Marketing Boards® receipts Marketing Boards> 
thousand dollars percentage thousand dollars percentage 
Grains¢ 5 756718 4813 700 84 S737 424 4 766 168 83 
Oilseeds 916927 207 909 23 130773 234 466 Ae 
Fruit 275512 120 649 44 269 715 139 976 52 
Vegetablesd 688 301 343 130 50 748 412 450 690 60 
Cattle and calves 3 607 928 nil nil 3 426 048 5 538 0 
Hogs 1954 120 T4857 58 1713417 1 099 632 64 
Dairy productsée 2 908 752 2 908 752 100 2 757 856 2 757 856 100 
Poultry 773 639 706015 91 766 573 732 726 96 
Eggs 462 696 329 524 71 483 213 358 902 74 
Otherf 1698 475 346 761 20 1 704 369 459 533 27 
Total 19 043 068 10 918 297 57 18 745 800 11005 487 59 
Revised. 


Farm cash receipts are on a calendar year basis while some marketing board returns are reported on a crop year basis. 
“Includes wheat, oats, barley, rye, corn, Canadian Wheat Board participation payments, cash advances and deffered grain receipts 


Sincludes potatoes. 
“Inicudes dairy supplementary payments. 


f - : 
In this table, only wood marketing returns from farm woodlots are included since non-farm woodlot figures are not included in farm 


cash receipts. 
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